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A message from LMA Chairman of the Board Gordon Borrell

Dear Industry Friends,
 
TV stations hold a tremendous advantage in the digital arena, and when it comes to seizing 
that opportunity in a big way, I’m proud to say that they’ve begun turning to the Local 
Media Association. I’d like you to consider doing so, too.
 
Please take a minute to review this brochure. What you’ll find is that the LMA is all about the 
business model, and about generating revenue from digital ventures. Over the last two and half 
years, we have invested in a world-class media transformation training center. We have developed 
a highly acclaimed Innovation Mission program, Digital BootCamps, events training and a broad 
offering of webinars and conferences throughout the year.
 
There is no other organization like the LMA. We’ve created an environment where we can all 
learn from the best of the best – across all types of local media companies. LMA members, I am 
convinced, will be the successors.
 
I am extremely proud to be part of such a forward-thinking organization, and I invite you to become 
a part as well. 

Gordon Borrell 
CEO

Borrell Associates &
Chairman of the Board

Local Media Association
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training catalog

welcome
Dear TV Station Executives,
 
Did you know that the Local Media 
Association provided digital training to more 
than 200 TV sales and marketing executives 
last year? Companies such as WRAL, E.W. 
Scripps, Morgan Murphy, Quincy Media, 
Granite Broadcasting, Time Warner Cable, 
WGN, Calkins Media, NPG, Paxton Media 
Group and more have participated in our 
events, training workshops (both in person 
and virtual) and digital sales certification 
programs. We also partnered with the NAB 
to provide training and programming on a 
number of different digital topics at three 
of their events last year. We value our 
relationship with NAB and look forward to 
working together again in 2016. 
 
Our training and development program is led 
by Amie Stein, a top industry executive who 
is well versed in all areas from basic sales to 
the most complex digital products. She spent 
seven years at E.W. Scripps before coming to 
LMA. Our digital sales certification program 
was developed by Stephen Warley, who has 
trained thousands of broadcast sales reps in 
his career. 
 
We also offer edgier programs such as the 
annual Innovation Mission and the quarterly 
Deseret Digital Media BootCamp. 
 
We would love to discuss how LMA training 
opportunities can help you grow your digital 
revenue in 2016 and beyond. This catalog 
outlines many of our current offerings but 
we are also happy to customize training to 
meet your needs. 

Nancy Cawley Lane 
President  

Local Media Association



what all the talk is about                      
What TV Executives Are Saying About LMA Training, Conferences, Webinars & Certifications

" This training was awesome. It was intense and the material was more demanding than I expected. 
Don’t get me wrong, I knew it would be hard, but when I thought about how I live and breathe this 
all day, everyday - I figured it wouldn’t be as mind numbingly difficult as it was at times.  But, I one 
hundred percent believe it will make me better at my job and I loved every minute of it! 

Sara  Droke, Director of Emerging Media, WPSD" 

" Local Media Association has been a valuable partner, lending its support in the development of spe-
cial digital sessions both for the NAB Show and the Small Market Television Exchange Digital Think 
Tank. Amie Stein has also helped NAB organize and produce an introductory training course to help 
station digital managers become Google certified. The feedback from broadcasters has been very 
positive.

Carolyn Wilkins, Former VP, National Association of Broadcasters" 

" Joining the LMA has proven invaluable for our company. Our entire team now gets access to timely 
and informative webinars, keeping them up to speed on the latest media trends, and their annual 
Innovation Conference introduced us to several new revenue streams. I would recommend the LMA to 
any media company looking to stay current and connected.

Chris Weatherly, Director, Digital Sales and Products, CBC New Media Group/WRAL" 

" The Google AdWords Certification was a critical element to launching our digital agency. It’s ex-
tremely important for the employees who are responsible for executing digital PPC, video or display 
campaigns within the Google Network to completely understand the who, what, when, where and 
why of the process. It will place your team as experts in the community and grow trust and credibility 
amongst your clients. This certification is one major piece of the digital pie to creating an effective 
agency.

Jennifer Casey, VP of Sales, Heritage Broadcasting" 

“We are intensely focused on helping local media companies  
discover new and sustainable business models.”

