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Distribution agreement template europe

Distribution agreement concluded by: PART ONE , _____ [identity of a natural or legal person: click here to select the appropriate template], hereinafter referred to as Brand, AND PART TWO, _____ [identity of the natural or legal person: click here to select the appropriate template], hereinafter referred
to as distributor. The brand and distributor may be called separately as a Party or as parties together. Since: Brand is _____ [Presentation Brand]. The brand owns the trade mark _____ (trade mark). Brand markets _____ [product description] under the trademark (Products). The distributor is _____
[Presentation Distributor]. He is recognized in his business field. The distributor wants to distribute products _____ [territory] (Territory) and the Brand is ready to accept. Discussions were held and the Parties decided to conclude this Agreement, which, including its considerations and additions, which are
included in it and are indivisible, is hereinafter referred to as an Agreement or Treaty. THE PARTIES ARE THEREFORE ARM AS FOLLOWS: 1 - The purpose of the Agreement This Agreement sets out the conditions under which the Brand authorises the Distributor to distribute the Products and
authorises its use in the trade mark in the territory. 2 - Product Distribution 2.1 - Distribution Mode Distributor will purchase strictly Products directly from the Brand and resale them to retail consumers in accordance with the principles of the concessionaire's contract. The distributor will therefore invoice
directly to customers on his own behalf [to be approved or amended]. 2.2 - Territory The Brand authorises the Distributor to distribute the Products only within the duration of the agreement within the duration of the agreement. 2.3 - Exclusivity and failure are granted exclusive distribution rights for these
products in the territory. This territorial exclusivity means that neither the Brand Authorized Brand nor any other distributor will be entitled to actively sell the Products in the territory. However, the Brand or other authorized distributor has the right to make passive sales of products within the Territory.
Accordingly, distributor is not allowed to make active sale of Products outside the territory, but he can make passive sales of Products outside the territory. The distributor will not release in the Territory products competing with products [to be approved or amended - in the case of an exclusivity/noncompetitive clause, specific legal analysis is required]. 2.4 - Marketing Distributor commits to comply with the commercial policy set by the Brand, it is understandable that this policy may evolve Agreement. The distributor acknowledges that any activity, promotion, agitation or communication related to a
brand or products must respect their image and position and comply with brand quality standards as well as commercial policy. The Distributor will comply with all obligations relating to his/her activities and, in particular, will ensure that the distribution of products and their promotion activities are always
perfectly legitimate and appropriate, taking into account the intended objective of maintaining the reputation and image of the brand and the Products. [Detailed details of the other provisions and specifications deemed appropriate] are detailed here. 2.5 - Internet Distributor may advertise and sell Products
on the Internet as long as he complies with the following rules. The products shall be presented on websites intended solely for the trade mark and products intended for final consumers located in the territory (Pages) [to be approved or amended]. These pages fully and strictly comply with the Brand
specifications, in particular as regards their design, their layout, content (including metadata, code and all elements, including those not directly seen by the Internet user), their name, URL address, programming language or the technological platform used. Generally speaking, the Pages correspond to the
identity of the Trade Mark and reflect the location of the Products [to be confirmed or amended). They shall be regularly updated to provide a faithful and effective image of the Trade Mark. The brand will provide the Distributor free of charge with the content, images and texts per use of the trademark and
products at its disposal. The Distributor receives brand written permission regarding the plan and the contents of the Pages prior to their initial publication, modification or update. The distributor bears all the costs associated with these pages, in particular the development, hosting, reference, search
