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Content publishers

Day with highest Monday is the

Within the home Highest desktop Highest mobile

AOQOV: Thursday for  strongest day for ® are the top vertical sector, the share of  rate: FMCG 82%. share: lingerie
lingerie, Monday  health & beauty Exception for shoes. smartphone and 40% and shoes
for FMCG. and jewellery. tablet sales is 37%

Strongest month equal

for sports is
January.
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In the clothing sector, price
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& product comparison
sites generate the highest
shopping basket, with AOV
peaking in October.
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12€

Expensive jewellery is
purchased through content
affiliates, with the AOV
reaching peak at Christmas
'in December.

The most expensive shoes
are purchased through price
& product comparison sites
with the highest AOV being
generated in September.

87€

Loyalty partners generate
the highest spending for
lingerie, with basket values
peaking in May.

Cashback affiliates generate
the highest AOV values in
the health & beauty sector.
High price products are most

frequently purchased in
March.

117€

Content partners generate
the highest AOV for sports
products. Matching New
Year's resolutions, shopping
basket values are the
highest in January.
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Display publishers generate
the highest basket values for
homeware. The highest AOV
in this sector is usually driven
in January.

39€

Loyalty partners drive the
highest basket values for
food retailers. AOV is
particularly high in
December.



