
 

A Proven Method for you to 
“Write your own Pay” 

 
 

 

“Email Mastery” 
 

9 

 
 
 



 

 

2 

   

 
[Module 9] 

 Copyright © 2010 www.IncomeInfuser.com All Rights Reserved 

Introduction 
 

Once you have gotten people to sign up for your email list, there are 
many things you must continue to do to make sure they enjoy your 
list and that your list actually translates into long, lasting 
relationships with these potential customers. As I have mentioned in 
a previous module, there is money in the list! Getting the list is 
important but it is what you do with the list that will determine 
whether your business is a success or not. There are somethings that 
you need to understand about utilizing the list in order to be able to 
draw the maximum amount of value per opt-in as you can.  
 
This module will teach you all about different strategies and technical 
tactics to use in order to maximize your email list’s value. We want 
you to get the most out of the list and learning how to interact with 
people on your list is just one way to bring success to your business! 
This module will give you a lot of technical and practical information 
regarding email lists, and in order to reap all the benefits, make sure 
you can apply all of the ideas! 
 
 

What is the Magic Formula? 
A lot of people will say that for email marketing, there is no secret to 
it – but they are wrong! There is a secret and that secret is that you 
need to get every person on your list to know you, to like you and to 
trust you. If you get all of those three things, you will have an 
incredibly lucrative mailing list. If you can expose yourself to them, 
they will get familiar with you and hopefully they will like what they 
see. You need to make them see that you are helpful and that you are 
trying to provide them with good quality content. This will lead to 
trust, and their trust is incredibly important. If you deceive them, you 
will likely never get their trust back and you will have lost a potential 
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customer. When your customers trust 
you, your click through rate (CTR) will 
soar! 
 
You want to ensure that when people 
get an email from you, they actually 
want to read it. You do not want to be 
one of those email marketers that has 
“automatic deletes”. This basically 
means that your emails are automatically deleted from their inbox 
and the only reason they have not unsubscribed from your emails is 
that they just cannot be bothered. You will achieve this status if you 
keep bombarding your email list with offers selling them something. 
If you do not try and build a relationship, you will be wasting 
opportunities to sell to these customers in the future. If you build a 
relationship, when the time comes to actually sell products, you will 
have a much higher response rate.  
 

Email Marketing 
 

What is Email Marketing? 
The basic definition of email marketing is that it is a form of direct 
marketing that uses electronic mail as a means of communication to 
an audience. It does this by sending emails with the purpose of 
enhancing the relationship between you and your customer and it is 
used to encourage customer loyalty and repeat business.  
 

Advantages of Email Marketing 
There are many advantages to email marketing and after you read 
this section, I’m sure you will be convinced that it is something you 
want to do for your business. 
 

✔  Definition #1: A 
“Click Through Rate” 
(CTR) is the percentage 
of people that click on a 
link after having viewed 
it, whether it be on your 
site or through an 
email.   
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(1) Email marketing provides you with a highly targeted 
distribution of information and it does this affordably and 
automatically. With the use of auto-responders and the 
programs we have previously talked about, managing and 
sending out emails is so easy. Instead of researching and 
managing search engine optimization plans and pay per click 
campaigns, you can get visitors and customers the easy way. 
Although you will have to do SEO and PPC at some point, 
this is a great way to start. It is affordable and automatic. 
You can set up the program to do whatever you want and you 
do not have to do it manually or all the time, it does it for 
you! 

(2) Secondly, you can easily track your performance and 
accurately relay your return on investment (ROI). With auto-
responders, you will see the click through rate of your emails. 
You will be able to see how many people open your emails. 
This will help you find your weak link, fix your weak link, 
and therefore make more sales. As mentioned, tracking is 
incredibly important to all facets of business, and email 
marketing is no different. As long as you have tracking in 
place, you will be able to constantly improve your emails to 
ensure that you are building a solid relationship with your 
opt-ins. 

(3) The email arrives literally in seconds, and the results can be 
calculated quickly. When you have a product to sell, you can 
set up a list and email it and within twenty minutes you will 
be able to see how effective the campaign was and what sort 
of results you can expect from this product. You will know if 
the conversion rate is good for the email or squeeze page, or 
whatever you are sending your customers to.  

(4) It gives you the ability to get more exposure and to push 
information to your markets as opposed to setting up a 
website that waits for customers. The best way to get sales 
and customers is to be proactive, and this is exactly what a 
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mailing list is. You want to constantly be in contact with 
people as opposed to waiting for them to come to you.  

