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THE LEADING RESOURCE FOR PRODUCT DEVELOPMENT
TEAMS & MOBILE EQUIPMENT MANUFACTURERS

OEM Off-Highway Is the premier resource for engineers and

product development team members at mobile on and off-road

\ — SN .o,,,,,,.,,.,.,EMA,Y | Z'::"-t'- ’ 11 ,, o | T _ ] ]
\o'"“ ~ AUTONOMC e equipment manufacturers. Our in-depth reporting on market
N N Y — T AR 3 :
O trends, technology developments, engineering innovations and
. 3 new product launches keeps our audience informed within a
. e rapidly changing industry.
o sboanew g8
A OEM offers the most robust mix of industry publications —
AUTONOMOUS SYSTE D quuuuee . . . .
ADVANCEMENTS e Including three component spec guides, custom economic data,

S8 ide ST e 10 unique newsletters and six website channels. We operate
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the leading digital platform in the industry and are known for

effectively delivering valuable content and marketing

messages across print, digital, social and video platforms.



OEM OFF-HIGHWAY AUDIENCE SNAPSHOT

OEM Off-Highway reaches engineers and product development teams at

NETWORK AUDIENCE

heavy-duty mobile equipment manufacturers through industry-leading digital 0=

properties, magazines, newsletters, dedicated emails (Direct ENTENT), EI] 15,005 MAGAZINE SUBSCRIBERS*

_

videos, webinars, podcasts, whitepapers, social media sites and more.

This allows us to provide content that is relevant to the entire industry.

% 12,000+ NEWSLETTER SUBSCRIBERS*

PRINT & DIGITAL AUDIENCE BY BUSINESS & INDUSTRY

Industrial/Utility/Construction Equipment Manufacturer _

Agricultural Equipment Manufacturer -
Engine/Drivetrain/Transmission Manufacturer - ‘ @ \ 46’700+ AVERAGE WEBSITE USERS**

Distributor/System Integrator -
Off-Highway/Recreational Equipment Manufacturer -

Truck, Bus or Municipal Vehicle Manufacturer -
Mining Equipment Manufacturer . —

Lawn and Garden Equipment Manufacturer .
Forestry Equipment Manufacturer I

19,900+ SOCIAL FOLLOWERS/FANS

0 2,500 5,000 7,500 10,000 12,500

OEMHHEM *COMPILED PUBLISHER'S DATA
**JULY — DECEMBER 2024 DATA PROVIDED BY GOOGLE ANALYTICS



WE LISTENED AND ARE HERE TO HELP

At IRONMARKETS, formerly known as AC Business Media, we have the privilege of working with
hundreds of clients across the industry — as a result, we have learned what does and does not
work for their marketing needs. We’'ve taken that knowledge, as well as the information you shared
during our initial conversations and crafted a customized campaign using the exact capabilities that

will help achieve your marketing goals.

WHO WHAT

you are looking to target you are trying to accomplish

Insert Client's Targeted Audience Here Insert Client's Goal Here

OEN—

HOW

we are going to execute this campaign

Two sentence summary of the approach we are

taking with this campaign to deliver against the above
direction. Talk high level about why you chose certain
products, timing considerations, sequencing built into
the plan, and anything else that sets the stage for the

remainder of this presentation.



PRINT
OPPORTUNITIES




CUSTOM PRINT OFFERINGS

E Calendars

A useful tool for your customers while providing yearlong exposure for your brand

Inserts

Large format space, printed on heavier paper stock making it quickly found within the issue and easily
removable to save for future reference.

Outserts

By polybagging with print, your marketing material is being delivered to a qualified audience in a high
Impact format. In addition to postage savings, your materials are the first readers see, even before
opening the magazine.

Cover Positions

Stand out using the magazine’s best inventory — the front cover. With great retention rate, these
highly effective ad units are offered in several varieties including Belly Bands, False Covers, Wraps,
Bookmarks and more.

Tradeshow Promotions

IRONMARKETS, formerly known as AC Business Media, offers turnkey trade show sponsorships
which are enjoyable to the attendee all while enhancing your brand and driving traffic to your booth.

Sponsored Content Insert

Work with editorial to develop a topic that is of high interest to our readers and is presented as an
insert with sponsorship recognition and branding. Take it to the next level and turn this insert into an
interactive microsite with enhanced graphics, content and tools to enhance the user experience.

OEN—
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Inside the potential for widespread apphcatlons
at construction sites, quarries & farms :
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THE PREMIER PRINT AND
MULTI-MEDIA DIGITAL RESOURCE

for engineers and product development teams at mobile on- and off-road equipment

e -
OFF-HIGHWAY

Global product development
solutions for mobile OEMs

manufacturers, delivering in-depth reporting on market trends, technology
developments, engineering innovations, and new product and equipment launches.

by mm : P 1 ——1 6ISSUES PER YEAR
il s ‘ L —
Spex 4 =0|) 15,005 MAGAZINE SUBSCRIBERS*

O WHO WE REACH:

engineering, sales/marketing, corporate & operating management,
and manufacturing & purchasing personnel working with the
manufactures of mobile off-highway equipment

i e -0—0-
‘ 3 oooo
111 PRINT EDITORIAL CALENDER >>>

*Combined Print & Digital Audience


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2025/OEM Off-Highway/OEM Off Highway Editorial Calendar 2025.pdf

DIGITAL
OPPORTUNITIES




. B
WEBSITE BANNER ADVERTISING

We offer a variety of display banner opportunities across our
= OERT’"'""“" Promitan Conlont.IRONPROS) Weliners Videns| Burkiast Events Advertie’ Magasia - Ditsciory §9Magazine 3 Newsletter Q Search core websites, with the ability to target specific sections and
Engines Drivetrains Fluid Power Electronics Operator Cab Engineering & Manufacturing Trends Market Analysis users depending on the goal Of your Campaign. These UnitS are
best used for high volume awareness campaigns and to keep
your brand top-of-mind with our readers.

