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Pivotal

SYNOPSIS

Pivotal was founded in April 2013 and is a venture
that combines tech giants like EMC, VMWare, GE, and
Pivotal Labs. Their work lives at the nexus of cloud

computing, big data, and agile development practices.

On-site workshops, extensive interviews, and innovative
design practices proved effective at helping to break down
barriers between divisions, and unifying their corporate
story. Digital Telepathy redefined their visual identify and
architected a site that communicates Pivotal’s diverse set

of products and services in one, cohesive experience.

IMPROVEMENTS & RESULTS

- Greater understanding of buyer personas
- Improved site architecture
- lllustrations and marketecture diagrams

- Digital brand style guide
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Introduction

Like all great tales, we'd like to start at the beginning. Once upon a time is kind of
the best lead-in, right? Our very first encounter with Pivotal was way back in 2011.
We had just finished helping Eric Ries create theleanstartup.com and we were

presenting the first Lean Startup track at SXSW. Back then, they were Pivotal Labs.

Over the years, we spent a lot of time together at conferences and at
each other’s respective offices. We both worked with startups so we
had a lot in common. As the friendship grew stronger, we learned

Pivotal's approach for agile development services and shared our lean
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UX principles with them—the friendship unfolded organically.

Since its inception, Pivotal Labs had established itself as a leader in software
development, even teaching Google Development Teams how to be agile.
They were also known for: “creat[ing] a layer of software that will serve as a
development platform that will reside above conventional operating systems,
like Linux or Windows,” explained Paul Maritz, current CEO of Pivotal, in an
interview with the Wall Street Journal. This is known as PaaS$, or Platform

as a Service and represents the cloud computing side of their business.

During its decades long history, Pivotal Labs has developed recognizable
products for many well-known brands from BMW, Twitter and
Southwest Airlines, to Philips, Groupon, Humana, several global banks

and even Hulu. The list is endless. They're the Real McCoy.

In April 2013, tech history was made when GE provided a $105 million
investment to help fund a joint venture between EMC-Pivotal Labs-VMware.
Plus, “GE has pledged to invest $1 billion in software for what it calls the

industrial Internet,” all with the help of the company now known as Pivotal.

Who's EMC? If you didn't know, EMC is a globally recognized leader in big data
storage. EMC “has a long history of buying startups, finding ways for them to
collaborate, and conducting spin-offs, as necessary, to adjust for potential conflicts
with customers or partners.” They also purchased VMware, but then “spun it off as
an independently managed public company; that way, VMware has an easier time
working with EMC competitors and vice versa.” Sound familiar? It's the same process
EMC used with Pivotal Labs, too. The convergence of these services represents

Digital Transformation, the ethos that will guide Pivotal for years to come.

Flash forward to 2014 when Pivotal’s new VP of Marketing, Michelle Kerr,
reached out to DT and asked us to help Pivotal establish a visual identity to

support the next chapter in their history. A chapter we're excited to be a part of.

We'll discuss how we worked together to accomplish the unification of these
three tech behemoths—what at first seemed an impossible task. DT's project
team brought three decades of expertise to the project and worked in concert
to create Pivotal magic—but we also occasionally pulled in our Director of
Services, David Nguyen, and Jamie Hamel-Smith, a Senior Web Developer,
too, for added expertise. Our aim is always to provide tremendous value to

our clients, and, in Pivotal’s case, this meant having a solid understanding of
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complex topics, such as, containerization, platform as a service and data science.
DT's Cast of Characters

Pivotal's Cast of Characters
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Brent Summers Dan Trenkner MK Cook Samantha Anderson

Senior Strategist Art Director Lead Designer Content Strategist

¥/

Michelle Kerr Michael Weir Lauren Volpi
Vice President of Senior Director of Director of

Corporate Marketing Corporate Marketing Digital Marketing
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Establishing a Unified Identity

What we soon discovered—which wasn't really all that surprising—is that
working with a company formed from three well-established brands would
be a unique challenge. Pivotal has three distinct sides of their business
each with their own leadership and marketing strategies. We knew it
would be essential to establish strong relationships with our primary
stakeholders in corporate marketing and the department heads in order

to perforate the natural barriers that exist in larger organizations.

Uncovering the Friction Through Research

As with all of our engagements, we began the design process by getting to
know the landscape. We interviewed six Pivotal executives, including Scott
Yara, their President, and Richard Snee, their CMO, as well as a large portion
of their sales team. And we consumed many hours of video content from
conferences that showcased some of the thought leaders that Pivotal has
on staff. Stakeholder interviews helped us understand each person’s unique
perspective and identify common ground within their teams that would allow

us to create an identity for Pivotal that would be appealing to all of them.