Our Mission



MEET THE team

Amie Stein, Training & Development Director
Stein has worked for some of the most progressive local media companies in the U.S. including 
E.W. Scripps, Lee Enterprises, Pulitzer and Journal Register Company. During her 19 years in the 
business she led the advertising operations in virtually every revenue category. Stein brings the 
following areas of expertise to the training division: extensive experience and understanding of 
Google AdWords certification, strong digital-sales-training experience, entry-level to  
executive-level sales training background, social media training, native advertising training,  
leadership and strategic planning.  Since joining LMA in 2013, she has trained thousands of 
media executives from hundreds of companies as well as dozens of media associations including 
the NAB Show and SMTE in 2014 and 2015.  
 
Connect with Amie  
 www.linkedin.com/in/amiestein/  @amiestein  amie.stein@localmedia.org  901.361.3642

Conti has launched websites such as Richmond.com, taught Global Internet Marketing at  
Virginia Commonwealth University’s School of Business, and was the director of interactive 
media, publishing division, Media General. Prior to LMA, he spent 11 years as a partner and 
EVP at Borrell Associates. He received the IAB’s 2009 Service Excellence Award. Areas of  
expertise include: digital revenue trends and forecasts; shifting needs of SMBs; marketing and 
sales for local media companies; basic and advanced digital sales certification. 
 
Connect with Pete

www.linkedin.com/in/peterconti @plcjr peter.conti@localmedia.org  804.360.9434 

Peter Conti, Sales & Marketing Director

Lane is a sought after speaker at leading media events in North America and Europe. She  
develops and leads the organization’s annual Innovation Mission. Her “Disruption in Local 
Media” blog has nearly 32,000 views since it launched 18 months ago. She recently conducted 
a half-day workshop at NAB’s CCW conference in New York City and also presented the top 
takeaways from the Innovation Mission at several media events across the country. Prior to 
LMA, Lane worked as a senior-level executive for JRC for nearly nine years (now Digital First 
Media) and ran media companies as large as $50 million. Lane is available for strategic plan-
ning, presentations on industry trends, creating innovative cultures and more.  
 
Connect with Nancy

www.linkedin.com/in/nancylane @localmediarocks nancy.lane@localmedia.org  312.631.3270 

Nancy Lane, President

https://www.linkedin.com/today/author/11309770%3Ftrk%3Dprof-sm
https://www.linkedin.com/today/author/11309770%3Ftrk%3Dprof-sm


SALES CERTIFICATION PROGRAM

Convenient Video Format
All programming is delivered via a high quality, online learning management system offering training 
courses made up of video modules. There is a library of instructional materials, which includes a 
downloadable PDF of each training module as a study tool.

Certification Testing
At each step of the way, after each video module, there is an assessment test to confirm retention of the 
materials covered. The passing grade for these tests is 90 percent. Those that score under 90 percent will 
be required to retake the test before advancing to the next module in a course.

" 

 
The options with the LMA training certification programs had everything we needed for training on 
digital expertise, digital sales skills and most of all the online video library for individual training. The 

pleasant surprise we encountered was how much our sellers enjoyed the LMA programs 
and how positive they felt about the time spent on the program and the return on 
that time. The LMA was great to work with on pricing and questions that we needed 
answered to make our final decision. Deseret Digital Media/KSL.com is proud to be a 
partner with the LMA and their Digital Sales Certification Programs.

Dale Darling, VP Sales, Deseret Digital Media/KSL.com

" 

1. Basic Sales- The online course consists of eight self-paced video modules and 
assessments and covers everything from digital marketing to how-to-sell an integrated 
(multimedia) solution. Both experienced sales professionals and new hires can benefit 
from this course on the fundamentals of sales. Click here for more information. 
 
Pricing:
LMA Members: $295/participant | Association Partners: $345/participant | Non-Members: $395/participant
(Volume discounts available)

2. Advanced Digital Sales- The online course consists of self-paced video modules 
and assessments and offers tactical approaches to selling digital products and using digital 
media to increase and capture qualified leads. The course was developed by 
LMA and Stephen Warley (right) of LocalBroadcastSales. Stephen’s experience 
in training more than 10,000 sales professionals in the broadcast industry 
brings a fresh perspective to providing sales training across all media. Stephen 
founded the New York State Broadcasters Association’s “Digital Leadership 
Academy” and is considered one of the best in the training field. Click here for 
more information.
 