engine optimization, use. The site is focused on the territory because the Distributor is not allowed to actively sell Products off-site. Internet marketing, any activity related to the Pages, their reference, their promotion, including aģination, is consistent with brand policy. The Distributor strictly fulfils its

obligations with regard to the processing of personal data. 2.6 - Notice The Distributor advises the Brand about the relevant communication activities in the territory in order to promote the trademark and the Products. [Detailed details of the other provisions and specifications deemed appropriate] are
detailed here. 2.7 – Sales Reports Distributor provides Brand, regularly as defined in the Brand, a detailed sales report. This report shall include, in particular, the volume of sales expressed in local currency, the wholesale price of the products and the retail selling price, as well as the number of products
sold. 2.8 - Safety, Compliance, Warranty and After-Sales Services The Brand represents and warrants to the Distributor that the Products comply with the applicable regulations and notices thereof. The brand will comply with its safety and compliance obligations with respect to the Products. The Brand
will provide the Distributor with all information, content and documentation that is useful for advertising the trademark and products. [Specify: legal/commercial warranty and after-sales service]. 3 - Trademark License 3.1 - Brand Brand Representations and Warranties represent and warrant the Distributor
that she regularly owns all intellectual property rights related to the Products and Trademark, that she does not harm the rights of third parties in this regard and that she may lawfully grant a license to the Distributor that allows him to exercise that right to distribute the Products. 3.2 - The Right granted to
the Distributor during the Term of the Agreement, temporarily and solely for the distribution of The Products within the territory, the Distributor has the right to inform the public that he is the Authorized Distributor of the Brand in the territory to promote the Products and, more generally, to use the
Trademark directly and personally in order to promote the Products. Nothing in the Agreement provides or interprets as consecuing the transfer of rights, title or interests to the Distributor in any event with rights, proprietary rights, proprietary rights or interests in respect of the Trade Mark, and provisional
authorisations granted solely for the purposes of the Agreement, shall terminate immediately and automatically after the termination of this Agreement, either as a result of the expiry of its contract or for any reason whatso that the agreement has expired. The distributor shall not make any deposit or
registration, including the trade mark or trade mark, in particular any trade mark deposit or domain name registration, in his own name or name. The distributor undertakes in particular to refrain from using the trade mark as a company name. He also undertakes to ensure that no one in mind, especially in
the customer's mind, can be confused about his status as a Distributor regardless of brand, taking the risk of his own business and business. Upon termination of the Agreement, either as a result of termination of the Agreement or for any reason of early termination, the Distributor ceases to use the
trademark, either as a trade name or in any other way, and The brand has all promotional materials and all elements of all kinds that include or refer to the trade mark, including any local Internet domain name. 3.3 - The transfer of licenses, sub-programmes and sub-levels by the Distributor shall in no
case confer on any body any ownership or rights over the Trade Mark, and in particular it is strictly prohibited to transfer the trade mark licence, sub-license and trademark sub-level. 3.4 - Counterfeiting, parasitic and unfair competition The Distributor shall immediately inform the Brand of any counterfeit
goods or trademarks, any attempt to obtain unlawful use of them, any unfair trade or any other illegal practices that might attempt the goods or trademark in the territory for which it may become aware, and provide assistance to the Brand, if requested, in any operation the Brand may undertake to stop
such attempts. 4 - Financial Terms the Brand will sell to the Distributor Products and related supplies (total Merchandise) as set out below. 4.1 - The selling price of the products The Brand sells products to the Distributor at a price not included in euro taxes determined as follows: _____ [product pricing].
