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Introduction  
 

Module #6 is going to be a very different module from what we have 
discussed in the first five modules. We are going to talk about 
associating with experts in your given niche and how you do not have 
to be the expert yourself to be successful. We will first explain why 
this is, and then we will talk further about how you will begin to 
associate yourself with these experts. Because you are new to this, you 
cannot expect to be considered an expert right away. You need to get 
yourself into an effective position and doing this is very simple – you 
need to associate with the experts. This is going to be a great learning 
tool for you and there are some things in this module that you 
probably have never thought to do before. So keep reading and get 
ready to learn! 
 

Associating With Experts? 
 

Limited Expertise = Limited Income 
It makes perfect sense that new players in the niche (much like 
yourself) do not get filthy rich right away. It takes a while to build up 
trust and a reputation and it is not reasonable for you to expect that 
you will be a millionaire within months of starting this. With that 
being said, the number one mistake that people starting out a new 
business make is thinking that you have to be the expert or the guru 
in order to create something that is of high value and that can sell. 
Well if you are thinking that, let me tell you right now – you are 
wrong. You do not actually have to be the expert.  
 
People want credible information that is based on experience and 
expertise, and likely they will be able to tell if the information they are 
receiving is not delivered by an expert. The main thing it, you do not 
have to be the one that knows everything; you just need to be the one 
who gives them the information. All you need to do is make the 
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information available to them. How you do this is by going out and 
finding an expert that you can work with. If you are flustered about 
this concept, don’t worry; we will be going over it in complete detail 
throughout the module.  
 
There are a lot of experts out there. 
While some of them may not be easy 
to find, just know that they are out 
there. Basically what you are going to 
do is find an expert, set up an 
interview, ask them questions, and 
record the conversation. Not only 
does this create an instant product for you, but it will also help you 
with becoming an expert. The information transcribed in the product 
will help other “newbies” in the market, but it will also help you 
become more knowledgeable as well. As long as you are asking the 
right questions, people will see value in your products and will begin 
to associate you with being an expert.  
 

Zero to Hero 
You might feel intimidated approaching someone who is an expert or 
“guru”, but you really have no reason to be afraid. You just have to 
explain to them that you respect them as an expert in their field and 
you would like to conduct an informative interview with them. You 
should not be afraid to work with them because chances are, they 
would love to spread awareness of themselves as experts and they 
would love to answer questions for people starting out in the niche. 
All you have to do is tell them that you would like to talk to them and 
explain why – more often than not these experts will respond 
extremely positively to this.  
 

Stop Struggling to get Recognition 
You need to realize that at this point in time, you are likely not the 
expert on this topic (just yet, anyway). You should put aside any of 
your ambitions to get notoriety. This will eventually happen but it 

✔  Quick Tip #1: 
Remember that you do 
not have to be the 
expert yourself – if you 
associate with experts 
you will be seen as one 
merely by association. 
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should not be your primary focus at this time. You are trying to do 
research for your customers and relate valuable information to them. 
You are not trying to make yourself appear as an expert. You are only 
trying to show your customers that you are a source of valuable 
information and you will continue to be as long as they are interested 
in the topic.  
 
Start Capitalizing on the Expertise of Others! 
You are like a business manager but you get to work with experts. You 
will become an expert with plenty of research and exposure to those 
who are experts. However, if you are not currently an expert in the 
niche, it might take you a while to become one. You do not have to 
wait around for this to happen to start making money. You can 
assemble a “team” to work with you. These people can be experts that 
specialize in certain areas so that you can provide your customers 
with the most up-to-date and informative information.  
 
 

Facts to Think On 
Below are a few facts to think about when deciding whether or not to 
brand with an expert in your specific niche.  

 
Fact One 
The first fact is that it is easier to work with the established gurus or 
leaders in the market than to work against them and try to beat them. 
While you may think that you can make money on your own without 
the help of experts, this is probably unlikely, especially when you are 
first starting out. Initially, you will want to align yourself with those 

that have a lot of knowledge so that 
your customers associate this with you. 
Once you have established yourself as 
an expert in the field, you can distance 
yourself from the other experts and 
provide something different. But in the 

✔  Quick Tip #2: It is 
better to work with the 
experts in your field 
than to work against 
them.  
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interest of building up your reputation, it is much better to be “with” 
the experts than “against” them.  
 