Pricing:
LMA Members: $395/participant | Association Partners: $445/participant | Non-Members: $495/participant
(Volume discounts available)

Two cERTIFICATION courses

http://www.localmedia.org/training/sales-certification/fundamental-media-sales-certification/
http://www.localmedia.org/training/sales-certification/advanced-digital-sales-certification/


GOOGLE certification training
LMA’s #1 Training Program – If You Are Selling Search (or Thinking About It),  

Certification is a Must-Have

Google AdWords: This two-day program delivers all of the content needed to pass the exams as well as 
interactive discussions about application internally and in the field. In addition, each participant will take 
six mock exams during the course to fully prepare them for the actual exam.
 
Google Analytics: This is a one-day program to deliver all of the content needed to get your team 
certified in Google Analytics including four mock exams.
 
Contact Amie Stein at amie.stein@localmedia.org for dates and availability.
 
Pricing:
LMA Members: $399/participant | Association Partners: $449/participant | Non-Members: $499/participant
Five participants required. Group pricing is available for 12 or more participants. Travel costs additional.
 

Live Training AT YOUR COMPANY

Google AdWords:  When traveling is not an option, the online option is a perfect solution. The course 
consists of six one-hour modules with six mock exams taken outside of the classroom. New classes form 
approximately every eight weeks. The next classes start March 14th and May 23rd.
 
Google Analytics:  This online option is completed in four one-hour sessions with four mock exams 
taken outside of the classroom. The next classes start March 15th and May 24th. Click here to register.
 Pricing:
LMA Members: $349/participant | Association Partners: $399/participant | Non-Members: $449/participant

 

Live Online Training 

Hundreds of local media executives have been trained by Amie Stein to take the very challenging 
Google AdWords Certification test. Certification is a clear competitive advantage that will 
dramatically increase your search revenue and profit margins. Selling search is complicated, but 
Stein makes it easy. 

Google Analytics Certification for Sales and Audience Development
The Most Sought After New Training Program of 2016

Audience Development - Are your site editors, reporters and audience 
development managers just scratching the surface when it comes to using 
analytics to understand your audience? This training will show them how to use 
the data to drive content decisions that will result in more audience engagement 
and reach.
 
Sales Development - This training will arm your sales professionals with the 
competence, and confidence, to have meaningful conversations with their 
advertisers regarding the importance of analytics. It covers the basics of navigating the platform, how to get 
access to your customer’s analytics, and how the data can be used to set goals, conversions, expectations and 
optimize campaigns for results. This training prepares your sales professionals to become “Google Analytics 
Certified” (the exam is administered by Google). 

Google AdWords & Google Analytics

mailto:amie.stein%40localmedia.org?subject=Live%20Training%20Request
http://www.localmedia.org/training_webinar/


events TRAINING
Events are critical to local media transformation. They have the potential to bring in more 
revenue than digital can at this time (in some markets). And local media companies are 
in the best position to leverage their strong brands to create full-blown events divisions.  
Media companies with a specific focus on running an events division are realizing seven-
figure revenue and and margins close to 50 percent. 

LMA is now offering an online training program designed to provide general managers, 
ad directors, marketing directors and events specialists with the tools and industry best 
practices to start developing their own strategic plan. 

This online training program consists of six one-hour modules as well as access to a 
Media Industry Events Resource Center and Business Planning Kit, jam-packed with tools 
and templates to launch your division in addition to a 125-page “Ideas Book.”  

Interested in diversifying your revenue to offset losses in other areas? Be sure to attend 
the training that can result in a six- or seven-figure revenue boost in most markets. 

The next online training starts Monday, March 21st. You can register here.

Module 1:   What Events are Media Companies Investing In?  Choosing the Right Mix in Any Market
Module 2:   Go To Market.  Sales Structure, Developing Pricing and Your P & L 
Module 3:   Creating Your Event Marketing Strategy
Module 4:   Partnering and Outsourcing
Module 5:   Managing the Logistics.  An Events Checklist
Module 6:   Q & A with Media Companies Winning at Events
Pricing:

COST: 

LMA Members $349/Media Association Partners $399/Non-members $449

http://www.localmedia.org/training_webinar/


Customize your very own training experience. We currently offer the following topics 
that may be combined and delivered in half- or full-day sessions. Select the areas that 
are important to your team and we’ll be there to deliver it!

digital TRAINING PROGRAMS

Native Advertising 101 and Native Toolkit: This session will cover the basics of native advertising 
as well as provide case studies and best practices. The toolkit will help your management team put 
together a business plan for this hot and emerging opportunity area.

Social Selling: Goodbye cold calls, hello social selling. This training course will introduce the concept of 
‘social selling’ or using social and online tools to augment the sales process from lead generation to client 
retention for the purpose of improving overall sales performance.

