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Chapter 1: Introduction 

By 2017, video will make up 69% of all consumer Internet traffici. It seems the old marketing adage 
"content is king" should now be "video content is king." New ideas and information spread quickly 
through video, which is why marketers are clamoring to utilize this medium to its greatest potential. 
 
But how do you position your video for maximum exposure? How do you achieve that #1 rank that is so 
highly sought after? Although some video creators cross their fingers and hope to go "viral," your best 
bet to increase video popularity 
and attract traffic to your site is 
to apply the proven strategies 
described in this e-book. 
Whether your goal is to get 
more blog readers, inquiries, 
sales leads, or to boost overall 
site traffic, video coupled with 
transcripts and captions is one 
of the first strategies every 
marketer should consider.  
 
In this e-book we discuss: 

 Video SEO basics 
 Case studies and an ROI analysis of transcripts and captions 
 Video transcript publishing methods 
 YouTube SEO and viewership strategies 
 Content marketing optimization through video transcripts 
 International SEO and subtitles 
 Optimization techniques for videos behind a paywall  

Who is this E-Book For? 

Any marketer looking to take traditional SEO practices and video to the next level will find this e-book 
helpful. Multimedia coordinators, content managers, marketing managers, and SEO consultants will all 
benefit from learning the best practices for video transcript publication; this e-book is full of tips for 
developing a winning video content strategy.  Even advanced SEO professionals will find fresh tactics to 
generate measurable SEO gains.  

What is SEO? 

Search engine optimization (SEO) is the practice of making adjustments to your website to increase its 
likelihood both of being found by search engines and of being ranked higher for target keywordsii. 
Because search engines are continuously finding, classifying, and ranking, SEO hinges on their ability to 
understand web page contentiii. Think of Google as the librarian for the world’s online content. With 
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SEO, you’ll want your website to be spotlighted as a useful resource, the equivalent of getting on the 
librarian’s "recommended reading list."  
 
Search results are ranked based on hundreds of different parameters. However, they all boil down to 
two primary factors: relevance and authorityiv. This is the underlying concept that Google put into 
practice through the Page Rank formula. With some exceptions, relevance is mainly determined by on-
page SEO, while authority is determined by off-page SEO. 
 

 

On-Page SEO 

On-page SEO refers to the text elements of a web page, including the page title, URL, text in the body, 
meta tags, headers, and alt text. Search engines use on-page elements to determine the web page 
relevance, or what topics and ideas its information contains. On-page SEO is driven by targeted 
keywords, because in order to score highly for relevance, the on-page elements need to be laser focused 
on a specific topic.  

Off-Page SEO 

Off-page SEO refers to the quantity and authority of inbound links, as well as the size of your site (i.e. 
the number of indexed pages). Search engines use off-page signals to determine web page authority (its 
trustworthiness and influence), which impacts rank in search results.  

What is Video SEO? 

Video SEO is a branch of SEO that aims to increase the popularity of your videos by applying on-page 
and off-page tactics geared for video and audio web content. Using these strategies will allow content to 
be found by those for whom it will be most useful or relevant. Similar to SEO, video SEO is measured by 
a site’s perceived authority and relevance.  
 
Transcripts and captions help video SEO with both on-page and off-page tactics. Transcripts help on-
page SEO by increasing the density of targeted keywords, making your web page more relevant. For off-
page SEO, transcripts create more interconnected web pages, increasing page authority. Transcripts also 
help with content marketing to further drive on-page and off-page SEO.  
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Video SEO Prerequisites 

Website Architecture 

Since each web page needs to have a unique identity for optimal search, each video should be housed 
on a separate page. This rule should be observed even if you use playlists. Transcripts for short-form 
video can be placed on the video page. Long-form video transcripts should be placed on child pages of 
the video page (discussed in Chapter 4). 

Video Sitemap 

A video sitemap is the only truly reliable way for search engines to learn about the videos on your 
website. A video sitemap is similar to other types of sitemaps, except that it lists all the videos on the 
site, along with their URLs, titles, durations, keywords, and other details to help search engines verify 
that the entries point to videos. This is a vital first step. Before undertaking any other video SEO efforts, 
create a video sitemap, upload it to Google Webmaster Tools, and check back to make sure all of your 
videos have been indexedv. 
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Chapter 2: How Transcripts Help Video SEO 

Why are transcripts important to SEO? Since a search engine cannot "watch" a video, transcripts are the key to 
helping search engines understand the significance of a videovi. More and more marketers are adopting video to 
inform and engage their audience, yet all of that spoken information is lost on a search engine robot. Bots are 
dependent on text to understand both content and context. Video transcripts and captions supply text that can be 
easily read and indexed by search engines.  

How Transcripts Help On-Page SEO 

When you publish a video page or a transcript 
page, you should give the same attention to SEO 
as you would with any other web page. Don't do a 
text dump on a marooned page. Create headings, 
links, and a call to action. Each transcript page 
should have a carefully crafted and well-
researched keyword focusviii that is used 
consistently across all the on-page elements 
described below.  
 
Tip Not sure what keywords to use? Try reviewing the video transcript for clues. 

Page Title 

The page title is important to the concept of relevance. It should succinctly describe what the web page and video 
are all about. All video page titles and transcript page titles across your site should be unique, related to the video, 
and consistent with your target keywords and other elements.  

Page Description 

The page description gets pulled into the search 
results for previewing purposes. It should be 
written for humans. Searchers skim this to make 
sure the search result matches their query. 
Although the page description does not affect 
page rank, it does affect the click-through rate.   

URL Structure 

The URL structure refers to the naming 
convention of your URL. Use descriptive keywords 
related to the video. For example, instead of  
… /videos/transcript90578926, use a more 
descriptive URL: …/videos/interactive-user-
engagement. 

Transcripts Improve User Experience 

With SEO, always keep in mind the user experience. Video 
transcripts are powerful tools for media publishers because 
a visitor can skim a transcript quicker than a video can load 
and play. Reward visitors with appropriate content and 
you'll reward yourself with higher visit durations and more 
authority with Googlevii. 

Keyword Density vs. Keyword Stuffing 

Although it's important to have a smart keyword strategy, 
it is equally important not to be overzealous. “Keyword 
stuffing” is when an overzealous SEO professional crafts 
headings, page copy, alt text, and meta descriptions in a 
way that forces or unnaturally stuffs keywords into page 
elements, trying to trick Google into thinking the site is 
more relevantix. It doesn’t work.  Keyword density is 
desirable, but stuffing pulls SEO juice from a site. 
Transcripts are a natural way to increase keyword density 
without appearing contrived.  
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H1 and H2 Tags 

Header tags serve to organize the article text into sections. H1 and H2 tags inform Google that the contained 
words are important. Make sure these headings are consistent with the keyword focus and tie into the themes 
discussed in the video. Transcript pages should incorporate header tags just like other web pages.  

Alt Text 

Alt text tags are descriptions of images, like a video thumbnail, that assist users who are visually impaired or have 
graphics disabled in their browser. Alt tags are indexed by search engines and should be written with a keyword 
strategy in mind.   