970x90 Super Leaderboard

%
(I —— STANDARD BANNER UNITS INCLUDE:

Navigating Buyer Demands, Purchasing Experiences with Digital Transformation

. . . . . | 1. Leaderboard Package (970x90,728x90,300x50)
In an upcoming October 23 webinar, learn about how digital transformation can help companies navigate buyer
demands and exceptional purchasing experiences. 2. Rectangle Package (300x600, 300x250)

October 22, 2024 | By Chris Vavra From TreviPay

N e T
' AUDIENCE EXTENSION:

300x 250 Using 1st party and behavioral user data we also have the ability to

re-target our audience offsite and further extend your banner campaign.

Latest in Engineering &
Manufacturing

Improve Fabrication and Quality

Enterprises are modifying their procurement processes and demanding terms, rebates :
with HRPO Steel H
and not-to-exceed pricina as well as stipulatina how invoices must be delivered if suppliers  _. , ;

OEN—



NATIVE CONTENT UNITS BENEFITS

Seamlessly place your message within our on-site editorial content using our native ad platform. - UErgel ey sl Tesesl 0 eisiniel calegery

- Appears anywhere that targeted channel content does across

These native ad placements are designed to match the look, feel and function of our site’s most the website

valuable content, without looking like a traditional ad. - Addresses inherent limitations with traditional ads such as ad
block and ad fraud

- Ad click-through links to your website or to designated

Native ad units rotate within our editorial content in three different ad sizes and locations. Sponsored Content assets
1. The larger native ad will always appear on the right-hand side as the page loads ' 5;;6‘;;3’;’]0 A

2. The smaller native ad will appear under the “related” column on an article’s landing page

© 1600x1050
3. The medium native ad will appear within “Latest” after an article’s landing page NATIVE AD SIZES: X

OFF-HIGHWAY
. EM Engines Drivetrains Fluid Power Electronics Operator Cab Manufacturing Market Analysis 4 E3@Magazine [ Newsletter Q Search

Equipment Market Outlook Industry News Trends

Recommended

Native Display Ad

—_—

R VI Y KEEPING MOBILE oo
/ 0 Y2 L% yi state-of-the-art fac Ity - 50% larger than the OEMS INFORMED L
as - a 4 Customization Plant in Savannah, Geo g fers enhanced WITH . .
: L0254 prosaclion copAiiesya:Cecateci storage yand & INDUSTRY-LEADING y ‘ "
DEVELON sepember 9,202 STORIES, TRENDS,  susscrize Yl . I ) ' _
AND MORE! °"Tg§"‘\5‘" P i y 2
. OEM Off-Highway Names New Editor y F | °‘ - DENNIS jENSEN
- Chris Vavra has been named editor of OEM Off-Highway, .- . ' Business Dev copmmrffonagc
\ ;/ effective Sept. 16, taking over for Kathy Wells, who joined | g A_dvg '(_"‘ Pr ﬂ if‘- Tix 76’(/!"()(<)g €S
sister publication Equipment Today as its editor-in-chief in...
Native Display-Ad How Digital Transformation Battery Show 2024: Discussing Improve Fabrication and Quality
—— Reshapes Payments for OEMs like  Valves, Thermal Efficiency with TLX | with HRPO Steel
NEW PODCAST: Mine Myth Busting General Motors TeChnOIOgieS
OEM..:I,;E;,._.-. A e P o s ot e R ——— Hot rolled pickled and oiled (HRPO) steel has a
m L[t ind ytl when it comes to selecting and ket e L b a oty - o F o . e ot .
mounting s et e ok o VIEW TLX Technologies' Dennis Jensen highlights the scale-free surface that improves cutting, bending
Dctober 1, 2024 benefits of switching valves, thermal and welding for better product quality.

management, sustainability and other trends in ...

INDUSTRY UPDATES, ~ 'W'o‘@ i
0\

OB\ ]~ EXCLUSIVEINSIGHTS, AND SO MUCH MORE! .\

(y
ACCESS RESOURCES >> Ve !
3 A




HIGH-IMPACT ONLINE DISPLAY ADVERTISING

— OFF-HIGHWAY
. Engines Drivetrains Fluid Power Electronics Operator Cab Manufacturing  Market Analysis 4 EE Magazine 53 Newsletter (Q Search

Equipment Market Outlook Industry News Trends

High-impact display ads are an effective way to deliver your relevant
message on a large scale. Your advertising will be inescapable as

visitors browse the OEM Off-Highway website consuming content that

THANK YOU TO THE 2024 SPONSORS ';’: y - . i i, ¥ 4 - 4 /: .
Spec Glide € 'SUEU @scwm Lluuldid SZYANMAR \@ T ‘ A I nte reStS th em.
HOME | MARKET ANALYSIS | TRENDS

A Strong Aftermarket Strategy with Connectivity Helps OEMs and Their End
Users

’ :. r/ o ‘ ] ] ]
&. CONEXPO trend: From remanufacturing to telematics, providing aftermarket technologies and offerings is - ! 2 : 3 I 3 eS p O I l S I V e : ; I te : ; k I I l (I X al I l I ! I e)

becoming standard.

2 April 10, 2023 | By Lori Ditor
A

= The responsive site skin places your branded image as a

KEEPING MOBILE  JOEMEE ek P _ i
N\ GhE i wallpaper in the background of our website. The 300x250

STORIES, TRENDS,  susscrize
AND MORE! ngf,"m

< N Z Image/message will appear at the top of the page, as well as

Latest in Trends

when there’s a break in the content

E\f\l PODCAST: Mine Myth DEM B { \

OEN—


https://www.oemoffhighway.com/market-analysis/trends/article/22820226/a-strong-aftermarket-strategy-with-connectivity-helps-oems-and-their-end-users

. B
VIDEO PROMOTION

Harness this opportunity to align your video with relevant industry content...

