
 
Inside this issue: 

ETWG Anthology 2 

September Meeting 
Reviewed 

3 

Introducing November 
Speaker, N.E. Brown. 

4 

Review N.E. Brown pre-
speaking articles  

5 

September Nutz & 
Boltz Review 

7 

Writing a Short Story? 
By Pat LaVigne 

9 

Literary Definitions of 
the Month 

 
 
  
 

10 
 

 
 News, Ads,              

Announcements 
11 

Quotes by Famous     
Writers 

19 

TNC Deadlines 20 

ETWG Application and 
Sponsors 

21 

  

TNC Deadlines 18 

ETWG App. And     
Sponsors 

 

 
19 

 
 
 

12 

ETWG is dedicated to the memories of :  Pat Leonard and Kay Resnick, co-founders of the Golden Triangle Writ-

ers Guild, Beaumont, Texas,  

and Rita Gallagher, co-founder of Romance Writers of America, Houston, Texas. Countless writers owe their 

writing successes to these fine ladies. 

2015 ETWG Officers 

Founder—”K” Sellers 

President—Roger Middleton 
Vice President—Linda Pirtle 

Recording Secretary—Brinda 

Carey 
Correspondence Sec—Pat 

LaVigne 

Treasurer—Marvin Mayer 

Historian—Linda Nelson Ellis 
TNC Editor—Janice Ernest 

Membership—April Coker 

Publicity—Lynn Pinkerton 
WebSmith—Web Committee 

Hospitality—Lorna Penland 

Conference Committee 
Linda Pirtle 

Trish Hamilton 
Nancy Larson 

Caleb Pirtle 

April Coker 
Roger Middleton 

Sandra Clarke 

“K” Sellers 

Marvin Mayer 
Lynn Pinkerton 

October Nutz & Boltz 
October 17, 2016 6:00 P.M. 

Location TJC West Campus 
See Driving Directions Inside this Issue 

Topic: TBA  

 

The Next Chapter 
October 2016 Edition 



Visitors are always welcome. After three meetings, however,  ETWG encourages  you to become a member in order  

to continue to receive The Next Chapter and be allowed full voting privileges & discounts on ETWG events. 

 ETWG’s 2016 Anthology: Bridges Now 
Available 

The ETWG 2016 Anthology has been well 
received. The Guild ordered 150 copies (6 
boxes) and now has only two boxes (44 cop-
ies) and some that are being reserved for 
members who have contributed but not pur-
chased their copy. The book is only availa-
ble in paperback version. 

There are three ways a copy of the book can 
be bought: 

1. Call Linda Pirtle @ 214-202-0711 
(Cell)  or 903-881-9000 (home) and let 
her know how many you need. She will 
bring them to the next meeting or Nutz 
and Boltz. 
2. Amazon.com.   In the search box, 
simply type the title of the book: Bridg-
es: 2016 Anthology. The cost is $15.00. 
3. For family or friends who are out of 
state or who do not live near you, ask 
them to go to the following link to buy 
direct from Create Space: 
http://www.createspace.com/6270572. 
The cost is $15.00 and provides a larger 
royalty to the Guild. 

 
Until the remaining books in stock are de-
pleted, please contact Linda. For every $15 
collected, the Guild earns $9.50 plus a small 
prorated tax reimbursement of $.87. 

A volume of “Thank You, Members” to 
those of you who have purchased a copy as 
well as a thank you for your story, poem, or  
memoir contribution. 

 
Linda Pirtle 

Perfect  
For 
Christmas! 
 
 
 
 
 

 

2016 Schedule 

Come Join Us for These Great Speakers: 

Oct:    Flash Fiction 250 Word Ghost Story—-Members Bring and Read. 

Nov:  Nancy Larson—-Update on Social Media 

Dec:  Christmas Party   
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We, at the 

East Texas 

Writers 

Guild were 

blessed 

Monday, 

September 

12,2016  to 

have as our 

speaker, Ms. 

Brinda Car-

ey. She is the author of Don’t 

Cry, Daddy’s Here, a memoir 

about surviving sexual abuse. 

Her book has helped many peo-

ple to open up about their own 

experiences and seek healing. 

She is a professional speaker for R.A.I.N.E., and 

has spoken to many different groups ranging from 

churches to Conventions,  sharing her testimony. As 

a teacher at Tyler Area Senior Citizen’s Association 

(TASCA) in Tyler, her Memoir class is informative, 

educational, and  entertaining.  

