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webinar copy emailed in next 24 hours

submit questions in box on right -
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share your feedback

comfort zone habits v. transformative habits
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our comfort zone habits

s

cold calling

our comfort zone habits

selling one product
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our comfort zone habits

What can | sell
you loday?... How
many would you
lika?...

selling clients

our comfort zone habits

How long have you been in this business?

How did you get started?

¥ relatively new. what did you do prior to this?
What's movt enjayable shout being in this hotinew?
What's least enjrerabile about being in this business?

EENIYET-

Products/Services:
1. Do you consider your products to be average qualityl High-end? Low-end?
L What are your best sellers Worst sellers?
3. Anything you consider your specalty?
4. Anything youlike to feature (maybe because of higher profit marging?

Customers:
1. Whoare your curment customess?
A WMals? % Fermale?
b Aversge sge?
©  Avwaguincome?
d  Typical profession
e Typical leved of education
4 Who would you like them to be/
2 wMale! wFemale!
b. Average age!
©  Average income?
d. Typical profession
e Typical level of education
1 Has yoawr chient bawe changed in the last year?
a  [Fsa.why?
b. Was this a good change? Why or why not?
4 Do i oy changes in your hus
5. From how faraway do your customers typically come to shop?
a  Areyou satsfied with this?
6 Whatisthe g L & typical rernch h tirrve Uhey shop your store?
7. Howmuch is a customer worth? (Amount they spend + number of referrais)
B How would a typical customer describe the expenende of shopping Jt your store?
9. What is the single largest non have about shopping with you?

marketing needs analysis

1 your current cudtomer profils?
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Competition:

1. Wha are your higgest compesitans?

For gach competitor:
Why do peophe shop there?
‘What are their primary competitive advantages?
What dn they offer customers that you ran't or wan't?
Why dio customers come to you?
‘What do you offer that your competitorns can'vwon't
Whar ks your single g i 3
‘What is your single g C
Do you antiipate any changes ively? (New it yuing vut of business/n
product lines, ctel

Is your husiness pxperiencing the kind of grewrh you needwanr? If nat, why?

Do you have a postioning statement?

What du you feel is your unigue selling pusition?

‘What is your primary business image: low price, large inventory. sernvice, e1e.?

‘What would you want your overall image to be, if different from above?

Do you feel there are any misconceptions about you/your business that you would Bke to address?
Could you describe your single biggest sales and marketing challenge?

Howe are you artively addressing this challenge?

How would you like to see your business change over the next 12 months?

o
w;:«;*v:n-s-l.w.—-g WE e s

Advertising:
1. What media do you currently use?
2. which do you use most often?

For each medium:
. How aften do you rypically use this medium?
‘What do you like best abaut this medium?
What do you like least about this medium?
What would you change about this medium?
What is yaur typecal average manthly investment in this medium?
a.  What percent of your monthly. ising budget does this
8. Du you utilize co-up?
9. Are you raking advantage of discretianary vendar suppom?
10. Dates and names of all major sales events
11, Two strongest wales events and winy they are the most successful?

e

Specific questions about Interactive:

12
13.

14.
15.
16.
17.
18.
19.
20.
21.
22,
23,
24.
25.
26.

Are you advertising on the Internet?

What is your goal for your website? Branding? Direct response? Providing information? Building
your customer database?

How pleased are you with your website's results?

Are you selling goods or services through your website?

What do you like best about your website?

What would you change about your Interactive efforts if you could?

What are you doing with your database?

How are you promoting your website?

Who handles your Internet advertising and other new media advertising?

What kinds of results have you found with your Internet advertising?

What new media are you using for advertising? E-mail marketing? Search? Mobile marketing?
Who serves your Internet ads?

Are you using rich media? Audio? Video? Flash? Animation?

What size ads do you prefer?

What kinds of sites get you the best results?
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Wrap-up:

1.

2

3

Are there any other areas we should discuss before | begin to prepare some detailed analysis and
recommendations based on today’s meeting?

As | am collecting research on your industry over the next few days are there any areas of special
interest to you that | should research as well?

Are there any other individuals involved in making marketing and advertising decisions?

Do you have any advertising agency?

Fll have research and recommendations ready for your review on (date). Can we meet at (time) to
discuss my findings?

Sobering trend

Ad sales Q3-2006 to Q3-2012 (in $billions)

14
) NEwEPA?er print od sales
12
2 <
311
$10 Totol digital ad warket
C $9P
8 >
86
54  S4 85

Newspaper digital ad sales

52

g T

S0
Q3-06 Q3-07 Q3-08 Q3-09 Q3-10 Q3-11 Q312
Sources: Newspaper Association of America
and Internet Advertising Bureau
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social
prospecting
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get leads by
educating

share
success stories

10
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subject:referred

1 Stephen, Brad, me (5)
1 ¢ Stephen, Ginger (3)
1 “r [ Stephen Warley

1 ¢ [ Stephen Warley

John Kittleman

social prospecting

habit #1

ES KN 3

Stephen. me, Joe (15)

social
prospecting

Stephen Warley
e |

=

161180 0fm

Inb Referred by Dick Novik §Re: Referred by Dick Novik > > | have a 2P > Can we do 3PM 3

Inbox  Referred By Michael Schneider at TAB - Re: Referred By Michael Schneider at TAB Stey

Inbox  Referred By Michael Schneider at TAB - :* Refi 1 By Michael Schneider at TAB > > D4
By Mit ider at TAB - have been referred to you by Michael Schneider at the 7}
By Mit ider at TA - have been referred to you by Michael Schneider at the Te

outofofice  Qut of Office AutoReply: Referred By Michael Schneider at TAB - | am out of th

Refemed By Michael Schneider at TAB - have been referred to vou by Michael Schneider at the 7]

Referred By Michael Schneider at TAB - have been referred to you by Michael Schneider at the )

Referred by Mark Soltysiak - have been referred to you by Mark Soltysiak. >>> >> >>> >

get personal referrals

11
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create a LinkedIn account

L%

Profila e 3 Carees Interasts Pramium Solutions

PEOPLE YOU MAY KNOW

< Pierre Bouvard, SVP Media
¢
All Updates ~ © Conncet

Sel Handan,

e Solh,

s © Connect

Megan Mcintyre connected 1o Justin S., Writer, Digital Strateqy and Engagement.

let LinkedlIn scan your email

Network Career Interests

See Who You Already Know on LinkedIn

@ 0 Aol. >
Your Emal Gmal Outlook Yahoo! Mal Hoimal ADL Any Email
Get started by adding your email address.
Your email
stephen@inboundarts.com
m ! Your contacts are safe with us!
We'llimport y our addness book to suggest connections and help you manage y our contacis. And we won't

store your password or emal any one without your penrission. Leam Mone

12
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10 people have new connections.