Fact Two 
When people associate you with other gurus, you will be branded as a 
guru yourself. This is called the law of association and is a very 
important phenomenon for this module. You can become an expert 
by association with other experts. When people see you interacting 
with other experts, they will see you as on the same level as them and 
as equally successful. You are perceived to be similar to those you 
associate with, whether or not you are actually an expert! By virtue of 
just interviewing people, their expert status will transfer over to you 
and your customers will associate the two of you together.  
 

Fact Three 
Once you have been branded as a guru or an expert in your field, 
people will be willing to pay to do business with you. Even if you start 
out as someone who is clearly not an expert, this can still happen for 
you. Once you have been associated with an expert, people will want 
to work with you because you will be seen as a guru! 
 

Interviewing The Expert 
An interview is the golden key to opening big doors and it will really 
help start the process of establishing you as an expert. Furthermore, 
as mentioned previously, it is a really fast way to create a high-quality 
product as well! You conduct the interview, record it, and then you 
have an instant product! 
 

Leveraging Traffic From Experts 
For the most part, you can usually work out some sort of “deal” with 
the expert you have decided to work with and interview. You will 
likely record the interview in some sort of manner and you would 
want to post it on your website either as a free product to get some 
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good word-of-mouth marketing flowing or to sell to your customers. 
The expert that you are working with likely has a lot of resources and 
probably has his/her own mailing list. This mailing list is likely also 
really long, too! You could make a deal with your expert that perhaps 
he gets a commission for every customer he sends to you through his 
mailing list. He could send an email out explaining that he just got 
interviewed and that you can find the interview on your website.  
 
Again, this will get you expert status 
by association. If he sends out an 
email to his list of people, they are 
going to assume that the person 
who conducted the interview is also 
heavily invested and interested in 
the topic at hand as well. You are 
basically “piggy backing” on their credentials!  
 
 

Conducting a Good Interview 
If you have never conducted an informative interview before, there 
are a few things that you should keep in mind. This is different from a 
job interview in many different ways, and by reading this section you 
will start to get a feel for what you should be doing and what you 
should not be doing when conducting this interview.  
 

Have a Theme 
When conducing the interview with your expert, you want to have a 
theme in mind. You want to picture where you want to go with the 
interview and what you want to accomplish with it. You should not 
just be asking random questions or really open-ended questions. As 
we will talk about later, you are in charge of the interview so you 
should spend some time thinking about what the theme of your 
interview should be.  
 

✔  Quick Tip #3: Donʼt 
be afraid to leverage 
your expertsʼ contacts 
because this will really 
help you get a few more 
customers to your 
website!  
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Research your Questions 
It is important before you start brainstorming questions to ask your 
expert that you actually spend some time researching the topic and 
find out what people are wanting to know. Go online and visit forums 
and article directories to find out what sort of information people are 
looking for right now and what sorts of questions are they asking. You 
will need to base your questions around what your customers want so 
you can make sure you are delivering the content that they desire.  
 

Finding your Experts 
Finding the right expert for what you want to accomplish can 
sometimes be tricky but trust me, the work will definitely pay off. Go 
on websites like Google, forums and article directories to find your 
expert. When on forum sites, you will see that people will be 
answering questions and sometimes they receive a lot of “thank you” 
notes from people. If this is the case, this is probably an expert 
because people only take the time to thank someone online if they 
have really made a difference in their life and answered a question 
really well.  
 
On these sites you will find a lot of people that think they know about 
what they are talking about, but they really do not. Make sure to stay 
away from theses people, although it can sometimes be really hard to 
spot. Generally speaking, you should see what other people are saying 
about these “experts” because if other customers like them, chances 
are they know what they are talking about. 
 
