


Like any industry, affiliate marketing has its 
own terminology that can quickly leave the 
beginner confused. It can be an overwhelming 
experience to start with, and we’ve therefore 
collated a selection of the most commonly 
used terms you’re likely to come across and 
provided simple definitions to make the 
industry that much more accessible.

Being an inherently localised industry you 
may find that some regions use different 
terms for the same concept. We’ve therefore 
included, where relevant, the variations that 
you may come across in different parts of the 
affiliate world.

Ad blocker
A piece of software that can prevent online ads from displaying 
on a user’s device.

Advertiser 
AKA: ‘Merchant’, ‘Client’, ‘Retailer’, ‘Brand’ - Refers to a 
business that sells goods or services to a customer. In affiliate 
marketing, advertisers pay affiliates a commission for referring 
traffic to their site that then results in a desired action (for 
example a sale or lead).

Affiliate 
AKA: ‘Publisher’ - An affiliate is the person or business who 
promotes the advertiser to an audience of potential customers. 
This is primarily done through a website, however it may also 
involve a variety of other means such as an app, social media 
account or third party technology platform. Affiliates do this in 
exchange for payment, which is usually a performance-based 
commission.

Affiliate Network
An affiliate network acts as an intermediary between affiliates 
and advertisers, tracking user journeys from one to the other. 
They also provide reporting facilities for analysing affiliate 
performance, handle the payment of commissions to affiliates 
for advertisers, and sometimes provide account management 
services to the advertisers and account support to the affiliates 
registered on their network. There are many additional ancillary 
services networks offer that will vary between suppliers.

Affiliate Programme
AKA: ‘Program’ - The name given to the individual advertiser’s 
partnership with its affiliates. An affiliate programme is usually 
run via an affiliate network and gives advertisers the ability 
to manage and monitor the performance of the affiliates 
promoting them. Affiliates wanting to work with a specific 
advertiser will first need to join a network or programme in 
order to do so. Some programmes may be managed without 
the services of a network, directly or through another 
intermediary. 

Affiliate glossary
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API
An Application Programme Interface is an interface offered by 
an organisation that allows their partners real-time access to 
elements of their data. It is most common in affiliate marketing 
for an advertiser to offer an API to their affiliates where they 
can access live data relating to the products they sell.

Attribution
A term used to describe the method of attributing value to 
the various touchpoints during a customer’s journey towards 
an eventual sale. Attribution is often considered a catch-all 
phrase but can mean how contribution is attributed within an 
individual programme, or it can refer to how affiliate marketing 
interacts with other digital marketing channels. Attribution 
is often employed to decide where marketing budgets are 
invested. It is rarely used in real-time to divide commissions 
between affiliates.

Average Order Value 
AKA: ‘Average Basket Value’ - By dividing the money spent 
by customers by the number of individual orders they made 
we can calculate the average value of those orders or ‘AOV’. 
Often averages will be created to show the performance 
of an affiliate programme. It is always advisable to make 
the distinction between affiliates and affiliate types when 
considering averages as the variations may be marked.

Banners
AKA: ‘Creative’ - A graphical type of advertising that affiliates 
can use to promote advertisers. These come in a variety of 
sizes and formats. Standard formats include but are not limited 
to 120x60 (pixels), 120x600, 234x60, 728x90 and 320x250. 
While many people associate affiliate marketing with banner 
creative, they typically will account for a small proportion of 
sales. As well as tracking on click, some programmes may 
track on a post-impression basis.

Basket 
AKA: ‘Shopping Cart’ - A piece of ecommerce software that 
allows users to a site to list the items they intend to purchase 
before eventually buying them.

Basket Abandonment 
AKA: ‘Cart Abandonment’ - A behaviour demonstrated by 
online shoppers who add items to an online shopping basket 
but don’t complete the transaction, instead abandoning their 
basket.

Blog
Short for a ‘weblog’. A website that contains regularly updated 
content.

Bonus
A monetary amount that is given by advertisers to affiliates 
that sits outside of their conventional commission structure. 
This may be awarded for particularly strong performance.

Brand Bidding 
A term used for publishers who bid on search engine keywords 
that are either the advertiser’s brand name or phrases 
containing the brand name.

Cashback Publisher
A type of publisher which offers an incentive to customers 
for shopping through their website. Shoppers are rewarded 
a percentage commission when they purchase a product or 
service through the affiliate’s links.

CTR 
AKA: ‘Click Through Rate’ - Refers to the percentage of visitors 
to a web page that then click through a link on that page to 
another page.

Commission Rate
The amount of money that an advertiser offers to its affiliates 
for completing a desired action, such as generating a sale.