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

Her speech was interactive and  created great com-

munication throughout the ETWG. Already there 

has been new opportunities for our writers to be 

able to incorporate their own life lessons learned 

with their families and others. As Brinda would say,  

 

“Your memories, your stories, 

are your legacy.” 
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Brinda Carey, Speaker at ETWG 

Speaks about Memoir 



 

Venture Galleries 
Is currently being remodeled but 

 is scheduled to open sometime this month.  

Keep clicking and be one of the first to see their new design. 
. 

Introducing Our November 2016 Speaker. 

N. E. Brown 

Author of   

The Galveston 1900 Indignities Series,. 

And Carson Chance, P.I. 

We are proud to have Nancy Larson, aka N.E. Brown as one of our mem-
bers in the East Texas Writers Guild. She wrote and published her first 
book while a member of our group. But, that was just  the beginning of 
her writing journey.  After the proud publication of her book she learned 

that the road to bestselling status takes more work than just ‘put the book out there and wait.’ She heard 
words like ‘platform’, and ‘blog’, and ‘social media.’ She heard tales from other authors about their struggles 
conquering the marketing, and media portion of book sales. And, of course, she heard many a writer say that, 
“All I want to do is write. I don’t want to have to market too. It is too much work.”  

Nancy was no virgin to marketing. Having been in the real estate industry in the past, she knew the im-
portance of getting the word out there and the importance of meeting and communicating with as many peo-
ple as possible as quickly as possible in order to start the fire under her book sales.  

She set out on a journey of looking for ways to increase her sales while still leaving time to write her next 
five books which she completed a few months ago. Today, she is still going strong and working on her sev-
enth book.  

Even while focusing on her writing, her social media on Twitter has gone from a few hundred followers to 
several thousands and continues to grow.  

Many people have asked her how she has managed this. Come to the meeting November 14, 2016 at 6:30 
P.M. at the Tyler Area Chamber of Commerce on North Broadway in Tyler, TX and hear her answer how to 
get your social media on Twitter rolling and how to grow and maintain it. 

On the following pages are two articles she has written in preparation for her speech. Please read and enjoy 
them, and then come to the meeting prepared to learn great information to help you enlarge your following..  

P.S. Learn more about N.E. Brown and her books at: NEBrown.com 
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I’ve come a long way since I 
published my first book. Like 
many of my author friends, I 
prefer writing to promoting 
myself and my books. How-
ever, I’ve learned over the 
last few years that the two go 
hand in hand. 

Writing and promot-
ing yourself is like eating and 
sleeping at the same time. It’s 
hard to do. But to have a 
healthy body, it’s necessary 
to eat properly and get a good 
night’s sleep. Like so many 
authors, I just want to write. 

If you have ever watched the Shark Tank on 
television, the same question always comes 
up. “How many have you sold?” 

“What?” I came up with the invention. 
That’s what I’m hoping you Sharks will 
help me do.” 

The “Catch 22” is a simple equation: Create 
a great product and spend your life market-
ing it. 

If you do not follow a few basic rules that 
I’m setting out for you, the results of the 
equation will look like this: Great product 
equal zero sales. 

With the cafeteria filled with lots of deli-
cious food to select from, the cafeteria of 
social media is just as vast. So where do you 
start? 

When I first took social media seriously, I 
chose more than I could chew, spent a great 
deal of money on trial and error, and then 
weeded out what didn’t work for me. 

I’m not going to tell you in this blog which 
social media highways are the best, but I 

can assure you that you should at 
least pick two or three and become 
familiar with them. Post something 
religiously, build your following by 
engaging with others, and most im-
portantly, do it regularly. At the top 
of the heap should be your  web-site. 
Make it a good one and don’t be 
afraid to spend a few dollars. From 
there you can place links to Twitter, 
Facebook, Blogs, Google, etc.   

What? You don’t use these social 
media foodies? If you don’t, you will 
get extremely hungry and depressed 
when your books don’t sell. 

N. E. Brown is the author of the five 
book series, Galveston,1900, Indig-

nities, and Carson Chance,  P.I.  Find out 
more about her at: www.nebrown-
author.com 

: 

http://www-nebrown.com 
http://www.amazon.com/N.-E.-
Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_
1?tag=geolinker-20 

 

  

The Power of Social Media 

By Nancy Brown, Bestselling Author of the Galveston Series 

http://www-nebrown.com
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20
https://www.youtube.com/watch?v=ORswpougOvc&authuser=0
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TWITTERVERSE IS NOT A NEW PLANET 

By Nancy Brown, Bestselling Author of the Galveston Series 

 

If you are ready to tackle social media, a 
good place to start is Twitter. 

WHY TWITTER? 