How Transcripts Help Off-Page SEO 

Off-page SEO heavily influences authority. How is authority calculated? Indexed pages and inbound links. Indexed 
pages demonstrate time invested in a subject matter (think of a 500 page dissertation versus a one page abstract), 
while inbound links indicate perceived thought-leadership.  

Indexed Pages   

In some ways, SEO is like a raffle. Depending on the search term, each page is a potential winner for ranking in the 
top search results. When returning your search results, Google is pulling pages that it has already collated and 
deemed trustworthyx. One factor affecting page rank is how many of your site's pages have been indexed. To 
increase your chances of winning the raffle, you should create numerous pages and group them thematically. If 
you consider that a 1-hour video produces 10,000 spoken words that can be divided into 10-20 pages, you should 
consider dividing them: paginated long-form transcripts (discussed in a later chapter) significantly add to your total 
site size, providing more opportunities to be indexed for different keywords on each page.  

Inbound Links 

Inbound links are pathways for web traffic to move from one site to 
another (hopefully yours). Search engines use the number of links pointing 
to a website as a way to gauge popularity and importance.  Inbound links 
are like a vote of confidence from the universe of the web. Being cited as a 
resource means your site has something valuable to offer. Google uses links 
as an indicator of valuable content. Adding paginated transcripts to your 
site provides more potential entry points and linking opportunitiesxi. 
 

 
 
 

 

  

CAUTION: Inbound Link Bounce Rate & Link Authority 

A click-through to your site shouldn’t be wasted! Visitors have come to your site for information, 
conversation, or entertainment. Give them what they're searching for. Human behavior can affect 
Google’s scoring of authority and relevance. If a visitor thinks they were duped by a search result, 
they will immediately hit the back button, producing what is called a “bounce back.” Receive 
enough of these and your bounce rate could negatively impact your site’s overall rankings with 
search engines. This is why anchor text and the destination of the link need to be aligned 
appropriately. No one likes a bait and switch.  
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Anchor Text  

The text used in a link is read by Google and compared to the other content on both the originating site and the 
destination site. Anchor text is analyzed for all links across your site: internal, inbound, and outbound. It's 
considered best practice to use descriptive, accurate text when cross-linkingxii. The same goes for outbound links. 
When you're creating links in your transcript pages, use the most descriptive, keyword-rich phrases for the anchor 
text. 

 
 
Internal Links 
Internal links are important to SEO because they convey signals regarding a site’s strength: ease of navigation, 
hierarchical page structure, and circulation of ranking powerxiii.  Keep in mind that a page with recognized 
authority can give an SEO boost to less powerful parts of your site. By cross linking pages to relevant resources 
within your site, you’re weaving a net between pages, "catching" more SEO. 
 
Remember, interlinking asks you to put yourself in the shoes of your visitor. For example, if a visitor reads X 
product page, he or she may be interested in (or better fitted to) products Y & Z. Consider linking to deeper pages, 
such as support, a blog, or a transcript. If you are using video as a lead generation tool, all videos should link to a 
specific conversion opportunity. Transcript pages should have a strong call to action to link back to the source 
video page. 
 
 
 
 

 

 

 

Exercise: Link Video and Transcript Pages 

 Take a spreadsheet and load your video titles into one column.  

 Create three to five additional columns where you can paste URLs of related pages. 

 Examine analytics for logical site patterns and potentially broken pathways. 

 Complete these rows for your 20 most popular video pages.  

 Now, link appropriately.  
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Additional Search Engine Ranking Factors 

What Is a Rich Snippet?  

Rich snippets are dynamic information 
beyond the usual text-driven search engine 
results. You've probably seen them, even if 
you don't know what they are. They can be 
review ratings, videos, events, weather, sports 
scores, or movie times. In many ways, rich 
snippets answer questions before clicking 
through to a search engine result. By coding a 
rich snippet into your page, you can ensure 
your video result will take precedence over 
any text content on the pagexiv.  

 

How Do Blended Results Affect Ranking?  

Blended results aim to supply information in 
multiple content formats. When you search 
for something, the search engine will attempt 
to guess which type of content you are 
looking for; your results page might show a 
combination of images, news stories, videos, 
and web results. This way searchers are 
supplied the most relevant results, but even 
better for you, videos typically receive 
prominent placementxv. 
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Chapter 3: Case Studies 

Discovery Digital Networks Adds Closed Captions to YouTube Videos to Increase Views 

Discovery Digital Networks produces "original video 
programming for passionate audiences" via the 
original video networks Revision3, TestTube, 
Animalist, SourceFed, and The DeFranco Network. 
Discovery Digital Networks is part of Discovery 
Communications, the world's leading non-fiction 
media company. Using 3Play Media's captioning 
and transcription services, Discovery Digital 
Networks conducted a controlled study on the effects of adding closed captions to YouTube videosxvi.  
 
Discovery Digital Networks transcribed 125 of 334 videos published between January 2013 and April 
2014. The transcribed videos were published across 8 of their channels, including DNews, What's the Big 
Deal, and Tekzilla. Data was collected corresponding to the date that captions were turned on for each 
individual video and was analyzed on a day-by-day basis. This process normalized the difference in views 
between recently published videos and videos that were published prior to being captioned; it also 
normalized the effects of viral videos on the data. Discovery Digital Networks controlled the experiment 
by measuring the data obtained from the 125 transcribed videos against the remaining 209 uncaptioned 
videos. 
 
Discovery Digital Networks found an overall 
increase of 7.32% in views for captioned 
videos, a statistic that they were very 
pleased with. They also found that the greatest gains in views were seen during the first 14 days after 
adding captions, with a 13.48% increase. 
 

 
 
Discovery Digital Networks also wanted to be certain that the closed caption files were being indexed by 
YouTube's search engine. To test this, they searched for a phrase that appeared in the transcript of the 
video, but not in the video title, description, or tags. The example below shows that their video ranked 

 After 14 Days All Time 
Increase in YouTube Views 13.48% 7.32% 
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4th on YouTube for the term, proving both that the captions were indexed and that YouTube considers 
caption files in ranking. 
 

 
 
Based on the results of this study, Discovery Digital Networks decided to roll out captioning for the rest 
of their video content. They were very pleased with the demonstrated increase in views, and believe 
that the projected gains will be profitable for their channels. Discovery Digital Networks' study shows 
that adding closed captions to YouTube videos can have a dramatic immediate impact on views, as well 
as a solid positive impact over time. 

This American Life Increases Search Traffic with Audio Transcripts 

This American Life (TAL) is a weekly public radio show broadcast on 
more than 500 stations to about 2.1 million listeners. It is also one 
of the most popular podcasts, with about one million people 
downloading each week. The first episode aired on November 17, 
1995 and there have been 521 one-hour episodes produced 
through March, 2014.   
 
In April, 2011, TAL embarked on a project to transcribe their entire 
audio archive and make transcripts freely available to website 
visitors. In order to assess the impact on user engagement we 
looked at the proportion of unique visitors who viewed a 
transcriptxvii. The result is that 7.23% of all unique visitors viewed at 
least one transcript.  In order to assess the amount of new inbound 
traffic, we looked at the number of unique visitors who landed on a 
transcript page (i.e. the first page viewed upon entering the site). In 
fact, 6.26% of all unique visitors who came from search traffic 
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landed on a transcript page. This represents an increase of 6.68% in search traffic attributable to 
transcripts.    
 