 
 

Disadvantages of Email Marketing 
There are not that many disadvantages of email marketing, although 
there are some. Even though there are some, these disadvantages are 
by no means an appropriate deterrent to not do email marketing.  
 

(1) The first disadvantage of email marketing is that sometimes, it 
is difficult to distinguish between legitimate emails and 
Spam. Spammers are getting very savvy these days and are 
able to make spam look like real emails. Because of this, 
spam filters are necessary for most people in order to guard 
their inbox from these types of emails. As many people use 
spam filters, your emails could get lost forever and just never 
be opened. We will talk about ways around this later but it is 
important to be aware that this does happen.  

(2) The CAN-SPAM Act of 2003. 
You should read up on this Act 
and make sure you know what 
it says. Essentially, it was 
passed and has regulations 
saying what you must have in 
your email if you do not want to 
be considered spam, and also 
what you cannot have if you do 
not want to be considered 
spam. Knowing the regulations 
will help your email marketing campaign significantly.  

(3) As many as 1/3 of people who opt-in to an emailing list will 
enter a bogus email address. Most people that do this do so 
because they want a free offer but they do not want to get 
emails, so they will intentionally put in a false email address 
and still try to claim the free offer. If you make it clearly 

✔  Quick Tip #1: The 
CAN-SPAM Act of 2003 
has regulations on what 
is considered SPAM 
and what isnʼt. In order 
to avoid being 
considered SPAM, you 
should read what is 
acceptable and what is 
not.  
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known on the opt-in site that the people will get the free offer 
via email, you can curb a lot of the bogus emails that you 
would normally get.  

 

Emailing Problems 
If you are new to this, as most people probably are, you will likely 
have some reservations and questions regarding email lists and some 
issues that come along with these lists. Firstly, you may be thinking 
will your message ever be read? You must carefully consider this 
question and know that there are a lot of aspects that come into play 
when answering it. One thing you can do to stop worrying about this 
would be to let your opt-ins know that they should add you to their 
safe-sender list in their inbox. As a lot of us use different email 
servers such as Yahoo, Gmail and Hotmail, each server will have 
different filters. By suggesting that your opt-ins add your email to 
their safe sender list, you are giving yourself a better chance of ending 
up in their inbox.  
 
After that broad issue of whether or not your email will be read, below 
I have compiled a list of numerous email-opening problems. These 
are common problems associated with email lists and if you are 
familiar with them, you can do your best to guard against them and 
ensure that you are doing whatever you can to give your email the 
best chance of being read! 
 

Not Understanding your Audience 
You need to understand your audience and adjust your mailing 
frequency accordingly. For example, some niches would love being 
emailed once a day (a popular example that has recently come to light 
is Groupon), but other niches would only like being emailed once a 
week at most. If you understand your customer, you will have a better 
idea of what they would like. However as a general ground rule, you 
should email at minimum twice a month. You can test and see what 
your niche will tolerate. You can use your auto-responder to track 
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your unsubscribe rates with different frequencies so you can see what 
works best for your niche and what your opt-ins prefer as a group.  
 
 

Ineffective Subject Line 
An ineffective subject line is one of the major reasons why an email 
will not get read. It needs to be compelling and relevant to the niche 
that you are emailing, and you need to offer them a benefit that would 
be worthwhile to them. You really do not want to try using deceptive 
headlines because not only is this breaking a CAN-SPAM regulation 
but it will also lead to your opt-ins not trusting you and therefore, you 
have lost a customer.  
 
In your subject line, you should tell them what you are going to do for 
them and that you will be providing them with good content. In doing 
this, they know that there is something good in your emails and it 
gives them a reason to open them.  
 

Bad Delivery Time 
There are certain times of the day and 
certain days of the week that will not 
yield the best results. For example, 
Tuesdays are a pretty good day for 
doing email campaigns because the 
rush of Monday is over and things have 
settled down a bit. On the other end of 
the spectrum, you don’t typically want 
to do an email campaign on Friday and 

Saturday because people are busy doing other things and hanging out 
with friends and family. Another thought is that you probably don’t 
want to send out an email at 10 pm at night if you are looking to 
generate immediate traffic because that will just not work for you! 
 