Twitter is largely a space for communication 
and information exchange. Make the most out of 
it by tweeting with others. 

Once you have set up your Twitter account, add 
your profile. Your profile is important. The 
space is limited, so make the most of it. Use 
your name and if it is not available, you can add 
initials, numbers or symbols. Setting up an    
account is easy; simple instructions are available 
on the site: 

https://support.twitter.com. 

What Twitter offers: 

1 ENGAGEMENT 

You will need a good number 
of followers with whom you 
engage in conversations. Start 
with those you know in your 
writing groups and follow them. 
Type their name in the “Search 
Twitter” bar and search.  Click 
on their name and follow them. 

2 ON-LINE COMMUNITY 

Find the right connections; If 
you like someone else’s tweets, 
save them in “Lists” section of 
Twitter under your profile. Be 
respectful. If someone follows 
you, follow them back. The 
“Lists” section will be covered 
in future TNC articles. For now, 
build your following. 

3 YOU ARE WHAT YOU TWEET 

If you want to have a large fol-
lowing, your tweets should not 
be all about you.  

 

 

You should be contributing 
some valuable information to 
the community. 

4 LIMITED CONVERSATION 

Because everything in Twitter 
is done under 140 characters, 
jargons and special characters 
are necessary.   

5 TWEET & RE-TWEET 

There are time-saving ways to 
engage. Tweet every day (Use 
special apps such as Buffer.com 
to set up regular tweets. (Costs 
$10.00 month) This will also be 
covered in future TNC articles. 

Start now. Here is my Twitter location: 
https://twitter.com/nbl276. I would be  delighted to fol-
low you back and feel free to re-tweet my tweets. 

Twitterverse may only look complicated at the 
start, but knowing these basics will have you 
post away and make friends online in no time. 
Do note, however, that the initial few weeks or 
months of the experience will be pretty quiet, as 
you are only building up a presence. This is the 
perfect time for trial and error. The best part 
about it is, nobody is pressuring you to do well 
on Twitter, so you can certainly progress at your 
own pace. Once you've finally settled in and 
learned the ropes, you're well on your way to a 
very busy micro-blogging life. 

N. E. Brown is the author of the five book se-
ries, Galveston,1900, Indignities, and Carson 
Chance,  P.I.  Find out more about her at: 
www.nebrown-author.com 

: 

http://www-nebrown.com http://www.amazon.com/N.-
E.-
Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?ta
g=geolinker-20 

 

https://support.twitter.com
https://twitter.com/nbl276
http://www-nebrown.com
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20
http://www.amazon.com/N.-E.-Brown/e/B00F1YP4ZQ/ref=dp_byline_cont_book_1?tag=geolinker-20


The question asked at the September Nutz and 
Boltz meeting was: What is a blog? How do you 
start a blog? When should you blog? What 
should you blog about?  

 

 

 

 

 

 

Linda and Caleb Pirtle led a discussion starting 
with the definition of a blog: 

A series of paragraphs/audio/video entered 
into the internet in order to share infor-
mation/opinions with a desired group of peo-
ple and to build a following and increase your 
network/imprint your brand on the world 
around you. 

How do you start a blog? And, where do you 
blog? 

Many people start their blogging career by     
utilizing Facebook as a home for their initial 
blogging efforts. 

A better method, if you don’t wish to mix per-
sonal with business is to create your own blog 
through Blogger.com, or Wordpress.com. These 
are not the only choices. You can search the web 
for other free sites which will let you set up your 
blog site. Be brave and check out your options 
and then pick the right one for you. 

Most of these sites provide good user friendly 
instruction in how to set up and install your site. 

Once your site is up. You can “load” it with sev-
eral blogs before opening it up to the general 
public. This will make the site appear more pro-
fessional and give more reason for those who 
read it to come back for more. 

 

You don’t have to write a chapter book for a 
blog. People today are looking for good, inter-
esting, entertaining information which will be 
easily assimilated, useful to them, and that will 
engage them.  

Your blog will benefit from: 

  Adding pictures, and graphics.  

 Using bullet points to share information rather 
than long paragraphs 

 Short paragraphs: 3 lines or less. Be concise. 

 User friendly links 

 Recognition of sources with links 

 Keep your mind on your audience. What do they 
want to know? 

 Keep each blog post focused and specific to a 
topic or message. Don’t try to touch on every 
topic, focus on one specific idea and bring it for-
ward. 

 Break up text. Long paragraphs discourage read-
ers from staying on your page. Use emboldened 
headers on the page to separate important infor-
mation. 

 Be friendly. Link your blog to others via URL 
addresses and links. They will appreciate it and 
you will too when they place your link on their 
site. 