Comparison Website
A website that aggregates products from several different 
advertisers in order to allow customers to easily compare 
prices and other details.  

Conversion Rate
The rate at which a publisher’s traffic, when sent to the 
advertiser’s site, is successfully converted into sales or leads. 

Cookie
A small text file that is dropped on a person’s device in order to 
track users moving from an affiliate site to an advertiser one. 
Cookies are often used by affiliate networks to ensure that 
sales are tracked correctly.

CPA 
AKA: ‘Cost per Acquisition’ - This is the amount that the 
advertiser is willing to pay an affiliate for an acquisition. The 
cost per acquisition may be set as a percentage or fixed value, 



and is also a metric used to monitor performance and to set 
targets to. CPA can also refer to cost per action. 

CPC
AKA: ‘Cost per Click’ - An online payment model whereby an 
advertiser pays for each click that an affiliate sends through 
to their site.  

CPL 
AKA: ‘Cost per Lead’ - The metric generally used to 
measure the success of lead-based affiliate programmes 
or campaigns. Affiliates promoting a brand are paid a 
commission for the confirmed leads that they send through 
to the advertiser rather than for a converted transaction. 
A lead might constitute a prospective customer’s contact 
number or email address as well as details on their enquiry. 
The model is most common in the finance, automotive or 
home improvement sectors where products generally require 
more consultation or have an extremely high basket value. 
 
CPM
AKA: ‘Cost per Mille’ - Where an advertiser agrees to pay an 
affiliate for every thousand impressions of the advertiser’s 
creative that are shown to its audience. ‘Mille’ comes from the 
Latin word for ‘thousand’.

CPS
AKA: ‘Cost per Sale’ - The commission structure where the 
advertiser pays a publisher a percentage or flat fee for a sale of 
a product or service to a customer referred to the advertiser’s 
site.

Cross-device tracking
A form of tracking that enables a company to record a series 
of interactions that occur across multiple devices. This is 
important for understanding how consumers access content 
at different stages when making a purchase.

Datafeed 
AKA: ‘Feed’, ‘Product Feed’ - A file containing a list of data in 
a structured form that is often provided by an advertiser to 
affiliates about their products or goods. Datafeeds like these 
are useful to those affiliates, for example, that want to build 
a comparison website, comparing products from different 
advertisers. 

De-duplication 
The name given to a process for ensuring that two different 
affiliates aren’t awarded for the same sale. This might occur 
when an advertiser has two programmes on two different 
networks. If a customer has visited publisher sites from both 
networks, and ends up with two publisher network cookies on 
their computer, the advertiser can end up paying twice for one 
sale if de-duplication is not set up. De-duplication can also 
accommodate other digital channels, whereby an advertiser 
may not choose to pay for a sale if the affiliate channel was not 
the last referring channel.

Discount Code Publisher 
AKA: ‘Voucher Code’, ‘Coupon’ - A publisher type 
that offers customers discount codes for advertiser 
brands as an incentive to shop through their platform. 
 
EPC 
AKA: ‘Earnings per Click’ - A measurement used by affiliates 
to understand how much money, on average, they receive 
for each click they send through to an advertiser. Calculated 
by dividing the total number of clicks sent through by 
the total sum of commission they have earned. Some 
businesses present this figure as earnings per 100 clicks. 

GDPR 
The EU’s General Data Protection Regulation came into effect 
on 25th May 2018 with the objective of giving individuals 
control over how their personal data is used by businesses. 
It has arguably set a legal precedent for governing the use of 
personal data and has inspired other subsequent variations on 
the same matter in several locales outside of the EU.  

Geo-targeting 
The practice of using location-based 
information to target specific types of customer. 

IAB 
AKA: ‘Internet Advertising Bureau’ - The IAB is a global 
trade organisation that works to develop standards, conduct 
research and advocate on behalf of the online advertising 
research and advocate on behalf of the online advertising 
industry. Country specific IABs exist in all of the countries Awin 
is present in. They act largely autonomously from each other. 
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Impression 
A measure of the amount of times a web 
page is loaded. Often used to measure the 
effectiveness of display or banner advertising. 

Influencer 
A term used to describe publishers who have great influence 
over a particular customer demographic. Examples in 
affiliate marketing would include bloggers and social 
media personalities with substantial, loyal followings. 

ITP 
Apple’s name for the ‘Intelligent Tracking Prevention’ facility 
that its Safari web browser uses to suppress the use of 3rd party 
cookies. The initiative was first launched in 2017 to prevent 
individuals from being tracked across sites by marketers and 
analysts. ITP has since undergone further iterations that have 
refined its ability to carry this out.

Landing Page 
The specific web page that a user lands on after clicking 
through a link.