 
 
In order to assess new inbound links, we looked at the number of external inbound links that point 
specifically to transcript pages. There are 405 such links as compared to 10,826 external inbound links to 
all TAL pages. This represents a 3.89% increase in inbound links attributable to transcript pages.  While 
there is no simple way to compute the impact on authority and Page Rank, this result seems like it 
should provide a significant boost that helps across all search rankings.  

SafeNet Uses Transcription to Improve Video SEO 

SafeNet is one of the top infotech companies 
in the world, protecting high-value 
information for 25,000 customers in over 100 
countries. Most high-value software, sensitive 
corporate information, and money that 
moves is protected through SafeNet. They 
conducted a 3-week test to see how quickly 
video transcription could make an impact on 
SEO, and the results were very exciting. They took one video and transcribed it through 3Play Media. 
Looking to improve ranking for a specific phrase, they tracked the transcribed video on Bing, Yahoo, and 
Googlexviii.  
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The targeted phrase searched for was "software licensing in virtual environments," a core part of 
SafeNet's strategy. The first week, the video did not rank (unsurprisingly), but by the second week, it had 
jumped to #14 on both Bing and Yahoo. In just three weeks, the video ranked on page 1 of both sites. 
Google tends to take a little bit longer to rank new content.  
 
SafeNet's study shows that even in a short amount of time, you can make a dramatic impact by 
incorporating transcription into your video SEO strategy. 
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Chapter 4: How to Publish Short-Form Video Transcripts 

There are different options for publishing video transcripts depending on the video duration. The 
methods described below are designed for short videos that are less than 10 minutes in length. 
 
 
 
 

 

 

 

 

 

5 Methods for Publishing Short-Form Video Transcripts 

Method #1 – Transcript in the Body of the Page 

The simplest option is to place the transcript directly in the body of the video pagexix. You can choose to 
place the full transcript in a <div> or in a re-sizeable <textarea> text box in order to constrain the 
dimensions on your page. The advantage of this method is that it’s easy to do and maintain. The 
disadvantages are that it takes up valuable real estate on the page and that it diverts attention from the 
video. Another disadvantage is that Google is more likely to classify your page as a text page rather than 
a video page. Why? In a page where 10,000 
words are present, a video is seen as 
supplementary. A video page has the 
advantage of being displayed with a video 
thumbnail in search results, which increase 
click through rates by up to 41%xx. 

 

Method #2 – Transcript on a Separate Page 

Placing the transcript on a separate web page 
creates a new page and opens up cross-
linking opportunities. Not only can you cross 
link between the video and the transcript, but 
you can also highlight appropriate text in the 
transcript and link it to relevant pages on 

Exercise:  Can Google See Your Transcript? 

Perform this exercise to verify that your video transcript is readable by Google: 

1. Right click on any page containing an interactive transcript or captions plugin. 
2. Select View Page Source. 
3. Looking at the code, use the Find function (CTRL-F) to scan the code for a phrase 

from your transcript. 

If you can find your phrase, your transcript is contained in your source code and 
searchable by Google bots. Congrats! 
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your site. This option makes a lot of sense for long-form video transcripts, but it can also be done with 
short-form transcripts. 

Method #3 – Interactive Transcript or Captions Plugin with <noscript> Tags 

Another option is to use an 
interactive transcript or captions 
plugin, which can be embedded 
below or beside the video. These 
JavaScript plugins display a 
scrolling transcript and let users 
search by keyword or click on any 
word to jump to a specific point in 
the video. JavaScript plugins are 
used in combination with 
<noscript> tags to house the 
transcript in a way that can be 
read by search engines. 
 
 

 
 

 

 

 

 

 

 

Method #4 –Schema Video Markup  

In February of 2012, Google, in collaboration with Bing, Yahoo, and Yandex, started supporting 
schema.org video markup. Video publishers can now add video metadata directly in the body of their 
HTML. Schema markup is not visible to users, but is readily indexable by search engines. The standard 
schema markup uses the VideoObject to assist Google in understanding video contentxxiii. 
 
The VideoObject supports a number of properties, including the ability to add a transcriptxxiv. Below is an 
example showing how to wrap video schema code around a video embed code and transcript: 
 

Note:  How <noscript> Tags Help Search Engines Find Your Transcript 

In order for search engines to index a transcript and increase SEO credit, the transcript 
needs to be visible in the web page source. Simply put, Google cannot index anything it 
can’t read. After placing a JavaScript interactive transcript on a web page, the transcript is 
not actually visible to search engines, because it isn’t hosted on that pagexxi.  
 
However, this can easily be fixed by placing the transcript inside <noscript> tags after the 
video. The purpose of these tags is to display alternate content in the event that 
JavaScript is disabled. Since JavaScript is enabled on 99% of browsers, most users will be 
able to see and use these pluginsxxii. The remaining 1% of users will see a plain transcript. 
Most importantly, search engines will be able to see and properly index the text content.  
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It's generally considered best practice for each video to be placed on its own web page, because video 
sitemaps make it difficult to index multiple videos on one page. However, video schema markup 
provides a potential workaround, especially in the case where you have a video series aligned on a 
specific keyword theme.  
 

 
 
Method #5 –Video Captions in HTML5 (Emerging Standard) 
 
With HTML5, a video can be added to a web page using the <video> element, which makes it almost as 
simple as adding an image.  HTML5 is a huge advancement in standardizing video across web browsers 
and devices. Emerging HTML5 standards will also make it much easier to add captions using the <track> 
elementxxv, which can be used to display closed captions, subtitles, text video descriptions, chapter 
markers, or other time-aligned metadataxxvi. 
 
Below is an example showing how these HTML5 elements work: 

 
One of the great advantages of adding captions as metadata is that search engines will be able to index 
not only the text, but also the associated time codesxxvii. This will enable search engines to return search 
results that point to a specific part of a video, referred to as "deep linking." 
 

 
 

  

<div itemprop="video" itemscope itemtype="http://schema.org/VideoObject"> 
    <span itemprop="name" content="Video Title" /> 
    <meta itemprop="thumbnailUrl" 
content="http://www.3playmedia.com/test/test1-thumb.jpg" /> 
    The video embed code goes here 
    <span itemprop="transcript">The transcript goes here</span> 
</div> 

Note: Schema video markup does not replace a video sitemap, which is still the most 
reliable way for search engines to discover and index your videos. 

<video  width="320" height="240"> 
    <source type="video/mp4" src="my_video_file.mp4" > 
    <track src="captions_file.vtt" label="English captions" kind="captions" 
srclang="en-us" default > 
</video> 

Note:  Although the <video> element is already supported by most browsers, the <track> 
element for time-aligned metadata like captions is not ready for use as of May, 2014. 
Standards are still being refined, and it’s now up to browser developers like Microsoft, 
Google, Mozilla, and Apple to adopt them and build the functionality into their products. 
This will take some time. The recommended release date was set for 2014 with the hope 
of web-wide adoption over the next few years 
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Chapter 5: How to Publish Long-Form Video Transcripts 

Videos that are longer than 10 minutes benefit from the strategies described below. 

