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Despite neighbors' complaints about the area's decline to "discount and drive-through," Paradise Valley Mall owner Westcor said the mall is thriving with 88 percent 
occupancy, new retailers moving in and other retailers' planning to remodel.  
 
The developer also plans to revitalize the aging 3 million-square-foot mall with new signage and landscaping. 
 
"We're still in the process of forming what our plan is," said Thomas Randall, senior manager of the mall. "We're working with neighborhood groups and listening to what they 
want."  
 
Randall said the changes will take place over time, not all at once.  
 
Westcor is working with its tenants and the surrounding six urban villages.  
 
"We have to have all the players on the same page," he said. "We service a large area that's very diverse, so we have to be more things to more people." 
 
Westcor also has the task of filling the blank slate that is the soon-to-be-empty Macy's. Currently the closed Robinsons-May anchor is being refitted to open in September 
under the Macy's brand, after which the current Macy's will be vacant. Westcor will acquire the current Macy's from Federated Department Stores in July.  
 
"We'll look at every type of use that fits for this market," said David Scholl, Westcor's vice president of development. "A fifth department store may not be it." 
 
With the consolidation of several department stores in recent years, including Federated's merger with May Department Stores Co., the pool of available department stores 
has shrunk considerably. 
 
Westcor management is considering several options for the three empty anchors they will acquire this summer at Scottsdale Fashion Square and Fiesta and Paradise Valley 
malls, including transforming the malls into mixed-use venues by demolishing the anchors and replacing them with hotels, condominiums, offices or entertainment venues. 
 
Paradise Valley Mall's seven-screen Harkins theater closed in August 2004. Randall said Westcor is talking with an unnamed theater chain that does not have locations in the 
Valley.  
 
"They are talking about coming in and upgrading the theater to make it state-of the-art," Randall said. 

Other additions  

Other changes at the mall include the addition of Hot Dog on a Stick, which will move open in the food court this summer. Randall said the food vendor was one of the original 
stores when the mall opened 27 years ago, then left in the '90s. 
 
"Now they're making a comeback," he said. 
 
Auntie Ann's, a pretzel vendor, will also open this summer, and Chompie's, a New York-style deli, is moving into the old Luby's location this fall. 
 
Randall said the children's play area will be remodeled with soft seating, carpeting and a paradise theme. 
 
The men's and women's casual clothier Abercrombie & Fitch closed its store for remodeling and will open before back-to-school shopping starts. The Ohio-based retailer is 
also adding a Hollister Co. next door to sell its surf and skate wear, which will also open by summer's end. 
 
Although some mall stores move to a temporary location while they are remodeling, Abercrombie opted to close completely. 
 
"They took it (the store) back to bare studs," Randall said. 
 
He said the mall is doing well: "Business is good, we're up mid-single digits for comparable sales over last year." 
 
Many of the mall's merchants agree. Ari Nagler, owner of Candleloft, opened the company's fourth store at the mall last month, and the Paradise Valley location is already 
outselling his other stores. He said the 6-year-old company jumped at the chance to open a store in the mall. 
 
"We knew if we had the traffic of the mall we'd be able to do even better," he said. 
 
Several of the mall's tenants are locally owned. Athena Terrell, owner of Arista Curlz, recognized the opportunity to develop a salon for little girls and opened the first Arista 
Curlz in Scottsdale two years ago. "There was no such thing as a little girl's hair salon," she said.  
 
Terrell opened the second location at the mall in March. The salon also hosts birthday parties for little princesses and divas, complete with hair styling, manicures, pedicures 
and karaoke. Mary Stoddard of Phoenix booked a party for her daughter Alexis, who is turning 10. 
 
"She's already telling her friends," Stoddard said as she picked up the invitations. "I like that they do everything for you." 

All-inclusive parties  

The parties are all-inclusive, from the pizza to the goody bags; all the birthday girl needs to bring with her is a cake. 
 
"As a mom, I was trying to think of things to make other moms' lives easier," Terrell said. 
 
Paradise Valley Mall shoppers can sign up for the Mommy's First Club at the guest services booth and receive discounts at many stores. Participants then bring mall receipts 
to guest services, where the dollar amount is converted to points. Every 50 points earns a free ride on the mall carousel; every 500 points earns the free gift of the month. The 
points do not expire and carry over from month to month. This month's gift is from Bath & Body Works.  
 
 
 
Reach the reporter at rebeccaallen@cox.net. 

 


