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Introduction  
 

Get ready because this Module will take you all the way up to the 
launch process and it will give you tips on how to make your launch as 
successful as possible. By now, you will have everything in place for 
the launch and there are only a few things you need to do. The launch 
is obviously the most important part of your entire business because 
if it is a success, you will be set up for success in the future. However, 
if it is a failure, you will be disappointed and will likely not be able to 
recover from it!  
 
Module #11 is very important. Take everything you read in this 
module very seriously and you could very well have a very successful 
launch. If you are really taking this business seriously and are in it for 
the long run, then this module will contain valuable information 
regarding what to do for launching your product and equally 
important, what not to do! Set yourself up for success and the 
possibilities are endless! Continue reading for all of my tips and trick 
on product launches and pre and post launch hints as well.  
 
 

The Product Launch 
 

The Big Launch 
You first need to set a date and time to officially “open” your website 
for sales – and you need to stick to this date and time. You will have 
your page and product all set up and ready to go, but your customers 
will not be able to buy the product just yet. You will then have to 
actually open up your sales in an instant so that it is fully available to 
everyone as opposed to a “rolling launch” which is where it is just 
available and you go and buy it – you do not unveil it. You will want 
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to send a surge of traffic and sales to your website and sales page on 
launch day. 
 
The JV partners that you have set up 
will hit their list and tell them about 
the launch. This will often occur with 
pre-launch build-up before the 
launch as well in order to get people 
excited, which we will talk more 
about later. Maybe you even send 
your JVs a video to use so that they 
can get their campaign ready. All of 
these things we are going to go into 
more detail about in a bit but as long 
as you have the basics in your mind 
you will be ready to go! 
 

Your Biggest Sales Page 
The entire launch is just one big sales page. Every element has a 
purpose and a timing to it. It is designed to do something – to 
strategically lead your customer through the sales funnel. You need to 
grab their attention and show them social proof (definition to come). 
The ultimate goal is to get them to the buy button and to have them 
click on it.  
 
With your product launch, it is the same type of thing as the sales 
page described above. It is designed as a way to lead people from one 
thing to another. You want to give them notification, build up interest 
and finally, to lead them to the sales page. When the product does 
launch, they will be desperate to buy it! 
 
 

✔  Quick Tip #1: It is 
more beneficial to you to 
do a big launch as 
opposed to a rolling 
launch. The different 
being that with a big 
launch, there is a 
moment when the 
product is just released 
and available, but with a 
rolling launch, it is 
always available 
whenever. 



 

 

4 

   

 
[Module 11] 

 Copyright © 2010 www.IncomeInfuser.com All Rights Reserved 

The Launch Process 
The following is the launch process described in adequate detail to 
give you enough guidance to see where it will take you. There is 
obviously a bit of flexibility in this process, but you should ensure that 
you are doing all of the steps in roughly the same order. 
 

1. Create a product and develop the product to your satisfaction. 
2. Put a system in place to facilitate the selling of this product. 

a. Set up a website. 
b. You will need a shopping cart for people to buy things 

online. 
c. You will need an auto responder to send out emails to 

your opt-ins. 
d. You will need to put up your website and also a squeeze 

page to collect email addresses and personal 
information.  

3. Test, tweak and optimize the site 
a. You will need to test every little thing about the website 

to make sure that everything is ready to go.  
b. You need to ensure that everything is up to standards 

because your customers and JV partners will not wait 
around for you to fix it. We will talk more about this later 
on in the module. 

4. Find JV partners 
a. Once everything is in place and there are no bugs, you 

can find these partners. 
b. It is important that your systems are working and that 

they will be able to track commissions properly because 
otherwise, JV partners wont work with you.  

c. You need to be able to show them a completely functional 
system. 

5. Pre-launch 
a. You can send out emails to your customers and JV 

partners about what the product entails, when it is going 
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to be released to get them all excited and hyped up about 
it. 

6. JV partners Launch their campaign 
a. The JV partners will send out the information to their 

mailing lists to get everyone excited about the launch. 
7. Push JVs with contests and updates 

a. We will get into this in detail later on in the module. 
8. Launch the product! 

 
 

Creating Buzz and Anticipation 
 

Creating Buzz 
Buzz is spreading awareness about something through word of 
mouth. There are many different tools for creating buzz and I have 
listed just a few below for your reference.  

