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Many of my clients who are quoted by the media ask me “What do I do 
next?” Or worse. They don’t ask and they don’t do anything! 
 
You need to celebrate your publicity! You need to tell the world.  
 
Here are 15 easy steps to celebrate your publicity success: 

1.     Post the article on your website or put a link to the media’s 
website.  
 

 2.     Post the article link or PDF on your LinkedIn profile. 
 

 3.     Tell your followers on social media! Put a link to the article. 
You could write: “Thrilled to be quoted in the Name of Publication.” 
People on social media seem to be thrilled at everything.  
 

 4.     Tweet tips or quotes from your article and include a link to 
the article. 
 
5.     Include the reporter’s Twitter handle. They love to know you are 
promoting their work. 
 
6.     Repeat the tweets. Jay Baer says it’s okay to repeat content on the 
assumption not everyone sees all your content when they go online.  
 
7.     Post the media logos (with permission) of your interviews on the 
front page of your website. If you don’t have permissions, type the name 
of the media instead. That’s okay. 
 
8.     Copy the article and send it to all your current clients, former 
clients and prospects. It helps to build your credibility and could 
convince a prospect to become a client. Or keep a client from defecting 
to a competitor. 
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 9.  Send emails to your clients and prospects to tell them 
the good news: for example: “Our company has been published on The 
Miami Herald! (or any relevant publications in your area). 
 

 10.     Include the article in your new book proposals. 
Acquisition editors love to know you are good at getting publicity. That 
gives them confidence that you will actually be able to market and sell 
your book so they make money. 
 

 11.     Include the article in your sales kit and speaker packet. It 
gives you credibility and makes you stand out from others who don’t 
have publicity. It places you at the same level as your competitors who 
are media hounds. 
 
12.     In your bio, include the fact you were quoted in these publications 
or TV shows. The more the merrier. Don’t skimp. Your competitors 
don’t. 
 

13.     Put the PR in your introduction when you give a speech. 
However, limit it to the top one or two. Any more than that will bore 
people to death. You want people to “wow,” not “yawn.” When my 
introducer tells people I was quoted in USA TODAY, I go from being a 
nobody to being a celebrity.  
 

14.     Don’t forget YouTube. If you are interviewed on TV, post 
the video of your interview on YouTube. If you can’t get the actual video, 
link to the station’s copy. 
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15.     If the media calls you an “expert” let everyone know. Typically 
reporters want to make you look good so their stories look more 
credible. The Los Angeles Times called me “an online marketing expert.” 
The San Francisco Chronicle called me an “email marketing expert.” 
Who am I to argue? It’s in the newspaper. It must be true. Let everyone 
know. 
 
To get more publicity, consider using our PR LEADS service to get 
quoted directly by reporters. Info at http://www.prleads.com 
 
Good luck with your publicity! I want to see you EVERYWHERE! 
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About Dan Janal 
 

Dan Janal is considered one of the Founding 
Fathers of Internet Marketing because he 
wrote one of the first books in the field. USA 
Today called Dan Janal “a true cyberspace 
marketing pioneer.” The Los Angeles Times 
called Dan “an Internet marketing expert.” 
 
Dan is known for his pioneering work in 
online public relations through his books, 
speeches coaching. Dan has spoken 
everywhere from Beijing to Budapest, as well 
as across the U.S., Canada, Mexico and Brazil. 
He’s even taught at Berkeley and Stanford.  

 
Dan has written six books for John Wiley & Sons and those books have 
been translated into six languages. He earned bachelors and masters 
degrees from Northwestern University. He has been a reporter, business 
newspaper editor and PR professional so he knows how to get publicity 
and how the media works.   
 
As a reporter, he interviewed President Gerald Ford and First Lady 
Barbara Bush.  
 
As a PR person, he was on the PR team that launched AOL.  

 
Currently, Dan is president and founder of PRLEADS PLUS.com, a public 
relations service that helps small businesses get more visibility and 
credibility so they can sell more products with greater ease.  
 
"Dan is the author of "Reporters are Looking For You!" which includes 
tips on how to get more publicity by effectively pitching reporters.  
 
For a free initial review on whether our publicity services can help you, 
please email daniel@prleads.com with “Conversation” in the subject 
line.  
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About PR LEADS to Profits 
 
We offer a variety of publicity services including: 

 Press release writing and distribution 
 Media lists 
 PR LEADS – connecting with reporters 
 Consulting and coaching 

 
For more info, please go to http://www.PRLEADSToProfits.com/   
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