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as some look to diversify out of China, it’s a longer term play that isn’t going to solve any immediate
woes.

As a former Levi’s supply chain executive, Peter Maerevoet, global CFO for nance solutions company
Tradewind, said, while smaller orders might get diverted to other countries based on the threat of
more tariffs, manufacturers are unlikely to upend their entire operations.

“I’m not sure if [the trade war] impacts sourcing changes because it has to be really meaningful, and
historically companies I worked at haven’t changed sourcing strategies based off of tariff changes
because tariffs can change every year and you need to have stability in your supplier base,” he said.

Worth the cost?

Instability, though, is exactly the point, according to Jeff Streader, managing director for Go Global, a
rm that advises strategic investors in textiles, apparel and footwear.

Streader supports the president’s measures, which are based on uncertainty, saying higher prices are a
small price to pay for a more equitable relationship with China. What’s more important, he said, is
righting the trade imbalance and halting China’s harmful business practices—all of which will come to
pass for one reason.

“[China is] exporting more than they import so at the end of the day, ‘tit for tat’ as it was stated in one
of your articles, who’s going to suffer? The U.S. consumer, absolutely. But at the end of the day, China
has more to lose because we’re their largest customer,” he said.

As the year wears on, Streader said shipments from China will slow until it reaches a crisis point in
early 2019.

“Right before Chinese New Year, [we’ll] hear how the Chinese are closing factories and laying off
people because demand is down, and it’s going to force their hand to stop the piracy, to enforce their
intellectual property laws, which are lax, and to come to the table and work this out,” he said.

While Streader knows his opinion isn’t one that’s often echoed publicly in the apparel industry, he
believes more people would show support for Trump’s tactics if they weren’t concerned about backlash
from their shareholders.

“Take a step back, let’s not just look at the fact that sneakers are going to be $20 more,” Streader said.