1. Blogging: If you do a great 
pre-launch and people get 
very excited about your 
product, blogging is a great 
way to enhance this and 
create even more buzz about 
the product. This will instill a 
lot of excitement and activity 
and it will get people talking 
about the product for you.  

2. Podcasting 
3. Social Networks 

a. Twitter 
b. FaceBook 

4. Social Media 
a. YouTube 

5. Press Releases 
 

✔  Definition #1: “Buzz” 
is a very effective type of 
viral marketing that 
involves other people 
getting excited and 
talking about your 
product on your behalf. 
You donʼt even have to 
do anything! 
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Asking For Feedback 
You need to get people interacting with you. If you ask for feedback 
you will get people talking about your product and they might actually 
give you some helpful advice. You can use the feedback as social proof 
on your blogs and on twitter. This will give you additional content and 
also some help where you may need it.  
 

Creating Anticipation 
Send out “teaser” information about the product. You should tell your 
opt-ins how your product and the technique in your product is 
amazing and that it has had proven results with yourself and others as 
well. You can send out information about the product to them. One 
thing to be careful about is talking about the money making potential 
that your product has. There are guidelines in talking about this and 
you must ensure that you follow them. You should just fully explain 
how your product works and exactly what it did for you.  
 
You will want to get them really excited and asking “when is this 
product going to be available?” People should basically be begging for 
the product to be released. If you gradually release new information a 
couple of weeks before the launch, this will hopefully have this effect 
on your potential customers. You should make a video about the 
specific date and time as to when it is going to be launched. This will 
get people all worked up and they will put it on their calendars. This 
effect will be intensified if you have worked in scarcity properly. If 
they know there are others on the list, they will want to beat them to 
the punch to ensure that they a copy of the product! 
 
You can show pictures and video clips of the actual content to get 
people excited as well. Even if the product you are promoting is just a 
download product, you can create E-Covers and get it to the point 
where it is tangible and they can actually see it. If it is a training 
product, show excerpts from it with video clips and screen shots. One 
thing you can do easily is take the best parts of the video and make a 
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30 second cut. You do not even have to have sound, you can just play 
music over it but it will still get people excited about the product! 
 
You should send people to a blog and they can start talking and 
reading about it. If you set up a blog for the product and start sending 
people there, you will be amazed at the results. On the blog, you 
should put the videos you made and release information and people 
will start making comments and talking back and forth. This will 
essentially hype up the product for you! 
 
Finally, forums will also help spread the word. If you get in there and 
answer some questions and talk about the product, this will get other 
people talking about the product as well.  
 

The Pre-Launch 
There are a lot of things to consider during the pre-launch phase of 
your product. Just a few of those things are listed below. 
 

Let them know who you are 
You want to get your crowd warmed up and make sure that they are 
pumped up about your product. You want them to know who you are 
and the value that you offer by the time you have actually launched 
the product. You will have JVs sending you clients so you want to 
make sure your JVs know a lot about you as well. Part of the goal is to 
get to know your customers and JVs in a short period of time so that 
they trust you and are more likely to buy from you. If they know you 
don’t give away junk, this will go a long way. 
 

Create Summaries of Product 
You should create a PDF version or a video of your product (if that is 
possible) that has really good content. Give this to your JVs and have 
them send it out to their list to get people excited about your product. 
Another thing that usually works if the email did not get many clicks 
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is to have the JV post the link to your 
PDF or video right on their website. 
This would likely get more credibility 
than an affiliate link because it can be 
found directly on their website. If 
they did not click on the link in the 
email they are definitely more likely 
to click on the link on the website. 
 

 

If your free stuff is so good… 
You want your customers to think this: “If his free stuff is so good, I 
wonder what he charges for.” This is a really big part of being 
successful. If you really push your high quality free items that give the 
customers real value, then they will be a lot more inclined to buy the 
stuff you are charging for. One thing that I have noticed is that many 
marketers just talking about themselves in the free products they give 
away. I have seen this a lot where people host a free webinar and all 
they talk about is themselves. This is not good! There has to be a sales 
pitch there but you also have to offer some value to the customer 
otherwise you are just wasting their time. You have to give them value 
in the form of training, education and knowledge otherwise they will 
not return. 
 