By delicately sorting through the politics that come along with any merger,

we found several consistent points and a few sources of friction. Pivotal is
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young. Even though Pivotal Labs has

rich lineage as an entity, Pivotal was Objective: Create a visual identity that everyone

just 18-months-old when we began

in the company could stand behind.

working them. They had not yet

developed their own mature identity. There were some no-fly zones (creative constraints) that

That was our objective: create a we established with Pivotal right up front.

visual identity that everyone in the

company could stand behind. Pivotal’s
* Thel is set.

ethos, Digital Transformation—which < 08018 5€

literally means the melding of cloud, « Stick with their core color, which was coined PivoTeal.

big data, and agile development
practices to revolutionize businesses—
inspired us as well, so we used that

to guide our early design progress

in how to successfully design an

experience that was worthy of the Pivotal name.

As we moved forward through our research, we created moodboards (shown
on the next page) to explore of a variety of styles and suss out the correct
aesthetic. During our moodboarding process, we evaluated typography, use
of color, photography and illustration styles. Photography and illustrations
were hard to nail down this early on in the process, so we decided to tackle
those decisions later on once we had a bit more established using the desired
typographical style, color palette and overall essence as our anchor points.
The moodboarding process created alignment between our two teams

and provided a solid direction for moving forward with design strategy.

Stakeholder interviews helped us understand each person’s unique perspective
and identify common ground within their team that would allow us to create
an identity for Pivotal that would be appealing to all of them.
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Pivotal

Minimal use of color Q Heavy use of color

The #1 Marketing Platform
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TYPOGRAPHY

Fonts Used

Proxima Nova Bold Proxima Nova Semi Bold Proxima Nova Regular
Roboto Bold Roboto Light Roboto Slab Thin
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MELISSA

Line of Business

Married with two kids, in mid-30%.

BEHAVIORS

« Meticulous and metrics-centric

= Provides timely responses even though they're swamped with a full calendar

Willing to trust capable partners

+ Focused on end-user satisfaction

=) FRANK

General Manager

BUYING LIFECYCLE: 6 months

BUYING TRIGGERS: Belief in roadmap, positive references, buy-in from constituents

Knows about Pivotal through Reads about Pivotal in the

¥

Attends indust

relationships ’ news
) + Archit
Attends Executive Briefing ' )
Business as usual New projec
Centers (EBC) —
* Buying lifecycle
( ) + Pivotal Field Eng.t 1) + Direc

Creating User Empathy
Amongst Stakeholders

Pivotal

TECHNICAL VISION / CROSSING THE CHASM

0Old school Late adopter Modern

DRIVER

Pure technology Mutually Business results
beneficial

VICTOR

VP of Information Technology

Approaching 50 with kids at home. He’s changed companies a few times to move up.

BEHAVIORS

» Active outdoorsman

» Asksa lot of hard questions (born from experience)

» Trusts and defers to his team members - sometimes afraid to make decisions

+ Dedicated to advancing the business mission

NEEDS AND GOALS

» Ship an outstanding product on-time and be able to support it long-term

« Continuous improvement of his personal and team’s performance

Before we could confidently create an information architecture, we first needed

to understand the type of customer Pivotal wanted to attract. We believe

that successful UX hinges upon having a clear understanding of your users,

including their needs and goals. Persona development is a standard part of

our design process, and our lean approach to this crucial deliverable always

includes direct involvement from a cross-functional client team. We went on-

site to Pivotal to conduct a collaborative proto-persona exercise to help our
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stakeholders (and us) empathize with
their buyers. We also came out of this
exercise with a better understanding

of the Pivotal sales process.

How Personas Influenced

Our Design Decisions

We uncovered five user personas
with varying degrees of technical
aptitude. Using a top-down approach
for the content architecture with a

page, we kept the high-level, easy-to-

digest content at the top of each page.

For instance, to appeal to the non-
technical personas—the “Melissas,” in
their target audience—we needed to
communicate the benefits of their

products and services in plain English.

As we moved to designing Pivotal’s

product pages, we flowed from basic

benefits to more technical features, with

the most technical developer-centric
content at the bottom of the page to

appeal to the “Paresh” personas.

