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“Writer. Traveller. 
Fighter of the status-

quo.” This is how Chris 
Guillebeau describes 

himself on his website. 
Besides that, he is 

also a practical and 
logical guy. He couldn’t 

have otherwise 
accomplished his 

dream of travelling to 
every country in the 

world, 193 in total, by 
the time he turned 35.

ind you, he didn’t wander aimlessly. Fascinated by 
discovery and exploration, the travel hacker had 
thoroughly planned his adventure step by step to make 
it feasible. 

He analyzed the challenges of travelling to certain 
countries, costs, visa issues and such. Speaking of 
costs, one would think he was filthy rich to be able 
to afford his trips, but he only spent an achievable 
amount of money - $30,000.
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e spent four years 
in West Africa as an 
aid worker having no 
specialized skills. But 
he was in his element: 
“I felt like I was tangibly 
making a difference, 
carrying medical 
supplies into a village 
in Sierra Leone that’s 
emerged from a civil 
war. If I didn’t bring 
those medical supplies, 
they wouldn’t have any 
at the clinic. It was a 
very direct relation 

as opposed to writing 
a check and hoping 
something good will 
happen with it.” That 
experience changed 
him.

In 2008 Guillebeau 
started his writing 
career and launched 
his blog The Art of Non-
Conformity (AONC) so 
he could document 
his travel adventures, 
sharing information 
that would help others. 
That blog turned into 
a business and a 
community of its own, 
and became the driver 
of writing his first book. 
That led further to 
his $100 Startup NYT 
bestseller and founding 
the World Domination 
Summit (WDS).

Guillebeau explains: 
“I guess for me it’s 
just been about doing 
things I was excited 
about, and finding 
ways to connect these 
things to something 
that’s valuable to other 
people. That’s probably 
been the impetus for 
the whole journey.”
Well aware he 
didn’t want to work 
for someone else, 
Guillebeau was 
motivated by two 
things: “Pursuing my 
own dream, a dream 
that was very much 
about my independence 
and freedom. I wanted 
to be responsible for 
myself, and be able 
to travel whenever 
I wanted,” says the 
entrepreneur.

When asked to 
define his “job” 

Guillebeau recalls: 
“I discovered when 

I was about 19-20 
years old that I was 

unemployable.” 
For 10 years he 

started different 
entrepreneurial 

ventures to support 
and allow himself 

to do what he 
loved doing. That 

included travelling, 
playing music, and 

volunteering.
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ntentional with setting his goals, 
Guillebeau takes time at the end 
of every year to do an annual 
review. He looks at what did or 
didn’t go well, what he was happy 
about, as well as his failures 
and struggles. Then he comes 
up with specific outcomes for 
his business, writing, travel and 
community goals. He then tries 
to structure his life around these 
elements.

“I like prioritization,” he admits. 
“A lot of people have vague goals. 
It helps to know what you really 
want and be willing to sacrifice for 
it, because you’re willing to give 
something up in the short term 
to achieve something in the long 
term.”

That said, Guillebeau makes 
being productive look so easy. 
He confessed though, during the 
recent 100lifegoals.com online 
live event, that he struggles to 

stay focused, just like everybody 
else: “First of all, it’s a universal 
struggle. And secondly, what I do 
is try to re-evaluate and regroup, 
and say: what am I working 
toward, what is this ultimately 
about, what I really hope to 
achieve, and am I doing the right 
things to get there? If I disconnect 
somewhere I need to address 
that.”    

People only see the 
successful entrepreneur 
Guillebeau is now, 
but he had to sacrifice 
some things to be 
where he is today: 
“I had to give up 
some of my pride, 
my insecurities. I was 
always a private person, 
just did my own thing 
and travelled. I didn’t 
want to put it out to 
the world because I 
was worried people 
would criticize it, and 
I was always kind of 
sensitive to that.”

Secondly, he 
wanted to connect 
what he was doing 
to other people, and 
use it in a way to 
make a difference. 
“If I can find a way 
to show others 
how they can 
travel, or become 
self-employed, 
and then, if I can 
maybe connect 
these people to one 
another, hopefully 
that has some 
value,” humbly 
adds Guillebeau. 
That’s the 
foundation of his 
success.
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But he became tired of doing his own thing, and not challenging 
himself: “I don’t think I’ve sacrificed a great deal because what I’ve 
received in return is the amazing people I’m fortunate to connect 
with. For me, that’s far much more gain than any sacrifice.”

Guillebeau strongly believes that you don’t have to live your life the 
way other people expect you to. He highlights an essential aspect 
about people who aren’t intentional about their lives: “They just 
follow a certain path because that’s what everybody else was doing. 
There’s nothing wrong with these decisions, but I think so many 
people aren’t aware that you don’t have to do it that way. 

“What I want is to show people that there’s more than one path” 
says the entrepreneur. “And if you ever want to do something 
different, but you feel this pressure from society, from your family 
and friends, you’re not alone. There are people all around the world 
who are doing good things for themselves, who are pursuing their 
own dream, and they’re also making the world a better place.”

That brings us to his $100 Startup 
tome, a customizable and actionable 
blueprint to freedom that “tells you 
to do better work.” It took an insane 

amount of research by talking to 1,500 
unconventional entrepreneurs who spent 

$100 or less to start a business. But one 
of the biggest lessons from writing this 

book was helping people simplify, like 
writing a 1-page business plan instead of 

a 60-page one. According to Guillebeau 
“a business is a product or a service, 

something you make or offer, a group of 
people willing to purchase that, and it’s a 

means of getting paid.”
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Ultimately, what it 
takes to build a 
successful business 
is convergence.

Guillebeau recommends: “Make a list of the things you’re good at, then think 
about what things from this list are other people interested in.”

Moving on, it would be remiss not asking the WDS founder himself how he 
would change the world. As grand as this may sound, he simply answered: 

“You start by changing yourself, by being helpful, you 
start by asking yourself: what can I contribute to?”
Looking at what he’s achieved in this short amount of time, you’d wonder: 
what next? How does he further push his comfort zone? He admits he didn’t 
do much of that in 2013. He didn’t have a new book recently to go out on the 
road and meet readers, and he misses that. But that’s definitely part of his 
2014 plans. He’s fascinated by the conversations he has with people during a 
book tour, because this process changes him.

“My whole life has been a process of trying things and 
seeing what works. Some things don’t work, but I 
don’t worry about those things. I keep focusing 
on what does.

If you read the beginning of AONC blog, you’ll probably see that’s not very 
good. I always encourage people to do that, because if you look at someone 
that’s more successful you can feel intimidated. But you see the whole 
process of how they built that and the mistakes they made. I persisted. 
I believed in this and kept going, so I’d encourage people that if you find 
something you believe in, you should keep going,” concludes Guillebeau.

Anca Dumitru is a freelance writer and content 
strategist. She helps businesses to get better results 
from their blogs and websites through content 
marketing, blogging and copywriting.

SUCCESS
STORY

lIsTEN To ThE full INTERvIEw


