
Social	
  Media:	
  
Are	
  You	
  Connected?	
  



Disclosure	
  

• No	
  real	
  or	
  potential	
  conflict	
  of	
  interest	
  
to	
  disclose	
  	
  
• No	
  off-­‐label,	
  experimental	
  or	
  
investigational	
  use	
  of	
  drugs	
  or	
  devices	
  
will	
  be	
  presented.	
  	
  
	
  



Objectives	
  
1.	
  Describe	
  the	
  use	
  of	
  social	
  media	
  in	
  healthcare.	
  
2.	
  Have	
  actionable	
  steps	
  for	
  exploring	
  and	
  using	
  
social	
  media	
  platforms	
  including	
  Facebook	
  and	
  
Twitter.	
  
3.	
  Understand	
  the	
  benefits	
  of	
  using	
  social	
  media	
  as	
  a	
  
legislative	
  advocacy	
  strategy.	
  



Let’s	
  Take	
  a	
  Poll	
  
• Are	
  you	
  using	
  social	
  media?	
  

• Which	
  social	
  media	
  platform	
  do	
  you	
  use	
  the	
  most?	
  
• Facebook	
  
• Twitter	
  
• Linkedin	
  
• Pintrest	
  
• Instagram	
  



What	
  is	
  Social	
  Media?	
  



Facebook	
  the	
  Dominant	
  Platform	
  in	
  Overall	
  Numbers	
  



Top	
  15	
  Most	
  Popular	
  Social	
  	
  
Networking	
  Sites	
  (SNS)	
  

http://www.ebizmba.com/articles/social-­‐
networking-­‐websites



 

• Facebook	
  –	
  Looks	
  like	
  the	
  internet	
  user	
  
population,	
  just	
  younger	
  

• Twitter	
  –	
  Young,	
  ethnically	
  diverse,	
  mobile-­‐centric	
  

• Instagram	
  –	
  See	
  Twitter	
  

• Pinterest	
  –	
  Lots	
  of	
  women	
  

• LinkedIn	
  –	
  Middle-­‐aged	
  professionals	
  
 

 

Each	
  Site	
  has	
  its	
  Own	
  Unique	
  User	
  Mix	
  

Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



Households	
  in	
  2000	
  
 

• Almost	
  everyone	
  had	
  landlines,	
  28%	
  response	
  rate	
  

• Less	
  than	
  half	
  the	
  country	
  went	
  online,	
  not	
  much	
  social	
  media,	
  no	
  
smartphones	
  

• Vast	
  majority	
  of	
  online	
  access	
  took	
  place	
  in	
  a	
  stationary	
  
environment	
  

•  “Going	
  online”	
  was	
  typically	
  a	
  discrete	
  activity	
  oriented	
  around	
  a	
  
specific	
  task	
  

• Pretty	
  easy	
  to	
  ask	
  people	
  about	
  their	
  device	
  usage	
  and	
  online	
  
behaviors	
  

Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



Households	
  in	
  2014	
  

Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



Use	
  of	
  Social	
  Media	
  by	
  Age	
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Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



Social	
  Media	
  Use	
  Trend	
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  2012	
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%	
  of	
  internet	
  users	
  who	
  use	
  
social	
  networking	
  sites	
  

Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



6	
  in	
  10	
  American	
  Adults	
  use	
  a	
  SNS	
  
	
  

	
  
http://www.pewinternet.org/files/old-­‐media/Files/Presentations/2013/Social%20Media%20Week%20Feb%202013_v2.ppt	
  



How	
  Social	
  Media	
  Has	
  Changed	
  Politics?	
  

http://connectivity.cqrollcall.com/just-­‐a-­‐handful-­‐of-­‐social-­‐media-­‐comments-­‐can-­‐grab-­‐attention-­‐of-­‐congress-­‐study-­‐shows/	
  





The	
  Internet’s	
  Role	
  in	
  Citizen	
  Advocacy	
  

From	
  the	
  Congressional	
  Management	
  Foundation:http://congressfoundation.org/projects/communicating-­‐with-­‐congress/perceptions-­‐of-­‐citizen-­‐advocacy-­‐on-­‐capitol-­‐hill	
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More	
  Knowledgeable	
  41%	
  

More	
  Accountable	
  57%	
  	
  

More	
  Involved	
  87%	
  

Form	
  Messages	
  the	
  Worst	
  90%	
  

In-­‐Person	
  the	
  Best	
  97%	
  

Percentage	
  of	
  Staffs	
  Agree	
  



Importance	
  of	
  Social	
  Media	
  for	
  Communicating	
  	
  
with	
  Constituents	
  



Why	
  Social	
  Media	
  for	
  Grassroots	
  Advocacy?	
  