Use your Momentum 
You need to use the momentum that you have created to keep your 
sales going through to the next product. Literally right after the 
launch of the first product, you need to keep talking to people about 
the project that you have got coming up next. You obviously need to 
have this product in mind already! Have another opt-in page set up so 
that you can send people to this when they buy their first product 
from you. They are going to be more likely to buy it here because they 
are so excited about the first product. Then, after releasing the 
product and selling it, send out a notification as momentum is still 

✔  Quick Tip #2: By 
offering your customers 
something of real value 
for free, they will start to 
think what could you 
possibly charge for if 
your free stuff is so 
great! 
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going. Likely people that are really happy with the product will opt-in 
to the notification and you will keep the ball rolling! 
 

Social Proof 
 

Very Powerful Psychological Mechanism 
In a nutshell, social proof is essentially the phenomenon of when we 
look to other people to validate and to guide our own actions. Based 
on what they do, that is what we are 
going to do. Not only do you want 
your customers buying your 
products because everyone else is, 
but you also want your JVs to feel 
like they are missing out if they do 
not promote your product because 
other JVs are all on the bandwagon 
promoting it. This is actually a very 
powerful tool that we often do not 
take full advantage of. 
 

This works with Customers and JVs 
As mentioned earlier, you can use social proof to help validate the 
actions of JVs and customers. Using the example above, if the JVs see 
that a lot of other JVs are promoting your product, they wont want to 
miss out and they will get in on it. And with customers, if a lot of 
people are buying it, they will buy it too! It really is that simple. 
 

Drive Traffic to your Blog or Forum 
To get people excited and involved in your product before and during 
the launch, send them to a blog so that they can make comments and 
get others excited as well. This actually really works! If there are lots 
of comments on a blog, people will feel the need to comment as well 
because they wont want to miss out. This is why I recommend setting 

✔  Definition #2: “Social 
Proof” is the 
phenomenon where we 
look to our peers to see if 
it is “okay” to do 
something. We seek 
social validation for our 
actions.  
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up a JV blog and a Customer blog so that way both can get excited 
talking about different things. If you have a really “popular” JV and 
some other JVs come to the website and see that they are talking 
about the product in a positive way, this will really motivate them to 
push and try to get you a lot of sales.  
 

Scarcity 
We have talked a bit about scarcity previously but we should touch on 
it again because it is a very important tool to use during the pre-
launch phase. Basically, scarcity means limited quantity but high 
demand. If you have ever taken an economics class, this should be 
incredibly familiar to you! It means that there is more demand for a 
product then is available, so some people aren’t going to get it. 
 

You should use phrases like “Limited 
Time Only”, “Limited Quantity 
Available”, and “Limited Seating”. A 
perceived scarcity will generate a lot 
of demand because we as consumers 
want to have something that others 
will not have and cant have. If we 
have an opportunity to grab 
something, this will really motivate 
us. 

 
One more thing on scarcity – it has to be genuine. If you are just 
saying these things and you are not following through on it, people 
will catch on and they will not be happy. If you say you are only 
selling 500 copies, but you sell 1,000, people will be really upset with 
you and you can be guaranteed to have lost a customer.  
 
 
 
 

✔  Definition #3: Scarcity 
only works when it is 
genuine. If people feel 
like they are missing out, 
they will be very inclined 
to get your product when 
they can. If they think you 
are bluffing, they wont be 
happy at all.   
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Pre-Notification List 
You will obviously want to get people really excited, really early. The 
pre-notification list is a great way to get people to sign up and get 
excited. Every once in a while (maybe every few days), you should 
send out an email with reminders and some tips so people are 
basically at the point where they have made the decision to purchase 
the product before even arriving at the sales page.  
 
You should create a sub-list of hot buyers. Basically, you can qualify 
the traffic you are getting and initially, the people who opted-in in the 
beginning will get a message from you trying to qualify them. You will 
tell them a bit about the product and give them the opportunity to 
opt-in to an elite mailing list that gets information that the regular 
mailing list doesn’t. This essentially lets them tell you that they are 
very, very serious about the product. They are now your “elite” 
customers, and this is how you treat them. The sub-list is very serious 
and these customers really want the product. You will talk to them in 
a different way because they have shown to you that they are 
committed and dedicated to your product, so you should do your best 
to make them happy! 
 

