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THE LARGEST MEDIA RESOURCE FOR CONSTRUCTION PROFESSIONALS

= C(enstruction

Equipment Rental Concrete Asphalt Pavement Business Technology Profit Matters

AC Business Media’s construction portfolio has been delivering

New Equipment Directory IRONPROS Video Network Magazines Events Podcasts Premium Content Webinars Advertise
\ -

WACKER
o @ NEUSON

years. Our print and digital products are the market leaders in - i akest

WHAT DO YOU NEED TO DO TODAY? 4
-

key information to construction professionals for more than 50

the construction equipment, asphalt, concrete, pavement / - I.“:T ITI '?

maintenance and equipment rental verticals.

Over the last five decades of serving this industry, we have
continued to invest in both our print and digital offerings to
ensure that we are the most reliable resource for readers and

the most effective partner for our advertisers. Our strength is Selectingand aperating theRightEatittionouobsie

The starting point in selecting the right forklift for a jobsite is considering forklift capacity, dimension an
functional capabilities.

connecting those construction buyers and sellers through

targeted campaigns that can be tailored to accommodate a

range of marketing objectives.

FOR . . _
Construction ') IRON ARTRACIOR  Conmacron.  cquipment  PAVEMENT  Rental

MAINTENANCE & RECONSTRUCTION
PROS.com



ENT=NTION

« Data Insights «

P.4:. First-Party Audience Database

'] IRON

P.17: Interactive Equipment Showroom

D

P.24: Industry Leading Digital

ENT=NT

P.68: Powerful Lead Generation Platform

P.11: Construction Network Overview

P.22: Custom Print Opportunities

EXT=ND

Connected Content

P.63: Custom Content Marketing Services

DIGNITE

QUCTION SUMMIT

P.83: A Premier Educational Conference




ENT=NTION

» e Data Insights e «

ENTENTION Data Insights Is an integrated first-party
audience database with unparalleled segmentation
capabilities. Clients benefit from comprehensive
segmentation using single data points or any combination
of behavioral data, contextual data, and conventional B2B
demographics, firmographics, and contact data to pinpoint
engaged targeted audiences.
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ENTENTION DATA INSIGHTS

Drive Demand and Market Growth Faster Than Ever Before....

ENTENTION DATA INSIGHTS — Segments audiences In real-time based on media channel,
behavior, topic interest, and conventional B2B demographic, firmographic, and contact

information — making lead retrieval and retention effortless.

With ENTENTION, we can help you:
= Understand the size and scope of your potential target markets

= Create new pathways to potential customers with customized
products

= Direct your marketing messages to a highly targeted audience

= Drive qualified website traffic

= Conduct proprietary research for product development involving
highly engaged audiences

= Focus your sales efforts on high quality leads




MULTI-MEDIA
PLATFORMS™****

TOTAL AUDIENCE*

316,773 Social Fans with
401,152 Total Engagements

1,266,625

NEWSLETTER
SUBSCRIPTIONS***

MAGAZINE SUBSCRIBERS
(8 MAGAZINES)

ENT=NTION

» e Data Insights e »
509,663

DIRECT ENTENT MONTHLY WEBSITE VISITORS

EMAIL RECIPIENTS*** ACROSS ALL BRANDS

11 BRANDS

ForCons':Eruc_tionPro:?.cdom Ironpros PROFILED CONTACTS**
Concqruelt%mCeonrftr:ct?; glrzel\gno;c:]dhulgthrv)\llagros * First Name * Business/industry
Asphalt Contractor | Food Logistics « Last Name * Title/Function
Pavement Maintenance & Reconstruction | sypply & Demand Chain Executive . Company . Annual Sales Revenue
Rental  Title (Open Text Field) « Employee Size

« Address « Product And/Or Services
* Phone Offered
« Mobile Phone * Products/Services Purchase
« Email Address « Company Spend

« Email Engagement Behavior
* Total Audience: Known + Anonymous/Cookied Web Visitors « Website Topic Data
** Profiled Contacts: Includes Any Combination Of Contact, Demographic, Digital Behavior And/Or Contextual Data
*** Email Recipients & Newsletter Subscriptions: Total Audience Of Subscribers Who Are Engaged Across All AC Business Media Brands

**** Media Platforms: Magazines, Newsletters, Direct ENTENT Email Campaigns, Webinars, Websites, Videos, Podcasts, Events (DHI, WISC Forum, IGNITE), High Value Assets (Whitepapers, Reports, infographics)

SEGMENT AUDIENCES IN
REAL TIME BASED ON:

Media Channel

Web Behavior

Topic Interest
Cohort/Affinity Groups

B2B Demographic & Contact
Information

& More!
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Extend

Frequency

MARKETING RELIEF

Meet your customers where they are — in print, online, through e-newsletters, or
webinars. Take advantage of every opportunity to communicate by leveraging the
channels professionals are using to get their information.