You will want to test your email list and see what works best for you. 
By experimenting with certain times and days, you will be able to see, 

✔  Quick Tip #2: By 
compiling a list of 
reasons why people do 
not open your email, 
you will be better 
prepared to deliver 
better emails at the 
right time and make 
sure that your opt-ins 
read them.   
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using tracking, which yields the highest response and start to use that 
more. This will also help you get some consistency to your email 
campaigns so people can look forward to an expect your emails at a 
certain point on a certain day. 
 

List Fatigue  
Sending out too many emails is another way to get people to avoid 
your emails and unsubscribe. You do not want to bombard your opt-
ins with so many emails that they just get overwhelmed and want 
them to stop. 
 

Poor List Quality 
If you are emailing an old list you will probably have a lot of “bad” 
email addresses on it. By this, I mean emails that are outdated and no 
longer in use. To eliminate this, periodically send out an email asking 
contacts to update their contact information. I do this once every 3-4 
months or so. This gives customers a chance to input their new 
information and keep up to date with your emails. 
 

Bad Content 
This just means that what you are giving them in the actual email is 
no good. They want useful and compelling content! If you give them 
something that is uniform and not unique, they are going to have no 
reason to read it. So make sure the 
content is uniquely yours and has your 
own voice to it. Customers will be able 
to tell if they are reading content they 
have already seen before so make sure 
yours is creative and different! 
 

Spam Filters 
This is just a technical issue but it is 
often really difficult to overcome. You 
have to be careful about the amount of 

✔  Quick Tip #3: Spam 
filters are sometimes 
hard to overcome, so 
you should test your 
emails against a spam 
filter before sending 
them to your email list 
to make sure that they 
will go through and that 
your readers will 
receive them.   
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links that you put in your emails because this is one thing that spam 
filters look for. Most of the filters will give you a spam score before 
you send out your email, and you want to make sure that your spam 
score is low enough that your message will not be filtered into the 
spam folder of your recipient’s inbox.  
 
 

Components of the Email 
There are many different components of the email that you will be 
sending out to your list, and you want to make sure you fully 
understand what you are sending and the message that you are giving 
off. There are certain things that you should always do and there are 
obviously certain things that you shouldn’t do. I have broken it down 
by email component, where we will talk a little bit more about each. 

 
“From” Field 
Who is it from? You will want to put your name here (or perhaps a 
newsletter name) but make sure whatever you do put is consistent 
because this will be the first thing they identify with your company 
when they receive your emails. If they recognize whom it is from, they 
will be way more likely to open their emails.  
 

Subject Line 
What is in it for me? We talked a bit about subject lines earlier, but 
again, you will want to let them know what you will do for them in the 
email in this subject line. Again, do not use deceptive subject lines 
and avoid words like “promotions, special offer, free, limited”. A lot of 
people try this, but spammers do as well and so we have tuned 
ourselves to ignore these types of words and associate them directly 
with spam. As long as you answer the question “what is in it for me?” 
from the readers’ perspective, you should be well on your way to 
coming up with a good subject line. Make sure to keep it short but 
also provide something for the readers. 
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Message Body 
This is a really large topic so I have broken it down into small areas 
that you will want to adhere to.  
 
Personalize the Message: The auto-responders will have a way to 
personalize the message. You will insert a special field where the opt-
in subscribers name will go. When people sign up for your newsletter, 
they will usually put their name and email address in. When you 
create an email, you will have an insert field for their first name – and 
you will just pop their first name in there. You want to do this in every 
message, but try to stay away from doing it in the subject line. There 

are obviously always exceptions to the 
rule, but in general, you should only 
use their name in the message. One 
main point to keep in mind is that you 
are never writing to the list, you always 
write to a person on the list. Because of 
this, each email needs to be 
personalized in order to get the most 
out of the email.  
 

Develop Trust: You will develop trust by providing what the subject 
line promised the readers. Make sure that you do not over-promise 
and that your content actually does what you said it would do. If you 
under-promise and over-deliver, your customers will be much 
happier than if you over-promise and under-deliver. Trust is very 
important and it is hard to get back once it is gone.  
 
Be Friendly and Personal: The readers need to get to know you. 
They should be familiar with your writing style and mannerisms and 
these characteristics should distinguish yourself from all other 
marketers – the readers should be able to tell that it is you. You 
should engage and entertain them with your writing but also be 
informative and helpful at the same time.  
 