Why a Long-Form Video Transcript Should Be Placed on Separate Pages 

Your video page should make site visitors feel like they’re in a video environment, meaning the video is 
the primary purpose of the page. It’s important for Google to classify your page as a video page rather 
than a text page.  
 
There are two main strategies for 
getting a page classified as a video 
page. First, the video should be 
placed prominently at the top of the 
page. It should be one of the first 
pieces of content to load. Second – 
and this is where transcript 
placement comes in – you should 
limit the amount of non-video 
content on your page. If you have 
too much text or too many images, 
Google is more likely to classify the 
page as a text page rather than a 
video page. SEO thrives on specific 
and consistent messages. For this 
reason, it's considered best practice 
to place a long-form video transcript on a separate page. A simple link below your video player (e.g. "see 
the full transcript") is desirable not only from a user experience perspective, but also because of the way 
Google interprets the web page. In sum, Google’s perception of your video page can mean the 
difference between displaying your search engine results as a prominent video thumbnail versus getting 
lost in the shuffle of text results. 

Why It’s Important to Paginate Long-Form Video Transcripts 

With SEO, a keyword strategy is important, as Google search bots scan your pages to understand exactly 
what your site is about. How do keywords, SEO, and paginated transcripts relate to each other? When 
you place a 10,000 word transcript (typical for a one hour video) on a video page, the keyword potency 
for that page becomes diluted. It is only natural that a long-form video will shift in topics as time 
progresses or subject matter is discussed on a deeper level. By paginating the transcript and adding the 
appropriate on-page keyword indicators, you are creating numerous pages of keyword variations to 
feed to search enginesxxviii.  
 
Another benefit of paginated transcripts is that they add to the overall site size. Breaking up a transcript 
into highly targeted pages creates more content, increases your site size, and lifts domain relevance and 
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authority. For example, a site with 500 pages is regarded as having more authority than a site with only 
100 pages for the same keywordsxxix. 
 
A paginated transcript does improve a site’s potential to receive more inbound links, but don’t expect a 
dizzying amount. You will, however, be creating a healthy internal site structure, as transcript pages 
reference each other and other website documentation.  
 
Depending on which CMS you use, it may be possible to automate the pagination of your video 
transcripts. For example, WordPress has a pagination feature built in, but it requires a bit of 
customization to work for transcriptsxxx. If you do not have this feature, follow the steps below to 
paginate long-form transcripts. 

Best Practices for Publishing Long-Form Video Transcripts 

 

Review the transcript for natural keyword breaks 

Shifts in keyword themes should be pretty easy to spot, especially if an outline was followed when 
creating your video. Craft headings throughout the transcript where you notice these pauses, keeping 
your SEO strategy in mind. For webinars and slide show presentations with a voiceover, transcript 
breaks can be made at each slide. 
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Place text on separate pages 

Try to keep each page under 1,000 words, but don’t force it. Maintaining keyword focus on each page is 
more important than word count. 

Create titles and headings for each transcript page 

Let the headings serve as the basis for building out appropriate on-page SEO elements. It is important to 
let these keyword themes evolve naturally. In addition to the main H1 heading, use H2 headings 
throughout the content when there is a switch in subject matter. Make the transcript page feel more 
like an article or blog post. The ability to scan headings, skim lists, and easily digest information creates a 
good user experience.  

Promote the video on each transcript page 

The call to action on each transcript page should be an invitation to watch the video. Prominently place 
a video thumbnail linking to the video page to grab more viewers. 

Keep all pages connected 

Place page links at the top and bottom of each transcript page like this: 
 

< Previous 1 2 3 4 5 6 7 Next > 

Link to relevant content 

Secure your video within your site structure by linking to relevant content at the beginning, end, and in 
the margins of your transcript pages. Suggest related videos, blogs, whitepapers, and the likexxxi. Also, 
link relevant keywords throughout the transcript to other pages on your site, as well as to external 
resources.  

Include transcript pages in the sitemap 

It’s essential that your newly created transcript pages each have a separate entry in your sitemap so 
they can be properly indexed by search enginesxxxii. Many CMSs have plugins that automatically 
generate video sitemaps, but double-check that your sitemap generation tool crawls the derivative 
transcript pages as well. 
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Chapter 6: The Importance of Transcript Publishing Calendars 

So far we have discussed the benefits of video transcription, how it helps with SEO, and different ways 
to publish transcripts. Now we will discuss another SEO factor: consistency. A consistent message is 
nothing new to the world of marketing and advertising, but how does it affect SEO? And how does all of 
this tie into transcription? 

Why You Should Keep a Video Transcript Publishing Schedule 

Adding content to your site is a numbers game. How many pages do you have right now? How 
frequently do you add pages? It is important to ask these questions because doubling the word count of 
a website overnight can raise some red flags with search engines. Unfortunately, some unscrupulous 
websites dump large volumes of content on their sites to fake authority and relevance.  
 

 
Although Google’s algorithm has gotten much better at discriminating high quality content from this 
"black hat" content, it still makes sense to follow a publishing schedule. Publishing transcripts is no 
different. Publishing calendars maintain focus and make the most of your newly transcribed videos by 
dripping keyword heavy contentxxxiii xxxiv, so if 
you are interested in improved SEO benefits over the long

. Google rewards sites that publish fresh content regularly
-term, don’t dump, drip. 
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Content "Dripping" 

What is dripping content? In the same way that a 
coffee maker works by filtering your brew so it drips 
out incrementally, it’s best to filter your video 
transcripts and release them steadily over time. For 
example, transcribing 100 hours of video produces 
about 1 million words. Depending on the size of your 
site, it might be better to publish that content over a 
3-month period rather than all at once. While you 
may be eager to take advantage of a large video 
archive and transcribed content, video SEO requires 
patience. Dripping content will fill your SEO "pot" 
before you know it. 
 
 
3 Benefits of Dripping Video Transcripts 

1. Builds Links Steadily: Publishing several transcripts a week generates more linking 
opportunities for a site. Linking a video to a paginated long-form transcript is standard for a 
functioning user interface, but don’t forget outbound links. Select anchor text throughout 
the transcript that is congruent with your keyword strategy, then link these words to related 
blogs, product pages, and support articles. 
  

2. Keeps Keyword Strategy Agile: Using tools such as Google Adwords and MOZ to monitor 
keywords you wish to rank for is a process that requires flexibility. Ebbs and flows in the 
popularity of keywords will affect the order in which you publish transcripts. After all, trends 
are constantly changing in the world of digital marketing. You may decide to use a variant of 
your keyword where previously that wasn’t even a consideration. A transcript publishing 
schedule helps you constantly assess this process, building in reactiveness. 
 

3. Stimulates More Frequent Indexing: By adding to a site at regular intervals, Google receives 
a steady stream of content to index. Remember, Google bots may not come to your site 
every day or even every week. If you publish fresh content on a regular basis, search bots 
will review your site more often, but until then, your new content is invisible to the web. If 
you occasionally publish 1,000 new pages in one week and then nothing again for three 
months, your site will be crawled and indexed less frequently. Fresh content influences SEO 
rankingxxxv. 
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How to Prioritize Which Transcripts to Publish First 

When assessing which video transcripts to publish first, ask yourself which parts of your website need 
the most help. Do you need newer videos to be discovered? Are certain products struggling? Is a 
competitor beating you for attractive keywords? Video transcripts should be prioritized based on your 
overall SEO goals. 
 