We also noticed some similarities

Gartner
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between “Frank” and “Victor,” the more senior targets. Both personas are

interested in results and are on the road, a lot. They require portable information

in order to make decisions. To solve for this, we made Pivotal’s case studies and

product information downloadable, so that no matter if they were traveling in

the friendly skies or commuting in a crowded subway with no access to the web,

these busy executives could review documents saved to their favorite device.

As is so often the case with large-scale redesign projects, Pivotal wanted to

completely rewrite their content. To facilitate the content creation process, we

designed “content structures” that included placeholders for different layouts

and combinations of copy elements. This enabled the Product Marketing

WWW.DTELEPATHY.COM
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teams at Pivotal to write copy in web-
friendly formats while simultaneously
allowing us to keep moving forward
with placeholder copy that would
eventually be replaced by plain English

in similar lengths and structure.

While the Pivotal Product Marketing
teams worked on their content, DT
sought opportunities to keep moving
the project forward. Dan and MK
found some low-hanging fruit first:
Press releases. Since old press releases
wouldn’t be updated, they were able
to gain some initial momentum. We
wanted to make readability a key
focus on the new design, and press
releases are now crisper, clearer and
more easily digestible than in the

previous version of Pivotal’s site.

Pivotal

Pivotal POTALLABS  INDUSTHES  CUSTOMERS  NEWS & EVENTS  AsouT

Hook Users with this Statement

This subheadline is headline. It should not be longer than two lines. If there is not a
ine and subhead center vertically on the background.

Simple and Complete Cluster Management:
Command Center

Command Cent

Web Services API for integ
LEARN MORE >

Big Data + Big Computing: GraphLab Big Data + Big Computing: GraphLab  Big Data + Big Computing: GraphLab  Big Data + Big Computing: GraphLab
on OpenMPI on OpenMPI on OpenMPI

We wanted to make readability a key focus on the new design, and
press releases are now crisper, clearer and more easily digestible.

Case studies seemed like another “easy win.” How foolish of us. Soon after

diving into the depths of Pivotal’s portfolio, we realized there were hundreds

of case studies. In addition, there was a seemingly equal amount of varying

opinions about which case studies should be featured. We decided to

create some hierarchy and deemed customers who use Pivotal’s trifecta of

services worthy of a Customer Spotlight. This strategy brought Philips, Core

Logic, Indian Railways, and a few other select organizations, to the top.

WWW.DTELEPATHY.COM
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Pivotal

cLoup DATA PIVOTAL LABS NEWS & EVENTS ABOUT

2 dornin | eading Video Company Scales
Zerve 4/Billion Videos with 800%
Perfermance Improvement

Companies Building Modern Softwa

w Products & Services v

Hulu
o | it ADUE Challenges
e ADUE e oo
! writes
*We chose Redis because + Memcached could not be rep
it was simple to set up, Slonnet b
Brann B ‘ had great documentation, performance
gl P offered replication and s oD SRRy SR
allowed us to use data
structures. Data structures Solution
o are extremely powerful * Redis
SBI e 1 Uniongan and allow us to architect
Tinkoff solutions to many use Key Benefits

cases very efficiently.' « Accelerated writing and retrie
information with 800% perfo

Of course, we couldn’t ignore the rest of the awesome case studies.
Just below the Spotlights is a series of dropdown filters that allow
site visitors to refine the huge library of remaining case studies. This
Ul enables potential customers to easily find companies in a similar
industry or using a specific product. The goal is to help potential

clients see that Pivotal has worked with companies just like them.

No matter if you're a “Victor” or “Frank,”“Melissa” or “Paresh,” the
architecture divulges the necessary details. Some people may just
look at the impressive roster of past clients, while others, like

Paresh, may select a specific case study and dive deep.
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TYPOGRAPHY
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Proxima Nova Semi Bold
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Roboto Light
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CASE STUDY
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VIEW CASE STUDY >
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Creating Visual Glue

After establishing visual glue with content structure, typeface and

colors, we moved into illustrations. Complex concepts can oftentimes

be communicated more effectively with a carefully crafted icon. So, we
designed a comprehensive icon pack that Pivotal can use across their suite of

products on their site, in pitch decks, and anywhere else that makes sense.

Secondly, to create consistency for Pivotal, we supplied them with a
Style Guide to establish and codify all these new elements. Now, all
the aesthetic rules and final decisions are in one place. Plus, the Style
Guide shows the rationale for the design choices. From quote style, to

typeface and button parameters, to how to treat photos—it’s all there.