[l | I __ e —

.. Y .soEE 0 T O s

B . SF' E'F . FREE L 9 ek DT

[ — 7 — 1 1 s |

iatt Coen connecied io Dolores Nolan, VP/MEMBERSHIF at RADIC ADVER
BUREAU

Cennect with Dolores - 24 seconds ago

10 connections were endorsed for their skills and expertise

A BB, =i = o u
il T W 2 . - E e
B 5 e . S W AR TSN

Bob Connall was endorsad by Tom Nowlin for:
Broadcast

Endaraa vaur sonnasti

WHO'S VIEWED YOUR PROFILE

1 Your profile has been viewed by 17
people in the past 7 days.

check who’s

24 You have shown up in search resulis
24 times in the past 3 days.

E Unlock the full list with LinkedIn Premium

YOUR LINKEDIN NETWORK
Connections link you to
1 ,064 10,506,495+ professionals

45,431 Nouzrenyor,

get quality
connections

found you weekly

13
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find personal connections

192 results Sortby: Relevance ~ \

James Lux [ &3

Experienced Strategist, Visionary Technologist, Accomplished m
Leader & Passionate Educator

Greater Boston Area - Food & Beverages

* 1 shared connection - Similar

John Pepper 4%
CEO/Co-Founder at Boloco

| Greater Boston Area - Restaurants
2 shared connections - Similar

i
1

Felix Banuchi

Digital Media Executive

Tori Stuart

Founder & Producer, Evoke Multimedia

Brent Brown (219

Managing Partner, Madison Parker Capital

San Francisco Bay Area - Venture Capital & Private Equity
} 2 shared connections - Similar

i
[

Sara Steele-Rogers (Zd)

Community Manager, Marketer, Event Planner + Organizer,
Social Media, Blogger, Online Technology, Eventbrite
Greater Boston Area - Marketing and Advertising

» 5 shared connections - Similar

i
1

Profila Natwork Caresr Intarests

Android Developer? - Earn up fo $55 for 1000 app downloads! Get paid p

Peter Conti e

Sales & Marketing Director at Local Media Association

(fomerly SNA)

Richmond, Virginia Area | Online Media

Previous Borrell Associates Inc., Virginia Commonwealth University,
Media General

Education  University of Lund, Sweden

500+

ConnNections

I www.linkedin.cominbetemont M Contact info

social prospecting e e .
habit #2 build instant rapport
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titles are meaningless, brand yourself

P "
f ! s -
. I Groater Boston Area | Internat
C Marinzre
C Mzrigare
Previous Cloud Provider, HubSpot, Chitika, Inc.

David Hirschman s
Co-founder & COO at Street Fight
Providence, Rhode Island Area  Online Media

Cument Street Fight
Previous Advertising Age, INMA, Big Think
Education Columbia University - Graduate School of Journalism

M www linkedin.com/pub/david-hirschman/19/40a/65b M Contact Info
ﬁ Education
Calumbia Uniy y - Sehaal at Jaurnalism

Brown University

fill out your
5 oo profile completely

Interests

Lobaters, Yankees

15
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online promotlon for AEs

SHORT PARAGRAPH ABOUT WHAT AE - =
CAN DO FOR THEIR CLIENTS - e

FREE CONSULTATION n —

Dbttt B e Sl 49 Pt e B §90 T i et

Camail Alerts | Text Aleris | Apgs & Mobdle | RSS | Podcusts

-']!IANNEL@ Ews @ )N At.t entlon. Cen_irul New York

Business Owners!
SwsvVR.com

Sign in | Help | Feedbeck

August 7, 2012 - 330 PM

News  Weather  Vides  Spors  Healh  Business  Emtertainment  Bridge Street  Trafic  Lifestyle
lop Sorims  MeweCharmel 3

E-mail Alerts | Text Aleris | Apps & Mobdle | i | Fodewsts Sagn in| Help | Feedback

N'Emssl.@ NEWS (%) Do you see this ad?

Your customers do too!
OwavR.com

News  Waather  Video Sperts  Health Busingss  Entertainmant  Bridge Streat Traffic  Lifestyla

Sign in | Help | Feedbeck

Q‘ CONTACT US today and the next ad
78 that appears here...could be YOURS!

Qwsvn com

Augasi 7, 2012 - 330PH I EE

Wews Weather Video  Spors  Healh  Business  Ententsivment  Bridge Sweet  TraMic  Litesylel | £ LS

s it REFCHT UAEACH NS [ | D R
. ; . m@ il Reminders
Police release images of missing Spafford 2-year-old

16
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research smart small talk

GO\ fgle john pepper boloco 8

Web Images Maps Shopping Mara - Search tools

Boloco - Wikipedia, the free en lopedia

en.wikipedia.org/wiki/Boloco

Originally known as The Wrap, Boloco was incorporated in 1996 by co-founders Adam
Liebman, Gragg Harris, John Pepper and .lason Hutchingnn as a wrap ..

History - Currito - Re-branding - Customers.

john pepper (bolocoCEO) on Twitter

httpe:/ftwitter.com/bolocoCEDQ

The latest from john pepper {@bolocoCEQ). founder/ceo of a New England & DC-
based globally inspired burmito restaurant chain. check out @boloce for the ...

John Pepper of Boloco: Acting On The Customers Voice | Small ...

smallbizirends.com/.../john-pepper-boloco-interview-customer-voice....
YN - Rl i e 20 ” i

" oL hiccach o Boctcace LAL

Web |mages Yideos Maps Mews Shopping Grmail more ¥ Wb History | Search settings | Sign i
GOUSIQ furniture industry magazine Search | Advsnced Search
Web [# Show options Results 1- 10 of about 1,650,000 for furniture industry magazine. (0.40 seconds)

Furniture industry news for retailers, manufacturers | Furniture Toda

May 3, 2010 ... Complete information source for the furniture stry featuring retailer and
manufacturing news, plus product trends and market analysis

Business MNews - Classifieds - Contact Us - Bedding

wvw furnituretoday com/ - 15 minutes ago - Cached - Similar

Furniture Industry Market Statistics, Financial Analvsis, Business ...

