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digital interactive
social media
platform

webcitygirls//



Mission
Educate, Inspire, Empower, Entertain.

We want our audience to learn about new
media and about products or services that
add value to their professional or personal
lives.
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Engaging
with

[ people

[/ brands

[/ celebrities
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Creating

social content

Connecting

through social networking
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susan c.

Komen
recure.

/ charities

children’s
home
society

Embracing Children.
Inspiring Lives.
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digital INFLUENCERS

:}EQ_L).. :E WO M E N Twitter Powerhouse

Top

Sx 2013 Panel Entertainment

SW Speaker Nomination

Top US Latina Digital
Influencer
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Influencers
Digital Summit 2013




UNIQUE

Original concept
Multicultural and bilingual

Duo On-camera personality
Hybrid media & blogger brand

Social media press team with a point of view

webcitygirls//



Loyal Global Fan‘Base
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HELLO, HOLA!
OUR FANS

SPANISH 54.5%
ENGLISH 41.4%
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#TweelebntyParty
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@Jon Huertas
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#TweelebrityParty
/MM - 20MM Impressions

Mentions/Retweets during 10,000
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y g @webcitygirls

2.4 million
impressions per week
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60%
Female
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= 7,358,500
impressions in two weeks
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