THE SCIENCE OF PERSONAL BRANDING
FOR CAREER ADVANCEMENT
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THE SCIENCE OF PERSONAL BRANDING FOR CAREER ADVANCEMENT

WHY YOUR BRAND MATTERS

THE DIMENSIONS OF BRAND PERSONALITY
THE BRAND RETENTION FORMULA
BUILDING YOUR BRAND ONLINE

ASK ME ANYTHING



YOUR BRAND MATTERS




WHY YOUR BRAND MATTERS

W

THE OFFICIAL UNEMPLOYMENT THE “REAL” UNEMPLOYMENT
RATE IN THE UNITED STATES RATE IN THE UNITED STATES

o

SOURGES: BLS.GOV, SHADOWSTATS



WHY YOUR BRAND MATTERS

N
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OF ALL EMPLOYMENT IN US WILL BE CONTRACT WORK BY 2020

SOURGE: MBO PARTNERS



WHY YOUR BRAND MATTERS
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OF EMPLOYED WORKERS ARE SEARCHING FOR THEIR NEXT JOB

SOURGE: CAREERBUILDER



WHY YOUR BRAND MATTERS

[

THE AVERAGE NUMBER OF CV'S THE LENGTH OF THE TYPICAL
RECEIVED FOR EVERY OPENING JOB SEARCH

SOURCES: MONSTER, CAREERBUILDER



WHY YOUR BRAND MATTERS

WHAT DOES THIS MEAN?



WHY YOUR BRAND MATTERS

OUR BUSINESS OF ONE.
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THE DIMENSIONS OF BRAND PERSONALITY

TRAITS

RELIABLE

RESPONSIBLE
EFFICIENT
HARD WORKING

SECURE

SOURCE: DR. JENNIFER AAKER, PROFESSOR OF MARKETING AT STANFORD GRADUATE SCHOOL OF BUSINESS
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THE DIMENSIONS OF BRAND PERSONALITY

TRAITS

DARING

SPIRITED
IMAGINATIVE
UP-TO-DATE
UNIQUE

SOURCE: DR. JENNIFER AAKER, PROFESSOR OF MARKETING AT STANFORD GRADUATE SCHOOL OF BUSINESS
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THE DIMENSIONS OF BRAND PERSONALITY

TRAITS

TOUGH

STRONG
OUTDOORSY
WESTERN
INDEPENDENT

SOURCE: DR. JENNIFER AAKER, PROFESSOR OF MARKETING AT STANFORD GRADUATE SCHOOL OF BUSINESS
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THE DIMENSIONS OF BRAND PERSONALITY

TRAITS

GLAMOROUS

CHARMING
UPPER-CLASS
ROMANTIC
SMOOTH

SOURCE: DR. JENNIFER AAKER, PROFESSOR OF MARKETING AT STANFORD GRADUATE SCHOOL OF BUSINESS
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THE DIMENSIONS OF BRAND PERSONALITY

TRAITS

DOMESTIC

HONEST
GENUINE
CHEERFUL
ORIGINAL

SOURCE: DR. JENNIFER AAKER, PROFESSOR OF MARKETING AT STANFORD GRADUATE SCHOOL OF BUSINESS
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THE PERSONAL
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THE PERSONAL BRAND RETENTION FORMULA

PERSONAL BRAND RETENTION FORMULA:
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THE PERSONAL BRAND RETENTION FORMULA

PERSONAL BRAND RETENTION FORMULA:

E
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EXPOSURE:
THE NUMBER OF PEOPLE THAT ARE AWARE OF YOU RANKED 1710 10
(1: GITIZEN; 10: QUEEN OF ENGLAND)



THE PERSONAL BRAND RETENTION FORMULA

PERSONAL BRAND RETENTION FORMULA:

R
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REPETITION:
THE FREQUENCY OF YOUR EXPOSURE
(1: ALMOST NEVER; 10: ALMOST DAILY)



THE PERSONAL BRAND RETENTION FORMULA

PERSONAL BRAND RETENTION FORMULA:

Pl
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PATTERN INTERRUPTION:
THE DEGREE YOUR MESSAGE OR DELIVERY IS UNIQUE
(1: MOST POLITIGIANS; 10: “"WEIRD AL" YANKOVIC)
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BUILDING

23



SOCIAL MEDIA IS AN INDISPENSABLE

HOWEVER IT IS
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BUILDING YOUR BRAND ONLINE

. i,_‘u"“r
g
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OF U.S. COMPANIES BLOCK OF COMPANIES WORLDWIDE
SOGIAL MEDIA SITES BLOCK SOCIAL MEDIA SITES

SOURCES: PROSKAUER SOCIAL MEDIA IN THE WORKPLACE 2.0 SURVEY, INSIDE INVESTOR RELATIONS
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BUILDING YOUR BRAND ONLINE

THE IMPORTANCE OF PACKAGING

PROVIDES DIFFERENTIATION
COMMUNICATES VALUE
REINFORCES BRANDING
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BUILDING YOUR BRAND ONLINE

PERCENTAGE OF PROFILE PAGE REAL ESTATE DEDICATED TO THE USER, ADS AND OTHER PROFILES COMPETE FOR ATTENTION

1 165% 1

LINKEDIN FAGEBOOK PERSONAL WEBSITE

SCREEN MEASUREMENTS TAKEN USING WIRIFY

2]



BUILDING YOUR BRAND ONLINE

WHY EVERYONE SHOULD HAVE A
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BUILDING YOUR BRAND ONLINE

OF PEOPLE RESEARGH SOMEONE ONLINE BEFORE MEETING THEM

SOURCE: GOOGLE
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BUILDING YOUR BRAND ONLINE

OF PROFESSIONALS RANK PERSONAL WEBSITES AS MOST
IMPRESSIVE TOOL ANYONE CAN HAVE

SOURCE: AYTM PERSONAL MARKETING SURVEY
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BUILDING YOUR BRAND ONLINE

AVERAGE VIEWING TIME

RESUME/CV SOCIAL PROFILE

SOURCES: THELADDERS, COMSCORE, COMPETE, STATISTA, WORKFOLIO

PERSONAL WEBSITE
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BUILDING YOUR BRAND ONLINE

/30

TOP SOCIAL MEDIA INFLUENCERS HAVE PERSONAL WEBSITES

SOURCE: FORBES
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SLIDES AVAILABLE AT
CHARLESPOOLEY.COM

FOUNDER & CEO AT WORKFOLIO
CAREER THOUGHT LEADER =