✔  Quick Tip #4: Trust 
is very easy to lose so 
make sure that your 
subject line is honest 
and reliable and that 
you are not over-
promising anything to 
the reader.    
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Provide Light, Creative and Original Content: As mentioned 
before, readers will know when they are not reading original content. 
Chances are that your readers are also on someone else’s list, so make 
sure your content is your own so that they do not re-read the same 
stuff twice! Even if you take the basic idea from somewhere, you need 
to make sure you customize it in your own writing style. 
 
Describe the Benefits: Whether you are giving something away for 
free or you are trying to sell something, make sure that you describe 
the benefits of whatever it is that you are offering. You are giving 
something away to cultivate the relationship, so you want to make 
sure the people know the benefits and therefore, want what you are 
offering. 
 
Do not be Misleading:  The body of your message should not leave 
your readers with an uneasy feeling, and it should definitely not leave 
them guessing. If you try to pull “tricky” stuff in your messages, it 
usually backfires. It is best to keep it simple, informative and creative! 
 
Use Urgency and Scarcity: This is a really important concept and 
it needs to be done tactically, effectively and discreetly. You do not 
want to over-hype anything but using urgency and scarcity together is 
very powerful. It creates the fear that you are going to miss out on 
something, which is an incredibly powerful motivator. It causes 
people to act on this fear and take up your offer right away.  
 
You can use this tactic with many methods. For example, if you are 
offering a webinar, limit it to 200 seats so that there is some scarcity. 
But make sure if you say you are limiting it, then you actually do – 
don’t lie to your customers! Furthermore, if you fill up the 200 seats 
make sure that for the next webinar you offer, you tell them that you 
sold out last time and that you have increased the space to 300 seats! 
This will create an even bigger sense of urgency.  
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Finally, as mentioned, do not overhype things. Just give them the 
facts. Communicate the time-sensitive deadlines without the hype 
and the customers will create the hype all by themselves.  
 
Have a Clear “Call to Action”: Tell your readers specifically what 
you want them to do. If you want them to click on a link, tell them. If 
you want them to buy something, tell them how and where to do that. 
Tell them exactly what they are supposed to do. Where things might 
seem straightforward to you, others might need a bit more direction 
so take the time to help them out. 
 
Remove all of the Risk: If you are 
selling something (or even if you are 
giving something away) make sure in 
the email you let them know that they 
will have no risk when trying the 
product. Offer them a money back 
guarantee if the product doesn’t work 
out the way you promised, so that way 
they are more likely to try the product 
because there is no risk on them.  
 
Provide an Unsubscribe Link: This is a CAN-SPAM requirement 
so you need to put this at the bottom of all of your emails. 
 

Signature 
Your signature is a piece of text inserted at the end of your messages 
and there is usually a setting in your email provider that you can 
configure your signature to be the same each time. When you create a 
new message, you do not even need to sign it, this feature does it 
automatically for you.  
 
In terms of the content of your signature, it should contain the 
company email, name and tagline. It should be a maximum of six 
lines and again, you do not want to have too many links. You can 

✔  Quick Tip #5: 
Removing the risk of 
purchase and putting 
all of the risk onto your 
business will convince 
more customers to 
purchase your product 
because there is no risk 
on them.  
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provide a link to your website and maybe something else that you are 
promoting but that is all you should put in your signature in terms of 
links. 
 

Physical Mailing Address 
You need to have a physical mailing address in your email under 
CAN-SPAM requirements. I recommend that you get a PO box to 
keep your personal mailing address private. 
 

Campaign Tip 
One campaign tip that I will provide to you here is that you should 
always test your broadcast messages before sending them out to your 
entire list. This means testing all of your links, merge fields, spelling, 
SPAM score, etc. There is nothing more embarrassing then sending 
out an email that has broken links, spelling mistakes, the wrong 
attachment etc. With most auto-responders, it will have a feature 
where you can send yourself a test email beforehand, and you should 
definitely use this.  
 

Messages and Follow up 
Sequences 
 

Messages 
There are different types of messages that you can send to your opt-
ins, which we have briefly touched on in previous modules. 
 
Follow Up Messages: These messages are sent in sequence. If you 
sign up, you will receive message one immediately after signing up, 
and message two the following day (and so on).  
 
Broadcast Messages: These messages are sent out to the group as 
a whole or a specific section of the group. For example, you can 
segregate your email list and send out a broadcast email to everyone, 
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to a certain group such as a certain age group, new subscribers etc. 
You can target certain opt-ins within your email list to get the most 
effective response from your emails.  
 