 Let your image and your personality shine 
through. Be genuine. 

 Always proofread before you post. 

 Don’t be afraid to be different, stand out a bit 
from the crowd of millions of others out there. 

When and how often should you blog? 

The most successful authors, bloggers, companies 
will tell you that consistency is the key to success. 
You need to have something out there either daily, 
or weekly. Whichever you choose, be consistent so 
that your followers and fans can always find you on 
a regular basis. (continued Page 8) 
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September Nutz and Boltz  

 Meeting In Review by Janice Ernest 

Thoughts: Recipes: Helpful 

Tips” Lifestyles: Health: Books: 

Stories: Sahred Testimonies: 

Writing information: Opinions 

Personal and Political: Histori-

cal Resource and on and on 

into infinity and beyond. 



What should you blog about? 

1. In the process of writing a book? Let your re-
search do double duty. Use it to compose and 
write a blog. 

2. Focus on a subject you genuinely enjoy. Others 
who enjoy the same will flock to you  and new 
relationships formed. 

3. Blog about other’s accomplishments as well as 
your own. 

4. Interview others and use your blog to share 
them with the rest of the world. 

5. No subject is taboo, but, be aware, if you 
choose to blog about politics, or hot topics, or 
religion, you may receive some very negative 
response and you may turn off potential fans. 

Blogging can be fun, while not taking too much 
time away from your regular writing schedule. 
Make blogging work for you, by including things 
that have to do with your latest work in progress.  

Also, use your blog to dissect and place on other 
media outlets such as Twitter, then link your 
Tweets back to your blog. Easy to do and fast. 

If you have other questions, or would like more in-
formation on blogging, or setting up a blog, please 
feel free to call me at: 903-593-8867. I will be hap-
py to answer your questions and if I don’t have the 
answer, I will send you in the right direction to get 
them. 

I look forward to hearing from you, 

 

Janice Ernest, Author of Brocksport USA, &      
Butterfly.   

 

She  is the author of both novel length, and short 
fiction, as well as non-fiction and she has placed in 
both the 2015 and 2016 First International Chapter 
awards, as well as, won multiple short fiction 
awards. 

Her work has appeared in newspapers, magazines, 
and in this, The Next Chapter newsletter.  

 

Topics on which she speaks: 

 Author at Work—once an author you are al-
ways an author even in your off  hours. 

 Know Yourself—-Establish and Maintain Your 
Brand 

 Critique Groups—Rules of and how to get   
started. 

 Writing Resources 

 Now You’ve Written it, Time 
to Revise it 

 Other topics upon request. 

Janice Ernest may be contacted at: 

Email: janiceernest1@gmail.com 
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September Nutz and Boltz  

On Blogging continued 



WRITING A SHORT STORY? 

By Patricia La Vigne 

In “The Writer” magazine for August, 2016, I found 
articles about writing short stories. You say, “So 
what? Short stories can roll right off my computer 
keyboard in nothing flat.” Maybe so, but think 
again. 

When you write a 200 to 300 page novel, you are 
very aware of not roaming all over the page with 
extraneous words, showing-not telling, using active 
voice more than passive voice, watching out for 
point-of-view discrepancies, along with the mechan-
ics of good writing—spelling, punctuation, capitali-
zation. It’s no different with writing a short story. 
The only problem is to make sure your story pulls 
all the elements together seamlessly in a few pages. 

One of the featured writers is Jennifer De Leon. Her 
advice? Take a universal concept attributed to a 
population and tone it down to a particular incident. 
In that one incident, your main character moves the 
story. 

She quotes Sherman Alexie. His short story, What 
You Pawn, I Will Redeem, centers around a young 
homeless male Indian who seeks to buy his grand-
mother’s dancing outfit from a pawnshop owner. 
The outfit will cost him a thousand dollars. He of-
fered five dollars. The problem is he can’t manage 
to keep any money. He has a spending fetish. In 
spite of that, he finally is able to purchase the outfit 
for the five dollars. He puts it on and dances down 
the street. 

 Two characters—one very important, the other a 
necessary support.  

 One incident—to buy that outfit.  

 One conclusion—outfit purchased and em-
braced. Time period—twenty-four hours. 

My eye moved to the eight emoticons posted below 
Jennifer’s article. To the right are two quotes aimed 
toward every author who desires to write a short 
story: 
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“A short story must have a single mood and 
every sentence must build towards it.”     

Edgar Allan Poe 

“Find the key emotion; this may be all you need to 
know to find your short story.” 

