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How To Set Up Your Etsy Shop 
to Maximize Your Profits 

by Nancy Alexander 
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PHOTOS 

Long-tail keywords last week brought listings  
HIGH in Etsy Search Results! 

What happens next? 

Potential customers are searching all day long 

They see a photo of one wreath… your wreath 

You want them to click - to see more 

How can you do this? 

With a “STICKINESS” factor! 
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PHOTOS 

ONE CHANCE 

ONE PHOTO 

A FEW SECONDS 

ENTICE & INTRIGUE 

STICKINESS FACTOR 

MAKE CUSTOMERS WANT MORE 

ONE PHOTO NEEDS TO ENCOURAGE CUSTOMERS  

     TO STAY – LIKE – & CLICK TO SEE MORE 
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PHOTOS 

What is “stick factor” or “stickiness factor”?   
 They stick when they like what they see 
 They are intrigued, they’re curious & want more  
How can you make this happen?  
What makes them click on your Etsy shop  

just from viewing one photo? 
What makes them want to delve further? 
 They are starting to stick; they like what they see!  
 They want more… “But, How?” 
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Photos are as Important as Your Wreath 
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PHOTOS 

Give your customers 5 photos!   

Etsy does not penalize you in search rankings  
if you don’t have all 5 

Why not give them as many quality photos as 
possible 

Suggested size is 800 to 1000 or 1500 pixels 

 If larger, etsy will resize for a quick loading time 
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PHOTOS 

How can “I” know how to take great photos? 

 I have just filmed 2 new videos on taking photos and 
editing them – which is important in your shop. 

 ETSY also just introduced the cropping tool in listings 
manager.  Crop before you reposition your photo. 

 ETSY’s suggestion:  2 landscape sizes, 1 square and 
then 2 portrait sizes 

 For 5th photo, you can add “favorite my item” 
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FAVORITE MY SHOP* 
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TITLES* 

Choose your keywords 

Decide which targeted keyword phrase (long tail 
keyword) you would like to optimize. 

Optimized keyword phrase can be over 20 
characters 

To use it as a tag, it would then have to be 
broken up. 
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TITLES* 

Check your long tail keyword phrase  

 If competition is too high or too low, try another 

Use words in exact order that shoppers use 

For example:  “Red Spring Wreath”   (or)   
“Wreath Spring Red” 

Use targeted keyword phrase in first 6 words 
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TITLES* 

You want your title to be keyword rich 

Don’t worry about using your keywords a few 
times within your title 

Etsy statistically rewards this on search 

A title does not have to be long 

Don’t worry about punctuation for Etsy 
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TITLES* 

Capitalize only 3 words in your title 

 If you do, use it consistently 

Etsy treats plurals and singular spelling the same 

Try not to use the same title for similar listings 

 If you have similar products, try to use different, 
relevant keyword phrases to be found by more 
customers 
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TITLES* 
Ladybug Wreaths Example Before Title Change 
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TITLES* 

Ladybug Wreaths Example Before Title Change 

Spring and Summer XL Door Wreath With 
Vibrant Gerber Daisies, Mums, Hydrangeas, 

and Large Double Bow 

 

Ladybug Wreaths Example After Title Change 

Hydrangea Spring Wreath, Large Wreath, 

Pink Hydrangea, Spring and Summer Wreath 
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TITLES* 

“Hydrangea Spring Wreath” is targeted keyword 
phrase (in first example there were no targeted words) 

When using “Hydrangea Spring Wreath”, use 
those keywords in the beginning, middle and 
end of your description 

Then repeat these keywords 2 to 3 times each 

This title is keyword dense 

11 words, 7 keywords = 64% keyword dense 
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MATERIALS 

Material list does not have to be long 

 If possible use a targeted keyword phrase in listing 

A shorter material list has a statistical correlation 
with higher search results 

Generally 4 to 6 words is plenty 

Use your keywords 
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TAGS 

20 characters per tag; 13 tags per product 

Long tail keywords are best 

One word tags are the least useful 

You don’t have to use all your tags; Etsy will not 
penalize you in search 

Use targeted keywords from targeted keyword 
phrase to make tags with 2, 3 & 4 words 
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TAGS* 

Ladybug Wreaths Example Before Tag Change 
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Ladybug Wreaths Example After Tag Change 
 

Hydrangea spring, spring wreath, hydrangea wreath, pink 
hydrangea, pink wreath, large wreath, large wreath, nancy 

alexander, ladybug wreaths, pink wreath 
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SHOP SECTIONS 
You have 10 shop sections 

Be organized, help shopper find what they want 

Sections use up to 24 characters 

Use specific words.. “Deco Mesh Spring Wreath” 

Google uses sections as titles of landing pages 
(you’ll be on more pages by using more sections) 

Use many shop sections; you’ll have more links 
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SHOP SECTIONS 
 Shop section URLs can be used in your descriptions as 

links to other listings in your shop. 

 Think of shop names as tags.  Someone searching for a 
product that is a perfect match for shop section title 
you’ll rank higher in search than those who do not have 
good shop sections. 

 Think of shop sections as tags (wreath or deco mesh 
spring wreaths) 

 You can use bitly.com to shorten links 
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SHOP SECTIONS 

Here is a Screenshot of a 
Shop That Could Use 

Some Improvement With 
Shop Sections. 