Not all touch points are created equal. Our print opportunity offers more face time
with the reader. Our social media channels offer high engagement. Online, you get

the best opportunity to target your message. But, with a cross-platform package, you
maximize every option.

Take advantage of every opportunity to integrate your marketing message
seamlessly into the channels where professionals are getting everything they
need.

AC business media’s portfolio of products offers an integrated media environment for your
message, built by the brands that industry experts trust and consult with most often.

Professionals seek out content from our renowned brands across multiple media
platforms and devices. We can customize your message to extend your reach
across all mediums.

Research shows that in today’s crowded information world, individuals need to hear a
message several times to remember and act. When you add together the power of
multiple channels and touch points, you get to critical mass on messaging faster —
while accelerating your sales.



CONSTRUCTION AUDIENCE SNAPSHOT

Our construction network spans across five key verticals and offers the largest reach available FCP N ETWORK AU D| ENCE

into the Construction industry as a whole. We offer industry-leading brands that target decision

MAGAZINE SUBSCRIBERS*

makers using a combination of trusted print publications and daily online content. Our properties — ]
*COMPILED PUBLISHER'S DATA

are known as the largest, and most impactful construction publications in the industry. — ]

in heavy construction, asphalt, concrete, paving and rental looking to gain

industry knowledge in their field and make business planning decisions.
% NEWSLETTER SUBSCRIBERS*

with fresh, relevant content delivered through industry-leading digital *COMPILED PUBLISHER'S DATA

properties, magazines, newsletters, dedicated emails (Direct ENTENT), videos, webinars, podcasts,

whitepapers, social media sites and more.

‘ @ | AVERAGE WEBSITE
——— USERS/MONTH**

**JULY — DECEMBER 2022 DATA PROVIDED BY GOOGLE ANALYTICS

1) C-Level and Other Corporate Leadership

2) Operations Management ﬁ@ SOCIAL FOLLOWERS/FANS

3) Project Management ACROSS ALL BRANDS

4) Equipment Management

5) Purchasing

FOR

Censtroclien | I'; IRON ORTAACTSR  ContRacron.  cauipment  PRAVEMENT  Rental



-
PRODUCTS VS. OBJECTIVES HEAT MAP

Strategy ACEM PRODUCTS ERAND AWARENESS WEEBSITE TRAFFIC PRODUCT LAUNCH THOUGHT LEADERSHIP LEAD GENERATION
Highly Targeted Audience Journeys _
High Volume Audience Extension

Targeted Custom eMews _

Targeted Email Marketing _

Violume eMews Display Ad

Violurme eProduct Showcase

Targeted Event Sponsorship

Highly Targeted EMTEMT _
Targeted inRead Ad Units

Volume & Targeted Lead Catalyst _

Targeted Leaders Program
Targeted Microsite
Targeted Mative Display Ad

Volume or Targeted

Mative Extension

-

Targeted Podcast Not Recommended
Targeted Pre-Roll Video

Volume Print Advertisments

Violume Product Spotlight

Violurme Simulcast

Volume or Targeted

Social Media Advertising

Highly Targeted Sponsored Content (Gated)
Targeted Sponsored Content (Non-Gated)
High Volume Standard Online Display

Targeted Takeover Units (Reskin)

Highly Targeted Webinar

Highly Targeted Whitepaper

ACBM Services

Social Profile Managment
Video Production
Sponsored Content Creation

GOOD

(W

AC BUSINESS MEDIA
Construction Network
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RECOMMENDED PRODUCT STACKS

BRAND AWARENESS WEBSITE TRAFFIC PRODUCT LAUNCH THOUGHT LEADERSHIP LEAD GENERATION

Custom eNews
eNews Display Ad

Event Sponsorship
inRead Ad Units
Pre-Roll Video

Email Marketing eProduct Showcase Sponsored Content (Gated)