F. Scott Fitzgerald 



Literary Definitions of The Month 
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AB OVO (Latin, "from the egg"): This phrase refers to a narrative that starts at the beginning of the plot, 

and then moves chronologically through a sequence of events to the tale's conclusion. This pattern is the 

opposite of a tale that begins in medias res, one in which the narrative starts "in the middle of things," 

well into the middle of the plot, and then proceeds to explain earlier events through the characters' dia-

logue, memories, or flashbacks. Horace coins the phrase in his treatise, Ars Poeticae, a treatise not to be 

confused with the Poetics of Aristotle. Contrast with in medias res. 

 

 

ABOLITIONIST LITERATURE: Literature, poetry, pamphlets, or propaganda written in the nineteenth 
century for the express purpose of condemning slaveholders, encouraging the release and emancipation of 
slaves, or abolishing slavery altogether. This literature might take the form of autobiographical writings (in 
the case of many slave narratives) or fictional accounts such as Stowe's Uncle Tom's Cabin. Such writings 
rely heavily on pathos for rhetorical technique 

ABSTRACT DICTION / ABSTRACT IMAGERY: Language that describes qualities that cannot be per-
ceived with the five senses. For instance, calling something pleasant or pleasing is abstract, while calling 
something yellow or sour is concrete. The word domesticity is abstract, but the word sweat is concrete. The 
preference for abstract or concrete imagery varies from century to century. Philip Sidney praised concrete 
imagery in poetry in his 1595 treatise, Apologie for Poetrie. A century later, Neoclassical thought tended to 
value the generality of abstract thought. In the early 1800s, the Romantic poets like Wordsworth, Coleridge, 
and Shelley once again preferred concreteness. In the 20th century, the distinction between concrete and ab-
stract has been a subject of some debate. Ezra Pound and T. E. Hulme attempted to create a theory of con-
crete poetry. T. S. Eliot added to this school of thought with his theory of the "objective correlative." Con-
trast with concrete diction / concrete imagery 

.ABSTRACT POEM: Verse that makes little sense grammatically or syntactically but which relies on audi-
tory patterns to create its meaning or poetic effects; Dame Edith Sitwell popularized the term, considering 
this verse form the equivalent of abstract painting (Deutsche 7). Sitwell's poems from her collec-
tion Façade are samples of this genre, including her poem "Hornpipe." A sample from this poem appears 
below: 

Sky rhinoceros-glum 
Watched the courses of the breakers' rocking-horses and with Glaucis 
Lady Venus on the settee of the horsehair sea! (qtd. in Deutsche 7) 

ACRONYM (From Greek acron + onyma; "tip or end of a name"): A word formed from the initial letters 
in a phrase. For instance, many caucasians in America are called WASPs. In this acronym, the lettersW. A. 
S. P. stand for the first letters in the descriptive phrase, "White Anglo-Saxon Protestant." Acronyms are 
quite common in governmental bureaucracies, in businesses, in political jargon, and in high-tech products. 
Other examples include AIDS ("Acquired Immune Deficiency Syndrome"), NIMBY, 
("Not In My Back Yard), and OPEC (Organization of Petroleum Exporting Countries). In the realm of 
technology, we find that radar comes from R.A.D.A.R. (RAdio Detection And Ranging), and laser from 
L.A.S.E.R. (Light Amplification by Stimulated Emission of Radiation). In general, acronyms first appear 
with periods to indicate the abbreviations, (e. g. L. A. S. E. R). As the term becomes more widespread, the 
periods vanish (e.g. LASER), and eventually the capitalization falls away as the word enters common usage 
(e.g. laser). 

http://web.cn.edu/kwheeler/lit_terms_I.html#in_medias_res_anchor
http://web.cn.edu/kwheeler/lit_terms_I.html#in_medias_res_anchor
http://web.cn.edu/kwheeler/lit_terms_P.html#poetry_anchor
http://web.cn.edu/kwheeler/lit_terms_P.html#propaganda_anchor
http://web.cn.edu/kwheeler/lit_terms_S.html#slave_narrative_anchor
http://web.cn.edu/kwheeler/lit_terms_P.html#pathos_anchor
http://web.cn.edu/kwheeler/lit_terms_C.html#concrete_diction_anchor
http://web.cn.edu/kwheeler/lit_terms_C.html#concrete_diction_anchor
http://web.cn.edu/kwheeler/lit_terms_G.html#genre_anchor


More Literary Terms for the Month (Continued from Page 10) 
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ACTION: A real or fictional event or series of such events comprising the subject of a novel, story, narra-
tive poem, or a play, especially in the sense of what the characters do in such a narrative. Action, along 
with dialogue and the characters' thoughts, form the skeleton of a narrative's plot. 