Your customers are watching more videos than ever before! Whether it's a short video ad or a teaser for a longer segment, you

can amplify the value of your video assets by targeting segments of our audience.

» Pre-Roll Video: Feature your promo video prior to our content

videos. Pre-roll assets are featured on our websites and targets our

KEEPING MOBILE

OEMS INFORMED

WITH

INDUSTRY-LEADING
STORIES, TRENDS,  susscuee
AND MORE! "

audience on social media and the digital ad network. OEM%;—%
> In-Content Video AdS: Place your video within our content /.

Latest in Electronics

pages. Target your video ad run-of-site or run-of-channel.

» Featured Video: Host and promote your company video on our

Industry leading sites for increased exposure and SEO value.

» Connected TV: Broadcast your commercial to those who are I\N/[SSQN&EDNST

accessing content through their SmartTV and streaming apps.

Connecting with our first-party data, we will serve your ad to those in

your target audience.

OEN—




AL MINExpo 2024 this week, ARB launched oy NEMA Moloxs rushbe+ severe-Guly
nsights From Advancements in

Liehherr Partners With Forescue
on Zero Emission Mining
=

We have two primary opportunities to amplify the value of your video b=

Jesigred 10 excel in the harshest environments, s asdvanced motar soluton s desgned

10 rwse Lhe starddard foe perfonmance and durabdity in aushess and other antica

assets to targeted segments of the IRONMARKETS community. These s gt At e .q

ABE has desgned and manulaciured the DP200 Crush+ motar 1o meel o exosed our

.
»

cuslamers peeds far energy elliciency and redalinbty,” sad Oscas Palafor, ABE NEMA
o

placements give you an opportunity to align your video with relevant landscape

fexilslity for our cusiomess and imakes il easy o upgrade or rerofl easting systemns n Be

content, whether it is a short video ad or a teaser for a longer segment.

Buill on ABB's lrusted . S slatfarm, Crush+ oplimizes
pesfommance, effcency and long-leom maintenances costs vk delivermig gk starkng
and beeskcawn lorgue. With & powes range of 100 10 §00 harsepawer, & robusl, castron

PRE-ROLL
- Runs before video content on our sites as well as to targeted audiences RN I
across social platforms and retargeted offsite impressions

daenage undes high-stress oads, Cruste s waleguarded aganst dust, waler and olhe
. candameants wilh s 1265 nress protection and non-oandact abyrinth seals
- Can run as pre-, mid- or post -roll
% Meonbile and overszed condull box allows lae adustable posilicnmg @nd mounenyg
allason. With 4- and 6-pale aplions and compatibilty with 80V and

B M I n I m u m 5 O K I m p re S S I O n S p e r C a m p al g n “{Jt'ﬂ‘.l-;-“h"'llll 'tl;‘ .‘-.'n::. far S0Hz), Coushis ix -.-rrf:.;f::r.‘ lor use across mulople WITH OUR Eﬁ-ﬁlﬁsmm{{s

e, MAXANTIEE CON

:06, :15 or :30 second video assets are accepted (skippable after 6 seconds)

- In-content ads display within the content well throughout the site

- This is a standalone ad unit within content that displays your
message and your message only.

- This placement supports video, live stream, flow, carousel, parallax
& cinemagraph ad units.

Save at Verizon

- See examples here

Full Clarss H misulabon and Divisian 2 hazardous location cerlifcatons Surtheer guarsniee

afe pperaion in enveomnents wilh fammable gasss or combuestiile duss?, making il a

canfden! chioce for hazsed
OEW E m E m

s mcushral settngs


https://www.teads.com/viewable-outstream-teads-formats/

SOCIAL MEDIA PROMOTION

Extend your reach beyond advertising on our core websites with targeted advertising

across social platforms such as Facebook, Instagram and LinkedIn. Using our proprietary

1st party subscriber data and behavioral data from our websites, we can target those

same users with sponsored posts as they browse their feeds.

BENEFITS

- Sponsored posts are data-targeted to the segment
most relevant to your campaign

- One size fits all posts that can be repurposed on
multiple platforms

- Ads display for users within main user feeds, right
rail and within mobile apps

- Detailed performance metrics are available for all
social campaigns

(L

IRONMARKETS 15t party data

for our subscribers

Used to promote your content or

other assets on social platforms

FAST FACTS

- We offer a variety of social ad unit
sizes and types that reach users in-
feed, side-bar and within stories.

- On average, social extension ad
campaigns receive higher click-through
rates than on-site banner ads.

- About 75% of Facebook users and
60% of Instagram users visit those
social platforms at least once a day.

@*ﬁ
B

To the exact segment you

wish to target

@ OEM Off-Highway
September 10 at 7:.00AM . &

Join us on November 5-7 for the 3rd annual OEM Industry Summit! = This 3-day virtual event
features industry experts discussing electrification, automation, and more. Don't miss out!

Register now at the #linkbelow to stay ahead in 2024 and beyond. )
https://www.oemsummit.com/

OEM Industry
SUMMIT

This three-day virtual
event brings together
knowledgeable industry
experts to share insights on

a range of topics from

DUSTRY

MMI'I'

electrification to
automation to operator

environment

November @ OEM Off-Highway was live.

October 9 at 4:05PM - £#

TLX Technologies' Dennis Jensen highlights the benefits of switching
valves, thermal management, sustainability and other trends in a video
interview at Battery Show in Detroit.

