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CARPE DIEM - SERVICES DAVID VS. GOLIATH

  CALM

  Project 84

KFC

FCK we’re sorry - turning  
a moment of crisis into  
an opportunity for positive 
brand fame

KFC

From Chicken Crisis to 
Chicken Comeback

Greenpeace

There’s a Rang-tan in 
my Bedroom

  adam&eveDDB* Mother London* Mother London* Mother London*
Weber Shandwick (UK)

DAVID VS. GOLIATH ELECTRONICS FASHION

  Justice4Grenfell

  3 Billboards outside  
  Grenfell: forcing the  
  Government to take action

  BBH London*
  MC&T

How customer engagement 
took a bite out of Apple

BBH London*

adidas

adidas x London – Created 
by Londoners, for Londoners

TBWA London*
MediaCom (UK)

HSBC UK

A Global Citizen  
Rediscovers Relevance 
in Changing Britain

J Walter Thompson (London)*
Grey London

 

PHD (London)
 

Mindshare

GOVERNMENT, INSTITUTIONAL & 
RECRUITMENT

GOVERNMENT, INSTITUTIONAL & 
RECRUITMENT

HOME FURNISHINGS & 
APPLIANCES

  Britain’s Beer Alliance

  Long Live the Local

  Havas London*
  Havas Media  
  One Green Bean  
  Ekino 
  Hanover

NHS

We are the NHS

MullenLowe London*

IKEA

IKEA

Mother London*

Vizeum

Greenpeace

There’s a Rang-tan in 
my Bedroom

Mother London*

Weber Shandwick (UK)

CORPORATE REPUTATION

FINANCE

POSITIVE CHANGE:  
ENVIRONMENTAL – NON PROFIT

  C.A.L.M. KFC UK&I KFC UK&I Greenpeace

  Justice4Grenfell Samsung UK Adidas UK HSBC

Samsung

  Britain's Beer Alliance NHS England IKEA UK&I Greenpeace

ALIMENTARI

BEVANDE (ALCOLICHE  E NON ALCOLICHE)

BEAUTY & PERSONAL CARE

Bauli cambia il modo 
di vivere il Natale

Pandoro 

Bauli

McCann Worldgroup

La meraviglia di 
ogni giorno

Orogel

Orogel

Serviceplan Italia*
Neverest

Amaro Montenegro
Human Spirit

Amaro Montenegro

Gruppo Montenegro

Armando Testa*
Wavemaker

De Gustibus Coca-Cola: 
il gusto che ci unisce

Coca-Cola

Coca-Cola Italia

McCann Worldgroup*
All communication

Accord Parfait:  Perchè TUTTE noi valiamo

Accord Parfait L'Oréal Paris Italia

L'Oréal 

McCann Worldgroup

BRAND EXPERIENCE

Ok Google,
accendi San Siro!

Assistente Google

Google Italy

OMD*
Areaconcerti

Polenta Valsugana: 
sempre una buona idea

Polenta Valsugana

Gruppo Montenegro

DISKO ITALIA*
Altamarea Film

CORPORATE REPUTATION ENERGIA FARMACEUTICI FINANZA  & ASSICURAZIONI

#LoveIsLove al 
Pride Milano 2018

Coca-Cola

Coca-Cola Italia

Cohn and Wolfe - The Big Now*
All communication

Iberdrola 25%: 
la forza della natura

Iberdrola

Iberdrola

McCann Worldgroup*
PHD Italy 

McCann Worldgroup McCann Worldgroup

Back To Speak: 
when emotion wins 
over function

NeoBorocillina Gola Dolore

ALFASIGMA

Contactless: 
Ci vai ovunque. 
Ci prendi la metro.

Mastercard

Mastercard

IT

Effie,  Awarding Ideas That Work® è il premio che riconosce le idee che funzionano e contribuiscono al successo di un brand  
valorizzandone i risultati di business.
 
