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About LinkedIn

 13 years old 13 years old
 About $900 million in revenue
 Growth rate nearly 100%
 Over 200 million members
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LinkedIn Revenue
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Revenue by Product
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Where 
LinkedIn 

Fits In
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Frequency of Usage
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‘Job To Be Done’

1. EDUCATION:  Helps you stay informed

2. RECRUITMENT: Helps you find employees

3. CAREER: Helps you keep your resume current

4. MARKETING: Helps you do content marketing

5. SALES: Helps you connect with prospects
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Growing Connections

 Seek new connections daily
 Add LinkedIn profile (linked) to your email signature
 Join groups, comment occasionally
 Consider updating profile monthly
 Be generous: ‘like,’ comment, recommend
 Link with your other email accounts (Yahoo, gmail, etc.)
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Premium Account

 Advanced Search – 100s more search results
 Complete + expanded profile of non‐connections
 Change frequency of email alerts
 ‘InMail’ allows contact with non‐connections
 ‘Open Link’ lets anyone find/reach you
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Premium Offering
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Sales Executives Offering
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Common Mistakes

 Failing to post and share.
 Posting/sharing only because you want to receive.
Waiting until you have a need.
 Forgetting it’s a B2B professional circle.
 Ignoring the opportunity.
 Failing to acknowledge your network’s postings.
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Time to Go Online!
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Resources

Local Advertising and Marketing Trends

Group to join:

Group to join:

Local  Media Trends
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Questions?

Gordon Borrell, CEO
Phone:  757‐221‐6641
gborrell@borrellassociates.com
Follow me on Twitter:  @goborrell
Connect with me on LinkedIn: www linkedin com/gordonborrell
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Connect with me on LinkedIn: www.linkedin.com/gordonborrell
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