CHRIS VAVRA
Editor, OEM Off-Highway

() Comment &) Share
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Battery Show 2024 Recap: Digital Automation,
Innovation at Forefront

The Battery Show highlighted many innovations designed to improve
battery production and efficiency with new materials and methods

Congquer all climates with Grayson's BETMS
e Ensure your bateny electric machinery conguers all
climates with Grayson’s robust M-Series Battery Thermal
Management Systams. COwercome dint, dust, debnis and
extrerne weather with cur ultra-efficient liquid chillers buikt 1o

g
; il ity
4 gt prosect your batteries kengevity while ensuring optimal
h periormance.

LEARM MCORE TODAY

——

How Bonfiglioli’'s Electric Motors are Designed
for Customization

Maflia Buscherini, E-Mobility Solutions Sales Manager, explains how the
company’s BPM line, specially created for mobile pump applicaticns, solves
commaon problems in the off-highway market.

| September 2024 Equipment Market Qutlook

U.5. industrial production slighily ahead in September compared to the
game period in 2023. However, conditions in Europe are down and the
monthly rate-of-change for the OECD Leading Indicator is mildly declining

B

Cummins’ Bridge Technologies Closing the Gap
in Mining Industry

Eridge technologies will play a key role in Cummins’ agenda to help with
the energy fransition in the mining industry

L

Battery Show 2024: Discussing Valves, Thermal
Efficiency with TLX Technologies

OEM OFF-HIGHWAY NEWSLETTERS

< 12,000+ TOTAL SUBSCRIBERS

See the following slide for subscriber stats by individual newsletter

We publish 7 tailored newsletters for the OEM community, that are sent
out at different frequencies — from Daily to Monthly. Each digital
publication has a targeted subscriber list based on the subject matter,
curated from the most relevant content on our core websites and within

our print publications.

AVAILABLE AD UNITS IN EACH ISSUE*

NEWSLETTER

LEADERBOARD

600x100 static JPG, GIF, or PNG is required (static or animated)

SPONSORED PLACEMENT
320x180 image, 5-7 Word
Description

eadline, and 300 Character

*Two Banners and Sponsor Spots per Newsletter



Y INDUSTRY NEWSLETTERS

NEWSLETTER DESCRIPTION FREQUENCY SUBSCRIBERS VIEW EXAMPLE

Industry News Reports the latest news, products and events in the industry, plus Weekly 9,700+ Click Here >>
featured articles, videos and blogs to keep you in-the-know.

Equipment Market Delivers heavy-duty equipment market trends from industry-leading Monthly 5,000+ Click Here >>
Outlook economic firm ITR Economics for construction, agriculture, mining,

military and trucking industries, as well as domestic and foreign

market analysis.

Engine Revolutions Features the latest news and products on the engine system and Bi-monthly 5,800+ Click Here >>
emission technology.

In the Cab Offers essential products and news dedicated to making the operator Bi-monthly 8,200+ Click Here >>
environment enhanced and advanced.

The Electric Age Presents news and products from the hottest technologies in the Bi-monthly 8,400+ Click Here >>
market including smart systems, sensors and electronics.

Drivetrain Technology Provides the most up to date technology updates exclusively Quarterly 8,200+ Click Here >>
Update dedicated to the drivetrain system.
Fluid Power Progress  Focuses on fluid power specifically, technology and industry trends Sponsored 5,300+

for both hydraulics and electro-hydraulics.

OEN—

Note: Newsletter Subscribers is Publishers Data


https://newsletters.oemoffhighway.com/templates/industry-news?date=1729746000000
https://newsletters.oemoffhighway.com/templates/economic-market-outlook?date=1729573200000
https://newsletters.oemoffhighway.com/templates/engine-revolutions?date=1725253200000
https://newsletters.oemoffhighway.com/templates/in-the-cab?date=1728277200000
https://newsletters.oemoffhighway.com/templates/the-electric-age?date=1726462800000
https://newsletters.oemoffhighway.com/templates/drivetrain-technology-update?date=1728968400000

DIRECTENT=NT

& Trimble

Join our webinar

EACH DEDICATED EMAIL WILL INCLUDE:

1. Pre-designed, HTML emalil message with all included

Images/copy/links
2. Subject Line
3. Pre-Header

4. IRONMARKETS, formerly known as AC Business
Media, team will oversee testing, Q/A, send and full

reporting for each mailing

OEN—
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GET THE RIGHT STEEL

The Steel Gauge You Need in the Width You Want

Heavy Gauge, Wide Plate Steel +
a beautiful surface finish

house = the only company n e warld offerng |
i slewl from 080" 2° thick and 30 96" wide. This means
you can gel durable, heavy gauge steed in the widths you warnl for

procducing your ruggec equipment

The =rnoather surface produced by picklng snproves laser cuting,
foeming, bending, stamping, welding, and painting, delverng both

procduction savngs and higher qualty pans

o  Up to 25% faster Leser cutting and reduced scrap

o Usze uo to 30% less porner and achiove gas=er finishes
o  Less weold spatier and deasn-up

o  Devper dovw, doser lolerances, longer (pol e

o  Eiminale blassng

If you're lockong for heavy geupe steel in wide widths, if's Sme to get

1" HRPO STEEL PROCESSED AT STEEL WAREHOUSE

Call us at +1 (344) 910-2037.

steel 7 Steel Warshouse Headgquarters

-‘-%rehouse 2722 West Tucker Drive
B~ South Bend, IN 468619

ing the future
onomy

, customizable solutions.

ict 4, 2022

‘the future of autonomy with proven, customizable
i . -
that move industries forward

Bsolutions that meet the unique challenges cur customers face on their
Iomy - whether it's end-to-end solutions or individua! building blocks we
il to deliver autonomy on your terms. Join us for a webinar and discover
jIomizable, easily integratable sensor fusion solutions using GNSS, INS,

ry and LIDAR SLAM to unlock robust, seamliess positioning and

Br any operating environment,

lomy transforms how vehicles and machines werk across multiple
purpose-built technology ic empower every step of your autonomous
positioning and orientation to localization systems for real-time
0 perception-based sensor fusion, Trimble we'll meet you where you are

flomous journey to support development, prototyping, testing and mass

am on Oct. 4th MST for an in-depth look at what Trimble’s

¥ solutions can do for you!

