


Neil Evans 
Shortly after earning a law degree from Washington & Lee University, Neil and his family moved to Fairfax County. For the 
last seventeen years, they have called Reston home. Neil spent five years working in Washington, DC as legislative 
counsel to a national non-profit organization before joining his wife Kristina in their real estate practice. Together, Kristina 
and Neil have over 25 years experience helping clients buy, sell and rent homes throughout Northern Virginia. 

While the majority of his work is in Fairfax, Eastern Loudoun and Arlington Counties, Neil has helped clients buy and sell 
homes from Fredericksburg to Lovettsville to Warrenton. Neil has represented clients who are buying their first home, those 
buying retirement property and everything in between. He has successfully represented clients in the one hundred 
thousand dollar range and those purchasing million dollar properties. 

Buying or selling a home is an enormous and complex undertaking. It is also a very personal one. In recognition of the 
personal nature of the process, Neil has geared his practice around three key elements: Education, Communication and 
Comfort. It is paramount for Neil that his clients understand every step of the process as well as all of the options, 
opportunities and ramifications of each decision. Regular communication here is essential. The client must feel comfortable 
– they must be the ones driving the train. 

When not working for his clients, Neil enjoys watching his children’s sporting events, hiking and taking advantage of the 
area’s rich cultural opportunities. Community involvement is also a big part of the Evans family lifestyle and Neil has been 
active in coaching, scouting, volunteer teaching and civic education. From 2008 to 2010 he was also a visiting professor at 
Virginia Military Institute in Lexington, Virginia. 

For more information please visit dwellus.com/neil 

 

 

 

571-643-3025 
neil@dwellus.com 



AWARDS 
Wall Street Journal’s REAL Trends “The Thousand”  
International MarCom Award Gold Winner – Identity/Logo  
Top 1% of North America Residential Sales by Realty Alliance  
Keller Williams Realty Top 25 Nationally 
Featured in KW Outfront Magazine 
Featured on HGTV’s House Hunters  
REALTOR® Magazine’s “30 Under 30” Award 
Featured in REALTOR® Magazine & NVAR Update Magazine  
NVAR Lifetime Top Producers & Multi-Million Dollar Sales Club  
Mega Technology Camp & Family Reunion Guest Speaker  
Featured on Agent Caffeine – Episode 122Hear it Direct Guest Speaker  
Designations 
Certified Luxury Home Marketing Specialist (CLHMS)  
Member, Institute for Luxury Home Marketing Global Property Specialist (GPS) 
Graduate of Realtor® Institute (GRI) 
Accredited Staging Professional (ASP)  
Accredited Buyer’s Representative (ABR)  
Certificate of Internet Professionalism (e-PRO) 
Certified New Home Sales Professional (CSP)  



Our professional photographers use state-of-the-art 
cameras and lenses to take hi-res, high-quality, daytime 
and nighttime photos which we upload to the MLS, your 
individual property webpage and other marketing 
materials. Properties with professional photography are 
perceived as being worth 13% more than similar homes 
without professional photography (VHT, Inc.)  When 
blogging or “spotlighting” your home, we often use creative 
filters, HDR imagery and effects to bring the colors to life! 



According to a recent survey of real estate consumers, 80% of home buyers consider floor plans to be essential before 
viewing a home (Estate Agency News). Floor plans also reduce time on the market by 50% and increase buyer interest by 
30% (RightMove). 



In addition to traditional, 2-dimensional, black and white floor plans, we create a 3-dimensional “glass house” floor plan for 
each level of your home. This service is provided exclusively by the Dwellus Group Marketing Team.  

 

 



In an eMarketing survey of potential buyers and sellers, 
85% preferred that their Realtor® had a YouTube 
channel; yet only 15% of Realtors® nationwide actually 
do. More than 86% of buyers watch videos to find out 
more about the a specific community while 70% watch to 
check out the inside of the home (Google and Compete 
Home Shopper). International listing website Domain.com 
also found that having a video on a listing can increase 
inquires by over 400%. The stats are evident. Using 
models and camera crews, our innovative and 
professionally edited HD videos showcase a creative story 
of what it would be like living in your home. Our mission is 
to sell a lifestyle; we can’t wait to show you what we come 
up with! 

 



According to a National Association of Realtors survey, 
94% of home buyers search for homes on the Internet 
before visiting them. Our individual property webpages 
give us the opportunity to upload more detailed information 
about the property and neighborhood, a gallery of 
professional photos, embedded videos, and a 
downloadable 2D and 3D floor plan to target buyers 
anywhere in the world. Your property website works as an 
online brochure that can be emailed, printed, posted, or 
shared and has a “friendly URL” to your street name (e.g., 
www.dwellus.com/creightonfarms). Individual each 
property webpage is search engine optimized.  
 

 



In addition to our unmatched innovations in marketing, we 
still see great value in holding Open Houses, Broker's 
Opens, print marketing, and traditional signage. These are 
all conventional real estate marketing tools and are an 
important way to further maximize the buyer audience for 
your property.  



In addition to the Multiple Listing Service and single 
property pages, Keller Williams Realty® and The Dwellus 
Group advertise your property on over 400 other web sites. 
We also pay for premium placement of your listings and 
are considered Zillow 5-star Premier agents, Trulia Pros 
and Realtor.com Enhanced Listing members. Zillow.com, 
trulia.com and realtor.com are the three most searched 
realty websites.  
 

 



The Dwellus Group marketing strategy is an artistic, 
innovative, and cutting-edge approach designed to attract 
buyers globally. Video, photography, print, and out-of-the-
box thinking combine to deliver impact only if people see 
it. Our consulting contract with a top-rated search engine 
optimization company helps us with on-page and off-page 
SEO, Google Ad words, social media, 24-hour live chat 
and more.  

We look forward to sharing your home with the world...we 
are ready to get your home sold!  

 

 


