Pre-Launch Promotion

Day1

Day 3

Day5

Day 7

Day9

Main List*

Email #1
(content)

Email #2

(content)

Email #3
(promotion)

Email #4
(engagement)

Email #5
(promotion)

*For advanced coaches:

If you have proper tagging in place, you
could segment your list and send an
email sequence to VIPS (past buyers), or
other segments

Sync to
Webinar
Platform

Apply Tags*

Welcome
Email

Webinar
Opt-In

*For those that use an email
platform such as Infusionsoft,
Ontraport, Mailchimp,
ClickFunnels, etc.

Reminder
Sequence

Replay
Sequence*

12-hr
reminder

6-hr
reminder

1-hr
reminder

Webinar
Opt-In

*For those that use
segmented lists, you could
send a different replay
email to each segment




Open Cart

The frequency that the emails go out, and how many you send is dependent on how long your cart will stay open.

Open Cart
Main List

Email #1
(content)

Email #2
(content)

Email #3

(promotion)

Email #4
(engagement)

Email #5
(promotion)

This email goes out the same

time that the webinar replay

does —to those who did not
register for the webinar.

Allthe emails from this point forward
are sent to anyone who has not
purchased, regardlessif they signed up
for webinar or not.

yfpurch ased—p|

Purchase
Funnel

Success /
Thank You
Page

Welcome

Email

Follow Up
Sequence
(support

emails)*

*The steps in this are
determined by what it is you
are selling.

LStarted to “Oops, did you
purchase Abandoned forget something”

then Cart Funnel* Email
backed out

*Thisis for the more
advanced coach that uses a
platform that will allow you

to track this.
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