REGISTER NOW

ble. Autonomy™




CUSTOM NEWSLETTERS

We can produce a fully customized newsletter for you, including content that is
either written by our editorial team, provided by your team or both. These custom
Newsletter mailings are intended to focus on key industry topics and subject

matter that are important to the audience and align well with your brand. You will

be the exclusive sponsor of each distribution.

SUBHEAD

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

The exact target segment for a custom newsletter is determined by our audience sranuone

Lorem ipsum dolor sit amet, consectetur

development team, based on your direction, and will influence pricing. adpiscing e, sed do suamo tampor Kcun

ut labore et dolore magna aliqua. Ut enam ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla
parniatur.

READ MORE »

PROMOTION INCLUDED IN EACH CUSTOM NEWSLETTER '

 Client Provided Content: 2-3 articles with one photo per article
 Header Image: 600x200 (static JPG,GIF or PNG) s

« Optional ads to include: 600x100, 300x250 or sponsored placement syl

Lorem ipsum dolor sit amet, consectetur

exercitation ullamco |laboris nisi ut aliquip ex Lorem ipsum dolor sit amet, consectetur
ea commodo conseqguat. Duis aute irure dolor adipiscing elit, sed do eiusmpd tempor ind:didmt
I in reprehenderit in voluptate velit esse cillum ut labore et dolore magna aliqua. Ut enim ad
S t at I C y y dolore eu fugiat nulla pariatur. Excepteur sint minim V‘?"?a’:‘-ag'-"? nostrud exerm:hon U"amc‘:
occaecat cupidatat non proident, sunt in culpa laboris nisi ut aliquip ex ea commodo consequat.
qui officia deserunt mollit anim id est laborum. Duis aute irure dolor in reprehenderit in voluptate

velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim.
READ MORE »

READ MORE »

OEN—
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PRODUCT SHOWCASE y

PRODUCT SHOWCASE
VIDEO PRODUCT SHOWCASE

Showcase your product or video in a shared deployment monthly to the "

full opt-in subscriber list. Each advertiser receives a product image, — & forarunnar 17 oomemarolal & inguzri

tyrec

OFF-HIGHWAY

. . . o R Wy,
company logo and product description. BWE )

.

PRODUGT.SHOWGCASE > = “oA  BlLl=

HAWE's MICK Offers More Flexibility Nokian Heavy Tyres

The MICK® is 3 combination of the proportional
direcbonal spool valve type FSL and specally
designed 8/3-way diverter valves which are

EACH PRODUCT SHOWCASE WILL INCLUDE:

fiangeo-mounted on the sections

T*j:f_.»f'::r;r_”;fi Y ; "*».: -i ,[:i Open Gon 8at Power Units Now In & 8izec

1. Product/ Video Name e dual consumers Us o res dul st if
raA umers can be suppied with one valve section A

2. Company Name HYDRAULIK oo , ) ¥
3. Product / Vldeo |mage LEDs: llluminating the Road Ahead

Truck operating environments reguire 3 high level www.lsuzuEngines.com
4. Maximum of 400 characters of copy

. . . INTRCOUCING TWIN DIEC 3 AMOED

5. Click thru URL for the product image, video, logo, and button

AMOS0 biive

WITHELECTA HOTORS

rosco See the difference

® VISION

Need Help with Lightweighting?

high-strength stes! —

Laarn Mors

creasing payioad

artner you ¢an trust

Unlocking the Future of Fusl Filtration
Technology

Learn more about HSS steel

. [ T T ' Regleter Now
OEMaﬂmm INBuUWTRI®S




OEM'M““" PODCAST

Podcasts offer a unique experience to provide valuable, in-depth information and create a deeper
relationship with our subscribers. With smartphones being the primary source of engagement, it's
easy for people to listen during their daily routines!!

Connect with your target audience via on-demand podcasts:

SPONSOR AN EDITORIAL PODCAST

- Sponsorship recognition by the host at the start and the end of the podcast as well
as in the podcast description

- Up to a 30-second mid-roll ad spot read by the host

NOTE: Through IRONMARKETS’, formerly known as AC Business Media, EXTEND Connected Content,
a comprehensive custom content marketing service, our partners can work with our department to
create a Sponsored Podcast Mini-Series or a Sponsored Podcast Series.

CLICK HERE >>

OEN—

OEM INDUSTRY UPDATE

NEW EPISODE

EPS. SMART BATTERY AND CHARGER..

This podcast is a weekly roundup of the latest
technology, industry, and market news for the
equipment design and development industry.

SAMPLE: LISTEN HERE



https://www.oemoffhighwaymediakit.com/podcast
https://www.oemoffhighway.com/podcasts

.
SOCIAL SIMULCAST

(LIVE STREAM)

O O

FACT: Your customers are watching more video. In a crowded social media LEVERAGE

space, how can manufacturers garner attention when new and innovative SOCIAL

products are being introduced? Social Live Stream to engaged and interested SIMULCAST
users is the answer! More than 92% of B2B prospects consume online video TECHNOLOGY

and more than 4 billion videos are watched on YouTube every day.

THE PERFECT SOLUTION FOR:

* Product Launches - ; :
‘Li Bebcat R-Series Loader Walkaround with Marketing Manager Sarah Peckskamp Recorded Live

* Events t& ForQ@@structionPros.com
* PR News or Ahnouncements B
 Product Walk Arounds

Or any video communication you want to promote

TURNKEY PROMOTIONS:

« Paid and Organic Social Posts

* Native & Native Retargeting

* Online Display

* Dedicated Emall

« Behavioral Email

* Pre-event calendar, email and social notifications

« Sponsored Content position in corresponding newsletter

P 0:201/807

[fb Like D Comment & Share OO@:" Minnick and 565 others - 58 Comments

OEN—
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MICROSITES o “ e -

Our team has the ability to build you a custom microsite in a variety of

different shapes and sizes, depending on your marketing objectives.

