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Market research is one of those tasks that many people think they only have to do when they 

launch their law firm and are writing their law firm marketing plan.  But the most successful 

legal marketers are regularly performing market research to determine what the market looks like 

and what changes have occurred since their last review of the market. 

There are two types of market research – primary and secondary.  Primary is focused on your 

firm, your practice areas, and your target market(s). Primary is generally more expensive than 

secondary research, but the results are more tailored to your firm.  If you can afford primary 

research, it is a good option. 

 Secondary research is generally less expensive and not as focused on you and your firm, but 

more focused on the industry.  The good news about secondary research is that there is an 

abundance of information available.  

That is also the bad news.  You will spend part of your research time sorting the wheat from the 

chaff when you are performing secondary research. 

Some good sources of secondary research are: 

• Studies from Bar associations 

• White papers from conferences on your particular area of expertise  

• Marketing trend studies from legal trade groups  

• News release on your subject area  

• Reports from research firms that conduct primary research 

Many of these sources can be accessed via the internet, at little or no cost to you.  Start with the 

organizations where you hold a membership such as your local and state bar association, the 

American Bar Association, any specialty groups you belong to such as the American Bankruptcy 

Institute etc.  

These groups will have a great deal of information available on their websites that will allow you 

to create and update your law firm marketing plan with the latest legal marketing strategies with 

reports from the front lines.  You will still need to sift the data to find that which is most useful 

to you, but you can benefit from research that someone else has paid for as you craft your legal 

marketing plan. 

 *****************************************************************************

************************* 

Practice Made Perfect For Lawyers: 10 Principles for Marketing Your Legal Services 



This comprehensive law firm marketing training manual is specifically designed for attorneys 

who desire to achieve a higher return on investment from all their legal marketing efforts by 

applying Stephen's unique High Impact Legal Marketing System to the challenges faced by 

solo and small law firms.  

  

The set includes:  An audio CD that provides you with an overview of the '10 Principles for 

Marketing Your Legal Services', a CD with ideas on how to maximize your results,  a 130+ 

page Law Firm Marketing Manual, and a Data CD that contains customizable templates and 

forms to help you create a legal marketing budget and strategic development plan. Just a 

few of the tools you will discover in this highly practical legal marketing manual include: 

  

* Over 50 specific law firm marketing strategies  

* Why advertising doesn't work for most small law firms 

* Strategies for achieving maximum results from all of your online legal marketing efforts 

* How to retain your best clients.   

Click here to order. 
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