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Leveraging the passion of your customers

5 MUST-HAVE STRATEGIES TO BOOST 
CONVERSION, GET REFERRALS AND 
GENERATE 10X ROI
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INTRODUCTION

Your most important objectives for your website are: 

     Acquire new traffic & customers 

     Increase revenue & conversion

     Engage & retain existing customers

As you consider options beyond SEM and SEO, it is 

easy to get lost in a world of Facebook, Instagram, 

Pinterest, Twitter and other social programs without 

knowing how to meet your objectives.

This whitepaper describes 5 simple but must-have 

strategies that you can implement on your website 

to achieve an ROI of 10X or greater.

Drive Customer Acquisition 
via Referral Programs

Increase Loyalty by 
Rewarding Customers for 

Social Actions

Encourage Visual Commerce 
by Converting 

Selfies into Sales

Move to Viral Email 
Acquisition

Use Social Login to 
Increase Conversions

5 MUST-HAVE STRATEGIES
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WHY DO IT? HOW TO DEPLOY? WHO CAN USE IT?

REFERRAL PROGRAM

Referrals are the 3rd 

biggest traffic source 

behind SEM & SEO. High 

conversion source.

Get 10% incremental traffic 

& sales.

Enable your customers to 

do your marketing for you.

Prominent Refer-a-Friend 

link on your home page. 

Include strong incentive if 

friends make a purchase.

Enable a post-purchase 

referral. Encourage 

shoppers to share stories 

and sentiments behind the 

purchase.

Referral programs apply to 

every online business.

Some examples are 

retailers, brands, travel 

sites, non-profit, B2B 

services, financial services, 

airlines, car rentals etc.

TURN YOUR CUSTOMERS INTO BRAND AMBASSADORS 

10% Incremental traffic & sales
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WHY DO IT? HOW TO DEPLOY? WHO CAN USE IT?

VISUAL COMMERCE

Leverage photos shared 

on Facebook, Instagram or 

Twitter for your website.

Improve conversion rate 

by up to 21% using “social 

proof”.

Increase user engagement 

by up to 15% through 

product discovery.

Run campaigns to 

encourage your customers 

to share photos via 

Facebook, Instagram or 

Twitter.

Create a photo gallery and 

include a link to it on your 

home page.

Display related photos on 

product pages.

Any business whose 

customers  take photos and 

share on social media can 

leverage this  strategy.

For example retailers, 

brands, media,  non-profit, 

entertainment, events, 

personal care, fitness, real 

estate etc. can benefit from 

this strategy.

CONVERT “SELFIES” INTO SALES  

21%

15%

Website conversion improvement

Increase in engagement

http://shopsocially.com/platform/request-a-demo


WHY DO IT? HOW TO DEPLOY? WHO CAN USE IT?

SOCIAL LOGIN
ENABLE CUSTOMERS TO LOG IN USING THEIR FACEBOOK, 
GOOGLE+,YAHOO, TWITTER AND AMAZON ACCOUNTS 

Users don’t have to create 

yet another account. 

Eliminate password fatigue.

33% increase in customer 

registrations due to 

simplicity of signups.

46% reduction in cart 

abandonment. 

Display social login options 

on your login and account 

creation page. 

Store data from social login 

authentication in your 

database. 

Use social login data for 

intelligent profiling of your 

customers.

Any business that includes 

login or account creation 

as a part of the purchase 

workflow.

Some examples are 

retailers, brands, travel 

sites, B2B services, 

education, non-profit,  

airlines, car rentals  etc.

33%

46%

Increase in customer registrations  

Reduction in cart abandonment

http://shopsocially.com/platform/request-a-demo


WHY DO IT? HOW TO DEPLOY? WHO CAN USE IT?

CUSTOMER LOYALTY

Getting new customers 

is hard. Retaining and 

engaging existing 

customers should be a top 

priority. 

26% uplift in repeat 

purchases.

5X increase in customer 

lifetime value (CLV).

Reward customers any 

desirable behavior such as 

purchases, social advocacy, 

email sign-ups, product 

reviews, photo testimonials 

and more. 

Enable customers to log in 

to check their accumulated 

points. 

Any business that relies on 

customers coming back to 

purchase more can benefit 

from this strategy.

Some examples are 

retailers, brands, travel 

sites, non-profit, education, 

airlines, car rentals, 

financial services, etc.

REWARD YOUR CUSTOMERS NOT JUST FOR PURCHASES BUT 
FOR ANY DESIRABLE ACTION ON YOUR WEBSITE 

26%

5X

Uplift in repeat purchases

Increase in lifetime value
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WHY DO IT? HOW TO DEPLOY? WHO CAN USE IT?

VIRAL EMAIL ACQUISITION

Convert  up to 5% of your 

website visitors into email 

subscribers.

Get every new subscriber 

to bring  in 2-5 more 

subscribers.

Collect rich profile info, not 

just email addresses.

Encourage users to do a 

Facebook Connect instead 

of a simple email. Email 

address is included in the 

Facebook profile.

Offer incentive to become a 

subscriber.

Each new subscriber signup 

automatically creates a 

Facebook post bringing in 

friends. 

Any business that does 

email marketing can benefit 

from this strategy. 

Some examples are 

retailers, brands, travel 

sites, non-profit, education, 

airlines, car rentals, 

financial services, B2B 

services  etc.

GO BEYOND TRADITIONAL EMAIL ACQUISITION 

Increase Email Subscribers 

& Social Followers Virally  
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You spend a lot of resources 
bringing people to your website. 
Use the focused strategies 
described in this whitepaper 
to convert your visitors better. 
Once you have converted them 
into customers, leverage them to 
get referrals. 

You will typically observe an 
ROI of 10X or greater when 
you employ these amplified 
conversion and new customer 
acquisition strategies.

SUMMARY
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