
 

 
 

August 8-10, 2018 Agenda 
The W Atlanta – Midtown 

August 8, 2018    

5:30 – 8:00 PM Reception at The College Football Hall of 
Fame 

*Cocktails and dinner with be provided  
 

*The coach bus will pick us up in front of 
the W Hotel at 5:30 PM and take us to 

and from dinner  
 
 
 

 All 

 
August 9, 2018 

   

7:30 – 8:30 AM 
Studio 2 

Breakfast  All 
 

8:30 - 9:30 AM 
Studio 1 

Why Content is the New Currency in 
Advertising and What to Do About It 

Find out more about Native Advertising and 
how suppliers can engage your customer 

with this tactic.  
 
 
 

 Andrew Hanelly  
Partner 
Revmade 

9:30 – 9:45 AM Break  All 

9:45 - 10:45 AM 
 

 

Cardinal Health’s Journey to Providing a  
New Customer Experience 

 
We will explore the rapid evolution of the 
B2B customer experience and how Cardinal 
Health is responding to customer demands 
with a fierce commitment to customer 
experience. Corey Case, VP of Customer 
Engagement, will review how his team is 
leveraging customer insights to transform  

the way a top 10 medical device company 
executes a new go-to-market model in an 
increasingly dynamic market. 

 
 
 

 Corey Case 
Vice President  
Customer Engagement 
Cardinal Health 
 

 



10:45 – 11:00 AM Break  All 

11:00 – 12::00 PM 
 

 
 

 

Letters from the front, managing patient 
expectations in this era of value based 

everything. 
 

We are living in a time of convergence 
where consumerism, patient experience 
and quality scores are colliding. Join us as 
these best in class hospital marketers share 
a recent initiative of how they engaged their 
community, setting an expectation and 
received directional feedback for 
improvement. You won’t want to miss this 
discussion bringing real life examples from 
the marketers on the front line of care! 

 
 

 

 Jared Johnson 
Digital Health Top 100 
Influencer, Keynote 
Speaker, Author 
Phoenix Children's 
Hospital Manager of 
Marketing Technology and 
Analytics 
 
Audrey Laine Seymour 
Social Media Specialist 
Mayo Clinic  

 
Chris Pace 
Senior Director of Digital 
Marketing 
Banner Health 

 

12:00 – 1:00 PM 
Studio 2 

Lunch  All 

1:00 – 2:00 PM 
 

 
 

Branding in the Face of Mergers, 
Acquisitions and Competitive Threats 

 Kyle Pyron 
Senior Vice President,  
Marketing and Strategic 
Communications 
Vizient, Inc. 

2:00 – 2:15 PM Break  All 

2:15 – 3:15 PM Importance of Content Strategy 
 

• Develop a content strategy that 
aligns with the business plan. 

• Create a framework to organize 
content for all stakeholders. 

• Standardize inputs to content 
marketers for clarity and efficiency.  

• Engage key opinion leaders cost-
effectively.  

• Activate strategy leveraging digital 
marketing channels.  

 Sanchia Patrick Rasul 
Executive Director, 
Strategic Marketing 
Henry Schein Medical 
 

http://socialmedia.mayoclinic.org/


3:15 – 4:15 PM 
 

 
 
 

How to Deliver Killer Content Results in 
Healthcare 

 
Hear how Cleveland Clinic has established 
itself as an industry leader in content 
marketing: 

• Building & growing the #1 most-
visited hospital blog in the country 

• Connecting with physicians online & 
using social media 

• Leveraging data to drive content 
strategy & sophisticated distribution 

• Gaining leadership buy-in to build a 
content team & get resources 

• Monetization of content marketing 
efforts 

 

 Amanda Todorovich 
Senior Director of Content 
Marketing 
Cleveland Clinic 

4:15 – 5:15 PM The Content Formula for Today’s 
Healthcare Marketer:  

How to build your audience and measure 
results through content marketing 

In this keynote session, veteran marketer, 
speaker and author, Michael Brenner, will 

show you the power of building an audience 
and demonstrating business results from 

your marketing activities. You will learn the 
"formula" for Healthcare marketing success. 

 

 Michael Brenner 
Keynote Speaker, Author 
and CEO 
Marketing Insider Group 
 
 

6:00 – 7:30 PM 
Elevate Room  

Reception at W Atlanta-Midtown 
*Cocktails and hors d'oeuvres 

 

 All 

 
August 10, 2018 

   

8:00 – 9:00 AM 
Studio 2 

Breakfast  All 

9:00 – 11:00 AM 
Studio 1 

Interactive Digital Marketing Workshop 

3 key takeaways each attendee will learn 
from attending this session: 

• Prioritize your efforts on digital 
tactics that really work and move the 
needle on your business 

• Build effective digital strategies to 
grow your audience and revenue 

• Understand how digital marketing   
is changing so you can adapt and 
position your company for success 

 Eric Shanfelt   
Founder  
eMedia Strategist 
 



11:00 – 11:15 AM Break  All 

11:15 AM – 12:15 PM 
 
 

Reimagining Marketing in a Digital World 
  

There is no question that organizations are 
investing in digital at a rapid pace. The 

blending of the digital and physical worlds is 
evolving in to a seamless consumer 
experience. But many organizations, 

especially healthcare, continue to struggle 
with their digital innovation strategy 
because the often lack a meaningful 

structure to identify a digital innovation 
need, scale an appropriate solution and 

build an appropriate structure to support it. 
Discover key insights on how to 

successfully scale digital innovation as key 
strategic imperative.  

 

 

 Paul Szablowski 
Consultant  
Former Senior Vice President 
of Brand Experience for Texas 
Health Resources  

12:15 – 12:30 PM Recap  Scott Adams 

Publisher 

Repertoire Magazine 

  


