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By ShopSocially

Social media today is an indispensable part of marketing plans of all retailers across 
the world. However retailers fail when it comes to measuring the precise business 
impact of social media marketing efforts. Social media has driven user-engagement, 
initiated direct conversation with customers and enhanced reach of brand, but not 
many retailers have been successful in correlating social media efforts with hard 
business metrics like sales conversion rate and revenue. Social ROI is still a distant 
dream for most retailers. 

Social networks like Facebook have been built primarily as a peer-to-peer 
communication strategy. This is often overlooked by brands that spend enormous 
resources focused only on creating larger reach on these networks, without a thought 
on quality and genuineness of the following. 

Brands should be focusing on maximizing C2C communication.

They will derive maximum returns from their social efforts when their customers are 
real passionate fans of their brand who become their social brand ambassadors and 
spread brand message via word-of-mouth promotion.

Pushing brand posts (B2C communication) into the private space of a user’s Facebook 
News-feed is considered a nuisance by the user and only harms the brand. The result 
is dwindling organic reach of the brand’s content on Facebook – as suggested in 
this Forrester blog post and explained in detail in this now-popular viral video on 
Facebook Fraud. The 5 strategies proposed in this blog post for maximizing social ROI 
for retailers are based on this insight and case studies from numerous retailers. 
 

http://shopsocially.com/platform/request-a-demo.html
http://blogs.forrester.com/nate_elliott/14-03-17-facebook_is_still_failing_marketers
https://www.youtube.com/watch?v=oVfHeWTKjag
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1. Bring social to commerce.
Selling on social networks through methods like Facebook store-fronts hasn’t got 
desired results for retailers due to lack of purchase intent of users. In contrast, when 
users are on the retailer’s e-commerce site, their purchase intent is highest and their 
conversion rate can be enhanced by using social influence. Bringing a social layer to 
an e-commerce site yields stunning results as it capitalizes on the already-existent 
purchase intent of the user.

Leading creative canvas designer, Fabness US used an innovative fan acquisition 
strategy to convert website visitors into Facebook fans. Fabness website visitors 
are genuinely interested in brand, and hence they become real fans of Fabness on 
Facebook. A high sales conversion rate of 33.28% is testimony to the quality of these 
Facebook fans. 

Use Case: Fabness US gets 33.28% sales conversion rate from genuine Facebook fans

Add on-site social commerce modules on your e-commerce site to turn your 
users into brand ambassadors.

http://shopsocially.com/platform/request-a-demo.html
http://www.digitaljournal.com/pr/1809862
http://www.digitaljournal.com/pr/1809862
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2. Use social in right context
As in all business decisions, right timing is of utmost importance to the success of 
social commerce. Your users will turn into brand ambassadors when they are really 
delighted with your brand; hence using social precisely at the point of delight in 
the purchase flow on an e-commerce site will generate maximum return. Two most 
obvious and common points of delight for customer are when customer completes 
the purchase transaction; and when customer receives the product. Using social in 
right context to capture this customer delight is the key to social ROI. 

Totally Promotional sells customized table-covers through its site TotallyTablecovers.
com. To capture the customer delight when the table-covers with custom design were 
displayed, Totally Promotional encouraged their customers to take pictures of table-
cover designs on phone and share it on Facebook. These created client-generated 
reviews, which when showcased on TotallyTablecovers.com site, resulted in a 16% 
increase in conversion rate.

Use Case: Totally Promotional got 16% increase in conversion rate through customers’ 
social reviews

Identify the points of customer delight and use social in right context to 
generate social impact.

http://shopsocially.com/platform/request-a-demo.html
https://www.internetretailer.com/mobile/2013/12/12/totally-promotional-gets-social-boost-b2b-online-conversions
https://www.internetretailer.com/mobile/2013/12/12/totally-promotional-gets-social-boost-b2b-online-conversions
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3. Encourage social sharing of purchases
Customers have traditionally turned to people they know for references to decide 
on their purchases. Recent study on Trust in Advertising by Nielsen has put word-
of-mouth recommendations from friends and family as the most influential factor 
in customers’ purchase decision, with 84% of respondents suggesting advice from 
friends and family as most trustworthy influence. Encouraging customers to share 
their purchases on e-commerce sites along with a quick comment on their purchase 
can create valuable social recommendations for retailers. This result in viral spread 
of the brand and brings in quality social referral traffic which often converts at a very 
high rate, ensuring a positive social ROI for retailers. 