Affiliate Programs 
This is a great way for your pre-launch to actually multiply in size. It 
is very simple and here is how it works. You have an affiliate link that 
you give to each person and that way, when it was their link that sent 
someone to the site, that person would get credited for the sale. It is a 
bit tricky to actually make the links yourself, which is why for your 
first few affiliate campaigns, you should actually use a site online that 
does it for you. My personal favorite is ClickBank and I recommend 
that you use this one for your first time. It essentially does everything 
for you and it is a great way to start out.  
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Marketing Plan and Materials 
 

Create Urgency 
You can create urgency by telling them that there is a limited quantity 
that you are going to be selling (and actually limit the quantity). It is, 
as I have mentioned, highly recommended that you do this with 
honesty. You need to let them know that they can trust you because 
eventually people will associate your practice with you and your 
product and if they don’t like the way you conduct business, they will 
not even think about buying your product. 
 

Focus on Value for JV and Customer 
This means putting together a package that is valuable for everyone. 
When all is said and done, you want everyone to walk away saying 
that they got the upper hand. The customer will think that they got an 
extremely good deal for the money that they paid. The JVs will be 
happy because they have built a strong relationship with you and they 
are happy because of the commission they have made. And you will 
obviously be ecstatic because your product launch was a huge success! 
 

Create a JV Membership Area 
You can create a JV membership area that is just for JV partners. 
Upon signing with you, they will get a password and they will be able 

to access the JV blog. It will be a blog 
with updates and initiations with 
videos. The videos will be you talking 
to them and making it very personal 
because that is the most effective 
way. Talk about how it is going to 
benefit them! 
 
You will also want to make a sales 
letter type JV invitation page. What I 
recommend doing for this is that you 

✔  Quick Tip #3: By 
providing an exclusive 
area for your JV partners, 
they will be excited to be 
on the “inside” and they 
will not want to 
disappoint you. By 
treating them well, you 
set yourself up for even 
more sales! 
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have a sort of sales page describing to the JV what they are going to 
get. You talk about the benefits, commission structure and the whole 
program. At the top of the “sales page” you have a video that contains 
a lot of information and is you talking to them giving them tips and 
tricks about your product. Also, do not forget to actually give your JVs 
the products that you are trying to promote! 

 
Create Videos for JVs 
You should create videos for the JVs and send them to your partners 
before the launch. You want these videos to prepare them for your 
launch and tell them what is ahead and what sort of angle they should 
take. You can give away bonuses (or at least introduce the concept) 
and tell them how everything works. Ease their mind but also get 
them excited about your product! 

 

The Affiliate Tools Page 
This is a page for all of the JVs and regular affiliates as well. This is 
just a page set up that gives sample ads, banners, emails, keywords, 
articles, reports etc all relating to your product and how they can best 
promote it. You will provide all of this information to help all the 
affiliates and JVs that are going to be promoting your product. It is 
essentially just a page with a lot of tools that they can easily download 
for free and use them in their advertising and marketing campaigns. 
You want to make this as easy as possible for your JVs and affiliates 
so provide them with some help! Be creative and take feedback on 
this because this will allow you to think outside the box. 
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The JV Contest 
One thing that you should consider implementing is a JV contest, 
which is basically a competition among all of your JV partners to see 
who can sell the most. You will want to do this because it will likely 
explode your JV participation and you will probably make a lot of 
profits from it. You may have to sacrifice a few dollars from your sales 
to put on an effective contest, but with the contest you will make a lot 
of money so it shouldn’t be a problem! 
 

Creating Videos 
You should create videos to explain the commissions, the contest 
details and the product and bonuses that the JVs should offer their 
customers. By thoroughly explaining the competition, you will gain 
understanding from your JVs and they will be really excited about it, 
just like you are. Give them ideas of bonuses they can offer to their 
customers along with your product so that the customers are more 
likely to buy it. If a couple of the JV partners are offering bonuses to 
their customers, you can be rest assured that the rest of them will 
because they do not want to be left behind in the competition! 

 
Keep all JV Partners Updated 
Once they start promoting your 
product with a bonus, tell each JV 
partner via the blog what is going 
on. For example, you could say such 
and such JV partner is promoting 
with this package, and such and 
such is doing this. Other JVs will 
see that and see that they need to 
step up their game! You should 
keep a list on the site of who is 
selling what so JV partners can see 

✔  Quick Tip #4: By 
keeping all of your JV 
partners updated during 
the contest, you will 
foster a sense of 
competition among them 
and they will all try and 
improve in order to beat 
each other! This will 
obviously increase your 
sales.  
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where they need to strive to be at if they want to win the contest.  
 