Current furniture financial earmings, industry analysis reports, industry trends and market
news on the top publicly held furniture companies

wrwy fumituretoday. comdchannel/Business_News.php - Cached - Similar

by Furniture World Magazine

Apr 27,2010 ... Subscribe/Renew: FURNITURE WORLD MAGAZINE ... HPU Students Get
Furniture Industry Experience At Recent High Point Show ...

wearws fumninfo com/ - Cached - Similar

Eurniture MNews Fumiture Business MNews Furniture Industry Event ...

Get to know the all the latest news and happenings and current updates of the furniture
industry through our fumniture news section.

wiyew furnituremanufacturers.netinews/ - Cached - Similar

Furniture Publications. Furniture Magazine Furniture Publications ...

The global publications related to furniture world will help the buyers to know the latest trends
in the furniture industry.

www furnituremanufacturers netfpublications! - Cached - Similar

Kids Today | The News Magazine of the Infant and Juvenile Industries
Mar 30, 2010 ... The News Magazine for the Infant and Juvenile Industry. ... Source:
Furniture Today Date: 4 hours 54 minutes ago; Collaboration trumps ...

iy kidstodayonline.comy - Cached - Similar

17
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FT Mobil

FURNITURE Today

SANDOW MEDIA

DWERTISEMENT

BKLYN Designs showcses contemporary
furnishings

BROOKLYN, N.Y. — A design-oriented furnishings show that
opens here Friday will showcase products from Brooklyn
designers of contemporary furnishings and home
accessories. More

Advertisement

Fumiture Today's
special resaarch report,
Consumer Views:
Spotiight on Master Bedroom
Is now avalleble online!

Martin Ploy promoted to
president of AICO

FICO RIVERA, Calif. —
AlCCiAmINi Innovation Carp
announced today that Martin
Ploy has heen promoted to
presidentto replace Larry
Rinaldi, who recently retired.

T Davis named president
of Ultimate Accents
KERMNERSVILLE, N.C. —
Industry veteran Terri Davis
has been named president of
Ultimate Accents, replacing
company founder Gail Steele.

Home Express offers twis
Furnish 123 concept
RADCLIFF, Ky. — The owners
of Home Express Sales &
Lease stores and Ashley
Furniture HomeStares in
Kentucky and Indiana have
apened a new retail hvhrid
here with a twist on Ashley's
new Furnish 123 format.

4 Mattress Protectors- y
rone | wacazne | “rumumunc s | oo peomucrs | rverrens | cuassinos | maes | werancn | cviars |

. &3

UL DTS g1 SIGN UP FOR NEWSLETTERS

;

Breathable
Waterproof

BLOGS TALKBACK PHOTOS

Common Sense Leadership

Eric Easter Blog

April 20, 2010

THE QUEST FOR CERTAINTY

Yes, itwould be nice to be
certain-even some ofthe time. Howewer,

finding...
More
The Insomnia Blog
Mickael J. Brews, PR.O.
April 30, 2010
A Good Night's Sleep for
Good Sex

It's still a taboo topic: sex. Sleep
deprivation may be a hot topic |ately,
More

Sourcing Strategies by Tom
Russell

T Russell

April 30, 2010

Sunset Review may address
thormy issues

If many in the industry could have their

i,

\Information

L Subscribe. Today!

Furniture Today Research

CLICK TO ACCESS:
« Get Smart Guide
= Research Store

FACT:

CANADA IS AN
UN-TAPPED
FURNITURE
MARKET OF
36 MILLION
PEOPLE -THE

visit prospect’s website

company

.
Rugs Bedding

GIFT CARDS. FINDA STORE CUSTOMER SERVICE INSPIRATION

TR, T T

Login or Create an Account 1 (0

Fumiture Accessaries Fabrics

BLOG ABOUT LS

S

. e LW T e

Sale

Buy One Pillow, Get One 50% Off!

18
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always be connecting

connect with new prospects on LinkedIn . ..

i

after phone calls after meetings

19
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THE WALL STREET JOURNAL.

EMALL BUSINESE

Small Firms .Qay LinkedIn Works, Twitter Doesn't

Witmeil et EHsoe @ | Y RV Rin]

-

By EMILY MALTEY and SHIRA OVIDE

Six vut of 10 small-business owners say they believe social-media Wwols are valuable
to their company's growth—but most aren't impressed by Twitter Inc.

The findings fustrate the challenges Tacing Twitter in demonstrafing tn amaii-nusiness
owners the benefits of using the short-messaging service o reach customers. Twitter
says It s just beginning to court small businesses, which make up the bulk of LS.
companies, and are an important revenue source fior many tech giants. including
Google.

Twitter hasn't won over small-business owners such as Todd DeMann, founder of Available to WS.J.com Sub
Freshology Inc., a Los Angeles company that makes and delivers ealorie-controlled * Money Spigot Opens W

LinkedIn is a daily
chamber of commerce meeting

Lmkedﬁ

20
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join LinkedIn groups

Portland Business Alhance Greater Portland's Chambe...

ol e

Ceniral Cily sp our oo

fegicnal eco

maadmussuonsmmmonm 2,913 members
» 122 in your network

-4 =
il
1

usiness mmmumly since 1877. The Charri:ermrves Central
Very Active: 111 discussions this month - 2,810 members
» Patti C. Smith and 187 in your network

Linkedin main navigation > interests / groups

get leads by
educating

21
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The Purchase Funnel

Know Me A areness
Like Me Affinity
Conviction
Trust Me
Intent
Buy Me e

== questions?

answer marketing
questions

22
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Change “advertise with us” to
“marketing help”

How fn you ger the aduerising with Spoarrs Radia WEET pracnss srarmed? For inguires
reqarding Sports Radic WEEL Boston Red Sox Radio, Boston Celtics Radio and Patriots
Monday and Friday, please contact a member of the sales management tean;

+ IAN CARRERA, General Sales Manager, 817-779-3505, icarrera@entercom.com

= DANA PANEPINTO, Director of Sports Sales, 617-779-3514,
dpanepintog cntercom.com

Click here for other WEEI Contact information including address and phone numbers.
WEET Eport= Radio Network Affliate Advertising:

& Click here for contact info on WVEI-FM Providence, Advertising.

# Click bene for mntat info on WVET-AM Wormster, MA Advertising

& Click here for contact info on WWEI-FM Springfield, MA Advertising.
WHY advertise with Sports Radio WEET?
Sports Radin WEFT & one of the most sem of the
most suceessful media brands in New England WEEL delivers a high quality male and adult
audience that actively resgonds to adverbsements. Uur campaigns are designed to aeate
salbes and marketing results for your business.

wrfusl raalin hrands in Americs and one

LU U

Looking to CONTACT an ADVERTISER you heard on the au?