You can also use Google to search for experts in the field by typing in 
specific keywords. A lot of these experts will have their own sites or 
blogs. From there you can probably discern whether or not this 
person is an expert and whether they would be well suited to work 
along side you with your Internet business. 
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Research Your Expert 
Once you have found the expert that you want to work with, you will 
have to do extensive research about them. During the interview, you 
should ask a few semi-personal (not too probing, obviously) questions 
to show that you know who the expert is and that you care about how 
this relates to the audience. Likely, they will have their own website or 
be featured on certain websites or in some magazines talking about 
their work in their field and why they are considered an expert. Make 
sure you are up to date on them as a person and what they are doing.  
 

Give them a Reason to Interview with you - Set it up! 
Once you have found the expert you want to interview, you will 
obviously need to contact them to set up an interview time. Often 
times, these experts will be very receptive to doing an interview for 
reasons mentioned previously in the module. They are going to ask 
you why you want to conduct an interview and more importantly, why 
do you want to do it with them specifically? This is why you need to 
do research on the expert. You need to show them that you are 
familiar with them and their work. By showing that you respect them 
and their work, they will be very receptive to your idea. By telling 
them you are looking for them to shed insight on a specific topic that 
they are very familiar with, this will probably flatter them and 
convince them that you should be interviewing them.  
 
So set up a time that is mutually agreeable to both of you, then you 
can get on your way to interviewing them! 

 
Have Questions Ready Beforehand and Submit Them 
This step is often overlooked when most beginners start preforming 
informative interviews on experts. This is an important courtesy that 
you should definitely extend to anyone you plan on interviewing for 
an audience. Firstly, this will make the interview go really smoothly 
because the expert will have a chance to go over the questions and at 
least prepare a few of their answers so that they do not stumble. 
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Secondly, it will make them seem really 
smart because they will answer the 
questions quickly! And finally, you do 
not want them to draw a blank. If one 
of the questions you are asking is 
challenging to answer, you want them 
to know ahead of time because if you 
ask them out of the blue, they may not 
have an answer for it. This will not only 

put a damper on your interview as a product, but it will also make the 
expert feel silly and they will likely not want to work with you again. 
So make sure that your questions are well researched and that you 
submit them to your interviewee at least a couple days before the 
interview so that they can prepare! 
 

Be a Good Listener! 
Remember, they are the expert, not you – so let them talk! You will 
need to prompt them with the appropriate questions to stimulate 
conversation and keep the interview flowing. However, let them be 
the expert – you should just be listening. This is actually really good 
for you because it makes your job as the interviewer really easy and it 
is also good for them because it sort of caters to their ego that people 
want to listen to them talk. If you know a lot about the niche you are 
interviewing about, you should not banter back and forth with the 
expert. You do not want to make them feel as if they are challenged in 
anyway because they are doing you a favor. You should not forcefully 
put yourself on the same level as the expert when chances are they 
know a lot more than you do! Just allow them to do the talking and 
you do the listening.  
 

✔  Quick Tip #4: 
Submitting your 
questions beforehand 
will give your 
interviewee a chance to 
prepare for the 
interview and it will 
ensure the entire thing 
goes smoothly. 
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Recording the Interview 
There are numerous ways that you can record the interview. Some 
result in a better customer experience, but sometimes you may not 
have a choice on how to conduct the interview because of time 
constraints, geography and many other factors. Here are a few ways 
that you can physically record the interview.  
 

Interview Face to Face 
This is the best style of interviewing and is the most preferable 
method for our purposes. It is great if you are able to video record the 
face-to-face interview because you will be able to capture facial 
expressions, body language and emotions that you would otherwise 
not be able to see. An audio recording of this interview is also 
satisfactory as well. You can convert it into an MP3 and put it on your 
website, or you can get it transcribed as well. With a video recording, 
you can burn it to a DVD or put it on your website for your customers 
to download. This is the best environment for an interview and if at 
all possible, what you should strive for with your informative 
interview.  
 