When ramping up video SEO efforts, it’s only natural that you will be excited to introduce transcripts to 
amplify discoverability. Dripping content over time keeps your site fresh with activity that is extremely 
attractive to search engines. Catalog your video content, stay organized, and publish video transcripts 
thoughtfully. A strategic approach to publishing transcripts adds punch to your video marketing plan. 
 
 

 

 

 

 

  

Exercise:  Create a Transcript Publishing Calendar 

Create a spreadsheet and add a column for each of the following: 

i. Video Transcript Name 
ii. Keyword Focus 

iii. Publishing Date 
iv. Projected Number of Pages 
v. Content to Link to (blogs, whitepapers, FAQs) 

Tracking these items will assist in understanding your website work load and help you to 
publish each transcript in an organized, efficient, and user-friendly fashion. The publishing 
quantity and frequency should be based on the size of your site, but it is best to come up 
with weekly or monthly targets.  
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Chapter 7: Maximizing YouTube Viewership with Captions 

YouTube is an enormous player in online video -- in fact, 60 hours of video are uploaded to YouTube 
every minutexxxvi

xxxvii

xxxviii

. The ease of use and price are unbeatable for a stretched team and a tight budget. And 
any discussion of SEO must include the fact that YouTube videos account for 8 out of 10 videos 
presented in search results . One reason for this is that Google owns YouTube and has helped make 
the free platform the second most popular search engine, after Google itself .  
 
The sharing of information between the two companies is seamless: videos uploaded to YouTube, as 
well as their corresponding captions, are immediately indexed by Google. Your YouTube strategy should 
follow the same basic tenets of traditional SEO. A video can’t go viral if Google doesn't know about it or 
can’t understand what it is about. Search engines can't watch a video because they are driven by text. 
This means that keyword-heavy titles, video descriptions, tags, and video captions are the only ways for 
a search engine to understand the content within your video.  
 

 

How Captions Help YouTube Videos Reach Users 

Since captions are read by both YouTube and Google, a full, accurate representation of the spoken 
content in your video will be displayed through text. Many videos come up at the top of searches for 
keywords that their creators never thought of—keywords found only in their closed captions, not in the 
tags or the description of the videoxxxix. Captions have been shown to increase YouTube views by more 
than 13% within the first two weeks and over 7% during the lifetime of the video. xl 

How Captions Increase YouTube Retention 

In SEO, we spend a lot of time discussing bots: Google bots searching, 
crawling, and indexing. These bots are trying to find and analyze indicators of 
relevancy. With YouTube, retention (i.e., the amount of time spent watching 

Tip:  CaptionsForYouTube.com 

CaptionsForYouTube.com is the fastest, 
easiest way to add professional 
captions to your YouTube videos. Their 
captions are over 99% accurate. Note 
that YouTube's auto-captions are not 
indexed by YouTube or Google, but 
uploaded captions are. 
 
CaptionsForYouTube.com is offering a 
promo code to readers of this e-book 
for 5 free minutes of captioning. Just 
enter the code VIDSEO5 at checkout on 
CaptionsForYouTube.com! 
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a video) and engagement (i.e., comments, shares, and subscribers) are among the biggest indicators of 
relevancy and qualityxli. Similar to a web page’s bounce rate, if Google supplies a video result and the 
user only watches 5 seconds before leaving, it's a negative signal.  Thus, your YouTube goal should be 
more watching–not just more clicking.  
 
This is where captions help. Captions not only help to communicate to deaf people or those who know 
English as a second language, but also help to retain the attention of those who watch video in a sound 
sensitive environment, like a workplace or library. 

Proven Tactics to Increase YouTube Viewership 

Add Video Captions to YouTube 

After uploading your video to YouTube, it is imperative to add captions. Captions make your video 
universally accessible and searchable. If you have a transcript but not captions, you can upload the 
transcript. YouTube can automatically sync your transcript with the video and create captions, furthering 
your video SEO and accessibilityxlii. 
 

 
 
 
 

Keyword-Rich Title, Description, and Tags 

One of the benefits of hosting your videos on 
YouTube is the free video analytics tool. With 
YouTube’s analytics you can hone in on the 
most effective keywords and your target 
audience. Look for long tail keyword variations 
with less competition so you can stand out 
from the crowd. Long tail keywords are 
phrases of three or more words, relevant to 
your desired keyword. Also, use honest, 
relevant terms. Trying to ride trending topics 
irrelevant to the video content will only result 
in a negative score later. 

Note:   Don’t Expect Auto-Captions to Help SEO 

When we say you should add captions, we don’t mean YouTube-generated “auto-
captions.” Google recognizes these are often flawed and as such ignores them when it 
comes to using text to understand video. Speech recognition software gets derailed by 
accents, background noise, complex vocabulary, and the pace of a speaker. Auto-captions 
are usually only 60-70% accurate, meaning that 1 in 3 words is wrong. Because of this 
unreliability, auto-captions do not get indexed by Google or YouTube and do not improve 
SEO. Google makes the assumption that when you upload captions, they are high quality 
and worthy of being indexed.  
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Keyword Tips and Character Limitations 

 Title: Fits 100 characters including spaces. The most important information should be close to 
the frontxliii. Use language to compel clicks, e.g. "how-to," "advice," "about," or numbered lists 
like "the 7 best." 
 

 Video Description: Fits 4,850 characters including spaces, truncated at 166 characters. This is a 
perfect place for a transcript or an abridged version of the transcript. 
 

 Tags: Fit 120 characters including spaces. Use double quotes (") to surround your video keyword 
tags so the video will be an exact match for a long tail keyword phrase. For example, instead of 
tagging your video as "video" and "captions," tag it as "video captions," or even better, "create 
video captions." Think like a user and always add tags in order of importancexliv. 

Use a Compelling Thumbnail 

Until recently, YouTube automatically selected a frame from the middle of 
the video as the thumbnail. Now, publishers have the ability to choose 
between three frames to display as the video thumbnail. Choosing the 
right video thumbnail image makes a drastic difference in click-through 
rate. Use high quality, high contrast images that have a 16:9 aspect ratio. 
Facial close-ups work best. Note that YouTube overlays the video duration 
in the lower corner of the thumbnail, so make sure it doesn’t obstruct 
anything important. Also, keep in mind that Google uses image 
recognition to automatically filter out certain graphics, such as the 
YouTube logo. Ideally you want an image that is a great visual 
representation of your target keyword, taking your presence in search 
results even further. 
 

Paste Your Transcript in the Video Description Field 

In addition to uploading captions or a transcript, paste the transcript into the video description following 
a brief sentence summarizing your video. 
This is the quickest way to inform users 
and bots regarding new video content. 
Keep in mind, this strategy is best for 
short-form videos because the description 
field is limited to 4,850 characters or 
roughly 800 words (typically 5-7 minutes). 
For longer videos, truncate the transcript 
or create a summary based on the 
transcript. 
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Translate Your Videos and Add Multilingual Subtitles 

Part of having a great video is about providing a great video experience, and 
that includes offering options to accommodate people with different needs. 
Have your video captions translated and upload the translated subtitles to 
YouTube. This option is available in the same place as uploading transcripts or 
captions; just select the appropriate language from the drop-down menu.  
 