Coantart the following o
Cailin Boucher at cbol

turn most common questions into blog posts

Media

oland Newspa

815.436.2431

Frequently Asked Questions

Do still read papers? More than 104 million adults read a print newspaper
every day, more than 115 million cn Sundays. That's more pecple than watch the Super Bowl
(24 million), American Idel (23 million) or that typlcally watch the late local news (65 million).

Do young people read newspapers? 61 percent of 18-24 year olds and 25-34 year olds read
anewspaperin an average week and 65 percent of them read a newspaper or visited a
nawspapar wabsita in tha past waak.

Does newspaper advertising work? Google's own research shows that 56 percent of
consumers researched or purchased products they saw in a newspaper. Google also says that
newspaper advertising reinforces online ads: 52 percent are more likely to buy products if they
see itin the paper.

Read the ariicle from the paper A iglion of A

Do Newspapers Siill Send C To The Store? According to early date from MORI
Research, announced by the Newspaper Association of America, 58% of adults identify

THE ENTERPRISE
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Google AdWords

cost of newspaper advertising ~ I

o 6,600 2,400
+ Bavoal Keyword ideas (7) 1-7TalT |-

Keyword Competition Giobal Monthly Searches > ‘Local Wonthiy Bearches -
O vost of adverising in newspaper - Medium 8,600 2,400
O costof advertising in local newspaper = Low 590 260
[} average cost of newspaper advertising ~ Lewar 210 170
[l costof local newspaper advertising Low 580 260
O vostof advertising in @ newspapsr = Medium 6,600 2,400
O  cost of advertising on nowspaper = Medium 6,600 2,400
2] enat of advertiaing in metr newspaper ~ Medium " <10

7900 searches/month

proactively answer questions online

Profila Ciaraa intarats

CMOs' Markefing Dashboard - Evaluate Online & Dffiine Marketing Effectiveness in Dne Simpie Dasnboard!

Knoxville Chamber
Discussions Promotions  Jobs  Search  More... Share group
. Manager's Choi.

Let the world know what you think. Join Group e

e e e e T 5 Hoosille Chamibes s oo en open

Why not become a member of this cpen group so you can sta your own? Graup

Lon Fullar Sesal -

Choose Your View =
Latest Discussions Latest Updates

Social Slam Tomomow - Apnil 5, Knoxville - Who's gaing?

Home sosiam.com
For the third year in a row, some of the brightest minds in social media are
coming o Knouxville. TN for Social Slam...and this year it’s going o be befier

man aver

o er— Liar = Ackd comment. + 8 hours go
Sew mume = Robbie Moon starfed a discussion:
MNew Jobs ENTRY LEVEL
MANAGEMENT: Event Promotions,
Europe is huge consumer market Whareing. ...
Join Us at Our Next Breakfast Briefing eini jons. com Liks + Ackl corerescd. - 10 boaes g
Is It Time fo He-Examine Your Intemabonal Strategy™ In this session, we'll provide an in-depin look . . ~
atthe global marketplace. We'll look at what's ing today p y and in key Jim Simon started a discussion:
international markets,... Jobe Apnly Mow EMTRY LEVEL
Folow Wilam MANAGEMENT: Event Promations,
. Marketing,...
See moe - Lk - Ag0 compery - 11 hoirs g0

i

Pramicm Salutions

Daisy Curry started a discussion:
Joos How Tiring Promational
Marketing/ Business Advertising/
Event...

24
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SPRICEWVT ST
e [mrmcrsgTroerers el
Business
The New Stuff What's Hot

I (o Sharethrough Is
EEE W Redefining Ads on the
Web

Twitter Loads Ad Cenier
Wiih More Daia

Watch Facebook's First Ad for |

Facebook has dropped its first ad for Home, which i

T Heﬁu-ss
get leads by educat share information

habit #2

CORPORATE SUBSCRIPTIONS ARTICLES NEWSLETTER 'WHO WE ARE

e eMarketer P—

“wnkeTers wate BG DATA

Corporate Subscriptions
Fnjoying these articles? Businesses with
I.ATEST AR'"EI_ES eMurkater enrparate suhteriptinn have

access to all of cMarketer's coverage.
Find out more.

FRIDAY, APRIL

Ju sl How Popular Is YouTube?

5, 2013

And he's feeling pretty SOL.

Internet Use in the Middle East, North Africa Still Lags Far

Bahind

25
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* &

HOME MEWS TRENDS CASESTUDIES COMMENTARY VIDEQ/PODCASTS  WEBINARS/WHITE PAPERS  ABOUT !; &

Some have seen o

newspaper

streetfightmag.com

[ IIIIIEEEIILELL]

exses from Square, Coza

Cola, Yext, Qualoomm, Esri, Clear

annel wnd more on Tune ath

oin tom swnes from Semarme Cnes.
g that was unique to €

- asthe end o bocs

Google

Alerts

Seanch query:
Result type:
How oflen:
Heowe many

Bedhves i

Bvarything

Sren nelmy

Only the best results

jindrenndaria, com

iy

Monitor the Web for Interesting new content
Google Alerts are email updates of the lafest relevant Google results (web, news, efc.| based on your
quenes
Enter a search query you wish fo monitor. You will see a preview of the type of resulls youll receive.
Eans Aaly ues of Soogks Alerts includa:

= menitoring & developing news story

+ fweping curent on a competitor or industny

+ gQotting the latest on a celebnty or event

+ kesping tabs on your favorite sports tsems

google.com/alert

26
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HubSp};‘Jt's Marketing Grader

Top of the Funnel

« Top 3 Action Hema

Grade Anather Company

marketing.grader.com

Gat updates 10 Your Manketing grada in your

inbax every Monday moming.

Www.5als-pizza. oom

58%

25%

100%

e » st # Listing Srapshot

it
|~
Acsurasy €3
Betails £
Ruviews
=)
e ()

Biyoshi Salon

1382 Beacon 5t
Rrnckdine, MA B240
(BITTIA-1182

Listing Score: 72%
This listing is 72% complete. ]
i s i iz v

mpected o sea]

Next Steps

Local University

Leaming Center
Local Sea ol Sores

r Res:

m Google

You have cisimed this Bating on Google.

ittt

o ir g

You have cisimed this lsling on Bing.
=

View add

[ cxpressupdate
LIRS THURE bR IBSFELE, A 4 yeu
havent siresdy.

Claim your Esting »

Bl Meustar Localeze

You have not claimad this llsting on Localess.
Claim vour
Vi ki

hJ
O yelpsi
You have claimed this lating on Yelp.
i s

[x] g

Yo have st claimed this listing o
Fours.guar

Chai

B YaHoo!

