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Organizations worldwide are operating in an environment marked by the continuous risk of 
disruption. Competitive landscapes are shifting constantly and opportunities are appearing in 
unexpected places. In this age of innovation, intellectual property (IP) is at the heart of these 
business imperatives. In particular, patents represent an opportunity for competitive advantage, 
market share, licensing, partnerships, investors and more. 
  
The patent research industry has grown to accommodate the needs of the world’s innovators, 
whether they’re working for a garage-based start-up or a global multinational. Inventors, patent 
attorneys, licensing specialists, patent examiners and law firm professionals specializing in IP, rely on 
patent research providers to investigate and monitor technology trends and competitive landscapes, 
inform FTO opinions, prosecute patents, monetize and license assets and support litigation activities. 
There is also increasing interest from the C-suite around IP data and its role in informing strategic 
investments and priorities as well as benchmarking and mergers and acquisitions. It’s clear that 
many stakeholders are taking an interest in IP data, but are they using patent data to its full 
potential? 
  
The increasing speed of business means that organizations are under pressure to simplify 
increasingly complex portfolios and processes, such as patent filing and management. To gain a 
deeper insight into how organizations are using patents and patent data, challenges and 
opportunities, and the role of patents in driving the lifecycle of innovation, Clarivate commissioned 
research into patent trends across key global regions. Carried out by independent survey firm 
Vitreous World, the research sought the views of 275 IP and patent professionals, both in-house and 
external counsel, across seven countries/regions: the United States, United Kingdom, France, 
Germany, Mainland China, Japan and South Korea. 
  
Key findings 

• Organizations view patents as a business driver: The majority (75%) say the primary 
purpose of their patent strategy is to enable further innovation, with patent strategies 
driven mainly by a desire to enable further R&D, licensing and monetizing innovation and 
establishing a dominant market position. 

• Organizations are driving revenue through patent licensing: 91% of in-house respondents 
are involved in the licensing and monetization of their organization's patents and 459 want 
to expand their current licensing program in the next 12 months. 

• Patent portfolios are increasing: The majority (69%) of patent portfolios have increased in 
the last 12 months, with the biggest increases in Japan (80%), Germany (77%) and Mainland 
China (76%). Increasing portfolios have been driven by increases in budget, greater C-suite 
buy-in and changes in business focus. 

• Most are using patent data beyond filings: 81% say organizations are using patent data to 
its full potential, however, confidence is higher among in-house respondents. The top uses 
of patent data are to inform research and development, deliver competitive intelligence and 
develop business intelligence. 

  
Download the full Patent trend report 2022 to learn more about the key findings and IP trends for 
2022. 
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