Consider housing these videos on a separate YouTube channel with non-
English language page titles, descriptions, and tags. (See more information 
about video translation in a later chapter). 

Publish Videos on a Regular Basis 

Releasing videos on a set day of the week or a recurring schedule helps a 
YouTube channel by letting the audience know when to return. It sounds 
simple, but this is attractive for many YouTube subscribers. In many cases, 
marketers can stand to learn a thing or two from the publishing schedules of 
broadcast TV. Publishing content frequently will improve ranking in the 
YouTube algorithm and build viewership.  
 
 

 

 

 
 

 

 

 

 

 

  

Exercise:  Even More Views with Videos and Transcripts on Your Domain 

If your goal is to maximize viewership, videos posted on YouTube should also be 
published on the company/institutional site. Remember a few of the basics we have 
already covered:  

 Place only one video per page. 

 Create a unique URL for each video page. 

 Update your video sitemap to reflect new additions, creating a separate entry for 
each video. 

The video on your site may rank lower in video search results than its twin on YouTube, 
but this is okay if your goal is more eyes. Don’t post both videos with identical titles. 
YouTube will beat your site every time. Try varying the title of the video on your site to 
draw from a wider pool based on the variable terms of search queries.  
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Chapter 8:  Repurposing Transcripts for Content Marketing 

Many marketers have tried to cheat SEO through keyword stuffing and link baiting -- tactics that turn off 
visitors. Because of this, search engines have learned to recognize quality content, and the field of 
content marketing is burgeoning.  Content marketing grew out of the popularity of SEO and the belief 
that informative, engaging, and unique content is the way to climb to the top of search results. It is 
about drawing customers to your business by providing helpful and relevant material to engage their 
attention. A video transcript is a powerful resource for content marketing. Video transcribed to text can 
be edited, restructured, built upon, and published in a variety of ways for competitive content 
marketingxlv.  

 
Even a simple business recording, like a webinar, can yield unexpected dividends if transcribed and 
repurposed. Make the most of this spoken content and utilize webinar transcripts to create derivative, 
keyword-focused works that further your reputation for thought leadership. 

Content Marketing Uses for Webinar Transcripts 

Product & Support Documentation 

Could your website information use a little maintenance, but reviewing and updating website content 
seems too burdensome? Use a webinar transcript as your shortcut. For some websites, the 
conversational tone yielded by a webinar transcript could be beneficial when trying to humanize a 
brand. More demonstrative webinars yield transcripts that can be used for step-by-step support 
documentation.  

Whitepapers and e-Books 

Depending on how in-depth the content of your webinar is, transcripts are a great starting point to 
create a guide. A webinar series can also be made into a chaptered e-book! 

Case Studies 

If you’ve invited a customer or partner to participate in a webinar, grabbing sections from the transcript 
can be a fantastic basis for a case study. 
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Event Summary Blogs 

Many marketers email webinar recordings. You can stand apart from the pack by also providing a blog 
post that summarizes key takeaways from the discussion. With transcripts, creating blog content is 
much easier. 

Infographic Content 

If a webinar cites numerous studies and stats,  
or covers the history of a topic, consider taking the transcript and sending the text off to be made into 
an interesting and shareable infographic (or create your own). 

Slideshare Transcripts 

Slideshare allows for the ability to add a plain text transcript to your presentation page. Since these 
viewers will be lacking audio, give them the whole picture. This is a great option to take advantage of 
SEO for accessibility purposes as well as UX.   
 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 

  

Note:  All of this content should be 
inter-linked for the best SEO benefit. 

Exercise:  Video as Your Content Marketing Starting Point  

Is it time to make your webinars work a little harder for you? Overhaul your traditional 
content calendar to make better use of video assets. Transcribe your videos to fashion a 
more robust content marketing experience on your site. Before creating a video, make a 
spreadsheet with the following as column headings: 
Video Subject Matter/ Video Title 

 Targeted Keywords 
 Video Goal  
 Video and Transcript Publish Date 
 Supplementary Piece 1, Blog Summary Publish Date 
 Supplementary Piece 2, Slideshare Publish Date 
 Supplementary Piece 3, Guest Blog Publish Date  

If you can’t think of three supplementary pieces that can easily be generated from this 
video, it might be time to rethink production or question the value it is supplying to your 
brand and website.  
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Chapter 9: Using Transcripts to Boost Traffic to Subscription 
Sites 

Video monetization strategies can be categorized based on whether the video is used as a marketing 
tool to sell a product (e.g. merchandise or a service) or whether it is the product itself (e.g. movies or e-
learning videos). In the latter case, a paywall or subscription business model is often used to generate 
revenuexlvi. But if your video content is behind a paywall and inaccessible to Google, how can transcripts 
help with SEO?  

Expose Video Pages & Supporting Text Content 

Just because you run a subscription-based site doesn’t mean you can’t give prospective customers a 
little peek. By making the text of your video page and of supporting video descriptions public facing, 
search engines can index your content for target keywords. Embed your video on the page, but prompt 
for a sign-in when the user clicks play. Another option is to insert a lead wall that prompts for 
information after the video has played for some time. These tactics enhance discoverability without 
giving away your product. 

Expose Video Transcripts 

Allowing Google to find your video transcript and index it also gives searchers a better chance of finding 
your site. This is particularly important if your brand name is not well known, or if you do not rank on 
the first page of search results. Creating additional pages that fit into your keyword strategy will increase 
your site size, presence, and domain authority. 
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Transcripts Do Not Cannibalize Sales 

Are you worried that exposing transcripts will cannibalize the value of your product? Don't be. People 
don't like to read a transcript, and video adds layers of storytelling that are not apparent from a 
transcript alone.  Visitors will want to watch the video to get the full picture. Use transcripts to draw 
organic traffic to your site, which is a natural result of adding web pages optimized for relevant 
keywords.  

Use Video Transcripts for Inbound Marketing 

Transcripts can act as a lead-in to more sales. Savvy businesses know that a blog is essential to inbound 
marketing and lead generation. Many struggle, however, to find something to write about. Use your 
transcripts as a starting point. After all, product announcements aren’t shared heavily on social media, 
but blog posts that inform and delight are.  
 
Transforming your transcript into content that drives the sales funnel is the epitome of fantastic 
inbound marketing. For example, an instructional video such as, "A Crash Course in Photoshop" could 
lend itself to the blog article "5 Things to Remember before Starting Your First Photoshop Project." This 
piece would cover preparation tips that are discussed in the introductory minutes of your how-to 
videoxlvii. In this way, you are creating content that is very interesting to your target market, keyword 
heavy, and shareable while still protecting the main product. This blog post could then drive traffic to a 
video page and subsequently, a subscription sign-up page.  

