
Looking the part
Front-end team members are about to look even more polished and 
professional thanks to a uniform upgrade rolling out this summer.

By Amanda McCorquodale

Mary Logan will tell you that 
looking good and feeling good go 
hand in hand. When she and her 

fellow front-end team members switched 
from T-shirts to collared polo shirts in a 
recent uniform pilot, she says the upgrade 
had an immediate impact. “I felt more 
professional and confident,” says Logan, 
customer service associate at 5510 Windward 
Parkway in Alpharetta, Ga. “The T-shirts 
were comfortable, but the polos are both 
comfortable and sharp.” These new uniforms 
will roll out for all front-end team members 
from July through October.

Valued brand ambassadors

In 2013, Walgreens switched to company-pro-
vided T-shirts for customer service associates 
and team members who work in our Photo 
department as part of a robust uniform program 
that replaced a dark blue polo dress code.

“While the T-shirts were successful in 
bringing a consistent branded look to all of 
our front-end team members, we felt that a 
branded collared polo shirt was a step up,” 
says Kelly Baranko, director of managed 
brands in Digital and Marketing. “We want 
to make sure that our team members look the 
part of being our brand ambassadors, with 
smart, stylish, professional uniforms.”

You asked, we listened

In addition to the new uniform, Walgreens will 
provide front-end team members with more 
uniforms each year – plus extra sets of scrubs 
for pharmacy technicians. “Due to everyday 
wear and tear, such as lifting totes or brush-
ing up against store shelving, team members 
in these positions didn’t think they received 
enough uniforms to look professional at all 
times,” says Amar William, business analyst in 
Pharmacy and Retail Operations. 

Until now, the uniform allotment was 
three for full-time front-end team members 
and two for part-time; and two scrubs for  

full-time pharmacy technicians and one for 
part-time. Now, we’re increasing the allotment 
for both positions to four uniforms for full-
time team members and three for part-time.

“Our store team members represent 
Walgreens and our brand every day, and they 
should feel confident and proud as they interact 
with customers and patients,” says Richard 
Ashworth, president of Pharmacy and Retail 
Operations. “These uniforms are a big win 
for our team members. We want them to know 
that Walgreens is invested in them, and that we 
want them to look and feel their best.” ww

THE LOOK
Professional style to match our  
quality service. 

1
SPECIAL MATERIAL

Like many high-end athletic shirts, the new 
polos are made of a special material that’s 
moisture-wicking and wrinkle-resistant, and 
can hold its color after months of washing.

2
FLATTERING STYLE

The style is flattering, thanks to different 
cuts for men and women, and looks sharp 
either tucked in or untucked. Sizing will 
be similar to the current T-shirts, so team 
members can order the same size and any 
combination of long- or short-sleeved.

3
UPDATED BRANDING

While the new polos will still be in our 
signature “well blue” color, the design is 
streamlined to include only a Corner W logo 
on the left side of the chest and on the back 
of the collar.

UNIFORM MAKEOVER

1

Alpharetta, Ga., customer service 
associate Mary Logan says the new 
front-end uniform helps her look good 
and feel good.
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