According	
  	
  
to	
  M+R:	
  

Email	
  open	
  
rates	
  declined	
  

almost	
  63%	
  
between	
  2004	
  
and	
  2008.	
  



Social	
  Network	
  Use	
  Is	
  Growing	
  
According	
  	
  
to	
  Pew:	
  

46%	
  
of	
  adult	
  Internet	
  
users	
  are	
  social	
  
network	
  users	
  –	
  

up	
  6x	
  from	
  
2005.	
  



 

%	
  who	
  say	
  SNS	
  very/somewhat	
  important	
  for:	
  

• Keeping	
  up	
  w/	
  political	
  activity	
  –	
  D	
  48%,	
  R	
  34%	
  

• Recruiting	
  people	
  to	
  get	
  involved	
  –	
  D	
  35%,	
  R	
  25%	
  

• Finding	
  others	
  w/	
  my	
  views	
  –	
  D	
  34%,	
  R	
  23%	
  

• Debating	
  political	
  issues	
  –	
  D	
  32%,	
  R	
  24%	
  

Democrats	
  More	
  Likely	
  to	
  Say	
  SM	
  is	
  
Important	
  to	
  Their	
  Political	
  Activity	
  

Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  





More	
  SM	
  Users	
  are	
  Engaging	
  in	
  Political	
  
Activities	
  On	
  SMS	
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Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



Social	
  Media	
  and	
  Political	
  Advocacy	
  	
  



Social	
  Networks	
  and	
  Advocacy	
  
•  A	
  mainstream	
  venue	
  for	
  political	
  discussion	
  
•  A	
  space	
  for	
  activism	
  
•  A	
  place	
  where	
  people	
  go	
  to	
  “support	
  the	
  team”	
  with	
  other	
  “fans”	
  
•  Not	
  a	
  uniquely	
  Democrat/Republican	
  or	
  liberal/conservative	
  space	
  (at	
  least	
  at	
  the	
  
user	
  level)	
  

• Political	
  engagement	
  today…	
  
•  Is	
  highly	
  social	
  
•  Takes	
  place	
  in	
  real	
  time	
  
•  Occurs	
  across	
  multiple	
  virtual	
  spaces	
  
•  Happens	
  on	
  a	
  wide	
  range	
  of	
  platforms	
  and	
  devices	
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Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  

%	
  of	
  SM	
  Users	
  Who	
  are	
  Politically	
  Active	
  on	
  SM	
  



 

• 43%	
  of	
  SNS	
  users	
  have	
  decided	
  to	
  learn	
  more	
  about	
  
a	
  political	
  or	
  social	
  issue	
  because	
  of	
  something	
  they	
  
read	
  on	
  social	
  media	
  

• 18%	
  of	
  SNS	
  users	
  have	
  decided	
  to	
  take	
  action	
  
involving	
  a	
  political	
  or	
  social	
  issue	
  because	
  of	
  
something	
  they	
  read	
  on	
  social	
  media	
  

 

SNS	
  Discussions	
  Spur	
  More	
  	
  
Information	
  Seeking	
  or	
  Involvement	
  

Pew	
  Research	
  Center.	
  (2014).	
  Politics	
  and	
  advocacy	
  in	
  the	
  social	
  media	
  era.	
  Retrieved	
  on	
  3/29/2015	
  	
  http://www.pewinternet.org/2014/07/29/politics-­‐and-­‐advocacy-­‐in-­‐the-­‐social-­‐media-­‐era/	
  



Social	
  Media	
  Activism	
  and	
  Real-­‐World	
  Activism	
  Often	
  Overlap	
  



How	
  Do	
  Politicians	
  Use	
  Social	
  Media?	
  
• Gauge	
  public	
  opinion	
  
• Communicate	
  the	
  member’s	
  views	
  and	
  activities	
  
• Allows	
  for	
  direct	
  access	
  to	
  constituents	
  
• Advertising	
  without	
  advertising	
  
• Organizing	
  campaigns	
  
• Message	
  customization	
  
• Allows	
  Feedback	
  from	
  constituents	
  

	
  
http://uspolitics.about.com/od/CampaignsElections/tp/How-­‐Social-­‐Media-­‐Has-­‐Changed-­‐Politics.htm	
  



Who	
  is	
  Connected?	
  
How	
  Times	
  Have	
  Changed!	
  