Popular firearms manufacturer Beretta encouraged their customers to showcase 
their purchases Facebook just before they exited from the physical store or the 
e-commerce website. This resulted in capturing customer delight at its highest point, 
resulting in converting shoppers into brand ambassadors. Each socially shared 
purchase generated $19.15 revenue for Beretta, with an overall uplift of 15% in 
revenue through social media. 

Use Case: Beretta generated $19.15 revenue per socially shared purchase 

Turn shoppers into brand ambassadors through social sharing of 
purchases and generate valuable word-of-mouth reviews

http://shopsocially.com/platform/request-a-demo.html
http://www.nielsen.com/us/en/insights/news/2013/under-the-influence-consumer-trust-in-advertising.html
http://blog.shopsocially.com/2014/02/27/beretta-shares-how-they-got-15-revenue-uplift-using-social-media-shopsocially-webinar/#.U9Y5E4CSwkg
http://blog.shopsocially.com/2014/02/27/beretta-shares-how-they-got-15-revenue-uplift-using-social-media-shopsocially-webinar/#.U9Y5E4CSwkg
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4. Show social proof on e-commerce Website                                                                                                               
     Marketing best-seller book ‘Influence: The Psychology of Persuasion’ by Robert B. 

Cialdini has listed Social Proof as one of the 6 key principles of influence in a purchase 
decision. Being social in nature as well as conforming to a popular and well-accepted 
trend is of utmost importance for humans. This when extended to purchase flow on 
an e-commerce site, reveals that seeing other real customers purchasing a product 
with a positive comment generally tends to create a positive influence. Social reviews 
when displayed on an e-commerce website or product page can significantly increase 
the sales conversion. Collating social reviews on a single page facilitates social 
discovery of products with high chances of converting a tentative prospect. 

Leading private sales site for wine-lovers, invino collated the social reviews generated 
out of social sharing of purchases and displayed them on its e-commerce website 
as social proof. This increased the user-engagement on its site, and also delivered a 
22.22% increase in sales conversion rate. 

Use Case: invino saw an increase of 22.22% in sales conversion rate by showcasing 
social proof on its website

Influence customers’ purchase psychology through social proof by 
showcasing social reviews from real customers. 

http://shopsocially.com/platform/request-a-demo.html
http://en.wikipedia.org/wiki/Robert_Cialdini
http://www.prweb.com/releases/2014/02/prweb11607684.htm
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5. Generate deep insights into your
      Customer’s social

For many years, asking for the email address of a website visitor has been the most-
used method by retailers to establish a continuous connection with users through 
channels like newsletter and email campaigns. In today’s social age, email is not 
enough. Now, brands must encourage users to connect with them on Facebook and 
establish a constant connection through Facebook. In process, users not only share 
their email address, but also a rich social profile complete with their photo, birthday, 
location, gender, likes, interests, friend graph and so on. Collecting this information 
can result in generation of deep insights into social persona of your customers which 
can be used gainfully to fine-tune targeting for your advertising campaigns and also 
identifying social influencer for your brand. This leads to a positive social ROI. 

Popular beauty products retailer Carol’s Daughter encouraged their website visitors 
to connect with their brand on Facebook. While referral traffic through these social 
connects converted at a high rate 29.79% on Carol’s Daughter’s e-commerce website; 
it also generated deep social insights highlighting characteristics of social influencer 
for their brand. The overall strategy resulted in a 670% social ROI and an 8% revenue 
uplift for Carol’s Daughter. 

Use Case: Social Connect with Customers Generated 670% Social ROI for Carol’s Daughter

Get deep social insights into your customers. Identify social influencer and 
fine-tune your social targeting parameters.

http://shopsocially.com/platform/request-a-demo.html
http://blog.shopsocially.com/2013/09/06/harnessing-the-power-of-social-influencers-for-driving-social-commerce/#.U9Y6mYCSwkg
http://blog.shopsocially.com/2013/10/10/shopsocially-webinar-reveals-how-carols-daughter-is-generating-8-revenue-uplift-via-social-media/
http://blog.shopsocially.com/2013/10/10/shopsocially-webinar-reveals-how-carols-daughter-is-generating-8-revenue-uplift-via-social-media/
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ShopSocially, 339 N. Bernardo Avenue, 
Suite #200, Mountain View, CA 94043
www.shopsocially.com
Info@shopsocially.com
650 7017759

Request A Free Demo 

Shopsocially enables retailers to easily 
add a rich social layer on their e-commerce 
site. Fully customizable. Brand friendly. 
Highly effective.

http://shopsocially.com/platform/request-a-demo.html