If you give updates on the status, this will motivate JVs to continue 
doing what they are doing, only better. You can even do this in the 
pre-launch phase with the number of opt-ins JV partners are getting. 
On the blog you would say such and such JV partner has 5,000 opt-
ins. If the JV reading it is way down at the bottom, they will get in 
gear! When you launch, you can do the updates with actual sales 
numbers so that your JVs are always in the loop.  
 

Bragging Rights 
Once the contest gets underway, the JVs will be fighting for bragging 
rights, which is actually an amazing motivator. They can brag that 
they won your contest or achieved X amount of sales and this will 
really go a long way with them.  
 
 

Test and Re-Test 
Literally the most important part of your product launch is that 
everything is ready and there are no bugs or kinks in the system. If 
there is, people will see you as unprepared and this will dissuade 
them from purchasing your product. There is nothing worse than a 
big launch day that you have to postpone because you didn’t test 
everything and you found out last minute that something didn’t work. 
 

Test Everything 
When I say everything, I mean everything. You can never be too 
careful in a situation like this. You will not want any technical delays 
so do not overlook anything. Do a test transaction. Look for anything 
that could conceivably cause you problems. One good trick for this is 
have a friend who is relatively new on the Internet go through your 
site like a regular customer would. They should look for any dead 
links, error messages or any kinks in the website that you might want 
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to fix. Have them go through the purchasing process and see if it all 
works. You should also go through the purchasing process as well just 
to make sure it is good to go and so that you know it is idiot proof. 
 
 

Test Order Processing 
You will especially want to test payment stuff, affiliate tracking and 
other things that could really be a problem. If something happens to 
your affiliate tracking and it stops working, your JV partners are 
going to be so upset because they will get no credit for their sales. Test 
download pages and links and as mentioned in previous modules, 
make sure to test out your emails yourself before you send them out! 
This includes clicking on the links in the emails as well.  
 

The Launch 
When you are all ready to launch, send out an email to your JV 
partners about a week in advance telling them when the launch will 
be and at what time. Then, about 15 minutes before the actual launch 
time, send out an email to all of your JVs saying that your product is 
live, go! They will then send out an email to all of their lists and the 
product will be live. You will want to be there watching everything. Be 
ready to tweak and be available to fix any bugs you may encounter.  
 
You should sign up for Google alerts to stay up on the buzz to see if 
anyone is commenting on your launch and if so, what are they saying.  

 
You should also closely watch your 
shopping cart. During one of my 
product launches, I was getting so 
many orders that my shopping cart 
failed because the company thought 
there was some fraudulent activity 
going on so they just shut it down. 

✔  Quick Tip #5: Contact 
the shopping cart 
company that you use 
and let them know that 
you will be getting a lot 
of transactions ahead of 
time so that they do not 
shut it down on launch 
day! 
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What you can do to avoid this is contact the shopping cart company 
before hand and let them know that you are planning to get a lot of 
transactions so do not shut it down! That way you can prepare them 
for what you expect to happen so that you can stop it from happening 
to you! 
 

Post-Launch 

 

Follow up with JV Partners 
After the launch, you should follow up with your JV partners 
immediately. Post sales updates on the blog and send personal thank 
you notes to each JV that you partner with. Even if they flop and do 
not make any sales, thank them for their participation and support. 
Let the JVs know the total sales that all JVs made together so that 
even the JVs who flopped can see that others actually succeeded. This 
will motivate them for your next launch.  
 

Follow up with Customers 
Follow up with your customers and make sure they are happy with 
your product and if they have any problems to let you know. Ask for 
feedback on your product and use it as testimonials on your site and 
on the blog.  
 

Paying JV Partners 
You should pay your JV partners within 30 days of the launch or after 
the refund period. If at all possible, I try to pay my JVs 3 or 4 days 
after the launch to show them that I really valued their time and 
effort. Even if there is a refund period and I could lose a bit of money, 
it will be offset by the great relationship that I will have solidified with 
the JV by valuing their work. I would much rather have good 
relationships than a few hundred extra dollars. This way they get to 
see the fruit of their labor right away and they will be very excited 
next time I call on them! 
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Keep the Momentum Going 
Do not forget to keep the momentum going! Push your next product 
right away and make sure that the follow up product is better than the 
first one. Get people excited about the fact that there is more coming 
from you.  
 

