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About DOC (dropoutclub.org)

Our aspiration is to unite the global community of doctors, scientists and other 

biomedical professionals who seek to shape healthcare through innovative 

careers outside of traditional clinical and research tracks

We focus on 3 specific objectives:

ÁConnect members with great opportunities that leverage their unique 

backgrounds and experience

ÁHelp employers rapidly source talent with highly specific biomedical and 

business experience

ÁFacilitate the online and in-person exchange of ideas, insights and 

opportunities among our members

Ultimately we hope that this will help improve the healthcare system by placing 

those who understand the real content of healthcare in leadership positions

Contact us at contact@dropoutclub.org
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Need a LinkedIn Makeover?
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Our Goal Today
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Build A Stellar LinkedIn Profile

Contents

ÁOverview of LinkedIn

ÁThe Basics: Build Your Profile

ÁThe Next Step: Build Your Brand 

(Headline, Summary and Experiences)

ÁLeverage LinkedIn: Engage Your Network
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Why use LinkedIn?

Ç Get found by recruiters

Ç Find out about job opportunities

Ç Stay connected with professional connections

Ç Expand your professional network

1
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Ç Keep up with industries, companies, and 

influencers youôre interested in

Ç Plant seeds for future opportunities

5
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Ç Othersé (BD, News, Sharing Updates, etc.)7
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Some quick numbers

350 million+ LinkedIn users

95% of recruiters use 

LinkedIn to find 

candidates

PhDs are underrepresented:         

~2 million scientists on LinkedIn
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Build A Complete Profile

LinkedIn Search Algorithm 

Profile Completeness (100%)

Å Industry and Location 

Å Current position w/ description

Å Two past positions; Education; 3+ Skills 

Å Profile Photo; 50+ connections

1

Shared connections2

Connections by degree (1st, 2nd, 3rd)3

Groups in common4
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Be Secretive
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Get Photogenic

Those with a profile photo are 14 times 

more likely to have their profile viewed 

than users without a picture.

Pick a background photo that resonates



12Copyright © 2016 DropOutClub LLC. All rights reserved. 12

Photo Tips

Ç Make yourself approachable

Ç Donôt tilt your head

Ç Turn your shoulders: no mugshots!

Ç Try an action shot!

1
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Public Speaking Field Work Coding
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Customize your public profile URL
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Build Your Brand

ÇWrite A Winning Headline

ÇHook Them With Your Summary

ÇMake Your Experiences Come Alive

A

B

C

ÇGo Beyond The LabD
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ñElevator pitchò

Doesnôt have to be your title

Specific keywords for your 

target job

Write a Winning HeadlineA
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Example Headlines (1/2)A