Social Platforms — Understanding the Basics: Whether you are selling social products or not, your 
sales reps need to be armed with basic knowledge about the main social platforms. This session features 
a thorough review of Facebook, Twitter, LinkedIn, Google+, Instagram, Pinterest and YouTube and the 
opportunities of each and also prepares your sales reps to have intelligent, consultative conversations 
with their clients.

Social Platforms — Paid Advertising: This session features a thorough review of Facebook, Twitter, 
LinkedIn, Google+, Instagram, Pinterest and YouTube and the opportunities of each. It prepares your 
sales reps to have intelligent, consultative conversations with their clients about social platforms.

LinkedIn — Key to Sales Growth:  For beginners, as well as long-time users, this session will focus on 
how to use the many tools of LinkedIn to grow revenue, develop new leads, become a thought-leader in 
your area of expertise and more. LinkedIn is a must-use tool for local media executives (yet very few are 
using it to their full potential). 
 
Google Grants for Non-Profits:  Were you aware that Google awards annual-grants to non-profits 
for $10K per month in in-kind advertising? Yet, most non-profits aren’t aware the program exists or don’t 
come close to fulfilling the use of all of their dollars. This program will take you through the easy steps of 
securing the grant and successfully managing for your non-profit clients.     
 
Digital Sales Process:  As you well know, the process for selling digital solutions is not the same as 
selling traditional media.  This training will guide sales reps and managers through the important steps of 
selling in the highly competitive digital marketplace.    
 
Understanding the Customer Journey:  We all know the story of the consumer’s path to making 
a purchase is changing at warp speed. Being able to share this story with a client to demonstrate the 
importance of an appropriate digital mix is critical to any digital seller. This training will demonstrate what 
that path looks like and what it means to creating an effective digital marketing solution.   

COST: 

Full-day of on-site training:        $1,850* 
90-minute webinar for your entire team on any of the above topics: $495 
*travel costs for trainer are additional

Contact Amie Stein at amie.stein@localmedia.org or 901-361-3642



Deseret digital Media Bootcamp

Participation in the BootCamp begins with a pre-BootCamp comprehensive  
assessment of a company’s current capabilities. The assessment results form a base-
line for instructing and development. This is then followed by a rigorous two-day 
training BootCamp in which participants will gain exposure to the following ideas and  
principles: 

• How to create a winning digital organization
• What tools and practices to employ to really know your audience
• The secrets of social media success
• Why contributors matter and how to involve them
• What path to take with digital sales
• Keys to native advertising launch and growth
• Steps to building a local events business

Contact Amie Stein at amie.stein@localmedia.org or 901-361-3642

Deseret Digital Media, the selling arm for KSL.com, has partnered with the Local Media Associa-
tion to offer a “BootCamp”. KSL.com’s classifieds is the only site in the U.S. that beats  
Craigslist locally. Their monthly UV’s and reach are the envy of media companies across the 
globe. Hundreds of media executives from around the world have visited Deseret to learn 
about their tremendous transformation model. And more than 100 attended the BootCamp 
last year. This two-day experience takes a deep dive into their practices, products, structure 
and more. Attendees walk away with a clear plan to grow, engage and monetize their local  
audience and to accelerate digital competencies. Click here for more information.

If you think you know it all… don’t come. You’ll be disappointed.        
                                                        Quincy Broadcast Senior Executive" " 

UPCOMING DATES:  
NEW YORK CITY, MARCH 2 & 3

IN CONJUNCTION WITH THE WALL STREET JOURNAL

http://www.localmedia.org/training/deseret-digital-media-bootcamp-v2/


local media innovation mission

The 7th annual Local Media Innovation Mission will take place May 22-May 27 in 
New York City and Silicon Valley. This study-tour is designed for senior-level  
executives that want to witness innovation and disruption in action at the 
world’s leading media and technology companies. Past visits have included: 
Facebook, LinkedIn, Google, Twitter, Pinterest, BuzzFeed, Mashable, Hearst, 
CBS, NYT, WSJ, Deseret Digital, YP and more. 
 
This is an intense six-day immersion into innovation and includes visits to at 
least 12 companies along with all travel costs and meals. Invited companies for 
the 2016 trip include: YouTube, Apple, Instagram, Vice, IAB, Forbes, Slack, Airbnb 
and more. In addition to the headline visits, several slots will be allocated to  
progressive media company visits and several will be reserved for technology 
companies that are helping media companies monetize digital. 
 