:;mumu\-

The goal of launching every microsite is to provide you an online

* CONNECTED
JOBSITE

0
N

RENL ST v ar3
I | &
'l{l\\\\\\\

destination where custom content can be showcased around a specific
topic that is relevant to both your brand and your target customers.

These sites can function as a simple content archive or a multi-media
experience that includes different items such as: video, infographics,

custom content, animations, database tools or other custom assets.

As your partner, we are uniquely positioned to not only create these
microsites but also produce content to populate them and execute

marketing programs to promote them!

@

| \WHAT ABOUT YOUR
OLDER TRUCKS?

6 WAVS DATA ANALYSIS
WILL EARN ROI

RN

\WHAT DO YOU NEED FROM
ATELEMATICS SOLUTIO

OEN—
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Connected Content

CONTENT MARKETING SERVICES




CONTENT MARKETING EXT ND

Connected Content
Extend your budget, team, audience and success rate...

Position yourself as an industry expert while educating a target audience about an industry topic. Our team of writers, editors, and designers

have years of experience in your industry. Fill your blog with SEO-friendly content, produce memorable custom publications or arm your

sales team with the case studies they need to go to market.

EFFECTIVE CONTENT MARKETING CAN:

» Provide Direct Value to Clients and Prospects

» Offer Content, Data and Insights in Exchange for Engagement

» Attract Quick Interest with Variable Media Types

= Case Study = Comparison Guide = Spec Guide

= Presentation = Large Infographic = Long Format Video

= Webinar = Checklist = Online Courses
= Newsletter = Whitepaper = Tutorials

= |ndustry Research = E-book

OEN—



VIDEO PRODUCTION SERVICES EXT ND

Connected Content
Your customers are watching more videos than ever before...

Wield the power of IRONMARKETS’, formerly known as AC Business Media, Content Marketing Services

team and produce a high-quality video that can be distributed to your target audience.

VIDEO PRODUCTION: TRADESHOW VIDEO PRODUCTION:

No video, no problem! By partnering with our multi-media
experts, our videos can be used to grow your social

Bring our crew to your booth for a product walkaround

media following, amp up your website, draw crowds to With y_our sgbject matter expert or .engage In an
your tradeshow booth and power cross-platform Interview with a member of our editorial team.
commercials.

| WE CAN:
WE HANDLE:

= Create a video to showcase what you are

A N D currently exhibiting

= Produce a video that can be used for years to
come

= & MORE!

= Story Boarding

= Script Production
= Video Direction

= On-Site Crew

= Post-Production

= Video Editing Note: Only applicable to tradeshows that
IRONMARKETS is attending.

Note: We can do it full service or a-la-carte to meet
your unique needs!

OEN—



OEM'M’H' PODCAST EXT=ND

Podcasts offer a unique experience to provide valuable, in-depth information... Connected Content

With smartphones being the primary source of engagement, it's easy for people to listen on morning commutes, during exercise or
whenever is most convenient! \

1. Sponsored Podcast Mini-Series — 3-4 episodes

»An educational, thought leadership and non-commercial podcast mini-series— hosted in partnership with an IRONMARKETS* editor OEM INDUSTRY UPDATE

>Published every other week for two months, monthly or quarterly NEW EPISODE
»Recorded as a discussion with your subject matter expert (SME)
»Placement of a 30-second ad at the end of the podcast

»Edited by our team and submitted for your approval prior to publishing

OEM: -

»Cross-promoted via social media, newsletters and websites
»Edited podcasts are typically up to 10 minutes in length
»Posted in OEM Industry Update podcast library
2.Sponsored podcast series — 6-12 episodes
»A 6-12-part educational podcast series hosted in partnership with an IRONMARKETS editor — positioning your company as a
thought leader
»Published every other week for three months, every other month or monthly

»Recorded as a discussion with your SME

EPS. SMART BATTERY AND CHARGER...
»Placement of a 30-second ad at the end of the podcast

»Edited by our team and submitted for your approval prior to publishing

»Cross-promoted via social media, newsletters, websites and two emails to 30,000 subscribers of your choice _ _
This podcast is a weekly roundup of the latest

technology, industry, and market news for the
»Posted in OEM Industry Update podcast library equipment design and development industry.

SAMPLE: LISTEN HERE

»Edited podcasts are typically up to 30 minutes in length

*formerly known as AC Business Media


https://www.oemoffhighway.com/podcasts

SOCIAL MEDIA MANAGEMENT

Maximize your return of investment (ROI) with low cost, high impact

marketing, and create a community, build authority and project

authenticity for your brand ALL IN ONE PLACE.

Our team of proven experts in social media management know how to

speak directly to your target customers because they are the same

MAR MAY JUL  SEP NOV

AVERAGE INTERACTIONS PER MONTH

- MONTHS WE MANAGE

JAN

people who read our publications.

- MONTHS MANAGED ELSEWHERE

WE CAN HELP YOU:

» DEVISE A STRATEGY » BOOST POSTS
» CREATE IMPRESSIVE » ENGAGE

A EXT=ND
» PUBLISH CONTENT

Connected Content

OEWM A 24/7 MONITORING A SOCIAL ANALYTICS A CONSULTATIONS
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LEAD GENERATION SERVICES




CATALYST
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Drive volume engagement through a turnkey, permission-based
contest environment.

CATALYST is a full-service, incentive-based lead program that
drives engagement through contest and sweepstakes offers that
direct audiences towards action.




CATALYST

The power of incentive-based marketing...