Tou have nel slaimd this liting e Yahee,

Logn
Qurmng Pm?ess‘upnﬂ Help
Lical Search. L Companies
Why is Tt important to clalm your

business listings?

Glakring vowur Kitnga Qv vam Gentral ver
how the search angines index you and
BEVETTS SR T D THT, 1 Ml
e aryrsem i v s ki, el
bring you more valfic

getlisted.org

27
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monitor review websites

LBS Stechen W. Friends’ Activity B Sian Up for Yoo Log In

ton Busi 1 1o 10 of 4783 - Resuilts per page: | 10 %

Local Services

Beauty and Spas Hezith and Medical Mazs Media Resl Estale
Education Home Services Nightiife Religiouws Organizations
* Show Fillers

Bingnamis
(Go7) 7238011

S simoly the best pizza in binghamion, possibly the state.  Yea, the sarvice is dreadful. the italian music is too
B |oud, and the hostess's have a room temp 1Q.  The Pizza is awsome.
BON0 ) e 1%
176 Main St LT |
Binohamton. NY 13005 - e Faaasia A J
Reviews (20) About This Business
20 reviews for Forte Search Reviews

Sort by: Yelp Sorl» | Date { Rating { Eiites’ { Facebook Friends’

20 reviews in English

ﬂ o [ [ [ [ [ R
01

There has nof been a single disappointing experience at Forte. From their variety of southern
Chariotte N. . N . . . .
Owings Mils, WD tier beers on tap, lounge $12 steak & beer dinner special, sophisticated spin on macaroni &
cheese, fo deficious hand rofied sushi, there is something for everyone!

Was this review ...7  Uselful » Funny @ Cool »

#® Bookmark £ Sendto a Friend &7 Link to This Review Add owner comment

- GO00G | viez012
' #Ho
B4

— [ think Forfe is a wonderful thing for Jamestown and certainly brings something cool and
Samestown, MY frendy o the downtown scene. Not to mention much needed diversification in the mostly
abysmal dining options avaifabie in Jamestown. A+ for that.

My experience with the food and service were good. [ do have fo agree with other reviewers
about the sushi. f you are a major fan of sushi and have experienced really good sushi, you
will want to order something else.

Was this review ...7  Useful » Funny & Cool @

& Bookmark # Send to a Friend &P Link to This Review Add owner comment
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monitor twitter & facebook

#dcals nichmond Q
Get instant updates on #deals ]Hesmts tor #deals richmond [ o34
richmond
Join Twitter today Top people - View all
Fuill nama AT Oiskenswd Oatias ML oome o moo
Full nama Rizhmond Police O 2nic owoe o Foilow
News From the Richmend, Virginia, Police
Emai ¥ Depariment. Cail 911 for Emergencies or
(804) 846-5100 for Mon-Emergencies. More
Password at www.Facebook.com/RichmondPolice

1
! il = _ sy ___
I _— = rINWA
i e | WIS WY
J

Display media

- Virginia Pooser =\virg niafooser

oo

Wha to foilow - Refresh - View all
#deals

— )
ﬁ ::ilt;:' ol [ View summary

Becky Holman & Seckytioimant
Q Conan OBrien ) oonanUsr.. Rishmand 21762 Round 8 00: Our Bichmand Collast
Fuollow

2012 Lead Source for US Small and
Medium-Sized B2B Company Websites

©® Direct @ Organic © Referral Paid Search
@® Email © Social Media @ Other

get leads by educating capture emails

habit #3
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ADVERTISING

To reguest advertising information for any of our below publications, simply fill out the form and a
representative will contact you shortly.

| am interested in: check all that apply

] Suburban Life

("] Display Advertising

] Online Advertising

| Classified Advertising

) Send a media kitrate card
() Narthwest Herald

() Lake County Journals

("1 Daily Chronicle

] Kane County Chronicle

] Republicans

Full Name

Day Phona

E-mail

Business

Address

host a webinar

md . . innovate.educate.inspire
@ :sssociation h ‘

Eonferances Contests Ad Nebworks Foundation

Home Rescurces B 00

Mews = Bwent Calondar

Event Calendar

To easily view LMIA events, Cick on *Location® to sort bh
Category: Welinar

tooics by cabegonvflocation.

Start Date,/Time: Tuesday, Aprd 09, 2013 3:00 PM [UTC -D5:00) Eastern Time [US & Canada)
The New Digital Account Executive

The Innovative Account Executive: Stop Selling, Start Educating
Detai
prese

ow do you get the attention of busy ocal advertisers today? Cold call them and ask them about their marketing needs? Show them 3
ion desaribing every single advertising opportunity your publcation has to offer? Sell the latest marketing fad?

ocal advertisers are busier than ever before and are overwheimed by alk the different
, they

That's the old local advertising sales process and i's broken
marketing opportunities now avallable to them. They dont have time to be s0Md on advertising. They want answers to their marketing que
want to know how to track the success of their marketing and most important of all, they want a trusted marketing advisor.

k executives will learn the innovative teaching-onented sales conversation approadh,

his webinar, sales managers and accou
Key topics covered in this webinar:
1. Stop Cokd Caling

2. Get Leads by Educating
3.Shanng Success SIones

Speaker: Stephen Warley the founder of mboundarts.com, a braining firm dedicated to generating qualfied sales leads for loca .
media publishers will present this webmar. Ciidk here to leam more about him. Have 2 queston or a suggestion for Stephen?
Please email him at stephenBinboundaris.com or tweet him Binboundarts or dick here

MAW TR nECTETER
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webinar platform

GoToWebinar

#  GoToMesting m GoToTraining Compare Our Products

Home — Web & Video Conferencing » GoToWebinar

Webinars Made Easy —

30-Deey GoToWebingr Trial Buy GoToWehinar Ouline

How It Works

Audion Confesres

* Set up a webinar in minutes - without IT support

Sinm an dine B Ciemssmes smen aiE s mesaseE e desieer

survey advertisers

4" SurveyMonkey: S [ 1ot

Home HowlWorks Examples - SurveyServices - Plans & Pricing

Create Surveys. Get Answers.

Need to Reach a Targeted Audience? Surveys Made Easy

SurveyMonkey is the worid's most popuiar online
survey iool. If's easier than ever o send free
surveys, polls, guestionnaires, customer feedback
and market research. Pius got access 1o survey

m queetions and professional templates.