ALLITERATION: Repeating a consonant sound in close proximity to others, or beginning several words 
with the same vowel sound. For instance, the phrase "buckets of big blue berries" alliterates with the conso-
nant b. Coleridge describes the sacred river Alph in Kubla Khan as "Five miles meandering with a mazy motion," 
which alliterates with the consonant m. The line "apt alliteration's artful aid" alliterates with the vowel 
sound a. One of Dryden's couplets in Absalom and Achitophel reads, "In pious times, ere priestcraft did begin, / Before 
polygamy was made a sin." It alliterates with the letter p. Walt Whitman's "Song of Myself" employs the 
technique: "I lean and loaf at my ease observing a spear of summer grass." Most frequently, the alliteration involves the 
sounds at the beginning of words in close proximity to each other. Alliteration is an example of a rhetori-
cal scheme. Alliteration in which the first letters of words are the same (as opposed to consonants alliterat-
ing in the middles or ends of words) is more specifically called head rhyme, which is a bit of a misnomer 
since it doesn't actually involve rhyme in a technical sense. If alliteration also involves changes in the inter-

ALLUSION: A casual reference in literature to a person, place, event, or another passage of literature, often 
without explicit identification. Allusions can originate in mythology, biblical references, historical events, 
legends, geography, or earlier literary works. Authors often use allusion to establish a tone, create an implied 
association, contrast two objects or people, make an unusual juxtaposition of references, or bring the reader 
into a world of experience outside the limitations of the story itself. Authors assume that the readers will rec-
ognize the original sources and relate their meaning to the new context. For instance, if a teacher were to re-
fer to his class as a horde of Mongols, the students will have no idea if they are being praised or vilified un-
less they know what the Mongol horde was and what activities it participated in historically. This historical 
allusion assumes a certain level of education or awareness in the audience, so it should normally be taken as 
a compliment rather than an insult or an attempt at obscurity. 

ALPHABET POEM: An acrostic poem of thirteen lines in which each line consists of two words, each 
word beginning with sequential letters in the alphabetic pattern ABCDEF, etc. Deutsche noteas that many 
poets like Paul West take liberties such as using Greek or Russian letters and introducing -ex compounds. 
Here is an example from West: 

Artichokes, Bubbly, 
Caviar, Dishes 
Epicures Favor, 
Gourmets Hail; 
Ices, Juicy 
Kickshaws, Luxurious 
Mousses, Nibblesome 
Octopus, Pheasant, 
Quiches, Sweets, 
Treats Utterly 
Vanquish Weightwatchers: 
Xenodochy's 
Yum-yum! (West, qtd. in Deutsche 11) 

http://web.cn.edu/kwheeler/lit_terms_D.html#dialogue_anchor
http://web.cn.edu/kwheeler/lit_terms_P.html#plot_anchor
http://web.cn.edu/kwheeler/schemes.html
http://web.cn.edu/kwheeler/lit_terms_H.html#head_rhyme_anchor
http://web.cn.edu/kwheeler/lit_terms_A.html#acrostic_anchor
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Have Questions About Book            

Promotion, Social Media Assist.,          

or  Publishing? 

 

Thank you Brinda Carey for Sharing  

The information below with us at ETWG 

 

    For Writing Opportunities 

and Contests 

Check out: 

Aerogramme Studios 

   
 

 

Want to be In the 
News? 

 

Have a poem, story, 
or writing hints you 
would like to share? 

Send it by the dead-
line date on page 20   
to:  

 
janiceernest1@gmail.com. 

 

It could make it into 
the Next Chapter 

PO Box 2283, Lindle, TX 75771 

903.253.2623|http://www.yandrpr.com/ 

http://www.aerogrammestudio.com/2016/09/20/opportunities-for-writers-october-and-november-2016/
http://www.janiceernest1@gmail.com
tel:903.253.2623
http://www.yandrpr.com/
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Look What’s Going On Around Us? 

 

 

https://brazoswriters.wordpress.com/
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 Email: 
cgreer@tylertexas.com 
 

Subject: 
Indie Author Day 
Message: 
Good Afternoon, 
 
I wanted to reach out to the group as a whole instead of replying to 
each author that I have received emails for over the past few months 
:( 
Indie Author Day is October 8th, which is a Saturday and that day is 
already controlled by the ETGS in the library, I have rescheduled. I 
want November to be recognized as the month to be "Thankful for Local 
Authors." I am now scheduling authors one at a time to come in the 
library to sell their books with 10% of all sales going to the 
library. If you want a special date at any time please call me at 
903-593-7323 ext. 0706. The event in November should happen in one day 
in the libraries auditorium. Several tables set up with local authors 
selling and signing their books. The date that I have chosen for said 
event is Nov. 17th from 10:00-1:00. Please RSVP for either a one on 
one visit to the library or for the event in November. 
 
