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SPECIALTY JURY ADVICE 

MEDIA EFFIES 

"Given these are media entries, the media strategy needs to breakthrough above the campaign idea. 
Detail a strong translation of the media strategy to execution." 

"Clearly explain the media, data and/or partner selection." 

"More directly emphasize the role of media as it is related to strategy development and creative 
execution. Given that the lines are often blurred, what was media's specific contribution in fueling the 
idea?" 

"Make media the centerpiece of your entry. Utilize the creative reel to showcase media, not just creative. 
Thoughtfully visualizing how the media tactic contributed to bring the user experience/journey to life." 

"Entries in the Media categories, specifically the Media Idea category, should present a media idea that is 
uniquely tied to the brand, with a unique use of media." 

"If you are entering the Media Innovation category, be sure to be crystal clear in pointing out the 
innovation." 



SPECIALTY JURY ADVICE 

POSITIVE CHANGE EFFIES 

"Be sure to describe the social issue being addressed with some detail, and why it was a good fit for your 
brand and/or organization." 

"The scope of the behavior change is very important to address. Help judges understand how wide the 
effect was and what that meant." 

"Clearly link the marketing to the change achieved - the award recognizes the most effective marketing 
that drove behavior change of a sustainability goal. Make sure as part of this to articulate what the 
change in sustainable behavior meant for the brand and organization." " 

"What was it about this initiative that was sustainable? Tell us in a nutshell what the increase in 
sustainability is." 

"Provide clear, true results - a clear sense of how the needle moved in terms of actual awareness of the 
issue and change." 
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Disclaimer: The insights presented in this guide come directly from the jury. These statements do not represent the opinions of Effie 
Worldwide organization, board of directors, steering committee, or staff - all comments and data presented - except for the specified 
Effie advice - are straight from the industry executives who dedicated their time to serve on an Effie Jury. 