Everyone enjoys a chance to win — and contest enabled marketing campaigns
still do an outstanding job of driving participation and contact permission. ot " JAS }-—-
b e Ve B

The challenge? Sweepstakes and contests can be hard to implement, THY il ﬂitg'
wrapped with legality, and inefficient if not targeting ideal prospects that E R T
tranSIate tO Sa|ES TOO Please tell us your address.
CATALYST provides a solution for industry focused giveaways. Your AWd
participation benefits from a turnkey environment — one where we handle all FUE
contest, legal, and structural arrangements for a sweepstakes or offering. An Off city
ideal solution to: I :

Launch new products Sy Select a state

Drive fast-paced demand and product interest e

Increase direct sales

Communicate differentiation N

Build your internal marketing database

Conduct market research

Setup demonstrations by appointment

Remember - participants can easily share offers to industry colleagues, creating peer-to-
peer viral marketing by email & social channels

OEN—



CONTENT MARKETING

CONTENT MARKETING improves brand engagement by attracting
prospects through high value, consumable media. Your brand benefits
from positioning as an industry thought leader, and subject matter expert
(SME) to your targeted demography of ideal buyers.

* Your content
| * Your target audience
e e , - Prospects that give you permission to engage

= gy ~ ——

A - AT T N e, Sy e
% pe e
- SN AL e g, & _ e S -~
L& T .;‘;‘ T oy jﬁf/\ﬁ"?@_t.“» v ~
':, T' ::';';-*_V-n.i “«-w- . - " - -
e ) g 2 .
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CONTENT MARKETING

High quality content that opens the door to permission-based relationships...

CONTENT MARKETING - either through established assets or those we help you
create — is an extremely effective tool to drive relationship and engagement, while
nurturing clients through all of the stages of their buyer’s journey around your
product. effective content marketing can...

o7

= Provide direct value to clients and prospects /
= Offer content, data, and insights in exchange for access
= Attract quick interest with variable media types:

Blog Posts

Short Video
Articles

How-To's

Simple Infographics

= Convert prospects with high value assets: @
Case Study Comparison Guide Spec Guide qu

>

Presentation Large Infographic Long Format Video
Webinar Checklist Online
Newsletter Whitepaper Courses
Industry Research E-book Tutorials

OEN—



WEBINARS & SEMINARS

Webinars & Seminars allow content creators the ability
to host live and on-demand online education to
targeted audiences that drive response.

Position your brand as a recognized thought leader In
a format that inspires new prospects and nurtures
existing possibilities through your sales funnel.




WEBINARS & SEMINARS

Educate your ideal prospect with relationship-driven, expert leadership and instruction...

Y _ B
WEBINARS & SEMINARS are consistently superlative engagement OE === Webinar A M
tools, providing deep-dive, subject matter expert (SME) level relevance Summary Overview

- Using Mobile Devices as Displays for Machine Control and Title: Using Mobile Devices as Displays for Machine Control and
itori Monitorin
to audiences. vonioring ;
We'll review the benefits of using tablets as a display and do a deeper dive Duration: 1 hour, 1 minute

into the security and safety aspects of mobile integration. Get answers to your .
! y asp 9 ’ Available On Demand

Additionally, the product offerings are some of the few content sources e
. .. ; Sponsored by egister Now Already Registered?
available to marketers that reveal a participant’s level of engagement.

. . : APPAREO
Perfect for lead scoring and nurturing as prospects inform. -

Specifically, your brand benefits as you: mEel B

= Develop educational content the market desires

Email*

= |nvite key audiences to engage with your content Speakers Wit ar you mst ineresed nlarning?

Benefits of using tablets as displays
Security in equipment connectivity
. - David Batcheller Safety and utilizing phones/tablets for control
ety and utiizing phones/tablets fo tro
. President & CBO !
= Deliver contentin a 1.1 formats
i Integrating mobile apps into off-road equipment

Do you have a mobile experience that is associated with your

[ | N u rtu re au d i e n CeS With ed u Cati O n David Batcheller, President & CBO at Appareo - David has spent the last 16 machines?

years growing Appareo, and became President & CBO in 2020. Appareo Yes No
has been named Inc. 500 Magazine's fastest-growing engineering i

. . company in America, earned more than 30 patents, received five AESQ What are you hoping to get out of this session?
[ | C d t d h b f /d g/ ft g g t awards for agricultural innovations, pioneered iPad-based control systems
On UC au Ience researc e Ore u rl n a er en a emen and sensor technologies in agriculture, and was first to enable electronics Let us know...

integration with iPad-based electronic flight bags in the aviation cockpit. A
University of Minnesota graduate, David resides in Farge with his wife and

= Build brand equity with viewers

*Denotes re ed.
Michael Hoffman enotes require

= Captivate through Live Q&A sessions

Michael joined Appareo as an embedded software engineer, and spent his
first eight years focusing on embedded Linux platforms and application
development. He enjoyed creating an open and easy-to-use development

® platform for increasingly complex, connected, and advanced computing
platforms and machine applications. After seeing it be the foundation for
many great products, he now takes that experience to OEM customers who
have a vision for getting more out of their equipment.




THE OPPORTUNITY

WEBINARS & SEMINARS

Utilize one of two content strategies to deliver thought leadership advantage while driving leads...

WEBINARS: SEMINARS:

Client driven topic and presentation—not a sales Editorially driven topic and presentation—work with

pitch, but a chance to highlight your subject matter us to customize from a list ot hot topics in the
experts industry and we will provide the speakers

Delivered live, on-demand or both — your choice Delivered live and on-demand
Turnkey marketing, promotion, execution, analytics

Turnkey marketing, promotion, execution, analytics

Our experts create topic, description and
presentation

Your experts create topic, description and
presentation

100 lead minimum

100 lead minimum

Define Topic/Value Establish
Proposition Timeline

Define Webinar or Live or On-Demand?

Audience Seminar?

