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Pavement Topics:
Covered Regularly

In Every Issue:

Contractor Snapshot

Bonus Distribution

OPPORTUNITIES

PAVEMENT CONSTRUCTION: Paving, milling, compaction, dirt work
PAVEMENT MAINTENANCE: Sealcoating, striping, cracksealing
PAVEMENT SWEEPING: Construction, street, parking lots & special events

HOT MIX: Industry News

FROM THE OWNER'’S DESK: Owner-Oriented Analysis

TECHNOLOGY UPDATES: Software technology or product innovations

= PAVEMENT REPAIR: Infrared, pothole repair, patching
® PAVEMENT PRESERVATION: Slurry seal, microsurfacing, chip seal, fog seal, cape seal

= TAILGATE TALK: Employee Coaching Insights
® THE PRODUCT LANE: Select Products and Upgrades

= ON THE JOB: Tips, best practices, and tools in real jobsite situations
® CONTRACTORS’ CHOICE: Equipment Analysis
= YOUR BUSINESS MATTERS: Management Tips

Featured interviews with the next generation of the blacktop industry. From the shovel to the paver, new sweepers or stripers, and everyone in-between, they all have a story.
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Top Contractor Special:

Sponsor a Top Contractor &
receive 50% off your ad rate!

DISPLAY AD RATES
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Full page spread $8,905
Full Page $4,680
2/3 Page $3,575
1/2 Page $2,545
1/3 Page $1,865
1/4 Page $1,405

4X 6X
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$4,520 $4,365
$3,450 $3,305
$2,435 $2,355
$1,765 $1,700
$1,355 $1,280

CLASSIFIED AD RATES

FOR EDITORIAL SUBMISSIONS:
Brandon Noel, Editor-in-Chief

FOR PROMOTIONAL OPPORTUNITIES:
Amy Schwandt, Brand Director
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Back cover is an additional 25%; Inside front and back covers are an additional

20% All other guaranteed positions will incur a 15% surcharge

Print + web/email classified advertising packags also available
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