
THE 3-STEP FORMULA TO  
10X YOUR FACEBOOK AD SPEND 

WITH CONSISTENT ROI

The repeatable formula we’ve used to 5-10X our eCommerce 
customers ad spend and 5-10X their businesses…

KEITH KRANCE - Founder & CEO, DWM (Dominate Web Media)
RALPH BURNS - Owner & CEO, DWM Agency
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Customer A: Jan 2015 Ad Spend: $33,844 ($1,128/Day)
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Customer A: Last 30 Days: $361,746 ($12,058/Day)
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Customer B: Mar 2016 Ad Spend: $19,108 ($637/Day)
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Customer B: Last 30 Days: $402,601 ($13,420/Day)
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Customer C: Sept 2016 Ad Spend: $18,781 ($626/Day)
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Customer C: Last 30 Days: $114,009 ($3,800/Day)
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SO HOW DID WE 
DO THIS?
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AND MORE IMPORTANTLY…
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HOW DO YOU 
DO THIS?
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3 Steps to 5-10X eCommerce Growth

1) Leverage the UPSYD Awareness Formula 

2) Use the 3-Step Video Ad Formula 

3) Run Smart Retargeting
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UPSYD™AIP 
Algorithm

[ (Awareness     Intent) + Personas = SCALE ]
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Health & Wellness Audience: 1,000,000 People

http://DominateWebMedia.com


UPSYD
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*Breakthrough Advertising – Gene Schwartz 
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THE 4 BUYER 
PERSONAS



“I Want the BEST”
Competitive, Fast, Structured, 

Logic-based Decisions

“I am PROCESS-DRIVEN” 
Methodical, Slow, Structured, 

Logic-based Decisions

“I’m an IMPULSE Buyer”
Fast, Unstructured, Emotion-based 

Decisions, 

“I Listen to My HEART”
Slow, Unstructured, Humanistic, 

Emotion-based Decisions

4 Social Buyer 
Personas

*Bryan Eisenberg, “Call to Action”

FAST

SLOW
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So How Do You Take 
Someone from 1 to 5?
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THE 3-STEP 
VIDEO AD 
FORMULA
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Stop the Scroll
Step 1:
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Use Blatant 
Hand Motions 
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Use Motion 
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Use Text 
Overlays to 
Tell the Story
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Odd Pattern 
Interrupt
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EDIE
Step 2:
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The Meat: EDIE Formula

1) EDUCATE 

2) DEMONSTRATE 

3) INFORM 

4) ENTERTAIN
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Educate



#CCS2017 | DominateWebMedia.com 

Educate
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Demonstrate
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Inform
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Entertain
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The Best Videos Hit 3-4 

http://DominateWebMedia.com
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CTA
Step 3:
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Call-to-Action 
(CTA)
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BRINGING IT ALL 
TOGETHER
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3-Step Video Ads  
Taking Cold Audiences 
to Product Sales Pages



#CCS2017 | DominateWebMedia.com

Video Ad to a Product Sales Page

http://DominateWebMedia.com
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Video Ad to a Product Sales Page

http://DominateWebMedia.com
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Video Ad to a Product Sales Page

http://DominateWebMedia.com
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Video Ad to a Product Sales Page

http://DominateWebMedia.com
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Sales Page Visitors 
Retargeting Back to 

Original Product
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Retargeting to Original Product

http://DominateWebMedia.com


#CCS2017 | DominateWebMedia.com

Retargeting to Original Product

http://DominateWebMedia.com
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Add-to-Cart Visitors  
DPA’s to Product 

Portfolio
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DPA’s to Product Portfolio

http://DominateWebMedia.com
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DPA’s to Entire Product Portfolio

http://DominateWebMedia.com
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January 2015 Ad Spend: $33,844 ($1,128/Day)
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Ad Spend Last 30 Days

http://DominateWebMedia.com
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3 Steps to 5-10X eCommerce Growth

1) Leverage the UPSYD Awareness Formula 

2) Use the 3-Step Video Ad Formula 

3) Run Smart Retargeting
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www.DominateWebMedia.com
Thank You. Please visit us at… 

1) Teach entrepreneurs & teams how to run Facebook ads. 
2) Help business owners & teams run more profitable Facebook Ads 

& build better Facebook sales funnels with strategic coaching. 
3) Fully manage Facebook ads as an Agency.

At DWM We:


