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Local Account Executives by Media

Other
3,136

Newspapers
24,510

Directories
15,531

N= 80,826

o2/ Media

Source: U.S. Bureau of Labor Statistics, Borrell Associates Inc., January 2012 ey
association

Local AEs Selling Digital Ads

Cable Other

64%
of
Traditional

Newspapers
20,834

Directories
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N=51,591

o2 /Media
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SMBs: Confidence In Advice From AE On
Other Ad Opportunities
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Very confident ~ Somewhat Not very Not at all Do not have Don'tknow
confident confident confident printrep
Media
Question # 10 association

Source: Borrell Associates, Inc. SMB Survey Wave 3
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SMBs: Effort These AEs Put Into
Listening & Understanding Your Needs

52.3%

27.8%

.

Agreat deal of Someeffort Not very much
effort effort

Source: Borrell Associates, Inc. SMB Survey Wave 3
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SMBs Marketing Expenditure

W Ads
® Non-Ad

Budget
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SMBs: Forecast Change In Local Ad Expenditures

Cinema

Online
Telemarketing
CableTV
Local TV Stations
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Directories
Direct Mail
Newspaper
Other Print

Radio | -

loca/Media
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association




The Evolution of Digital Agencies: New Case Studies

Marketing Expenditure Patterns by SMB Size

2013(e) Ad & Marketing Spending
Total Ad, Marketing, &

Promotion Spending

Under $5,000 21%

$5,000t059,999

$10,000t0 $14,999 $327,900

$15,000t0 $24,999
$25,000t0 $49,999

$50,000t0 $99,999 sis8000  $159,800
$100,000 to $199,999
$89,200
$200,000 to $499,999

$32,800

$500,000 ormore $18,900

$532,100

Don't know
1to4 5t09 10t024 25-49 50-99 100 - 249

Prefer not to answer 24%

Q43. What do you expect your total combined ad and marketing budget for direct and indirect ad and marketing
spending for 2013 will be for all the media you use?
N=1,176
Source: © Borrell Associates, Inc. 2013
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74% Plan to Spend the Same or More This Year

2013 Expectations

54%

20%
16%
. )
Spend more money Spend the same amount Spend less money Don'tknow

Q5. Compared with what you spent on advertising in 2012, will you spend more money, less money, or about the same in 2013? N = 1,686

Media

association

Source: © Borrell Associates, Inc. 2013
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Online Media Almost Tied with Newspapers

Media Used

66%  64%

Q6 What do you best estimate the PERCENTAGE of your ad spend will be in 2012 for each media listed? d
[Amounts should total to 100%.]Overall N = 1,482 Media

Source: © Borrell Associates, Inc. 2013
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Lots of Sales Pressure on SMBs

Sales
approaches 1 6
per month

Sales pitches
taken per month

# of Attempts Reps Spoken With
34
31
21 21
16 12 16 13
N o o] o] 3 o o o
0‘@& \0*& \0*& \0*& \0*& \0*& \0*& \5\&
%@Q ‘(}(\Q ‘(}(\Q ‘(}(\Q N ‘(}(\Q Q]@Q
r\,'b‘ & v > A & 14 59 10-14 15-19 204 25ormore  Don't
S P S v

know/Not
sure

Q3. Many different media work to earn your business as an advertiser. In an average month, how many total attempts do you think are made to speak with or reach you
about any advertising opportunity? This would include emails, direct mail to your business, phone calls, in-store visits, or any other method.? N = 1,677

Q4. 1n an average month, with how many advertising sales people do you speak, in person or on the phone, among these incoming efforts N'= 1,755

Source: © Borrell Associates, Inc. 2013

@ BORRELY SURVEY:
Lo DVERTISERS]




The Evolution of Digital Agencies: New Case Studies

Online Pureplays Top Legacy Media on Digital

Local Online Ad Buying
Internetsites (excludingsites run by major media) — 38%

Local daily newspaper website 34%
Local weekly/non-daily community newspaper website
Local Business Directory online listings

Yellow Pages website

Radio station website

City or lifestyle magazine website

TV - Broadcast station website 8%
TV- Cable TV website %
Other (please specify) 6%
Will not place/LOCAL AREA MEDIA 30%

Q8. In which of the following LOCAL AREA ONLINE media do you expect to advertise in 2012 through paid banner, sponsorships, or other display or
listing advertising? [Select all that apply.] N= 1,453 Med Ia

Source: © Borrell Associates, Inc. 2013 association

SMB’s Own Website is #1 Spending Choice

Top Online Marketing Activities

Maintain a website — 84%

Social media marketing

Email marketing/promotion

Online coupons

Search engine marketing

Postings on local/national sites like Yelp

Write a blog focused on your business or services
Paid search/Keywords

Non-local Business Directory listings

Q 10. Which of the following ONLINE MARKETING do you expect to have engaged in 2012? [Select all that apply.] N= 1,430 Med Ia