• 20	
  percent	
  of	
  1,921	
  nurses	
  surveyed	
  said	
  they	
  regularly	
  or	
  
frequently	
  use	
  social	
  media	
  to	
  follow	
  healthcare	
  topics	
  at	
  
work,	
  compared	
  with	
  41	
  percent	
  who	
  said	
  they	
  never	
  do.	
  	
  
• 41	
  percent	
  of	
  nurses	
  regularly	
  or	
  frequently	
  log	
  on	
  to	
  social	
  
media	
  sites	
  to	
  follow	
  healthcare	
  topics	
  away	
  from	
  work.	
  
• The	
  most	
  popular	
  site	
  among	
  nurses	
  for	
  getting	
  health	
  
information	
  is	
  YouTube,	
  followed	
  by	
  Facebook,	
  LinkedIn,	
  
Pinterest	
  and	
  Twitter.	
  

http://lippincottsolutions.com/sites/default/files/wolters_kluwer_mobile_internet_and_social_media_survey_report_08_25_14.pdf	
  



Benefits	
  of	
  Social	
  Networking	
  

• Networking	
  and	
  nurturing	
  relationships	
  	
  
• Exchange	
  of	
  knowledge	
  and	
  forum	
  for	
  collegial	
  
interchange	
  	
  
• Dissemination	
  and	
  discussion	
  of	
  nursing	
  and	
  health	
  
related	
  education,	
  research,	
  best	
  practices	
  	
  
• Educating	
  the	
  public	
  on	
  nursing	
  and	
  health	
  related	
  
matters	
  	
  



Risks	
  of	
  Using	
  Social	
  Media	
  

• Information	
  can	
  take	
  on	
  a	
  life	
  of	
  its	
  own	
  where	
  
inaccuracies	
  become	
  “fact”	
  	
  
• Patient	
  privacy	
  can	
  be	
  breached	
  	
  
• The	
  public’s	
  trust	
  of	
  nurses	
  can	
  be	
  compromised	
  	
  
• Individual	
  nursing	
  careers	
  can	
  be	
  undermined	
  	
  



Social	
  Media	
  and	
  Employment	
  
CareerBuilder.com	
  surveyed	
  	
  employers	
  and	
  recruiters	
  regarding	
  what	
  
information	
  contained	
  in	
  the	
  background	
  checks	
  influenced	
  their	
  decision	
  
not	
  to	
  hire	
  a	
  candidate:	
  
•	
  53	
  percent	
  of	
  recruiters	
  stated	
  the	
  candidate	
  posted	
  provocative	
  or	
  
inappropriate	
  photographs	
  or	
  information.	
  
•	
  44	
  percent	
  of	
  recruiters	
  stated	
  the	
  candidate	
  posted	
  content	
  about	
  drinking	
  or	
  
using	
  drugs.	
  
•	
  35	
  percent	
  of	
  recruiters	
  stated	
  the	
  candidate	
  badmouthed	
  previous	
  employers,	
  
co-­‐workers	
  or	
  clients.	
  
•	
  29	
  percent	
  of	
  recruiters	
  stated	
  the	
  candidate	
  showed	
  poor	
  communication	
  
skills.	
  
•	
  26	
  percent	
  of	
  recruiters	
  stated	
  the	
  candidate	
  made	
  discriminatory	
  comments.	
  

Retrieved	
  from	
  CarrerBuilder.com	
  on	
  5/22/15	
  



http://youtu.be/4hIG_Zt2Utc



Principles	
  for	
  Nurses	
  
• Nurses	
  must	
  not	
  transmit	
  or	
  place	
  online	
  individually	
  identifiable	
  
patient	
  information.	
  Nurses	
  must	
  know	
  their	
  legal	
  and	
  ethical	
  
responsibilities,	
  as	
  well	
  as	
  their	
  own	
  organization’s	
  policies,	
  
regarding	
  their	
  responsibility	
  to	
  protect	
  patient	
  privacy,	
  whether	
  
online	
  or	
  offline.	
  	
  
• Nurses	
  who	
  interact	
  with	
  patients	
  on	
  social	
  media	
  must	
  observe	
  
ethically	
  prescribed	
  patient–nurse	
  professional	
  boundaries.	
  	
  
• Nurses	
  should	
  evaluate	
  all	
  their	
  postings	
  with	
  the	
  understanding	
  
that	
  a	
  patient,	
  colleague,	
  educational	
  institution,	
  or	
  employer	
  
could	
  potentially	
  view	
  those	
  postings.	
  	
  

American	
  Nurses	
  Association.	
  (2011).	
  	