Interview Over the Phone 
This is the second best option for performing your interview with 
your expert. There are numerous websites and applications out there 
that can facilitate your phone call and the subsequent recording of the 
phone call. Audioacrobat.Com is a good one, as is Skype.com. Many 
people are familiar with Skype, but they are not familiar with an add-
on available for it. “Pamela” is an add-on for Skype that allows you to 
have a phone conversation with a person on the other end, but it also 
records the phone conversation for you as well. This is the second 
best option for interviewing because you do not get to see the physical 
features and emotions of the people talking, but at least you do get the 
voices.  



 

 

11 

   

 
[Module 6] 

 Copyright © 2010 www.IncomeInfuser.com All Rights Reserved 

Interview Over Email 
This is a last resort and should be 
avoided if at all possible. This 
obviously lacks emotion and words 
can get distorted when you do not 
understand the tone behind the 
conversation. It is not preferable but 
if it is the only option then you will 
have to make do.  

 
 

Interview Questions  
If you have never conducted an informative interview, then there are 
lots of things that you must learn about the types of questions to ask 
and how to ask these questions. This section will go over this topic in 
detail and at the end hopefully you will have a better idea of what 
should be done when conducting an interview.  
 

Not just a List of Questions 
You do not want just merely a list of some questions that you want 
your interviewee to answer. There is a third party involved here – the 
audience. You need to make them feel like they are a part of the 
interview (even if there is not a live audience, you need to include 
them). You should mention the listeners and the audience so that 
they feel a connection to the interview and that way they know that 
you realize they are there. This may seem simple in nature, but it 
actually does a really good job of engaging the listeners and keeping 
their attention.  
 

Work hard to get Information 
You need to make your audience feel like you are working really hard 
to get them really valuable information. You need to come across in 
the interview as “the good guy” because you are trying really hard to 

✔  Quick Tip #5: 
Interviewing face to 
face will help you 
connect more with the 
audience and it will also 
be more engaging for 
anyone who is 
watching the interview.  
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“uncover the truth”. You are trying to dig and get them something 
that is beneficial to them and maybe something that they did not 
know before. If you do this, your customers will love you! 
 

Types of Questions 
There are many different types of questions and we are just going to 
go over a couple here so you can get the basics of what we are talking 
about.  

1. Shaken – this is a completely unexpected question. You want to 
try to limit these because they are likely especially hard to 
answer. They might make the expert feel like an idiot and you 
obviously want to avoid this at all costs! 

2. Stirred – this is an emotional and moving type of question. In 
general, these are okay as long as you have the approval of the 
interviewee beforehand. You do not want to hit a nerve and 
upset them.  

3. Gently tossed – these questions are easy to answer and you 
should sprinkle them in throughout the interview. 

4. Over Easy – these questions are completely expected. You lead 
up to the question and it is obvious that it is coming.  

5. Closed questions – these are questions that require short, yes 
or no answers. It is good to have these in your interview 
because it makes things easier for both of you. 

6. Open questions – these questions require more of a response. 
This could be a couple paragraphs worth of speech in order to 
get the idea across. With these questions, let the expert talk! Do 
not interrupt them.  

7. Important Questions – in general, the important questions are 
going to be who, what, where, when, how and why. These 
questions are essentially the same as open questions because 
likely the answer will be longer than most.  

 
Now that you understand a bit more about the questioning, you can 
do a better job of preparing your questions for your interviewee and 
for your audience! 
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Keeping Order and Transferring 
Power 
As you are the one that is conducting the interview, it is important to 
keep in mind that you hold the power and you are the one that should 
be running the interview, not the expert. You should be using a 
microphone to transfer power if you can. Otherwise, a small mp3 
recorder could do the trick. Obviously a microphone is preferable. 
You can use the microphone to maintain the power in the interview. 
You should be handing the microphone over to the expert when it is 
his term to talk, and then you just let him talk.  
 
Again, it is important to remember that you should not interrupt him, 
and him holding the microphone will actually help you with this. 
Furthermore, if you ask a probing question that he does not answer 
fully (maybe he gives you a really brief answer when you 
were expecting a longer one), then just leave the 
microphone with him. If you have an awkward silence, 
this is okay because you can edit this out. However if you 
do this, he might get the hint that you did not get the 
answer that you were looking for and he might dig a 
little deeper to give you more information.  
 