NANN NV /
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Online Style Guide

LOGO

IM\Velde|MM Pivotal

COLOR PALETTE
Brand Colors
Navy
#243640

Pivoteal Grey
#026d63 fococee

Royal Blue
#1b79bd

Medium Navy
#1723:

Dark Navy Light Grey
081016

Typography Colors

Headiine Groy Body Grey.

666666

BUTTONS

Large Buttons.

Hover state should transition to desired color at 200 ms. Button color does not define button text.

Padding should be around 30 px and no
loss than 50% button height (25 px)

B view case stuoy > > icon via Fontawesome (htp:/fontawesome oficons/)

Toxt = Proxima Nova Bold 14 pt, Kerning 60, Allaps

VIEW CASE STUDY > VIEW CASE STUDY > VIEW CASE STUDY > VIEW CASE STUDY > Normal
VIEW CASE STUDY > VIEW CASE STUDY > VIEW CASE STUDY > VIEW CASE STUDY > Hover
VIEW CASE STUDY > VIEW CASE STUDY > VIEW CASE STUDY > VIEW CASE STUDY > Active

Medium Buttons

Helght = 40px. Hover state should transition to desired color at 200 ms. Text size = 13 pt, kerning 60. Button color does not define button text.

Padding should be around 28 px and no
s than 50% button height (20 )

a0px

EW CASE STUDY > icon via Fontawesome (htp/fontawesome.oficons/)

Text = Proxima Nova Bold 13 p, Keming 60, All caps

TYPOGRAPHY
Fonts Used

Aa Aa Aa Aa Aa Aa

Roboto Bold Robotolight  RobotoSlab Thin

Heading & Copy Styles for large screen sizes (Tablet - Desktop)

This isan H1 Lorem Ipsum Dolor
Sit Amet, Consectetur Adipisc. *
Roboto Light 48/56 « Title Case

Feature copy Cloud Foundry Foundation adds Swisscom to roster; Summit
brings together the very best in open source to exchange ideas and shape

the direction and adoption of Cloud Foundry. « Roboto Light 22/30

This is a H2 Section Title. - Roboto Light 30/38 -« Title
Case

Body copy Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor

incididunt ut labore et dolore inlir Ut enim ad minim veniam, quis nostrud exercitation

ullam ea commodo consequat. - Proxima Nova Regular 18/28.

View all >

This is a h3 headline. + Roboto Bold 22/30

Body copy Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut. - Proxima Nova Regular 18/28.

This is a h4 headline. + Roboto Bold 18/26

Description copy Lorem ipsum dolor sit amet, consectetur adipisicing eli, sed do eiusmod tempor

incididunt ut labore aliqua. Ut enim ad ulamco
laboris i ut uip ex + Proxima Nova Regular 1

TExT. 1ane

Caption copy Lorem ipsum dolor st amet, consectetur adipisicing elf, sed do eiusmod tempor incididunt utabore et

auis nostrud
consequat. - Prosxima Nova Regular 14/20.

“Quote style dolor sit amet, consectetur adipiscing elit
Pellentesque rutrum tempus elit at blandit. Duis id felis
maximus, rhoncus t+ Roboto Slab 26/34”

Bob Young
Vice President and CTO, Southwest Alrlines

PHOTO TREATMENT

Medium Navy (#17232a) overlays may be used on photos to make text legible and provide contra

between adjacent sections.

40% 60%. 80%

Medium Navy Medium Navy Medium Navy
#172320 #172320 #172320

SPACING

Spacing is dynamic based on the page elements and is important for establishing visual flow and heirarchy.

Pivotal HD 2 Features Lorem Ipsum

Lorem ipsum dolor sit amet, consectetur adipiscing 8 Maecenas lacus orci, hendrerit non elementum nec, auctor eget nulla. Nulla

sit amet consequat odio, sit amet sollicitudin risus. In Sgllicitudin sit amet arcu eget commodo. Donec tincidunt est id volutpat pulvin

"

GraphLab on OpenMPI Big Data + Big Computing Big Computing: GraphLab on OpenMPI
Graphiab on Open MPI (Message Passing Graphab on Open MPI (Message Passing Graphlab on Open MPI (Message Passing
Interfance) is highly used and mature graph-based.  Interfance) is highly used and mature graph-based  Interfance)is highly used and mature graph-based.

Viewall >

pl Pl

Command Center is a robust cluster management tool that allows.
your users to install, configure, monitor and manage Hadoop

components and services through a Web graphical interface. It
simplifies Hadoop cluster installation, upgrading and expansion
using a comprehensive dashboard with instant views of the health of
the cluster and key performance metrics. Your users can view live
and historical information about the host, application and job-level
metrics across the entire Pivotal HD cluster. Command Center also
provides Command-Line Interface and Web Services APIs for
integration into enterprise monitoring services.