  ANA’s	
  Principles	
  for	
  Social	
  Networking	
  and	
  the	
  Nurse.	
  Retrieved	
  on	
  5/2/15.	
  	
  	
  http://www.nursingworld.org/socialnetworkingtoolkit	
  



Principles	
  for	
  Nurses	
  
• Nurses	
  should	
  take	
  advantage	
  of	
  privacy	
  settings	
  available	
  on	
  many	
  
social	
  networking	
  sites	
  in	
  their	
  personal	
  online	
  activities	
  and	
  seek	
  to	
  
separate	
  their	
  online	
  personal	
  and	
  professional	
  sites	
  and	
  information.	
  	
  
•  As	
  the	
  patient’s	
  advocate,	
  nurses	
  have	
  an	
  ethical	
  obligation	
  to	
  take	
  
appropriate	
  action	
  regarding	
  instances	
  of	
  questionable	
  healthcare	
  
delivery	
  at	
  an	
  individual	
  or	
  systems	
  level	
  that	
  reflect	
  incompetent,	
  
unethical,	
  illegal,	
  or	
  impaired	
  practice.	
  	
  
• Nurses	
  are	
  encouraged	
  to	
  participate	
  in	
  the	
  development	
  of	
  policies	
  and	
  
procedures	
  in	
  their	
  institutions	
  and	
  organizations	
  for	
  handling	
  reports	
  of	
  
online	
  conduct	
  that	
  may	
  raise	
  legal	
  concerns	
  or	
  be	
  professionally	
  
unethical.	
  	
  



Board	
  of	
  Nursing	
  Action	
  
•  Instances	
  of	
  inappropriate	
  use	
  of	
  social	
  media	
  may	
  be	
  reported	
  to	
  the	
  BON.	
  	
  
•  Depending	
  on	
  the	
  laws	
  of	
  a	
  jurisdiction,	
  a	
  BON	
  may	
  investigate	
  reports	
  of	
  
inappropriate	
  disclosures	
  on	
  social	
  media	
  by	
  a	
  nurse	
  on	
  the	
  grounds	
  of:	
  	
  

•  Unprofessional	
  conduct	
  
•  Unethical	
  conduct	
  
•  Moral	
  turpitude	
  
•  Mismanagement	
  of	
  patient	
  records	
  	
  
•  Revealing	
  a	
  privileged	
  communication	
  	
  
•  Breach	
  of	
  confidentiality	
  

•  If	
  the	
  allegations	
  are	
  found	
  to	
  be	
  true,	
  the	
  nurse	
  may	
  face	
  disciplinary	
  action.	
  
•  Improper	
  use	
  of	
  social	
  media	
  by	
  nurses	
  may	
  violate	
  state	
  and	
  federal	
  laws	
  
established	
  to	
  protect	
  patient	
  privacy	
  and	
  confidentiality.	
  

National	
  Council	
  of	
  State	
  Boards	
  of	
  Nursing's	
  White	
  Paper:	
  "A	
  Nurse's	
  Guide	
  to	
  the	
  Use	
  of	
  Social	
  Media":	
  https://www.ncsbn.org/Social_Media.pdf	
  



Facebook	
  



Facebook	
  	
  
Reasons	
  people	
  use	
  Facebook:	
  
	
  
68%	
  -­‐-­‐	
  See	
  what	
  friends/family	
  are	
  
up	
  to	
  
	
  
62%	
  -­‐-­‐	
  See	
  photos/videos	
  
	
  
38%	
  -­‐-­‐	
  Chat	
  or	
  message	
  
	
  
17%	
  -­‐-­‐	
  Post	
  personal	
  updates	
  
	
  
16%	
  -­‐-­‐	
  Get	
  news	
  
	
  
14%	
  -­‐-­‐	
  Play	
  games	
  





Twitter	
  



Twitter	
  
Twitter	
  news	
  consumers	
  
are…	
  
	
  
1)	
  Mobile-­‐centric	
  
	
  
2)	
  Young	
  
	
  
3)	
  Ethnically	
  diverse	
  
	
  
4)	
  Use	
  Twitter	
  to	
  make	
  
sense	
  of	
  breaking	
  events	
  



140	
  Characters	
  



Anatomy	
  of	
  a	
  ReTweet	
  

User	
  Name	
  
Original	
  source	
  of	
  
information	
  

Link	
  to	
  more	
  
information	
  or	
  photo	
  or	
  
video	
  

Indicates	
  a	
  
Retweet	
  

Avatar	
  /	
  
Logo	
  

Hashtag	
  



Engaging	
  Grassroots	
  





Engaging	
  With	
  Legislators	
  /	
  Grassroots	
  



Getting	
  Started	
  



https://twitter.com/signup