 

Titles are too Vague 
More Keywords Needed 

Like Wedding, Bride, 
Bridesmaid, etc. 
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DESCRIPTIONS 

Don’t forget the basics; color, size, material used 

Answer every question the buyer might ask 

Describe product using “I” statements.  
(For example: “I love this new color… or this was my favorite”) 

Don’t just write a dry list of “ingredients” 

Make the person feel something in your description 
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DESCRIPTIONS 
Mention if the product is traditional, whimsical, 

trendy, casual or luxurious 

Does your product fit a certain mood:  happy, 
mysterious, welcoming 

Use targeted keywords in the first 160 characters 
(google) 

Etsy search favors shops who use keywords at the 
beginning, middle and end of their description 
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DESCRIPTIONS 

 It’s good to use a testimonial in each description 

List your policies so customers don’t have to search 

Add links to other sections of your shop (bitly.com)  

Always remind shoppers of promotions 

Tell customers how to care for the product 

Don’t copy and paste your title into the first line 

Make all descriptions readable & interesting 
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DESCRIPTIONS 

Keep paragraphs short & easy to read 

Customers like to skim for important information 

Follow a formula keeping descriptions consistent 

Check to see how your listing looks in Google 

You can copy and paste some parts of your 
description from product to product without being 
penalized by search engines.  Do it sparingly. 
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NOTES* 
POLICIES, PERSONAL PROFILE,  

ABOUT PAGE, & FAVORITE MATERIALS 
Little or NO Correlation to Search Rank; don’t worry about Keywords 

 

MORE SALES, MORE FEEDBACK, HIGH RATINGS, 
LONGER TIME SHOP HAS BEEN OPEN 

Do result in a higher search rank.  (The correlation is not as 
significant as factors like title & tags, but just one small aspect of 

hundreds of measurements Etsy uses in its algorithm.) 
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BROWSE* 
Look at Etsy’s Homepage 

Browse is another way for customers to shop 

Browse isn’t based on all the traditional categories 

There are sections for seasonal celebrations (such 
as Mother’s Day, gift ideas, spring celebrations, etc.) 
and sections built around who the item is for 

Browse separates items from categories & organizes 
them into a shopper friendly search. 
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BROWSE* 

Your item could show 
up in more than one 

browse section. 

 

To be found on 
browse, make your 

item relevant.   
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BROWSE* 

If your product is in a 
highly competitive field 

relisting (recency) will help 
your chances of being 
reorganized into the 

Browse search. (If your 
product is a wreath, it can 
show up in home décor & 

weddings). 
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ETSY LIVESTREAM* 

• http://original.livestream.com/etsy/video   
(on-line Etsy labs) 
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HOMEWORK 

1. Choose one listing 

2. Evaluate your photos to decide if you could take 
better shots or if you need to edit 

3. Do some research and decide on a targeted 
keyword phrase 

4. Use that phrase to compose a title 
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HOMEWORK (cont.) 

1. Work on your tags to optimize your listing 
2. Complete your description, using your keywords 

throughout your copy 
3. Use your (3 word) targeted keyword phrase in the 

first 160 characters of your description – repeat 
these 3 keywords  2 to 3 times each. 

4. Write your material list for the product – make your 
keywords sound normal – Google knows natural or 
spamming. 

5. REPEAT (!!!) 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES* 

Judy Precise 
Great Banner 
Announcement 

Needs to be 
Longer with 
Keywords… 
Fill featured 

listings, choose 
extra to fill in if 

one sells. 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES* 

 
 Always keep featured listings filled.   
 Choose more than needed – if an item sells, it will fill 

in for you. 
 “Without sign” shop section??  
 What does this mean? 
 Improve shop categories 
 All wreaths should be listed in a category 
 Use all 5 photos 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES 

 
 As we mentioned previously, work on making your 

shop announcement longer. 
 You say:  “I guarantee all my work and the original 

cost of the product will be refunded if you are not 
satisfied.” 

 You will refund the original cost… Does this include 
shipping to & from you?   

 Policies are very important!  Be specific and write 
them out.  You have no policies. 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES 

 
 
 

NEW TITLE 
 

Pink Large Wreath,  
Peony Floral, Lime 

Green Ribbon, 
Pink Peony 

Wreath, Large Pink 
Peony Wreath, 
Mother’s Day 

Wreath 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES* 

 
 NEW TITLE AGAIN:  Pink Large Wreath, Peony Floral, 

Lime Green Ribbon, Pink Peony Wreath, Large Pink 
Peony Wreath, Mother’s Day Wreath 

 
 There are 18 words:  3-pink; 2-large; 4-wreath 
 9 keywords = 50% keyword density 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES* 

OTHER TARGETED KEYWORD PHRASES 
 

849    in search 
247    in search 
373    in search 
200    in search 
2,896 in search 
463    in search 
975    in search 
124    in search 

 Peony wreath  
 Pink peony wreath   
 Pink silk wreath   
 Pink outdoor wreath   
 Pink floral wreath   
 Large spring wreath   
 Pink summer wreath  
 Lime green wreath   
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES 

 
NEW MATERIALS (4 to 6) 

 Pink large wreath 
 Pink peony 
 Lime green peony 
 Lime green and pink ribbon 

 

 Grapevine base 
 Multiple Greenery 
 Woven Plaid Ribbon 
 Ribbon Streamers 

 
 
 
 
 
 
 

 Peonies 
 Blossoms 
 White small flowers 
 

   OLD MATERIALS 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES* 

NEW TAGS 
Pink Large Wreath, pink wreath, large wreath, pink peony 
wreath, pink ribbon, large floral wreath, large peony wreath, 
pink floral, large green wreath, lime green wreath, mother’s 
day wreath, wreath gift 
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Wreaths and Trends  (started shop 3-29-15) 

SHOP CRITIQUES* 

 Use combinations of targeted keywords 
 Then use combinations of targeted keywords with other 

descriptive words in the title in the order they appear in 
the title 

 Keep tags keyword rich 
 Summary by Susan 

FINAL SUGGESTIONS 
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