Looking for the right peopie to Tl out your survey? Meet SurveyMonikey Audence,
home 1o milions of qualified respondents ready io take your surveys and give you
the feedback you need to make better decisions.
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monthly newsletter

delightful and powerful service.

Sign Up Free

Explore a Little

i |

5 588 Contacts, no risk

no card raquired. See oor plans orusiness —

Furniture Portland ~

Fila Fdit View Insat Famat Data Tonls  Halp Last adit was & days npn

& e P 5 % o12s- Anal -w - B I 5A- Su-@-EE- = o EHMWYZI-
= | Store

A B c D E c
Location ‘website hubspot getlisted facebook Google Place

? 04104 ‘companyc.com B4 78 4121 yes
5 Young's Fumiture

‘Showrooms 04106 youngsfumiture.com 7 55 933 no
4 Aarons Sales &

Lease Ownership 04102 0rons.com 67 a7 34264 no
T (Cherished

Pussessivns 04108 cherishedpossessio 80 79 yus
s  Thomaaville

Fumiture Store D106 thomasville com (i1} a6 BOG yes
;  Cabot House

[Fumiture 04106 cabothouse.com 56 48 593 no
&  Chilton Fumiture 04074 chiltons.com 53 T4 16 yes

Foreside
a4 Comsignment

Gallery 04105 falmouthantiques.co 51 40 48 vos
10 Angela Adame 04104 ittt annetaad 50 62 4707 yeo
11 Mill Store 04074 millstores.com 43 70 1152 yes

Simply
2 gcandinavian 04101 hittp: /e SImplysc 48 m 190 yes
13 Delise Decor 04101 delisedecor.com 45 29 TE yes

Upscale
14 Consi

Furmniture 04103 upscalegroup.com 44 70 462 no
15  Endioctt Home ;

Fumishings nan74d condofumiture com 44 34 338 yes
16 Home Acoents 04074 mainchomeaccents. 42 69 71 no

Beddemest
17 Mallresses and

[Fumiture 04106 beddemest.com 41 47 460 yes
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share success stories

habit #1

Case Studies

UK: Ford

In Ford's integrated and multi-platform campaign,
newspapers delivered the biggest effects on brand
measures for the lowest cost.

> More

UK: ghd

Newspapers' style and celebrity sections kept ghd at the
cutting edge of fashion in this integrated campaign.

> More

UK: Kettle Chips

Newspapers delivered sales, strengthened brand loyalty &
buying intention for Kettle Chips.
> More

gather case studies

106, CHICKEN WINGS (4)
107, FIVESPICES BEEF .

2
166. SPINACH WITH GARLIC 198. BRAISED RED
SM 5 ’JIJS PomRY SAUCE $825 smmrmree MARKET PRICE
(;1- $9.95 167 VEGETABLE WITH GAR! 199, FI:IR FRIED FILLET OF SOLE ... 10.95
Dine-In * Carry Out 136, ORANGE CHICKEN (HOT) . $11.25 SAUCE e 88,25 200, gJ\LI-OPSLgsﬂ'Il 1198
-G e R B L e e L (BEAN CURD) 201, ScAULOPS wiTH
APPETIZERS 138, LEMON CHICKEN . 58457 1O REGH TN, JOM e ;—'ﬁﬂféﬁumm’;{g
0L EGGROLL ! 139, S\\'liﬂm!(_x}lﬂﬂm.!m 169, RY 'T-—-——__‘T-W 205, DEED CLAMS . 7.‘~°
B B O 6 e e B enRe |~ o34 17 CANTONESE TOFU DELIGHT 579 100 STEAMED OVSTER WITHBLACK
104, SATAY BEEF {4)...—...—.—...$450 142. DOUBLE FLAVORS CHICKEN s11.25 '71- S TOFUWITH GROUND A D= I m————
105, CRAB RANGOONS (6) ... $3.95 143, PEKING DUCK.oes oo S28.00 95 205. STEAMED SOLE FISH . SEASONAL

144, KUNG PAD CHICKEN . __$9.50 FRIED RICE 206. TFH'DEIA‘(DCRI&F\‘
145, CRISPY CHICKEN B.B.Q. PORK FRIED RICE....._$6.95

SAUC

108, FOUR COLOR COLD MEAT (HALF -9.50) ... SI8.00 CHICKEN FRIED RICE 207, SHHJMPwrrIQ VEGETABLES.S12.95
PLATTER e e $18.00 146, GINGER ONION CHICKEN SEET FRLED RICE 208. SHRIMP WITH CASHEW
109. HOT AND SOUR CUCUMBERS $2.95 (HALF —8.50) oo SIB0 125" ypir 1 B FRIED RICE NUTS. e — b X ]
112, SWEET WALNUTS oo $2.00 147, CANTON STYLE CHICKEN. .. 5895 SHRIMP FRIED RICE w:l&!:i&:’n SWEET . .
148, STEAMED CHICKEN i e s
SOouUpP W/MUSHROOM & CHINESE m‘z“'m““m S 210, STEAMED L
LIEN sHJuu:'s FIN SOUP WITH CRAB SAUSAGE oo 5795 b FISH. MARKET PRICE
MEAT S6800 149, BO DEN . TALCHI FRIED RICE——$12.95 31y, STEAMED FRESH OVSTER
114, VEGETABLESOUP " CHICKEN $20.95 PINEAPPLE WITH SEAFOOD ., W/BLACK BEAN SAUCE ........ S1L95
115, SEAFOOD CORN SOUP.....$3.50 150, CHICKEN WITH GINGER AND COMBINATION FRIED RICE...$8.55 212, SWEETANDSOUR & o RIce
AFOO! PINEAPPLE ... 7 FOO! e MARKET PRIC
= :‘mmi’ﬁ'%:f%;ﬁ; 3: : = SFA.FO(S)DE:?IM'D oy D 213, FISH FILLET W/VEGETABLES $1
. SEAWEED W] ; PORK y . 214. SEAFOOD WITH
i et il SR T ..“&‘iﬁ':ﬁ‘:&‘;“;:;ﬂ“ s b AR VEGETABLES o si29s
I DK, ML O PEKING SHRIMFINOT eIt
121, CHICKEN WITH SWEET CORN 154, i ARG o SAUCE
SOUP v M 8595 L $10.95 184. CHEESE SHRIMP.
122. WATERCRESS WITH PORK :i “5“‘(:1’ N' ?(‘;';’;‘:;’: N s S SHRIMP WICASHEWNUTSIN
M$5.95 B NEST)
123, lrr ND 50 fo0n 157, SWEET AND SOUR PORK
" A D bt MANDARIN STYLE
158, PORK STEAMED WITH BLACK
BEEF BEAN SAUCE wcoetmseecmscrmsmsome SBI5
m%m}fg,ﬁf,!,:.‘;ﬁ?m sg25 190 SESAME CRISPY SHRIMP ___$14.55 1
" BROGCOLIWITH OYSTER 191, STEAMED CRAB..... MARKET PRICE
) 5 R
. KUNGPAQ BEEF oo 3995 5 f‘&ﬁ.ﬂu s ] AR EY PRICE
R DELIGHT ... sx95 193 SALTAND SPICE T
e L 162 T DFLIGHT - $895  CRAB.——— . MARKET PRICE 223 SINGAPORE NOODLES....._.... $8.95
BEEFWINHSTRING EEANS 035 | xi syaearvea STRING 194. STEAMED LOBSTERMARKET PRICE 224, TATWAN SHINING NOODLES __$8.95
:EEF:N‘II(.I(I\LSE m““m, 5825 195 LOBSTERWITHGINGERS  225.10NG LIFENOODLE . ——$1095
133, BEEFWITH MUSHRGOM AND = E?&’} :H(‘JT i SALT AND SPICE : 4829 N. Br‘nadwny Ave.
54 BEEFSERE NS IR RS ER LIS nlﬂms.um-. PREPARED Ih ARKET PRICE Chicago

