
Writer. Designer. Wanderluster.

IMAGINATIVE TALENT, NOW BACK IN FASHION
Mazen Abusrour, one of the country’s most adventurous fashion

photographers, crafts fairytales out of thin air

    yesteryear-like Hollywood starlet stares out hauntingly 

in black & white, her angelic visage seemingly frozen

for the ages. A fragile princess tiptoes her way across

an enchanted forest, either running away from a tragic 

situation or towards something just out of reach.

A vintage, leather-clad vixen attempts to make a lazy 

getaway in a sepia-tinted frame.

These aren’t scenes picked out from a selection of

different cult classics, but photographs from the stunning 

portfolio of one photographer - Mazen Abusrour.

Creative lab caught up with the man whose unique eye 

for advertising campaigns and natural flair for surreal 

fashion editorials is making him the talk of the town. 

Hello Mazen, it's good to have you with us. Could you 

tell readers about how you got started with the art & 

business of photography – was it a carefully planned 

move or something a bit more spontaneous?

Everything happens for a reason. Though I didn’t study 

photography at school, I spent nine years doing graphic 

design before moving to photography. Visual art has been 

my passion from the beginning. When I was working in 

motion graphics, I started experimenting with stop motion 

projects, which brought me closer to photography.

Photography is now my favorite medium, the result of

the meandering creative pathway I took through the

visual arts field.
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it is the most expressive visual medium for me, and it’s a 

jealous mistress, whose possessiveness made me leave 

the well-paid motion graphics job a long time ago. 

How do you view the UAE's photography scene in 

general, especially in the sphere of creative photogra-

phy? Do you feel it's a bit of a dry desert as far as talent 

and originality are concerned?

I come from a traditional Arab background, so I don’t want 

to put the blame on the conservative and rigid limitations 

that we face in this part of the world as artists, but I have 

to admit that the conservative mentality and regulations 

that come along with it do stifle expressiveness. Many 

artists in this part of the world self-censor, which seems 

like a remedy to the restrictions, but is actually a poison 

that keeps us from exploring ourselves and the world 

around us.

Many of my photos have been greatly appreciated by 

critics who do not reside in this part of the world, but have 

received mixed reviews over here because people are 

quick to denounce what they perceive as being ‘out of 

bounds.’ The irony is that artists must live on the periphery 

otherwise we’re not doing anyone any favors by showing 

them what they already know. 

Talk to us a little bit about the striking Breast Cancer 

Awareness Photoshoot that you handled for Pink Polo.

This is an interesting shoot to discuss because it comple-

ments the previous question. When dealing with the topic 

of breast cancer, you have to face the fact that women 

have breasts. And local women have breasts as well, and 

that is totally normal and acceptable. I had to connect the 

idea of polo to the idea of breast cancer awareness, 

since this was a shoot being done for the polo club.

The best way to do so, in my opinion, was to use the 

symbolism of the polo ball and to have the local woman 

cupping the ball to her chest, perhaps where her breast 

used to be. 

The image can be interpreted in several ways but the 

symbolism is undeniable. Also I made sure that the 

woman was standing with her chin up and shoulders 

facing the camera, representing the strength of her

character and will to live. It is important that we

encourage a powerful depiction of women in this

region, as independent individuals. 

I was particularly taken by the Burlesque shoot you 

created with Burlesque Dubai for Haya mbc magazine. 

What goes into conceptualising and creating such a 

carefully detailed campaign?

Every shoot is the result of a team’s talents and inputs, 

and I’m lucky to have gifted people to work with here in 

Dubai. Fashion stylist (Farah Kreidieh) and the interior 

designer (Laith Abdul Hadi) for this shoot are creative 

artists who were crucial in realizing its visual potential. 

Everyone on the team is part of the process, and when 

they all do their jobs well, it shows.

This project was a lot of fun because of the fantastic 

world that I was able to capture, where the model 

seemed to wander in a disconnected fantasy realm like 

an uninvited guest.  



You seem to offer lots of tutorials & photography 

classes. Is that something important to you -

spreading your art and getting more people into

photography?