Pivotal HD 2 Features Lorem Ipsur

40
Lorem ipsum dolor sit amet, consectetur adipiscing €lit. Maecenas lacus orci, hendrerit non elementum nec, auctor eget nulla. Nulla

sit amet consequat odio, sit amet sollicitudin risus. In sollictudin sit amet arcu eget commodo. Donec tincidunt est id volutpat pulvinar

60

30
Big Data + Big Computing: GraphLab on OpenMPI  Big Data + Big Computing: GraphLab on OpenMPI  Big Data + Big Computing: GraphLab on OpenMPI
Graphiab on Open MPI (Message Passing Interfan aphiab on O nterfance) i Graphlab on Open Passing Interfance)
highly used and matur

distrbuted comput n or Data. strbuted compuiaio

80

DROPDOWN MENUS

Dropdown menus fire on click.

FEATURED / RESOURCE MODULES

Hover darkens stroke and changes link color from #666666 to #333333

GemFire XD's New Open Source GempFire XD's New Open Soume

Download: Browser-based Download: Browser-based
Schema Management Schema Management
July 8th, 2014 July 8th, 2014

NAVIGATION

Active states should be #00a79c. Subnavigation can b

used on light, dark and photo backgrounds (link color and hairline change appropriately).

Pivotal PRoDUCTS  PIvOTAL LABS  INDUS

Company  Leadership  Partners  Contact  Careers

Pivotal




Pairing with Pivots

After most of the really hard work of forming a visual identity had
come to a head, per our recommendation, Pivotal decided that they

would fold the Pivotal Labs site into their new corporate site.

Brent, Dan, and Sam headed back to downtown San Francisco for
another round of in-depth interviews with 12 Pivots (that’s what the
talented folks who work in Labs are called) who helped us understand

their hallowed “two heads are better than one” philosophy.

We love the colorful palette choice, and the breezier feel that comes

from the whitespace around images and copy. As the most progressive
division of the newly formed company, the Pivotal Labs section reflects

a more punchy, fun aesthetic that is coupled with a very intentional
narrative. This leaves a window open for the other divisions to evolve into

the more friendly (less corporate) style that the Labs section evokes.

Everyone here at DT and especially the Pivotal team were pleased with the
rich, raw photo style that emerged. These images are all treated to create
a cohesive feeling and the lifestyle images help soften the site’s technical

content and remind visitors that software can elevate the human experience.
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Build from What You Know, Not What You Think

Pivots and your team dive into the “what, why and how” to discover and prioritize the best features
that will help meet your end goal. It is all about your user. We need to know, not guess, what they

@)
Execution 4

« Integrated design & development

« Continuous iterative releases

« Sustained user research and testing
« Persistent lean validation and prioritization

need and want from your product.

Scorma g r

« User and domain research « Establish product direction
* Prioritize features

« Estimate & plan

« Introduce process

+ Schedule research

* Understand business needs
« Identify risks & opportunities

« Lean business validation

* Define minimum viable
product (MVP)

« Data and technical exploration

The client needs to define What problem are we How will we solve the Is the solution working?
the problem they are solving solving? problem?

A-B-T, Always Be Testing

We hear anecdotes and feedback directly from your users, and then prototype on
paper and whiteboards to quickly test our hypotheses. Every decision we make is
validated: usability testing is done weekly to rapidly test and assess features and
functions to be sure the product is always on the right track.

Red
Fail
Red. Green. Refactor.
We work in weekly iterations with short feedback loops to build products
efficiently, learn rapidly, and deploy continuously. Each week is a new
opportunity for us to define priorities and build the right thing, right now.
Through test-driven development, the products we build are always reliable.
Refactor Green
Improve Code Pass

Big Data, Big Insights

From finding the right product features, to using predictive models to unearth
patterns and forecast future outcomes, gives you the insights
you need to make better business decisions.
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Plvotcll CLOUD DATA PIVOTAL LABS CUSTOMERS NEWS & EVENTS

Executive Team Press Center  Partners OSS  Training Careers Resources Contact

The Company

Pivotal offers a modern approach to technology that organizations need to thrive in a new era of
business innovation. Our-solutions intersect cloud, big dataand agile development, creating a
framework that increases data leverage, accelerates application delivery, and decreases costs,
while providing enterprises the speed and scale they need to compete.

