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HP Engage One delivers seamless retail experience at the 
world’s most technologically advanced sports stadium

SMART STADIUM HELPS 
TOTTENHAM HOTSPUR SET A NEW 
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Completed and opened in Spring 2019, the Tottenham 
Hotspur Stadium propels the London football club among 
Europe’s elite in terms of sports stadia. The venue has been 
acclaimed as the best football stadium in the world. HP is 
working with Tottenham Hotspur to equip the stadium with 
the latest technology to enhance the visitor experience. 

Challenge
Seamless matchday experience 

The Tottenham Hotspur Stadium has a capacity of 62,214 and is a huge part of the team’s 

future commercial plans. Having competed well both domestically and in Europe in recent 

years, the club is striving to create a new sports and entertainment destination in London. 

The stadium will also host the NFL, rugby, concerts, conferences and other events. It is 

home to the largest club retail space and the longest bar in Europe. In total there are  

61 food and drink outlets.

It’s estimated that more than three million people a year will visit the stadium, presenting 

an exciting opportunity for partners, retailers and visitor attractions. The challenge for the 

team is to maximize revenue while delivering an unparalleled stadium experience for fans.

Sanjeev Katwa, Head of Technology at Tottenham Hotspur, says the club looked beyond 

other football or sports venues for inspiration when designing the stadium: “Our aim was 

to create an environment where people would want to spend more time. We looked at 

shopping malls and airports to see how technology was incorporated into their design.  

We knew we wanted technology built into the very fabric of the building.”

“We’ve transformed how fans feel about coming to 
a sports venue. The experience is unrivalled. Our 
retail infrastructure is scalable, resilient and secure.”

Sanjeev Katwa, Head of Technology, Tottenham Hotspur       

Simplify retail experience to efficiently 
manage huge spikes in customer 
interactions on matchdays

Considered Point of Sale (POS) solutions 
based on key criteria: security, aesthetics 
and operational resilience

Improves transaction speeds and 
promotes a sleek, modern design,  
in keeping with stadium aesthetics
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Solution
HP Retail Point of Sale handles customer peaks

The retail environment at the Tottenham Hotspur Stadium is built around the HP Engage One Retail 

Point of Sale (RPOS) systems. There are more than 650 HP Engage One terminals throughout the 

stadium. It is the largest deployment of HP Engage One terminals in Europe.

“Speed of service was one of our key concerns,” says Katwa. “We wanted lots of retail options for 

fans, with few queues. One of the best decisions we made was to go cashless, to create a stadium 

where all you needed for a day out was your mobile phone. For that to happen you need a stable 

and secure retail infrastructure. We needed a smart POS solution to enable that experience.”

The HP Engage One enables retail points to deal with customer peaks with Intel® Core i5 processors 

and a durable backend system that has a five-year lifecycle. In addition, the HP Engage One 

includes a self-healing PC BIOS and firmware that shields the BIOS against attacks to help keep data 

and devices safe and secure. 

cashless stadium

stadium capacity

100% 

62,214

The terminals are flush-mounted, adding to the sleek design; each comes with an HP Engage One 

2D Barcode Scanner. In addition, several systems include HP Engage One column printers.

“It was important that our point of sale devices presented an incredible look and feel – POS is often 

the first point of engagement for a fan and the way a fan interacts with the technology says a lot 

about the entire matchday experience,” says Katwa. 

Not only was the HP Engage One stunning to look at, he adds, it also delivered security and 

operational resilience: “They had the latest anti-virus software and, being Windows®-based, were 

quick to deploy – a vital feature when working with tight construction deadlines.” 

The HP solutions sit within the context of a thoroughly innovative stadium. There is Wi-Fi 

throughout, smart signage, an app to guide fans around the site and paperless ticketing.  

“As much as possible we have future-proofed the stadium,” says Katwa.

“We don’t want to be replacing hardware every year. 
We want to be sustainable in our entire operations. 
Choosing HP was not a difficult decision.”

Sanjeev Katwa, Head of Technology, Tottenham Hotspur           
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Solution at a glance

Hardware
HP Engage One 

HP Engage One 2D Barcode Scanner

HP Engage One receipt printer 

Benefits
Simplified customer service operations

The stadium has been described as the most technologically advanced stadium in the world. 

Retail transactions are now more secure, more efficient to manage and faster to process. 

The stadium is entirely cashless, the first of its kind in the UK. On matchdays, the cashless tills 

in the bar areas process a significant number of transactions per second during peak periods. 

“Customers don’t want to be standing in a queue for half an hour,” says George Robertson,  

Head of Retail Catering at Levy's, the contractor responsible for stadium catering. “They want  

to order, get served, tap and go. The HP Engage One enables that.

“From an operational perspective, the counters are less cluttered, much sleeker, and the servers 

have all the information they need right in front of them. Plus, and this is no small point, the 

screens are easy to wipe clean.”

Decluttering the retail environment and simplifying the customer service interaction, he 

continues, improves the level of engagement. The screens can be rotated to show customers 

their order details. “We have a lot of overseas visitors, many of whom have English as a  

second language. The HP technology helps us to communicate.”

Building a strong relationship with HP, says Katwa, brings a high level of stability to Spurs’ 

technology strategy. “We don’t want to be replacing hardware every year. We want to be 

sustainable in our entire operations, throughout the club, and working with a company  

that goes with us as it develops the next generation of products. Choosing HP was  

not a difficult decision.”

Katwa says the stadium is a game-changer in terms of the fan experience. “We believe we’ve 

transformed how fans feel about coming to a sports venue. The experience for fans here is 

unrivalled. We have a retail infrastructure that is scalable, resilient and secure.” 

Learn more at hp.com/go/engageone
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Flush-mounted terminals 
add to the sleek design 

HP hardware stabilizes 
technology strategy

More secure, efficient  
retail transactions
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