Drive YouTube’s Audience to Your Site 

There is even a way to use YouTube for a paywall site. Give YouTube’s audience a sneak peek: video 
teasers, behind-the-scenes clips, blooper reels, and in-depth expert interviews. And don't forget to 
upload captions for your YouTube videos to increase their popularity. 
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Chapter 10: Video Translation for a Magnified Global Presence  

SEO Benefits of Video Translation 

We’ve talked a lot about why search engines need text to properly index your 
videos and how transcripts and captions increase SEO. But what happens 
when you translate your video into multiple languages? Video translation is 
gaining popularity as more companies go global and as people become aware 
of the benefits. Video translation can be expensive, so it makes sense to 
implement the translations in a way that derives the most SEO benefit. Less 
than 27% of Internet users speak English as their primary language, so if you 
aren't translating, your videos are not applicable to the majority of Internet 
usersxlviii. It is also interesting to note that 80% of YouTube views come from outside the United States. 
Below is a summary of the benefits you can expect to see after implementing a solid translation SEO 
strategy.  

 Increased traffic: Helping Google and other search engines index your video translations will 
increase traffic to your site, expanding your audience globally and domestically. 

 Greater Authority: Duplicate content is not penalized across different languages. As a result, 
your site will have more pages, keyword rankings, and inbound links. All of this adds up to 
greater authority and Internet presence. 

 Less Competition: It’s easier to rank higher against competitors because there is simply less 
competition across different languages.  

 User Experience: Your video content will become more engaging for non-English users, resulting 
in longer view times, retention, and a better user experience – increasing SEO even further. 

Best SEO Practices for Publishing Your Video Translations 

Separate Video Pages for Each Language 

The best architecture for your website 
includes a separate video page for each 
language. Set up a URL structure that makes 
it easy for users to identify the language of 
the page they’re on just by glancing at the 
URL. For example, the URL structure below 
helps users and makes it easier for you to 
analyze the indexing of your multilingual 
contentxlix:  
 
http://example.com/en/videos/how-to-convert-video 
http://example.com/fr/videos/comment-convertir-video 
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One Language per Web Page 

Google strongly recommends that you stick to a single language per web page and avoid side-by-side 
translations. Google tries to determine the language of the page based on the text, so multiple 
languages confuse the algorithm. Creating separate pages, as shown above, avoids this issue. 

One Video Sitemap per Language, with Cross-References 

A video sitemap is the most reliable way for Google to absorb your videos and accompanying 
translations. There isn’t a good way to incorporate multiple languages into one video sitemap. You need 
to create a separate video sitemap for each language. Also, it is best to add rel="alternate" and 
hreflang="x" annotations to inform Google of equivalent video pages in other languagesl. The example 
below shows a video site map that cross-references pages in English and French. Note that each 
language must cross reference every other language, including itself. So two languages would require 4 
entries, three languages would require 9 entries, etc. 
 

<?xml version="1.0" encoding="utf-8"?> 
<urlset xmlns:video="http://www.google.com/schemas/sitemap-video/1.1" 
  xmlns:xhtml="http://www.w3.org/1999/xhtml"> 
    <url> 
      <loc>http://www.example.com/en/</loc> 
      <xhtml:link  
                 rel="alternate" 
                 hreflang="en" 
                 href="http://www.example.com/en/" 
                 /> 
      <xhtml:link  
                 rel="alternate" 
                 hreflang="fr" 
                 href="http://www.example.com/fr/" 
                 /> 
     </url> 
     <url> 
      <loc>http://www.example.com/fr/</loc> 
      <xhtml:link  
                 rel="alternate" 
                 hreflang="en" 
                 href="http://www.example.com/en/" 
                 /> 
      <xhtml:link  
                 rel="alternate" 
                 hreflang="fr" 
                 href="http://www.example.com/fr/" 
                 /> 
     </url> 
</urlset> 
 

 

 

Note:  The value of the hreflang attribute (e.g. "en") must use the ISO 6391-1 format  
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Tips for Publishing Translated Transcripts and Multilingual Subtitles 

Multilingual Interactive Transcript and Captions Plugin 

An interactive transcript is a plugin that is displayed outside of the video player; as the words in the 
video are spoken, the matching words are highlighted in the transcript. Using an interactive transcript to 
publish your multilingual transcripts creates the best user experience, enabling users to switch 
languages, search the video, and jump to a specific point by clicking on any word in the transcript.  
 
YouTube Multilingual Subtitles 
Is your goal to maximize video viewership? Then it is best to upload your translated subtitles to 
YouTube. This creates maximum exposure in both YouTube and Google. The required subtitle format for 
YouTube is SRT. You can upload this file directly within your YouTube account after transcribing your 
video. You’ll find a link for how to add captions and subtitles to YouTube in the resources section. 
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Multilingual Subtitles with Other Video Players and Platforms 

In order to make multilingual subtitles available in other video players, you will need to upload the 
appropriate subtitle format. This will vary depending on the video player. After adding subtitles, 
remember to set the default language to correspond to the video web page. For example, if you’re on 
the French video page and press the CC button, French subtitles should turn on by default. Subtitles in a 
non-YouTube player embedded on your page will not be indexed by search engines, but will improve 
view times, retention, and user experience. 
 
 

 

 

 

 

 

  

Exercise: Planning Your Translation SEO Strategy 

There are many considerations when undertaking international SEO. Answer the following 
questions to properly plan your international video SEO initiatives.  

 Which search engines will you target? Keep in mind that while we mention Google 
often in the United States, other search engines dominate in other parts of the 
world. Research how different search engines prioritize content (for example, 
Baidu gives the greatest weight to meta-tags while Yahoo! Japan prefers higher 
keyword density) and aim your SEO strategy at the most popular search engine 
for your target languageli. 

 What is your non-English keyword strategy? Keywords in target languages are 
different than your source languages. Do not use direct translations and be aware 
of spam words. The big idea here is to research your keywords instead of 
translating them; having a localized linguist who understands the intricacies of the 
language is ideal.  

 Is your objective to maximize viewership or monetization? In other words, are you 
trying to bring traffic to your video pages or can the videos be watched elsewhere 
(e.g. YouTube)?  

 Are your videos generally short (less than 10 minutes) or long? This affects your 
optimal publishing method. Remember that it is optimal to have a separate web 
page for each language. 
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Conclusion 

Because of the inherent limitations of video when it comes to SEO, implementing a strategy to optimize 
your video content through transcripts, captions, and subtitles is critical. Search engines can't watch a 
video, so they miss out on the keyword diversity contained within your video content. Think about your 
goals. Is your objective to gain views? To monetize? To drive traffic to your site? To beat out 
competitors? To inform?  

Reaching these goals first requires that your videos be found. Adding transcripts, captions, and subtitles 
to your videos will fuel search engines, improve off-page SEO, align your keyword strategy, help create 
derivative content, enable deep linking, and increase user engagement. Each of these key benefits will 
also ensure that your videos rank higher in search (which may be the biggest benefit of all).  

When executing your video SEO strategy, remember the best practices outlined in this e-book: 

 Create a separate page for each video to ensure optimal search. 
 Add a video sitemap (this is crucial!). 
 Treat your transcript as you would any other web page: include headings, links, and a call to 

action. 
 Consider your goals and apply the best method for publishing short-form video transcripts. 
 Follow the best practices for publishing long-form video transcripts. Consider paginating the 

transcripts.  
 Create a video transcript publishing calendar to ensure a consistent amount of new content. 
 Use your transcripts to create derivative content. 
 Consider implementing translations and subtitles to boost your global presence.   