Pivotal Powers Digital Transformation

Pivotal is a trusted partner for IT innovation and digital transformation, enabling enterprises to
provide modern software-driven experiences for their customers and workforces.

Pivotal :
Cloud Foundry* g‘i\éo[t)a;ta Suite Pivotal Labs*
Platform Business Value Transform the Way You

at Your Service

Pivotal is pioneering an open vision for
cloud-based computing, enabling rapid
speed to market and continuous
availability for applications. Pivotal

from Your Data

All-in-one and end-to-end, your big data
has never been so useful. Store
everything, analyze anything, and build
the right thing. Pivotal Big Data Suite

Build Software

Our team of world-class agile
developers and designers work in
concert with you to solve real problems

and transform the digital experience.

The Big Picture

We think it's important at this point to show you how all these design decisions
came together to create an awesome experience. Once you view the site, you can
truly appreciate the fluidity of the style, the consistency of the color palette and

the visual cohesion that the combination of style, color and typeface provides.
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Pivotal

Pivotal
CF  Cloud Foun ry

Powering Enterprise
Transformation

erprise transformation
yindustry

Platform at Your Service
Govern your application lifecycle wit m

PHILIPS

Phillips improves people’s lives
through meaningful innovation.

Technology  Capebiites  GetStarted @& Downloads  WDocs

ations

private cloud.

loyment ¢

or public &

Join the Cloud Foundry olutio

A two day event leveraging the industry’sleading open source platformas-a-service.

—\
# clown )
Pivotal Cloud F o
Progue - Dec 23 fasVegas - Dec8 0 San Francisco - Jan 56 @ )

‘Time To Market Operational Agility Automated Deployment

n delvering

nterprise IT Transformation e

The combination of world leading agile developme ices, an open cloud platform

and open suite of big data product te innovation cycles for our customer

Pivotal Q . "
CF Cloud Foundry* o~ Piotal Labs

>loud Foundry Works

Business Value Transform the Way
You Build Software

oy . “._ Provision 1. Develop your appl n Jova, Ruby, Python, Go, PHP or Nodels.
2. Attach production-ready databases, messaging, mobile and big data ser
§\comr - cnebing repld [ nevegpeen & e 3. The platform provisions servers, network and storage using your applc
PIVOTAL CLOUD FoUNDRY > o 1 Deploy . Bull cross-platior, isolated appiication containers from your code and dependencles.
$cf push 2 fon for centallogging, monioring and recovery.
3 ery and zero downtime.

Pt Goerghm Dotabase  ProalHD Pl HAWD. o e e B 0SS Ty Caeers Resources Contact

Pivotal

Big Data Suite Pivotal Paﬂn I

Making the Next Great Software Platfo

Open. Agile. C\oud»Réady;

M toa Data-Driven Enterprise

Become Agile Discover More Insights Innovate at Scale

Gartner

PIVOTAL S A VISIONARY

Contact Pivotal

Mark A. Beyer and Roxane Edjali

Gartner Mogic Quadsant forDota Warehouse and Deta
Management Solutons for Analytcs

Pivotal Support

GET THE REPORT > ,

Southweste Bakrie Telecom

ZIONS BANCORPORATION
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Pivotal

Pivotal CLOUD DATA PIVOTALLABS  CUSTOMERS asout

Pivotal CLOUD DATA PIVOTALLABS CUSTOMERS

Pivotal

Big Data Roadshow

*What's interesting about the cloud and the
fundamental force enabling new use cases and
Open. Agile. Cloud-Ready.

LEARN MORE >

EvenTs

Press Coverage Press Releases Events & past
v Pivotal Acquires Quickstep Technologies Rivotal Training
o A course
Dell Expands Digital Services Portfolio to Devoxx Poland ¢
Include End-To-End Application Services
Alan Turing Institute Head Howard Covington has 00 Pivotsl Cicud Foundey
Conputrekly

Opportunity to Boost UK E

y Upcoming Courses

> HAWG Architecture and Implementation
Pivotal and Mirantis Forge Partnership to

Deliver Cloud Foundry on Oper 201

Jenkins Conference / CD Summit: Europe

er

PRI CenturyLin in Slough and Adds Cloud
[ Foundry Support

Spring XD (EMEA)

Recent Blog Posts Spring XD,

Big Data Day LA %20
Making O Saving Money With Big Data

Upcoming Meetups
dafone Partner on Intemet New Cloud Foundry Service Broker P 9 P

Updates

Emberjs NYC
In-Memory Computing Summit 2015
Pivotal ig Data Suite Sets Purdue

. in]- Memon . &
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