The distributor freely determines its resale prices. The price of deliveries The Brand sells to the Distributor the supplies related to the products at a price expressed in the form of an unseed euro tax, which is determined as follows: _____ [method of determining the price of supplies]. 4.2 . Payment terms
The Brand will invoice the distributor after each order of goods (Order) [to be confirmed]. Brand invoices must be paid in euro [to be confirmed], _____ [payment term is less than or equal to 45 days at the end of the month or 60 days] after the invoice is issued. For any late payment, the Distributor
automatically charges the brand for a rate at least three times the annual legal interest rate in force in France and a minimum amount of 40 (forty) euros due from the right, without a reminder. [Mandatory provisions must be specified in point 4.3 Mandatory , if any]. 5 - Terms of Sale 5.1 - Orders Orders
by the Distributor with branding confirm in writing. The Brand undertakes to deliver to the Distributor in accordance with its Orders ,____ [at the time of delivery] from each Order, provided that the Distributor has duly fulfilled all its contractual obligations and in particular payment obligations under this
Agreement. The Brand may refuse to deliver Orders if the Distributor has violated the contract. 5.2 - Delivery, Delivery The goods are delivered to the dealer ex-works, _____ [place of delivery]. Therefore, the prices of the Goods are intended as net prices in euros, taxes and costs, except for delivery to
this place. Shipping, shipping, insurance, customs clearance costs, taxes and any other costs incurred shall be supported only by the distributor. The distributor shall promptly provide any observations and reservations appropriate to the carrier and shall inform the brand in writing. If there is no written
notice to be sent to the brand at least fifteen calendar days after the Distributor has paid the Goods, the Goods shall be assumed to have been delivered to the distributor in good condition. 5.3 - The transfer of ownership of goods The Goods remain the exclusive property of the brand until they are fully
paid to the brand. The distributor shall take all necessary measures to inform its creditors in a proper and timely and timely way. 5.4 - The risks associated with the Transfer of Goods are transferred from the Brand to the Distributor at the time of delivery at the point of delivery to the dealer of the goods. In
view of the ex-works rules, the Goods are shipped at the exclusive risk of the distributor [to be approved or amended]. 6 - Special obligations 6.1 - Audit and verification during the implementation of the Agreement and within three years of its expiry, the Distributor shall keep and maintain, at its main place
of business, true, detailed and accurate accounting records and records, as well as supporting invoices and coupons for all and all transactions related to the Products. Those books and documentation, with supporting documents and other articles, may be audited and kept to a copy by the brand or its
authorised office during normal working hours, not more than _____ [notice, e.g. five working days in advance]. The brand or its authorized may carry out an inventory of items retained by the Distributor or any of its service providers. The distributor shall take all appropriate measures to facilitate these
audits and inspections. Where an audit or verification reveals any breach of the dealer's contractual obligations, the distributor shall support the costs of any checks duly justified in this respect by the brand, without prejudice to any other measures that the brand may take. 6.2 - The Terms distributor with
this undertaking to conduct its business in full compliance with all the rules, laws and regulations in force in the territory, to respect any third party rights, as well as to obtain and maintain licenses, permits or registrations that may be required in the territory, and to continue any declaration that may be
required. The distributor shall inform the brand and inform the brand of all rules applicable in the territory, in particular Goods, legal and contractual guarantees and after-sales services. The distributor owns the Brand harmless against all consequences of any violation of the rules of all kinds relating to the
territory of which brand would not be known. 6.3 . Confidentiality Distributor shall retain all provisions of this Agreement as confidential during the performance of the Agreement and for a period of five years after its expiry date and shall not disclose to third parties any information contained in the
Agreement or in any way relating to the activities of the Brand, in particular the trademark, Products, Goods and the Brand Distribution Network, unless this is necessary by law and where necessary for the implementation of the Agreement. The Distributor undertakes to participate in the monitoring of this
obligation by its employees, agents, service providers or partners and shall guarantee the brand in this regard. 6.4 - Intuitus Personae Brand enters into this Agreement, taking into account the distributor's and distributor's management, property and control. Any direct or indirect change of control shall be
notified in advance in writing to the brand in order to seek the brand's permission. If the change of control occurs without the prior permission of the brand, the brand has the right to terminate the Agreement at any time without notice. 7 - The duration of the Agreement The Agreement shall enter into force
on the date of signature by all Parties. It shall be concluded for one or more consecutive period _____[duration of the agreement , e.g. five years]. At the end of the medium_____[agreement period - e.g. five years], the agreement shall be automatically renewed, unless the Party notifies the other Party by
letter of acknowledgement of receipt or by any other written means sufficient for a period of evidence not to renew the agreement at least _____ [prior notice, e.g. nine months] before the expiry of the Agreement. 8 - Early termination of the Agreement Each Party shall have the right to terminate this