OEN—



CHOOSE SESSION

= DECIDE WHAT
SESSION ALIGNS

WITH YOUR
MESSAGING

OEN—

PRE-EVENT

ESTABLISH SME PANEL FOR
PRESENTATION

CREATE SLIDES FOR PRESENTATION
PROVIDE SESSION DESCRIPTION,
BIOS, AND HEADSHOTS FOR
REGISTRATION PAGE AND DEDICATED
EMAIL PROMOTING SESSION
ATTEND WALK THROUGH PRIOR TO
THE EVENT

APPROVE SESSION EMAIL FOR
DEPLOYMENT

PROCESS & EXECUTION

DURING EVENT

= MANAGE SLIDE

TRANSITION
« ANSWER POLL
QUESTIONS
» ANSWER Q&A

FINAL DELIVERABLES

= DECIDE IF ADDITIONAL
LEADS WILL BE
PURCHASED

= DETAILED REPORT OF
SESSION ATTENDANCE
AND ENGAGEMENT
DELIVERED

= LEAD FILES OF SESSION
ARE PROVIDED 5
BUSINESS DAYS AFTER
THE EVENT




SUMMIT PN\
The OEM Industry Summit provides
three days of comprehensive content

for equipment designers and

engineers in an educational format
presented by OEM Off-Highway.

This exclusive industry event offers
Insight from experts on a wide range
of topics from electrification to
automation to cab design and more!




T RY
I

| N D U S
UM

A UNIQUE
OPPORTUNITY
FOR COMPANIES
TO SPEAK
DIRECTLY TO
PRODUCT
DEVELOPMENT
TEAMS AT
MOBILE OEMS

This virtual summit that provides professionals with the opportunity to learn, network

and discover new solutions for their business.

Logo and Speaker
headshots included on registration page

! B enl
=5 S

¥Viza OEM Industry Summit November 5 - 7, 2024

Webcasts Overview

Select one or more of the following webcasts and complete registration.
Click any webcast listing to view its details,

Title: OEM Off-Highway Executive Outlook

Date: Tuesday, November 05, 2024

] Select All Time: 10:00 AM Central Standard Time

[ OEM Off-Highway Executive Outlook Duration: 1 hour

Tuesday, November 05, 2024, 10:00 AM CST

Summary

[J Why Compact Equipment Will Lead The Early Adoption Of

Electrificati i )
ectrification OEM Off-Highway Executive Outlook
Tuesday, November 05, 2024, 12:00 PM CST

In this panel discussion, the industry’s top consultants and economists will

[J BODAS - An electronics platform for high performance off- cover the conditions of the current OEM off-highway industry and offer
highway systems. market updates about what’s to come. From infrastructure challenges to
Tuesday, November 05, 2024, 2:00 PM CST material shortages and the path to zere emissions, this presentation will

ay, Nove , 2024, 2 y

not only assess the state of the industry today, but also provide a forward-
looking glimpse into 2025.

[0 Telematics for OEMs beyond fleet management

Wednesday, November 06, 2024, 8:00 AM CST m C

[J Meet Emerging Safety Standards for Mobile Machinery with
Smart Sensor Solutions

Wednesday, November 06, 2024, 10:00 AM CST

Always-on Connectivity: Avoid the Consequences of Devices
Going Dark

Wednesday, November 06, 2024, 12:00 PM CST

[J Smart Electrification of Hydraulic Controls
Wednesday, November 06, 2024, 2:00 PM C5T

Revolutionizing the Off-Highway Machine Industry with loT
Ecosystems

Thursday, November 07, 2024, 10:00 AM CST

Dr. Wilfried Aulbur
Senior Partner
Roland Berger LP

Driving Success: Let a Leader Unlock Your OEM Potential

Rich
Reporting Provided

Seewho
registered

6

Trackwho
asked questions




MQL VIDEO

Fuel your lead funnel FAST by converting existing video and webinar content into
marketing qualified lead (MQL) generators.

MQL Video Is an easy way to capture audience leads that consume video content
In the moment it happens, all powered by the OEMOffHighway.com digital engine.




MQL VIDEO

ON DEMAND VIDEOS THAT FUEL THE TOP OF YOUR LEAD FUNNEL — FAST!

MQL VIDEO creates a quick gate to your current

video product and packages it for rapid fire e R
distribution across the OEMOffHighway.com digital e o 3
ecosystem. 44% Py e

3 0t
Users access your video or webinar content after Heatmaps

How many assets are being

completing a brief, “Click Play” lead input that
Includes name, email address & company. |

Charter Communicati...
Miltan, Wi

27%

Charter Communicati...
Sun Prairie, WI

14%

Full video analytics, play engagement, and lead info
are easily available throughout your campaign. e et

Charter.c_:ommunlcau.._ 1ol
Sun Prairie, WI

Charter Communicati...

24%

100%

OEN—



HOW IT WORKS

MQL VIDEO

As a participant, you will benefit from:

= High volume, gated engagement for early identification of future

sales prospects.

= Using available video technology, we convert and repurpose your Slgn up to view
video content and webinar investments into active lead generators.

= Bestin class lead generators include: FIRST NAME LAST NAME

« Webinars  Product Walk Arounds __

EMAIL ADDRESS

e How-To’s e |nterviews

= Upgrade options available that will allow post-lead append of data
to any available firmographic information (including sales volume,
company size, annual revenue...and more!)

OEN—



Brand Director

P4 sdunphy@iron.markets
W 800-538-5544 ext. 1252

CONNECT WITH US E_ 3% SEAN DUNPHY

NIKKI LAWSON

Brand Manager

DA nlawson@iron.markets
W 800-538-5544 ext. 1228

CRAIG ROHDE

Account Executive

D4 crohde@iron.markets
W 262-510-8238



mailto:Sdunphy@iron.markets
mailto:nlawson@iron.markets
mailto:crohde@iron.markets
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