Leakage 
The term used to describe actions on an advertiser site that 
may lead to non-trackable sales. For example, where a call 
centre number is featured. In this case, unless call-tracking is 
implemented, the affiliate may lose their commission as the 
sale will be attributed to the call centre instead. 

Lead 
A lead is information that may be used later to provide a 
sale later on. This is normally a request for a quote, the 
ordering of a brochure or the completion of a questionnaire. 

LTV
AKA: ‘Lifetime Value’ - The total amount of money that a 
customer will spend with a particular company during their 
lifetime. Of particular use as a metric for service-based 
products like smartphone or broadband contracts. The 
definition of lifetime can also vary, some advertisers will 
measure this over a fixed period of time. This data can be used 
to identify which affiliates are best at driving the optimal types 
of customers. 

Last-click Model
The most prevalent attribution model in affiliate marketing 
which assigns credit to the affiliate who drove the last click 
before the sale occurred.

Loyalty & Rewards Publisher: 
A publisher type that offers specific rewards 
and discounts to a registered group of users 
for shopping through their website or platform. 

Mobile 
Generally refers to smartphone activity and is distinct 
from tablet activity. Often the percentage of smartphone 
traffic tracked is higher than the proportion of sales seen. 
This is due to the exploratory nature of traffic on these 
devices. It is important to recognise the difference between 
various types of device and the traffic and sales they track. 

Network Override 
The fee charged by an affiliate network to their advertiser 
partners for any tracked sales. Override will usually 
consist of a set percentage fee for every tracked sale. 
This is in addition to the commission paid to affiliates. 

Post-Impression 
A post-impression cookie is one that is stored after an 
impression-based (banner) ad is served. Within the affiliate 
channel it is typically 30 days and means an affiliate can 
receive credit for a sale within the 30-day window.

PPC 
AKA: ‘Pay per Click’ - A payment model used primarily by 
search engines that is charged to businesses for appearing in 
the sponsored slots of keyword-based search listings. Those 
advertising in these slots will pay for each click that comes 
from appearing in these slots. Where affiliate programmes 
cannot track sales, affiliates may be paid on driving clicks 
rather than transactions and therefore a PPC model may apply. 

Programme Terms 
The name given to the agreed terms and conditions between 
an advertiser and affiliate partner. These will generally make 
explicit the commission structure, how the brand should be 
promoted and any other information relevant to the partnership. 



ROI 
AKA: ‘Return on Investment’ – A metric used to better 
understand the value of an advertising campaign or partnership. 
Generally calculated by dividing the money made from an 
advertising investment by the original cost of that investment.  

S2S 
AKA: ‘Server-to-Server’ - Relates to an automated tracking 
method where the client communicates the relevant tracking 
details to a network when an affiliate sale has occurred. This 
communication is made via a call from the client server to the 
network’s server rather than using browser-based methods.   

SEO 
AKA: ‘Search Engine Optimisation’ – A marketing tactic that 
involves improving how well a web page ranks in a search 
engine.

Tracking 
The process of monitoring a user as they move from an 
affiliate website to an advertiser site. Tracking is essential 
to the affiliate marketing model and ensures that the 
correct affiliate is rewarded for their contribution to a sale. 

Tracking Tag 
The piece of code which sits on the advertiser’s website 
enabling Awin to report within the system when a 
sale has occurred. Various fields of information are 
captured by the tracking tag including total sale value, 
commission group codes and voucher code (if used). 

Tracking URL 
URLs that are redirected through an ad server 
so that they can be tracked and counted.  

Traffic 
The number of visitors a website has during a set period. 

Transaction 
AKA: ‘Sale’, ‘Order’, ‘Lead’ – The name given to the ultimate 
objective of the affiliate programme, completing the desired 
action. 
 
Upper-funnel Activity 
Refers to the conventional sales funnel which describes the 
different roles that different affiliates can play in converting 

an eventual transaction. Upper-funnel activity relates to those 
affiliates that play more of an influential role, promoting the 
brand message, but who are less likely to convert traffic 
into immediate sales. Examples of these might be bloggers, 
influencers or editorial content sites that sit in this upper-
funnel region compared to cashback or discount code affiliates 
whose sales incentives make them better at converting traffic 
into sales. 
 
Validation Period 
Refers to the period between when a sale has been tracked 
and when it has been confirmed as ‘valid’ by the advertiser 
in question meaning that the affiliate will now receive their 
commission. 
 
White Label 
A product or service produced by one company that other 
companies rebrand to make it appear as if it were their own. 
The partnership allows the latter business to implement a 
facility without having to develop it themselves and is usually 
provided on a revenue-share basis.
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