Per entrare in finale una campagna  ha superato un rigoroso processo di selezione. I criteri con cui vengono giudicati i vari elementi 
di strategia, creatività, media ed esecuzione delle campagne rispecchiano gli standard internazionali. Essere tra i finalisti di un Effie 
Award è un traguardo significativo, riconosciuto attraverso l’assegnazione di punti validi per l’indice Effie mondiale.
 
Congratulazioni a tutti i  finalisti della prima edizione di Effie® Awards Italy.

FINALISTS

*Agenzia principale 



INTRATTENIMENTO E TEMPO LIBERO, SPORT, FITNESS

Virgin Active

Palestra Virgine Active

Virgine Active

VMLY&R Italy*
Black mamba

No more empty desks

Fare x Bene Onlus

Fare x Bene Onlus

DLVBBDO

McCann Worldgroup*
Show reel 

McCann Worldgroup

Gruppo Montenegro

LANCIO DI NUOVI PRODOTTI O SERVIZI

Il tè può ancora sorprenderti

FuzeTea

Coca-Cola Italia

Contactless

Mastercard

Mastercard

Dicloreum Unidie:
Small Brand, Big Results

Dicloreum UNIDIE

ALFASIGMA

DLVBBDO*
Mercurio

Webranking - GMG Production McCann Worldgroup

McCann Worldgroup

MEDIA & ENTERTAINMENT COMPANIES MEDIA IDEA

Storie che rendono la vita
più interessante

Audible

Audible GMBH

Infinity Pre Roll Campaign

Infinity 

Infinity TV

Bauli: il Natale diventa multicanale

Pandoro 

Bauli

Bauli

Back To Speak, 
Back To Growth

NeoBorocillina Gola Dolore

ALFASIGMA

McCann Worldgroup

Thé Infré: da sinonimo
di deteinato a tè del 
benessere

THE INFRE

DISKO ITALIA*
Altamarea Film 

Buondì - L'Asteroide

Buondì Motta

PHD Italy

Io POD e tu?

DASH

PROCTER & GAMBLE 

Enfants terribles

RENAISSANCE

PICCOLI BUDGET

SEASONAL MARKETING

POSITIVE CHANGE:
SOCIAL GOOD – NON PROFIT

  CALM

  Project 84

NHS

We are the NHS

KFC

Haters gonna hate, use them as bait. 
KFC’s New Fries Campaign, 2018

C.A.L.M. NHS England KFC UK&I

RETAIL

 ALDI UK

  How Aldi made saving 
  feel amazing

Tesco

An Effective Food Love Story

  McCann Manchester*
  UM Manchester

BBH London*

RESTAURANTS

SMALL BUDGETS

 ALDI UK

  How Aldi won at Christmas by getting 
  Kevin to talk turkey

  UM Manchester
  Shiny Red

Tesco

Tesco’s However You Do Christmas 
Campaign 2018

MediaCom (UK)
Splendid

CALM

Project 84

  Aldi Stores Tesco C.A.L.M.

SUSTAINED SUCCESS - PRODUCTS

 ALDI UK

 Aldi UK, ‘Like Brands’ 
  2011-2018

UM Manchester

Art Fund

Art Fund: the art of emotion

Baileys

From dusty to dazzling; 
the Baileys turnaround

Ella’s Kitchen

Ella’s Kitchen; serving, 
not selling to parents

  Aldi Stores Art Fund Diageo Ella's Kitchen

POSITIVE CHANGE:
SOCIAL GOOD – NON PROFIT

TRANSPORTATION

 Virgin Trains West Coast

  Putting the original Virgin 
  back in Virgin Trains

 Anomaly*
  Manning Gottlieb OMD
 TMW
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  adam&eveDDB* MullenLowe London* Mother London*

  Aldi Stores Tesco

  McCann * BBH London* adam&eveDDB*

  McCann Manchester* MullenLowe London* Mother London* Havas London*

 Virgin Trains West Coast

IT