Follow Up Sequence 
There are obviously many different approaches to email lists but I am 
going to tell you what I do for my email list and let you know that it is 
actually really effective for my business. 
 
Message 1: This message needs to be sent out immediately and 
welcome your new subscriber and offer them anything that you have 
promised them upon signing up for your email list. Do not send them 
anything as an attachment even though it may seem convenient. 
Make sure to send them back to your site through a link so that you 
can get them browsing on your site and maybe stick up some 
monetizing links on the webpage. 
 
Message 2: Remind them of the newsletter or the product that you 
offered, and help them with the common issues related to 
downloading and using the offer delivered in message one. Refresh 
their memory about you and do not forget to be really helpful! One 
pointer is do not try and sell anything in this message – you are 
purely trying to help them here.  
 
Message 3: In this message, you will provide them with other 
helpful resources. For example, maybe you ask them if they got a 
chance to check out what you sent them the other day and if they had 
any questions or concerns about their free product. 
 
Message 4: Offer personal help. No selling happens in this message. 
Ask them if there is anything that you can help them with. 
 
Continue with your follow up messages until you feel like you have 
built a personal relationship with them. When promoting offers, 
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customize the email so it is “from you” and not a ‘cookie cutter’ email 
of someone else’s product.  
 

What Should you Promote? 
This is a tricky question to answer but all in all, you need to make sure 
that what you promote is good and will be overall something the 
customer will want. You need to be picky and be honest with yourself. 
If the product you are looking to promote isn’t amazing, then you 
shouldn’t bother because chances are, if you do not think it is 
amazing, your customers wont either!  
 
Make sure that you check out the products you are considering 
promoting before you do it. You should know the ins and outs of the 
products in order to make an informed decision about promoting the 
product. Remember that a bad product that you promote will reflect 
poorly on you even if you did not make it yourself! 
 
 

For Further Help… 
 

Go to www.aimbizsupport.com for any problems or questions that 
you may have about starting and Internet business. 
 
Remember this: There is money in the email list. Having an effective 
email list can be a great way for you to make sales easily! 
 
 
 
 
 
 
 
 

www.aimbizsupport.com  
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exceptional results, which do not apply to the average user, and are not intended to represent or guarantee 
that anyone will achieve the same or similar results. Each individual’s success depends on his or her 
background, dedication, desire and motivation. There is no assurance that examples of past earnings can be 
duplicated in the future. No one cannot guarantee your future results and/or success except yourself. There 
are some unknown risks in every business and on the internet that you cannot foresee which can reduce 
results. We are not responsible for your actions. The use of these publications, information, products and 
services should be based on your own due diligence and you agree that our company, publisher, author, 
affiliates or subsidiaries are not liable for any success or failure of your business that is directly or indirectly 
related to the purchase and use of our publications, information, products and/or services. 
 
Any testimonies in this manual, audios, videos, images, or in the sales material promoting this publication 
were unsolicited and/or extracted from public media such as the Internet. They have NOT been verified for 
accuracy or truthfulness. These testimonies, although believed to be completely accurate, should not be 
used as an indication or prediction of your results. No incomes are represented or guaranteed of any amount 
for any user. All examples are for illustration purposes only. You could do better or worse. Results of use of 
these techniques may vary widely. 
 
By the purchase and use of this publication, buyer acknowledges that the Company, Author, Publisher, 
Subsidiary's, as well as any person or entity referenced (Affiliates), disclaims any and all liability, both 
tangible and intangible, loss or risk incurred as a consequence of the use and application, either directly or 
indirectly, of any advice, information or methods presented by company through any and all mediums 
including, but not limited to, oral and written direction. All money spent in setting up, running or marketing 
your business -either as described or otherwise- is your own sole responsibility. Author/Publisher/Affiliates 
does not accept responsibility for any money spent, lost or gained. Furthermore, Author/Publisher/Affiliates 
renders no legal or accounting opinion of any kind related to the legal compliance or financial soundness of 
any product, service or program offered by or through Author/Publisher/Affiliates and/or our clients or 
affiliated companies. 
 
The Company, Publisher and Author strictly prohibit any unauthorized duplication or distribution of this 
material. Any violation of copyright will be prosecuted to the fullest extent of the law. 
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