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The rules of marketing
HAVE CHANGED.
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Where are we getting results for clients?

…and also….



@shannonkin

Instagram

• Owned by Facebook
• 300 million monthly active users
• 75 million daily users
• 20% of Internet users use Instagram
• 51% male / 49% female
• 90% younger than 35

Brands to watch: 
• GoPro
• Target
• Clark

For Small Businesses:
• Engagement likes, tags
• Excellent for brand awareness, 

some retail sales
• Visual imagery important
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#Hashtags and #Trends
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Engage your audience
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Show Behind the Scenes Moments
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Listen & Respond
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80%
Traffic is mobile

In case you missed it….
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The Denver Post
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Atlanta Journal-Constitution
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Snapchat

Photo & Video messaging 
application to a controlled list of 
recipients, messages expire after 24 
hours 
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Reaching Teens
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Snapchat

• 100 million daily active users 
• 400 million Snaps sent each 

day
• Roughly 70% women
• 30% of U.S. millennial 

internet users use Snapchat 
regularly

• 77% of college students use 
Snapchat daily

• 45% of users are between 18-
24
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Cosmo.com 
on Snapchat

• Daily collection of best 
content

• Publishes 5-10 articles at 8 
am each day

• Sponsors include Pink, 
Starbucks, Sperry

• “Building this audience is a 
priority, it’s where they are”
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Daily Mail on Snapchat
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Brands to watch 
on Snapchat

• Sour Patch Kids
• Taco Bell
• Audi
• Small businesses: Build 

mobile phone contact 
databases, leverage Snapchat 
for brand building, live 
events, connecting with 
younger audience
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Vine

• Mobile service that let’s you 
create and share short looping 
videos

• Share to your network on Vine, 
Facebook and/or Twitter

• Owned by Twitter

Brands to watch:
• Mashable
• Bat Dad
• M&Ms
• Visa
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Periscope
• “See the world via someone else’s 

eyes”
• Purchased by Twitter for $100m 
• Live video streaming app, updates 

to people who follow you on the 
app

Meerkat
• Live video streaming over Twitter
• As soon as you start broadcasting, 

your Twitter handle tweets links
• Up to 5,000 people can watch at a 

time
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The way to learn….

…is to use the tools 
Go where your audience is.
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Someone else will.

If you don’t sell it…
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Offer Complete Solutions 

Apply Sales Effort and Discipline, 
and you will win
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If you need help
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For attendees:
A free evaluation of your options

shannon@dreamlocal.com
www.dreamlocal.com

@shannonkin, @dreamlocal
www.facebook.com/dreamlocal

207-593-7665

http://Publishers.dreamlocal.com
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