Agreement unilaterally and immediately if the other Party does not send a material breach of the obligations and/or obligations under this Agreement which are subject to the conditions , _____ [prior notice - e.g. 60 (sixty) days] of the written notification submitted by the other Party in order to do so, by
letter of acknowledgement of receipt or by any other written means, sufficient evidence, indicating its intention to apply this Article. 9 - Remaining products after termination of the Agreement After the expiry of this Agreement, either within its original term or thereafter, or in the event of early termination,
the Brand shall have the option (i) to (i) to buy back from the Distributor, the original purchase price less the discount of _____ [interest, e.g. 20% (twenty percent)], all or part of the Products and Other Products in excellent condition held by the Distributor on the date of termination (ii) or to allow the
distributor _____ [duration of the sale period, e.g. 3 months (three months)] during which the Brand may require the destruction of the remaining Products at the distributor's expense. During the sales period, the Distributor adheres to the provisions of the Agreement on product distribution and use of the
trademark, which will remain after the expiry of the Agreement until the end of the sales period. 10 - Provisions governing the Agreement 10.1 - Law and jurisdiction The Agreement is governed and interpreted in accordance with French law [alternatively, include a clause on an international treaty that is
not governed by national law: click here to find out more and find a suitable template]. In the event of proceedings relating to an agreement, the Parties are also granted exclusive jurisdiction to hear the case before the French courts, in particular the courts of _____ (France). 10.2 - Nature of the
contractual relationship This Agreement is a commercial agreement concluded between independent professionals. This Agreement is in no way an employment contract, since the Parties explicitly reject any employment relationship as an essential condition without which they would not have concluded
this Agreement. The Parties declare that the Agreement shall in no case be considered as providing for a mandat d'intérêt commun (a mandate of common interest) under the concept of French law, (ii) a trade representative agreement, in particular directive 86/653/EEC on the coordination of the laws of
the Member States relating to self-employed commercial agents, (iii) voyageur, représentant, placier (commercial agent), in accordance with the french concept of law within the meaning of Article L. 7311-3 of the French Labour Code. The Distributor shall not be entitled to any consideration after the
expiry or termination of the Agreement. The parties shall make it clear that the joint intention of the party is not that the party's duties, including employment contracts, in force with its employees may in any event be transferred to another party in any event. They therefore expressly wish, as far as
possible, to derogate from any provision which might have such effects, in particular any provision similar to Articles L. 1224-1 and L. 1224-2 of the French Labour Code and to Directive 2001/23/EC of the European Council of 12 March 2001 on the approximation of the laws of the Member States relating
to the protection of workers' rights in the case of transfers of undertakings, business or business or business shares. The Distributor shall guarantee the brand against the consequences that may arise if there are provisions providing for such liability to be transferred to a brand in force in the territory and
which would be mandatory provisions from which the Parties could not legally derogate. 10.3 . 10.4 - Separable, adaptation and amendment In the event that any provision of the Agreement is considered invalid, this provision shall not apply and the other provisions of the Agreement shall remain in force.
The Parties will make every effort to discuss in good faith and in good faith any possible changes to the Agreement that may be necessary, in particular under mandatory laws or regulations or a binding decision of the court. In any event, in particular where mandatory provisions are applied, the purpose
and effectiveness of the agreement shall be taken into account as far as possible. The Agreement may not be amended except by the express and written mutual consent of the Parties, in which case any amendment or waiver of any contractual term shall be annexed to the Agreement and incorporated.
10.5 . Refusal The refusal by a Party to refrain from requesting the application of any provision of the Agreement shall not be deemed to be a refusal to request that application and shall not give the other Party the right. 10.6 - Official domicile In this Agreement, the Parties undertake to undertake at their
respective place of residence or registered office as indicated in the titles of this Agreement. Any amendment shall be notified to the other Party by letter of acknowledgement of receipt or otherwise in writing, provided that the other Party duly and clearly acknowledges receipt in order to be valid. The
Agreement shall be drawn up in English and printed in two languages [to be confirmed - one copy of the originals shall be submitted to each party] originals signed on this page and initialled on each other page, with one original submitted to each Party. Between printing and signing of original copies, no
prints, neither by hand, by hand, by hand, by hand, by hand, by hand, by hand, by hand, by fold, by hand, by hand, by hand or by hand. Brand Name: _______________ [legal entity] Name of signatory: _______________ [signatory duly authorised] Name: _______________ [position or position of
signatory ] Date: _____________ [date of signature] Place: _______________ [place where the contract is signed] Signature: Distributor Name: _______________________ signatory: _______________
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