Sincerely, 
 
Connie Greer 
Access Librarian 
Tyler Public Library 
cgreer@tylertexas.com 
903-593-7323 
 
  

 

 

 

mailto:cgreer@tylertexas.com
tel:903-593-7323%20ext.%200706
mailto:cgreer@tylertexas.com
tel:903-593-7323


 
 

 

 

1712 E Riverside Dr. 124 • Austin TX  78741 • (512) 554-9560 • TxAuthors.com 
 

 

 

In March, 2015, an idea was conceived to create a unique teaching mu-
seum that not only honored authors from the past, but gave hope to 
future writers and readers. Over the past 200 years, an estimated 
8,000-plus Texans have taken to the mighty pen and written books on 
a variety of subjects in a variety of genres. This unique collection of 
history had no place to call home, until now. 
The Texas Authors Institute of History was not only created to preserve the 

rich, strong heritage of Texas authors, but to formulate writing and special 

reading programs that educate new generations on the enjoyment and crea-

tive mindset of writing, so that they too, can write books that will inspire their 

generation. 

Ever so slowly, information continues to be collected on the rich history of 

Texas authors and their books. While most of this information is currently 

available only on-line, it is the wish and desire for the Board of Directors to 

reach two major goals in the near future. The first is to raise money to estab-

lish a temporary location where books from past and current authors can be 

displayed. The second is to actualize a permanent location for this vast, rich 

history. 

As the board works hard to raise the necessary funds, it will also be working 

just as hard to continue to search out and find Texas authors and their books. 

But board members need your help. If you know of a Texas author, please pro-

vide contact information so that we may add him or her to the archives. If you 

have a book written by a Texas author and no longer have need of it, or would 

consider loaning or donating it to the museum, please contact us to arrange 

this wonderful deed. All inquiries can be sent to Info@TexasAuthors.Institute. 

Finally, if you believe in preserving the past and making our future strong for 

generations to come, your kind financial donation is greatly appreciated. We 

have a variety of donation options to fit any budget; simply click here to par-

ticipate: http://www.texasauthors.institute/index.php/pages/pricing-tables 

Volunteers are always welcome to help us make both our online and physical 

museum shine as bright as our Texas lone star. You can contact us to volunteer 

at: info@TexasAuthors.Instituteor call 512-299-4510 

A Museum Unlike Any Other 
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tel:%28512%29%20554-9560
mailto:info@texasauthors.institute
http://aemapi.spsend.com/Clicks?Link=dccee267-f013-472c-9db9-b11da9618cfc&Id=e5a477de-510a-4022-8918-4e807417a52e&Blast=bba459f0-36e8-4943-ac28-cbd0535ad653
mailto:nfo@TexasAuthors.Institute
tel:512-299-4510


. 

Where Can I learn more  

About Grammar? 

Marketing? 

Accounting? 

 

 

 

 

 

 

 

 

 

 

Check out the TJC West Campus. Click 

above to see the Catalog  
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Are You Ready To 
NANOWRIMO? 

 
 

Starts November 1, 2016 at  
12:01 A.M. 

 
Your Mission 

(Should you accept it) 
Is 

Write 50,000 words in November 
 

Register at : 
 

http://nanowrimo.org/ 
 
 
 

http://www.tjc.edu/continuingstudies/info/2/catalog
http://nanowrimo.org/


 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Submissions Wanted 
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 Currently seeking submissions of high-quality fiction for Freakshow: 

Freakishly Fascinating Tales of Mystery and Suspense, a forthcom-

ing short story anthology set within the world of a traveling circus, 

carnival or freak show. Writers can spin their yarns in the past, pre-

sent, or future. 

 We are looking for dark, twisted and unusual mysteries with dark, twisted and unusual char-

acters. We want that “holy shit!” factor. 

 No splatterpunk. No erotica. No fantasy. 

 No horror – that is, not yet. We will be launching our horror imprint soon. Mmmmwwwwwaha-

hahahaha. 

 Payment: $50/story plus a contributor’s copy for non-exclusive rights. 

For Submission Guidelines   

https://copperpenpress.com/freakshow/
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 Tyler Today Magazine, a high quality bi-monthly publication dedicated to Ty-
ler and East Texas, initiated a new section titled "Authors Among Us". The 
magazine invites local authors (including all of East Texas) to send in brief 
articles about a book they have written.  The book needs to relate to one of the 
items featured in the magazine. I am honored and flattered to be the second 
such local author featured in the  current (August/September) issue.  