You have to give in order to receive. Sharing is caring,

as a wise man once said. There’s a community of artists 

out there who are hungry for feedback and technical 

advice, and whenever I’m not working on a deadline,

I try to take time to give classes and write articles and 

tutorials on my blog (mazenabusrour.com).

The feedback I get from people is a great sounding

board for my own questions and I would say that in this 

day and age, with the all encompassing social interactivity 

of the internet, an artist’s creative process can be much

more inclusive of his or her audience. On the other hand,

it is important to encourage young artists and especially 

photographers, since the strength of our movement

especially in this part of the world is dependent

on the youth. 

Mazen, it's clear you're very clued into social media – 

twitter, facebook and so on. Have you found them to

be invaluable marketing tools in spreading the word 

about your craft?

You can add me as a friend (Mazen Abusrour),

Like my fan page (Mazen Abusrour Photography),

follow me on twitter (@Mazen_Abusrour), check out my 

website (abusrour.com), or my above mentioned blog… 

am I leaving anything out?

You can’t ignore the strength of online marketing and 

social media. It is a direct line to your audience and to

your clients.  I didn’t realize the strength of social media 

until I was contacted online by clients from New York, 

London, and even China! It’s a great sounding board for 

the artist as well, but most of all it lets me obsessively

work on my photos at my studio for dozens of hours

while staying connected to the outside world!   

Another piece of work that caught my eye was your

very first fashion video editorial, 'I'll make you mine',

that you executed for CANON. Is video another

medium you're keen to explore?

I worked on this Video Fashion Shoot with my great

friend, the director Omar Abbas. It was through a

partnership with Canon Middle East as they requested

that I try out their new camera, the Canon 1D Mk4.

In that regard, it was a combination of elements that 

brought that shoot together, but it was an interesting 

challenge since we shot the fashion video

simultaneously with the photo shoot.

The many years that I’ve already invested in motion

graphics, a video medium, and my collaboration with

a film maker, Omar Abbas, meant that we were able

to create a stand-alone video that looks as if it was

produced for that specific medium only. It’s a lot of

fun to be able to point people to the video from the

photo spread, and vice versa, since they exist

separately but support each other at the same time.

(You can check out both on abusrour.com) 



Your black & white portraits appear elegantly intimate 

and soul-baring. Simple enough question – do people 

fascinate you?

Black and white photography is extremely expressive. The 

word you use, soul-baring, is actually very appropriate. 

There’s something about shooting in black and white that 

captures people’s characters and inner nature. It gives a 

sense of time, and timelessness.  That’s something that 

our given senses can’t capture in real life, because our 

eyes see in color. You will never see someone in black and 

white, unless it’s in your imagination, or in a photograph!

Of course people are the most fascinating creatures on 

the planet, since they are reflections of who we are 

individually. In many ways taking a picture of a person is 

like reflecting their image, which then becomes a reflection 

of my image, and then a reflection of the audience. People 

are more interesting as subjects to me than anything else 

because of this element.

A majority of campaigns you've shot seem thematic

and film-noirish... lots of intrigue, mystique, careful 

attention to art direction and settings – right from 

Vintage Americana to that European arthouse

flavour. Are you heavily inspired by film, and if so,

which genres in particular?

The most visually impressive films are ones where

you can pause at almost any moment and see

a perfectly composed frame. This can be in any

genre, and I don’t have any preferences in that

regard. Though, I do enjoy a good horror movie

now and then. 

What major projects / campaigns do you have

lined up for the coming days? Can you give us a

sneak peek into something you're particularly

excited about?

One of the shoots that I'm most excited about this

year is the new album cover for Tamer Hosny. It took

us several meetings to decide on the final concept,

and I'm sure people are going to love it. Stay tuned. 

There's also an upcoming luxury car shoot that I'm

looking forward to.

Another major project for me this year includes

expanding my photography classes to Kuwait,

Oman and Qatar. I'm really eager to see what

happens in 2011, it’s going to be an amazing year.  
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