
Adam Toren: Unless you can establish a genuine two-way dialogue, interaction doesn’t mean anything. 

Alexander Osterwalder: New and innovative ideas can work as long as they meet real audience needs. 

Ana Hoffman: Watching other communities grow is a good start, but eventually you have to jump in and start leading your own. 

Anita Campbell: Communities revolve around shared interest. The best thing you can do is learn what interests your community. 

Blog Tyrant: If you can genuinely help someone find a solution to a problem, or see something in a new way, you will win their loyalty. 

Brian Clark: Interacting with your audience on social media can direct how you create your content. Give them what they want! 

Corbett Barr: Blogging and community building is hard work, and it might take a long time to see  results – but eventually, you will. 

Danny Brown: Spend as much time as necessary to determine who exactly your audience is, and what you need from them. 

Derek Halpern: Build your audience by positioning yourself, creating content, promoting it and connecting with those who consume it. 

Dino Dogan: It isn’t enough to just build a community of followers – you need to create a group of true fanatics for your cause. 

Evan Carmichael: Be scrupulously honest with yourself to earn your audience’s trust, loyalty and a long-term relationship. 

Gini Dietrich: Stroking people’s egos will make them feel good, and open the door to more interaction. 

Guy Kawasaki: The three principles of enchantment are likeability, trustworthiness and quality – you have to have them all. 

Jeff Bullas: Plan your strategy carefully, track your progress and make changes where necessary. 

Jk Allen: You may still be learning the ropes, but you have something to say and can teach it to others. 

Kristi Hines: Decisions you make now may seem inconsequential, but they can come back to haunt you later on. 

Linda Bustos: Having a solid purpose, clear differentiation and flexibility will make you indispensable to your readers. 

Marcus Sheridan: Content is king, but good networking will make your content matter. 

Mark Schaefer: Building your community is one part of your business, but not the only goal. What are you building it for? 

Marlee Ward: Your audience needs to be tended and nurtured – take the time to do it right. 

Mitch Joel: Your clients will be part of your audience, but you won’t know which part in advance. Give everyone respect and attention. 

Natalie Sisson: You have to give your audience great value before you can receive anything from them in return. 

Onibalusi Dele: Guest-posting has two benefits: you help other members of your community, and draw them back to you. 

Randy Komisar: Without authenticity, your audience will have no reason to rally around you.  

Sean Platt: Write what you’d want to read, and speak to your audience as you’d want to be spoken to. 

Steve Kamb: Rome wasn’t built in a day, and your community won’t be, either. Focus on gaining just one loyal fan at a time. 

Steve Scott: Building an engaged audience is different for everyone, but the need for hard work is constant. 

Stuart Mills: You know who you want for an audience, so create content they will connect with and give it to them where they are. 

Tristan Higbee: If you love what you do, and are truly passionate about what you put into the world, people will respond. 

Tyler Tervooren: Every community needs a leader. That leader must be humble, consistent and constantly striving forward. 
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