Source: © Borrell Associates, Inc. 2013 association
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Facebook #1 choice for online ad spend

Online Advertising

Place ads directly with Facebook

Banner/Display ads - Run of Sites (ROS)

Sponsorships

Geo-, behavioral, or other Targeted Display

Streaming video ads

Display ads with audio

Videoin online ads 8%

Other online advertising and marketing
(please specify)

No online ad spend expected

29%

42%

Q11. On which types of online advertising do you expect to spend money in 2013? Med Ia

Source: © Borrell Associates, Inc. 2013
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Mobile Participation Inching Upward

Pitched Mobile

57%
40%
2011 2012
Q 17. Has your company been pitched by any vendors to conduct mobile-
based advertising or i i or i with mobile

elements in the past 12 months?
2011 Agg N =8,996 - Q4 2012 N = 1,307

Source: © Borrell Associates, Inc. 2013

Conducted Mobile
23%

14%

2011 2012

Q. 20. Have you conducted any advertising or marketing
campaigns using mobile in the past 12 months?
2011 Agg N =8,952 - Q4 2012 N = 1,295

2 Media

association
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31% Have Used Deals, 61% Satisfied With Them

Used Deals Satisfaction with Deals

Don't 45%
know,
1%

No, 68% Yes, 31%

19% 17y
(]
16%
3%
Very satisfied Somewhat Not very Not at all Don't
satisfied satisfied satisfied know/No
answer
Q23. Has your company used a "Deal of the Day?" program
(like Groupon) to promote your products or services? Q 25. How satisfied have you been with your overall "Deal of the Day" experience?
N=1,290 Base / Used Deals N = 398 Medla
Source: © Borrell Associates, Inc. 2013 association

Will SMBs Buy Digital Services from Media?
|

Support Services Interest

Website design and hosting

Social networking support (building and updating...
Lead generation programs

Email solutions support

Graphic design services

Event marketing support
Training/education/workshops in digital marketing...
Market intelligence

Media planning and placement

Video production

Strategic planning services

Media campaign management

Self-serve display advertising solutions
Transaction enabling services

None of these 36%

Q 34. Which of the following advertising and marketing support services do you currently purchase or would like to have available from your media providers?

[Select all that apply.] N =1,209 =
@ BORRELL SURVEY:
Source: © Borrell Associates, Inc. 2013 Lo ‘ADVERTISERS]
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Survey Question

Do You Have at Least One Dedicated

Digital Account Executive?

localMedia

association

Consultative Sales Approach

How well sales reps perform with “consultative approach”to fit
our products and services to the needs of advertisers

YES - = Poor
DEDICATED = Average
DIGITAL AE

= Good
o Excellent

NO - = Outstanding
DEDICATED
DIGITAL AE

: N=186
0% 25% 50% 75% 100%
loca/Media

Source: Borrell Associates Inc. Digital Sales AE Survey, Nov. 2011-Jan. 2012 gl
association
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Understanding Digital Products

How well sales reps understand how our digital products can
serve an advertiser’s needs

YES -
DEDICATED
DIGITAL AE = Foer
M Average
m Good
M Excellent
NO - = Qutstanding
DEDICATED
DIGITAL AE
N=202
= 0% 25% 50% 75% 100% !
loca/Media

Source: Borrell Associates Inc. Digital Sales AE Survey, Nov. 2011-Jan. 2012 g
association

Motivation to Sell Digital Products

How much sales reps are motivated to present our digital
advertising solutions to advertisers

YES -
DEDICATED
m Poor
DIGITAL AE
m Average
m Good
m Excellent
NO - ® Qutstanding
DEDICATED
DIGITAL AE
N=213
B ]
locaMedia

Source: Borrell Associates Inc. Digital Sales AE Survey, Nov. 2011-Jan. 2012

association
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Understanding of Marketing Trends

How much sales reps help advertisers understand overall
marketing trends in our area within their business category

Source: Borrell Associates Inc. Digital Sales AE Survey, Nov. 2011-Jan. 2012

YES -
DEDICATED
m Poor
DIGITAL AE
m Average
m Good
m Excellent
NO - ® Outstanding
DEDICATED
DIGITAL AE
N=212
0% 25% 50% 75% 100%
localMedia

association

Annual Online Revenue Per Each AE

“Do You Have at Least One
Dedicated-Digital AE on Staff?”

© $70,300
NO
Dedicated
Digital

AEs

Lloca/Media

association
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