Among this issue's articles/topics of interest is the upcoming Texas Rose Fes-
tival. Since my children's picture book, The Queen's Tea, was a perfect "fit" 
for that theme, I was invited to submit the article you can find on Page 37.  

In the October/November issue, Tyler's medical community will be featured.  
Jennifer Gaston, editor of Tyler Today Magazine, is seeking authors whose 
work (books) would complement the medical field in a way similar to how my 
book "meshed" with the Texas Rose Festival theme.  If you have such a pub-
lished book, or if you know someone from Tyler/East Texas who does, and if 

you/they want the added exposure of appearing in this wonderful magazine, please contact Mrs. Gaston. Her 
e-mail address is jennifer@tylertoday.com. Your work does not have to be directed toward children. What's 
more, additional features will be included in the next issue, so even if you know of nothing to offer relating to 
health and medical, perhaps you have (or know of) a book dealing with or related to the Junior Leagues annu-
al Mistletoe & Magic event, law enforcement, or buying a new car.  Medical, Mistletoe & Magic, a salute to 
Law Enforcement, and a  guide to buying a new car are four areas to be featured in the October/November 
issue.In the December/January issue, features will focus on the Tyler Heart Ball, Philanthropy, Retirement, 
and Weddings. February/March topics include the Women's Symphony League, our own Azalea Trail and 
Spring Flower Festival, [personal] Finance, and Home Improvement April/May issue will shine the spotlight 
on the UT-Tyler Patriot Golf Classic, the Legal community, and Summer activities Other than free exposure 
and a few copies of the issue in which your article would appear, there is no compensation. For me, the expo-
sure was compensation enough!  If you want that type of publicity, I urge you to contact Ms. Gaston and dis-
cuss your book and how it might be a good match for one of the themes in a future issue.   

Have you Volunteered yet? 
 

Volunteers Needed for 2017 Conference Committee. 

Contact April Coker, Committee Chairperson 

903-882-3773  
 

Announcements 

Marvin S. Mayer, Children's Author

 

msm@kidsbooksbymarvin.com 

903-707-1616 

mailto:jennifer@tylertoday.com
mailto:msm@kidsbooksbymarvin.com
tel:903-707-1616
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Submission Deadlines for the TNC in 2016 

 

October 2016   Already passed 

November 2016   October 10 

December 2016   November 14 

January 2017   December 15 
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Areas of writing interest: 
(mark all that apply) 

Fiction: Fantasy   

 Horror  

 Mainstream  
 Romance  
       Historical  
       Contemporary   
 Science Fiction  

 Suspense 

 Westerns                 
Childrens/Young adult ____  

Non-Fiction     
Poetry    
Screen Play   
Other: ________________   

East Texas Writers’ Guild 
P.O. Box 10074 

Tyler TX 75711 

etwgmembers@hotmail.com 

 

Opinions expressed 
in The Next Chapter 
are those of the re-
spective contributors 
only and do not nec-
essarily reflect the 
views of ETWG, its 
members, officers, 
board members, or 
the editor. 

 

Published      Aspiring      

Thank you to the Above  

Sponsors for their  

support. 

TNC 

Submission Guidelines and 

deadlines 

All  submitted data must be  re-

ceived by the last Monday of the 

month prior to the month in 

which art/ad/etc. will appear. 

 Length —up to 500 words. 

 Format—single space, indent 

paragraphs 0.3,  

 Fonts—12 pt. Times New 

Roman 

 Photos—jpeg with caption 

instructions 

 Send to : 

etwgmembers@hotmail.com 

ETWG Membership Application 
Name:___________________________________________________________________________________ 

Pseudonym:____________________________________________________________________________ 

Address:__________________________________________________________City:_________________State:______ Zip: _________                                                 

Area Code: _____________ Phone: _________________________ Fax: ________________________ Cell_______________________  

E-mail:______________________________________________________________________________________________________________ 

Website:____________________________________________________________________________________________________________ 

 

 

Regular Membership:  $ 24.00    

Married Couple Membership: $ 36.00    

Student Membership:   $18.00    
 

Send  completed form along with appropriate dues to: 

Treasurer, ETWG 
 

 

Register and Pay On Line at www.etwritersguild.org,  

 

 

Office Use Only: 

Date Joined: __________ Amt. Pd: $ ______________ 

 Cash:   Check #: ____________ 

 Entered into data base by:_______________________ 
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