Registrations are taken on a first come, first served basis and cap out at 25  
executives in total.  
 
Registration/information at: localmedia.org/innovation-mission.

Contact Nancy Lane at nancy.lane@localmedia.org or 312-631-3270

May 22-27, 2016

http://www.localmedia.org/foundation/innovation-mission/


14-WEEK TURNKEY TRAINING PROGRAM
In today’s climate, we spend many of the hours we have to train, focusing on new product launches and 
learning the digital landscape. Sometimes it’s important to just go back to the basics and make sure our 
sellers are following the critical steps of the sales process in order to compete in this very crowded space. 
This training covers each of the steps of the sales process, some of which are very rarely practiced by 
sales professionals. New hires or seasoned, it never hurts to revisit the core fundamentals of selling!

This turnkey “train the trainer” package is designed to give sales managers a ready to go program that 
will provide them with 14 separate training modules to conduct with their sales team. Each module 
contains presentation materials, guided conversations points and most have an accompanying 
individual or group exercise, as well as suggested management follow-up, coaching and feedback 
opportunities. This package consists of the materials for presentation and a facilitator’s guide. 
Webinars will be delivered quarterly to cover the scope of the program. Next online class begins Feb. 
26. Click here to register. 

Pricing:
LMA Members: $349/participant | Association Partners: $399/participant | Non-Members: $449/participant
 

train the trainer

Our trainer can come to you and deliver the entire training program in a live setting. The full-day program 
covers each topic in a highly interactive environment with individual and group exercises incorporated 
throughout the day. Each attendee will receive a workbook and leaders will be given a facilitators guide 
and all presentation materials so that the program can be re-purposed for new hires and onboarding.

Pricing: $1,850 for up to 25 participants (plus travel costs)
 

on-site Training 

Contact Amie Stein at amie.stein@localmedia.org or 901-361-3642

http://www.localmedia.org/training_webinar/


Rockstar Development Package:

trainer for a year PACKAGES
Hiring an in-house trainer isn’t possible for many LMA member companies. Yet ongoing training is 
critical during these times of great transition. 

LMA can provide year-round training  without the cost of employing a full-time trainer. Check out our 
sample packages below; most companies will likely customize one that best suits their needs. We 
stand by ready to help you develop one. We can be flexible on billing options (quarterly for example) 
to make budgeting easy. 

• Four full-day on-site custom training events 
• On-site Google AdWords or Analytics Certification-Training for up to 25 attendees
• One (bi-annual) SMB Revenue Accelerator Market Events
• 10 Sales Certification licenses
• 10 Advanced Digital Certification-Training licenses
• One “Train the Trainer-14 Week Training” license

Members: $17,500 | Association Partners: $19,250 | Non-Members: $20,250
Travel costs for the trainer additional

SuperStar Sellers Package:
· Two full-day on-site custom training events
· On-site Google AdWords or Analytic Certification-Training for up to 25 attendees
· 7 Sales Certification licenses
· 7 Advanced Digital Certification-Training licenses
· One “Train the Trainer-14 Week Training” license

Members: $11,500 | Association Partners: $12,750 | Non-Members: $13,250
Travel costs for the trainer additional

Top Performers Package:
• One full-day on-site custom training event 
• On-site Google AdWords or Analytic Certification-Training for up to 25 attendees
• 5 Sales Certification licenses
• 5 Advanced Digital Certification-Training licenses
• One “Train the Trainer-14 Week Training” license

Members: $8,750 | Association Partners: $9,495 | Non-Members: $9,995
Travel costs for the trainer additional

Contact Amie Stein at amie.stein@localmedia.org or 901-361-3642



Strategic Planning/Industry Trends 
Innovation Mission Action Plans

The LMA staff is happy to assist with strategic planning, company meetings, board meetings, 
retreats, etc. We can customize to fit your needs. Below are some examples of the work we have 
done for other companies:

Strategic Planning
We can facilitate your company’s strategic planning meeting. This includes all prep work to  
develop and implement a successful agenda and program. One and two day options are  
available. Price: $3,250 for two days; $1,850 for one day (plus travel costs). Facilitators: Nancy 
Lane and Amie Stein.

Industry Trends
LMA President Nancy Lane keeps a watchful eye on industry trends. She is available to present 
this information to your management team or board. The presentation pulls information from a 
wide variety of sources including member research reports, conference and webinar  
presentations and other industry research. Lane brings suggested action plans and case studies 
and then leads a discussion with your team. Cost is $1,850 plus travel costs. 