You should use phrases like “why is that?” and “could 
you explain that in a little more detail?”. This will allow 
your expert to delve a little more into their expertise, 
which they will likely enjoy.  
 
Also, you should practice interviewing on a friend. Use 
one of their hobbies that you do not know much about so 
that you can do the appropriate research and practice on someone 
before your actual interview. 
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Finally, you must remember your role. Your role in this interview is 
not an expert; you are there to learn as much as the audience is there 
to learn. Your job is to get information out of the expert and make 
sure that the interview follows the theme that you wanted it to. You 
are not there to provide your opinions; merely help the expert provide 
theirs.  
 
 

For Further Help… 
 

Go to www.aimbizsupport.com for any problems or questions that 
you may have about starting and Internet business. 
 
Remember this: You should not be scared of the experts; they want to 
help you as much as you want help from them. By conducting 
informative interviews, you can help not only yourself learn more 
about the topics but also help your customers learn more as well!  
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

www.aimbizsupport.com  
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IMPORTANT TERMS AND CONDITIONS OF PURCHASE/USE 
 
Income Infuser products are educational information publications and are not related to any company or 
business opportunity of any kind. The purpose of this guide book and any accompanying literature, audio 
files, videos, images or materials in any other format ("publication") is to provide education on internet 
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a consequence of the use and application, either directly or indirectly, of any advice, information or methods 
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marketing your own businesses -either as described in this publication or otherwise- is the sole responsibility 
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If you make a decision to use the techniques taught in any of the INCOME INFUSER publications for your 
business, please be aware of the following conditions: As with any business, your results will vary, and will 
be based on your individual capacity, business experience, expertise, and level of desire. There are no 
guarantees concerning the level of success you may experience. Any testimonials or examples used are 
exceptional results, which do not apply to the average user, and are not intended to represent or guarantee 
that anyone will achieve the same or similar results. Each individual’s success depends on his or her 
background, dedication, desire and motivation. There is no assurance that examples of past earnings can be 
duplicated in the future. No one cannot guarantee your future results and/or success except yourself. There 
are some unknown risks in every business and on the internet that you cannot foresee which can reduce 
results. We are not responsible for your actions. The use of these publications, information, products and 
services should be based on your own due diligence and you agree that our company, publisher, author, 
affiliates or subsidiaries are not liable for any success or failure of your business that is directly or indirectly 
related to the purchase and use of our publications, information, products and/or services. 
 
Any testimonies in this manual, audios, videos, images, or in the sales material promoting this publication 
were unsolicited and/or extracted from public media such as the Internet. They have NOT been verified for 
accuracy or truthfulness. These testimonies, although believed to be completely accurate, should not be 
used as an indication or prediction of your results. No incomes are represented or guaranteed of any amount 
for any user. All examples are for illustration purposes only. You could do better or worse. Results of use of 
these techniques may vary widely. 
 
By the purchase and use of this publication, buyer acknowledges that the Company, Author, Publisher, 
Subsidiary's, as well as any person or entity referenced (Affiliates), disclaims any and all liability, both 
tangible and intangible, loss or risk incurred as a consequence of the use and application, either directly or 
indirectly, of any advice, information or methods presented by company through any and all mediums 
including, but not limited to, oral and written direction. All money spent in setting up, running or marketing 
your business -either as described or otherwise- is your own sole responsibility. Author/Publisher/Affiliates 
does not accept responsibility for any money spent, lost or gained. Furthermore, Author/Publisher/Affiliates 
renders no legal or accounting opinion of any kind related to the legal compliance or financial soundness of 
any product, service or program offered by or through Author/Publisher/Affiliates and/or our clients or 
affiliated companies. 
 
The Company, Publisher and Author strictly prohibit any unauthorized duplication or distribution of this 
material. Any violation of copyright will be prosecuted to the fullest extent of the law. 
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