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21st Century Mobility Plan

•Parking pricing changes
•Encourage better distribution of demand throughout existing 

facilities

•Ten year financial plan
•Understand how changes will impact revenue

•Future decisions on supply

•Adding mobility choices
•More people in Downtown, but reduced rate of demand 

relative to now



PARKING PRICING METHODOLOGY

• Conservative Approach:  10-25% increase in rates where 

monthly cards are sold out and a 5% decrease in rates 

where less than 80% of monthly cards are sold

• Aggressive Approach:  40-65% increase in rates where 

monthly cards are sold out and a 15-20% decrease in rates 

where less than 80% of monthly cards are sold

• Moderate Approach:  20-40% increase in rates where 

monthly cards are sold out and a 10% decrease in rates 

where less than 80% of monthly cards are sold

• Analyze impacts using different elasticities



TEN YEAR PLAN
•Financial

•Revenues – how will they change with pricing as well as 

future reductions to supply

•Strategic

•How should City make decisions on future supply?

•How does City support multi-modal mobility efforts?  



MOBILITY STRATEGIES

• Dash routing changes

• Work with employers on alternative options to paying for parking 

with a focus on parking cash out

• Conduct analysis of employee origins to determine transit mode 

shift potential

• Initial survey of Downtown employees

• Revamp current carpool matching service

• Get car share up and running (and bike share too)

• Information improvements to Dash and Parking System

• Develop Transportation Demand Management Ordinance for 

Downtown, in lieu of parking requirements. 





NEXT STEPS

• Complete revenue sensitivity analysis for parking pricing 

scenarios

• Develop the ten year plan

• Develop mobility strategies and costs

• Identify potential sustainable revenue streams