Innovation Mission Top Takeaways
Looking to create a culture of innovation at your company? LMA President Nancy Lane has led 
six Innovation Missions in the last seven years. Over that time she has compiled a lot of  
information that can help local media companies become more innovative and disruptive. The 
study tours also yield many actionable takeaways that can increase revenue, provide better en-
gagement with audiences, and much more. Lane covers it all in this half- or full- day session that 
includes plenty of time for discussion. Cost is $1,850 plus travel costs.

Contact Nancy Lane at nancy.lane@localmedia.org or 312-631-3270



Upcoming Local Media Conferences
Digital Revenue Summit
May 4-5, 2016
Gleacher Center, Chicago

The faculty consists of six to eight of the brightest digital minds in the 
media industry representing TV, radio, newspapers and more (think 
Sinclair, Entercom, Hearst, Gannett, Swift and more!). This agenda 
focuses on how to significantly grow digital revenue in the next 12 to 
18 months. We’ll tackle video, native, e-commerce, mobile, audience 
extension and more backed by case studies and best practices. Click 
here for more information.

 
Social-Mobile-Video
Produced by Borrell Associates, Local Media Association  
& Local Search Association
August 17-18, 2016
Gleacher Center, Chicago

Now in its fourth year, this conference is edgy and forward thinking. 
Specifically designed for digital executives that are focused on social, 
mobile and/or video, the agenda features a diverse mix of speakers. 
Executives from Google, YouTube, Pinterest, LinkedIn and Instagram 
have participated in past events along with media company execs that 
are killing it in these formats.
 
 
Local Media Innovation Conference & Tech Expo
September 18-21, 2016
The Westin Peachtree, Atlanta

The only conference dedicated to local media innovation across all 
platforms, this is LMA’s signature event. The program is laser-focused 
on helping local media companies develop innovative cultures/
strategies and discovering new and sustainable business models. The 
Tech Expo features nearly 100 progressive R&D partners that can help 
media companies on the digital side of the business.

 
Local Media Events Summit
November 2016 - dates to be announced soon
Chicago

Did you know that media companies that have invested in events 
divisions are seeing profit margins of 30 to 50% and revenue in the 
seven-figures? This summit showcases best practices and ends with a 
half-day exercise to develop a three-year business plan to launch or 
expand an events division.

Tom Sly, VP, Digital Revenue, The E. W. Scripps 
Company, presented video strategies at the 
2015 Local Media Innovation Conference

Jason Washing (l), Director of Sales and 
Strategic Partnerships,Google talking about 
the importance of mobile load time at this 
year's Local Media Innovation Conference

Mark McMaster, Global Team Lead, YouTube, 
delivering keynote address at the LMA/
Borrell/LSA Video Summit last year

Sarah Harris, VP & Founder, Incite/Emmis 
Communications, shared Incite’s highly 
successful cause marketing and events 
strategy at the 2015 Events Summit.

https://www.localmedia.org/digital-revenue-summit/
https://www.localmedia.org/digital-revenue-summit/


The easiest (and most inexpensive) way to provide ongoing training and ideas 
for your digital leadership team is to join the Local Media Association and 

participate in the 40+ webinars that we offer each year. 

Membership in LMA Includes 40+ Free Webinars 

Recent webinars: 
• Overcoming Common Client Objections to Digital Advertising
• Online Video Advertising:  Following the Money into 2016
• Transforming a Local Media Company
• 2016 and Beyond in Local Advertising, Promotions and Digital Services
• Make New Social Media Platforms Work for Your Clients
• Mobile Matters. A Lot it Turns Out

Contact Peter Conti to receive an archived version of any of these (peter.conti@localmedia.org).

The webinars (included with LMA membership) focus on a wide variety of topics that can help 
local media executives truly transform their business and grow their digital revenue. A three-day 
virtual advertising conference in the summer provides a half-day of digital sales training, a half-
day of digital sales management training and a half-day on emerging trends such as native and 
e-commerce. This is also included with the membership and features some of North America’s 
leading digital sales trainers. 
 
What does membership cost? Just $795 for those that operate in a single DMA and only $3,295 
for national or regional companies that operate in five or more DMA’s. Information/application 
available at: localmedia.org/join

“We are intensely focused on helping local media companies  
discover new and sustainable business models.”

Our Mission

http://www.localmedia.org/join/local-media/