For Further Help… 
 

Go to www.aimbizsupport.com for any problems or questions that 
you may have about starting and Internet business. 
 
Remember this: The launch will only go well if you have tested 
everything more than once. You really cannot afford any kinks in your 
site so make sure you take the time to test it before you launch! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

www.aimbizsupport.com  
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INCOME INFUSER and INCOME INFUSER PUBLICATIONS are trademarks of Dynamic Prosperity Inc. 
 
 
Published by:  Dynamic Prosperity Inc. 
   17-2595 Main Street 
   Winnipeg, Manitoba R2V 1M5 
   Canada 
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[Module 11] 

 Copyright © 2010 www.IncomeInfuser.com All Rights Reserved 

IMPORTANT TERMS AND CONDITIONS OF PURCHASE/USE 
 
Income Infuser products are educational information publications and are not related to any company or 
business opportunity of any kind. The purpose of this guide book and any accompanying literature, audio 
files, videos, images or materials in any other format ("publication") is to provide education on internet 
marketing, personal development, direct marketing and other techniques that may assist business owners to 
grow their business ventures. 
 
This publication provides the Author’s opinion in regards to the subject matter contained herein. Neither the 
Publisher not the Author intends, with this publication, to render legal, accounting or other professional 
advice. With regards to the licensing of a business enterprise or any other legal or accounting matters, the 
Publisher and Author recommend that the reader seek the advice of an appropriately licensed professional. 
The Publisher and Author disclaim any personal liability, both tangible and intangible, loss or risk incurred as 
a consequence of the use and application, either directly or indirectly, of any advice, information or methods 
presented herein. 
 
The information included within INCOME INFUSER with regard to various business or marketing methods, is 
for information and educational purposes only. Any money spent in setting up, running or marketing your 
own businesses -either as described in this publication or otherwise- is the sole responsibility of the business 
owner. 
 
If you make a decision to use the techniques taught in any of the INCOME INFUSER publications for your 
business, please be aware of the following conditions: As with any business, your results will vary, and will 
be based on your individual capacity, business experience, expertise, and level of desire. There are no 
guarantees concerning the level of success you may experience. Any testimonials or examples used are 
exceptional results, which do not apply to the average user, and are not intended to represent or guarantee 
that anyone will achieve the same or similar results. Each individual’s success depends on his or her 
background, dedication, desire and motivation. There is no assurance that examples of past earnings can be 
duplicated in the future. No one cannot guarantee your future results and/or success except yourself. There 
are some unknown risks in every business and on the internet that you cannot foresee which can reduce 
results. We are not responsible for your actions. The use of these publications, information, products and 
services should be based on your own due diligence and you agree that our company, publisher, author, 
affiliates or subsidiaries are not liable for any success or failure of your business that is directly or indirectly 
related to the purchase and use of our publications, information, products and/or services. 
 
Any testimonies in this manual, audios, videos, images, or in the sales material promoting this publication 
were unsolicited and/or extracted from public media such as the Internet. They have NOT been verified for 
accuracy or truthfulness. These testimonies, although believed to be completely accurate, should not be 
used as an indication or prediction of your results. No incomes are represented or guaranteed of any amount 
for any user. All examples are for illustration purposes only. You could do better or worse. Results of use of 
these techniques may vary widely. 
 
By the purchase and use of this publication, buyer acknowledges that the Company, Author, Publisher, 
Subsidiary's, as well as any person or entity referenced (Affiliates), disclaims any and all liability, both 
tangible and intangible, loss or risk incurred as a consequence of the use and application, either directly or 
indirectly, of any advice, information or methods presented by company through any and all mediums 
including, but not limited to, oral and written direction. All money spent in setting up, running or marketing 
your business -either as described or otherwise- is your own sole responsibility. Author/Publisher/Affiliates 
does not accept responsibility for any money spent, lost or gained. Furthermore, Author/Publisher/Affiliates 
renders no legal or accounting opinion of any kind related to the legal compliance or financial soundness of 
any product, service or program offered by or through Author/Publisher/Affiliates and/or our clients or 
affiliated companies. 
 
The Company, Publisher and Author strictly prohibit any unauthorized duplication or distribution of this 
material. Any violation of copyright will be prosecuted to the fullest extent of the law. 
 

COPYRIGHT ©2010 INCOME INFUSER PUBLICATIONS. ALL RIGHTS RESERVED. 
 
 