T e 77307840668

NY MEA
(BEERC .Hlu. EN, PORK)oues $8.95
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Table of Contents

Alcohol Education | Recruitment

Macy's 38 Keller Graduate School of
Absoiut Management at DeVry Unhversity
Rezemaunt Wines 0 Darmar Sarviees

Tanquersy 40 Blusgresn Corparation

Sauza: Cinco da Mays 41 St Louis University

Mller Lita 42 ChicsgoJtobs.com

Leinenkugel's 2 :
B e xtic star Seorch Electronics | Wireless
Sack Raniels 46 Boost Moblls
Homitos 47 Verizon Wireless
Bud Light 48 Al & Ed's Autosound
48 Kenwood Electronics
50 US. Cellular

Automotiva

22 scion
24 Ford
= Toyora 54 Harrah's Casing

Universal Nissan 56 Mew York Lottary

ian 57 Zispo

Jeep 58 Risarts East Chicags

s ac 59 Camp Jam

Fontiac: Fontiac Garage 60 Indizna Secratary of Stats, Todd Rokits

Hyundsi

Pentise: Street Team Food | Beverage

Daviz Moors Chavrolet

Friaze Harlay Dawvidson

Entertainment | Concerts

64 Taco Belk Chicken Cuesadilla

65 Doubin Dave's Pizzaworks

668 Coca=Cob

&7 McDonald’s: I'm Lowin It Trip Giveaway
B8 Thé Répént Wall Straet

case study
archive

media

ad format

ad category
budget size
marketing goal

AR

exposure / branding

results / call to action
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Reader Rewards

case studies elements

marketer:

Dispatch, Dispatch.com and
mahile_dicpardn enm ro mamhers

W

m

Target audience:
The target audience was The Columibus Dispatch, Dispatch.com
and mohile.dis, pa tch.com readers.

Campaign/program name:
Columbus Dispatch Mobile

1. marketing goal

Strateqy:

Tha sbeatady was ba utilize the Dizpateh mam teaffie with 2 high
interest in Columbus Blue Jadkets hockey coveraye to gain

memhers.

Call to action:

feqgister to win Columbus Blue Jackets tickets

Tactics:

case studies elements

Duration:
QOriginal Campaign: Four weeks
Mobile Rewards: Ongeing - started Fall 2009

Commeon short code and keywords used:

wode INFOOH (463664} and the keyword UDF Lo the short
code INFOOH (463664},

To offer great call-to-activn such as winning free Blue Jacket
fickets via [Nspatch.com Ads Fun via FEMNARE Spare. Entnes were
asked to join Columbus Dispatch Mobile Rewards dub via SMS

and emad.

2. execution

Consumers were asked to text the keyword UBJ to the short
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case studies elements

Results:
1,110 entries via SMS with email address and full name submitted
correctly

What is next:

We have sent several messages out asking for an action with
good results. Incuding Blue Jackets, Columbus Zoo, United Dairy
Farmer's Convenient Stores, Columbus Pet Expo, McDonalds,
Columbus Crew and Shadowbox.

Lessons learned:
I may have gathered partners bo have offers scheduled to run
directly after, but it was just a litthe more lkgwork.

Surprise finding:
It's pretty simgle to gain members. The question is what is the

value?

Bottom line...

“The Celumbus Dispatch has develped a mobile strategy
utilizing SMS key te enh, L i with vur readers,”

said Jessia Chalfant, droslation marketing manager at Columbus
Dispatch, Columbus, OH. "We've used mobile to leverage existing
retail relationships, to expand our retil presence and
Supplement our existing loyalty program to suppert audiencs
drvelapment initiatives.”

3. results

"Asa small business owner, I need to be choosey about the way Ispend my money on advertising. The City
Paper seemed tobe a no-brainer tome, and made it on my "must do" list. Of course, as a small
business owner, [ have several "must do”lists happening at the same time, sowhen one of the reps from the CP
physically came tomy salon and gave me a friendly and tidy breakdown of my advertising options, the
"must do/no brainer"quickly became a real-ity. CPmade it easy and fun, and now lam a prond addition to
Philadelphia's premier newspaper.”

—ERIN ANDERSON, FRINGE SALON
"Great folks at City Paper. Quick. Creative. Smart. Great impact. And they understand the business.”
—PATRICK NESTOR, PLOUGH AND THE STARS

"We started advertising with the City Paper five yearsago, and we get as many calls from our City Paper
ads as we do from the rest of our other advertising combined.”

—MARCO PANELLA, BEAUTIFUL WORLD RECORDS

"Our company consistently advertises with the City Paper & we are very pleased with the results. This past
vear we ran advertisements with them for our New Year's Eve events & every time the new issue came out,
ticket sales rose substan- tially. Many customers have called or emailed me about an event or a special that
we adver-tised for in the City Paper. Ihave even heard customers commenting that the reason they first
came toone of our establishments was because they kept seeing our adsin the City Paper. Thisisan effective
and affordable way toreach new customers and educate returning ones about new specials &
upcoming events.”

share success stories create testimonials

habit #2
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Radio Helps Maine Landscaping Company Grow 45% in One Year

Posted by Lamy Julus on Sat, Mar 30, 2010 @ 06:56 PM
Etike 7 | & Email Arficle W Twms 0 [ snare &

April is National Lawn Care Month.and landscape companies

have a lotto celebrate. Lastyear, according to The National

Ganiening Assnciation, 24 million househnolds in the LS.

spent almost $30 billion dollars on lawn and landscaping Radio has been incradibly
sendres. M.l Storey | and Construction, a small suecesslul for us.
business in Southem Maine, nurtured it growth in this Y
blooming industry by effectively adding radio fo the company's
marksting mix. According 10 Michael Stofey, he company's
owner. "Radio has been i i ful for us. We i d & 45% growth in one year once we
‘went on the radio.”