With these tactics in mind, your application of video SEO should be rich and productive. Good luck!  
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Recommended Resources 

The Basics of SEO 

 Google SEO Starter Guide 
 The Free Beginner's Guide From Moz  
 [video] Video SEO, Explained by Wistia 
 On-Page SEO Basics & Your Video Keyword Strategy 

How to Create a Video Sitemap 

 Creating a Video Sitemap, Google Webmaster Tools 
Posting Video Sitemaps via Bing Webmaster Tools 

 Creating Video Sitemaps for each Video Hosting Platform 

Research Tools 

 Google Adwords Keyword Planner 
 Google Correlate 
 Wordstream Keyword Tool 
 SEO Book Keyword Tool 
 HubSpot Keyword Grader  
 Open Site Explorer Link Analysis 
 Marketing Grader 
 Majestic SEO Backlink History 

Video SEO & Transcripts 

 7 Key Benefits of Web Video Transcripts & Captions 
 5 SEO Strategies for Publishing Short-Form Video Transcripts & Captions 
 Best Practices for Linking to Your Video Transcript 
 How to Optimize Long-Form Video Transcripts for SEO: The Wrong Way and the Right Way 
 Why SEO is Important for Subscription & Paywall Sites and How Transcripts & Captions Can Help 

Monetize  

Video SEO & You Tube 

 The Fastest, Easiest Way to Add Captions to YouTube Videos 
 [video] Why Videos Go Viral, TEDtalk 
 Getting Links and SEO Value from your YouTube Videos 
 How to Maximize YouTube Viewership with the Help of Transcripts and Captions 
 [video] Transcript Tips for YouTube and Content Marketing 
 The Importance Of Publishing Video Frequently & Regularly - YouTube Creator Playbook 
 [video] The Undervalued Benefits of Captioning YouTube Videos 

http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/us/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://moz.com/beginners-guide-to-seo
http://wistia.com/learning/video-seo
http://www.3playmedia.com/2013/02/28/video-seo-series-on-page-seo-basics-your-video-keyword-strategy/
https://support.google.com/webmasters/answer/80472?hl=en
http://www.bing.com/blogs/site_blogs/b/webmaster/archive/2013/10/10/posting-video-sitemaps-via-bing-webmaster-tools.aspx
https://www.distilled.net/blog/video/creating-video-sitemaps-for-each-video-hosting-platform/
https://adwords.google.com/ko/KeywordPlanner
http://www.google.com/trends/correlate/
http://www.wordstream.com/keywords
http://tools.seobook.com/keyword-tools/seobook/
http://www.hubspot.com/products/seo
http://www.opensiteexplorer.org/
http://www.marketing.grader.com/
http://www.majesticseo.com/reports/compare-domain-backlink-history
http://www.3playmedia.com/2013/03/01/video-seo-series-7-key-benefits-web-video-transcriptions-captions/
http://www.3playmedia.com/2013/03/06/video-seo-series-5-seo-strategies-publishing-short-form-video-transcripts-captions/
http://www.3playmedia.com/2013/03/06/video-seo-series-5-seo-strategies-publishing-short-form-video-transcripts-captions/
http://www.3playmedia.com/2013/03/07/video-seo-series-best-practices-linking-your-video-video-transcript/
http://www.3playmedia.com/2013/03/22/how-optimize-long-form-video-transcripts-seo-the-wrong-way-right-way/
http://www.3playmedia.com/2013/04/24/why-seo-important-subscription-paywall-sites-how-transcripts-captions-can-help-monetize/
http://www.3playmedia.com/2013/04/24/why-seo-important-subscription-paywall-sites-how-transcripts-captions-can-help-monetize/
http://www.captionsforyoutube.com/how_it_works/overview
http://www.ted.com/talks/kevin_allocca_why_videos_go_viral.html
https://www.distilled.net/blog/seo/getting-links-and-seo-value-from-your-youtube-videos/
http://www.3playmedia.com/2013/04/12/how-maximize-youtube-viewership-help-transcripts-captions/
http://www.3playmedia.com/2013/07/18/video-seo-transcript-tips-for-youtube-and-content-marketing-video-part-2/
http://www.reelseo.com/youtube-creator-playbook-2/#ixzz2akW0Uwkp
http://www.captionsforyoutube.com/blog/posts/4-interview-with-tim-schmoyer:-the-undervalued-benefits-of-adding-captions-to-youtube-videos
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Video Transcripts and Content Marketing 

 [video] How Unique Does Content Need to Be to Perform Well in Search Engines? - Whiteboard 
Friday 

 SEO Best Practices for Video Translation 
 Why You Should Create a Video Transcript Publishing Calendar 
 Webinar Transcription for Increased SEO and Content Marketing 

Rich Snippets & Schema.org 

 [video] Introduction to Rich Snippets 
 What is Schema.org? 
 Google Webmaster FAQ: schema.org 
 Google Structured Data Testing Tool 

Case Studies 

 SEO Study: Discovery Digital Networks Gets Boost by Adding Closed Captions to YouTube Videos 
 SEO Study: How Audio Transcripts Helped Radio Show This American Life 
 SEO Study: SafeNet Improves Search Engine Rank with Video Transcription 

 
  

http://moz.com/blog/how-unique-does-content-need-to-be-to-perform-well-in-search-engines-whiteboard-friday)
http://moz.com/blog/how-unique-does-content-need-to-be-to-perform-well-in-search-engines-whiteboard-friday)
http://www.3playmedia.com/2013/04/02/seo-best-practices-video-translation/
http://www.3playmedia.com/2013/05/06/scheduling-video-transcript-publishing-even-better-seo-results/
http://www.3playmedia.com/2013/07/12/webinar-transcription-using-video-transcripts-to-incease-seo-help-market-content/
http://www.youtube.com/watch?v=A-kX0Aut-18
http://schema.org/
https://support.google.com/webmasters/answer/1211158?hl=en
http://www.google.com/webmasters/tools/richsnippets
http://www.3playmedia.com/2014/05/19/seo-study-discovery-digital-networks-gets-boost-adding-closed-captions-youtube-videos/
http://www.3playmedia.com/2014/05/20/seo-study-how-audio-transcripts-helped-radio-show-this-american-life/
http://www.3playmedia.com/2014/04/30/safenet-improves-search-engine-rank-video-transcription/
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About 3Play Media 

3Play Media provides cost-effective, premium quality captioning, transcription, and subtitling solutions 
to hundreds of customers in enterprise, entertainment & media, higher education, and government. Our 
mission is to simplify the process by providing a user-friendly account system, flexible APIs, and 
integrations with a multitude of video players and platforms. 3Play Media is based in Cambridge, MA 
and has been operating since 2007. 
 

Contact 

3Play Media 
125 CambridgePark Drive, Suite 402 
Cambridge, MA 02140 
 
Website – www.3playmedia.com 
Email – info@3playmedia.com 
Phone – (617) 764-5189  
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