Read More

Effective Small Business Advertising: Consistency is Critical

Eitke 14| & Emall Article  Tweet |0 [ share 7

Dunbar Water selis water treatment hiltration and puntication
sysiems in the Portland, Meine area. The company has besn
using radio adverising consistently for the past five years “Doa't be slarmed i you = %
despite lackluster resulis during its first couple of months on don't 3ee immediate results.” . W4
the air. Dunbar decided o SHeX with radio because company
President Kevin Kaseman undersinnd he was making an
investmantin long-tarm results. Kasarman explains hie
decision in the video below.

‘When considering radio advertising or any other form of marketing for that matter, remember itis an
imvestment. Like sl good invesiments, thiy ke Gme: amd patiens o prodoies @mnsisient resolts over the
long term.

Rezad More:

Radio In The Mix: Maine Entrepreneur Makes Dollars From Doughnuts
Posted by Lany Julius on Sun. Mar 10. 2013 @ 05:10 PM

Eluke 5| & Email Aricle & Tweet o ) share &

Leigh Kellis used to work for tips as a bartender in Portland, Maine. She now raises dough in a different
way. In 2012, Leigh opened The Holy Donut, a bakery specializing in uniguely flavored doughnuts made
from Maine potatoes. Did 1 saypolatoes? Yes. Every Holy Donutis made with ail natural fiavors, colors,
no preservatives, and mashed potatoes. Leigh, who admitted to CNN that she can be neurolic about
food, will "only use ingredients that | would be willing to feed
my B-year-old daughter.™ The results: Not oniy are the
doughnuts deliclous (1 am a fan) sales have been, dare |

ﬁ say, sweetl

Hearing myself on the

radio is exciling every In addition o a great recipe, Leigh would need great
singte ime marketing to compete in the $700 million doughnut industry.
%% Leigh Kellis, Owner She faced competition in Maine from Dunkin’ Donuts (owned
The Holy Donut by deep-pocketed Bain Capital) on just about every comner.

And on the corners without Dunkin', there is a Tim Horton's

(owned by Canada’s largest fast-food operator). Also, everygas siation, convenience store, and grocery
store sells pre-packaged doughnuts from Little Debbie, Entemann’s, and the ubiguitous Doneltte. To
compete, Leigh turned on the radio.
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Portland Radio Group paLle @2 Share
THE HOLY DONUT RADIO CO...

P35 SOUNDCLOUD il

[Don't See The Media Player? Click Here to Listen]

What's Next For The Holy Donut

‘When the Haslnn (Ginha's Flizabeath Homae Azked ahait The Haoly Donuf's plans tor e fulure | eigh said,
“We would like 8 couple more stofes in the Portiand area. should h:

shop. Itgets people L yre kids. And its -having 2n idea and

‘watching it become something is beyond a dream

- 13 recommendations, including:

Steven Walsh Domenick Cecconi
Senior VP, Local Market Television, Re... Marketing and Sales Ce It

Suki is sharp and fast, with a laser eye towards Amy and | worked together at WROC and WUHF
moving her client's ball down the field as efficiently for nearly two years and, above all of her other
and effectively as... View L wonderful attributes, the one... View !

11 more recommendations }

Account Executive

January 2009 — October 2010 (1 year 10 months)

Research and develop advertising campaigns suited to the client’s goals and initiatives. Develop
creative concepts that will be used to promote the business and their products and services.

- 17 recommendations, including:

Lisa Rothrock Graham Asher
Professional Organizer Global Hotelier

View Amy is a polished professional and a detailed
manager who is responsive 1o the needs of her
client at all imes. She is... Viewl

15 more recommendations }

share success stories get recommendations

habit #3

39



The New Digital Account Executive

key social prospecting habit

James Lux @

Experienced Strategist, Visionary Technologist, Accomplished m
Leader & Passionate Educator

Greater Boston Area - Food & Beverages

* 1 shared connection - Similar

i
[

= John Pepper £
- CEOQ/Co-Founder at Boloco
% Greater Boston Area - Restaurants m
¥2 shared connections - Similar
Felix Banuchi
Digital Media Executive

Tori Stuart
Founder & Producer, Evoke Multimedia

i
1

Brent Brown
Managing Partner, Madison Parker Capital
San Francisco Bay Area - Venture Capita
b 2 shared connections - Similar

find personal
oty arai Mo, Even connections

Social Media, Blogger, Online Technol

Greater Boston Area - Marketing and
» 5 shared connections - Similar

key marketing education habit

0 togn 3 Fegiser

. . R innovate.educate.inspire L .
Localmaassmﬂatmn T

Webinars Eonferances Contests Ad Nebworks Foundation

Mews = Bwnt Calondar D

Event Calendar

To easily view LMIA events, Click on *Location® to sort the ooics by cateporv/location.
Catgury: Webinar

Start Date/Time: Tuesday, April 09, 2013 3:00 PM [UTC -05:00) Eastern Time (US & Canada)
The New Digital Account Executive

The Innovative Account Executive: Stop Selling, Start Educating

Detaills: How do you get the attention of busy local advertisers today? Cold call them and ask them about their marketing needs? Show them a
9 every single your publication has to offer? Sell the latest marketing fad?

That’s the old local advertising sales process and it's broken. Local advertisers are busker than ever before and
marketing opportunities now avaiable to them. They dont have time to be soid on advertising. They u
want to know how to track the success of their marketing and most important of i, they want 3

In this webinar. sales and account will learn the

Key topis covered in this webinar:

1. Stop Cokd Calling

smemnImE ) host marketing
webinars

media publishers will present this webinar. Click here to leam more about
Please email him at I Lcom or tweet him B

MO T NECTETER
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Table of Contents

key sharing
habit

build a case studyh
archive

Y- Stephen Warley

swarley@inboundarts.com

@inboundarts
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webinar copy emailed in next 24 hours

share your feedback

42



The New Digital Account Executive

New Digital Account Executive

powered by
LocaMedia

association

innovate. educate. inspire.
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