Product Spotlight

Sponsored Content (Non-Gated) Audience Journeys

Email Marketing Custom eNecws Webinar

Product Spotiight od Whitepaper

Custom eNews Native Display Ad Event Sponsorship

Lead Catalyst

Social Media Advertising Native Extension

Takeover Units (Reskin) Sodial Media Advertising Whitepaper

Takeover Units (Reskin)

Social Media Advertising sdience Extensior I _ | Ll
Standard Online Display eProduc v : co Extenss inRead Ad Units Social Media Advertising

Sponsored Content (Gated)

Audience Extension d Ad Un ' Pre-Roll Video Custom oNews
Leaders Program -Re deo aad Cataly Simulcast Product Spotiight
Takeover Units (Reskin) } foad Ac Native Display Ad
eNews Display Ad Pre-Roll Video Native Extension
Print Advertisments sored vt (N od) Social Media Advertising
Lead Catalyst eNews Display Ad
Audience Journeys
Microsite
Audience Journeys Sponsored Content (Gated)

Email Marketing

eProduct Showcase KEY nm o0
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MEASURE ASPHALT

DENSITY WITH
CUTTING EDGE

TECH gy

AC BUSINESS MEDIA
Construction Network

l.r-\lF\ INNOVATIONS FOR AS‘PL!%] PR()FESQlONmb v .’

—a‘,:r SEPTEMBER 2027

*"‘BONUS

" [\ BATCHVS DRUM: ';,
e |4 WHAT ASPHALT .}
PLANT WORKS -~

/- BEST FOR YOU?
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INDUSTRY
EXCLUSIVE:

ROLLER SPEC GUIDE -
- BROWSE OVER
175 MODELS

THE ONLY INDUSTRY SOURCE

providing cutting edge information on the entire lifecycle of asphalt
pavements - from production to paving to preservation - in every issue

10 ISSUES PER YEAR
10,005 MAGAZINE SUBSCRIBERS*

WHO WE REACH:

asphalt contractors, HMA/WMA producers, and public
works specifiers with road jurisdiction in three major
sectors: paving, preservation and plants

EDITORIAL CALENDER >>>

*Combined Print & Digital Audience


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2023/Editorial%20Calendars/Construction%20Network/Asphalt%202023%20Print%20Editorial%20Calendar.pdf
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CONCRETE

SAFETY
TIPS:
REMOTE- |
"CONTROLLED
DEMOLITION
MACHINES

Experience
Matters!

_ | e “CONCRETE
s ? | ~—_  __REPAIR
@I EXPERTS

v
- SAVE TIME & LPERTS

T MONEY WITH ‘\
§ MOBILE <

| recycling waste

concrete | 5 “A C HIP ﬂi =y
i OFF THE._ |

| UNDERSTANDING .
INTERNAL 1 | |
CONCRETE \

MOISTURE /

~_ 'BLOCK:-

IU | ~ Key factors ofa™
ACHLENES: VETIA successful concreté

CONCRETE
CONTRACTOR.

THE LEADING TRADE MAGAZINE
IN THE CONCRETE INDUSTRY

We deliver original content to help contractors build their projects and run their businesses
more efficiently and profitably. We are the number one source for new product information.

WWW.FORCONSTRUCTIONPROS.COM/CONCRETE repalr JOb

AC BUSINESS MEDIA

Construction Network

\ et Ul JADVICE
! The benefitsof 1. ; ,i
e

6 ISSUES PER YEAR

WHO WE REACH:

contractors engaged in residential and commercial concrete construction,
general contractors that self-perform concrete, and other concrete contractors,
including decorative and polished concrete contractors, government (city,
county, dot, FAA) and others allied to the field

28,013 MAGAZINE SUBSCRIBERS*

EDITORIAL CALENDAR >>>

*Combined Print & Digital Audience


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2023/Editorial%20Calendars/Construction%20Network/Concrete%202023%20Print%20Editorial%20Calendar.pdf

Equipment
OUR FLAGSHIP PUBLICATION
IN A TABLOID SUPERSIZE

Equipment Today provides independent, insightful content about equipment best practices -
including selection, application and maintenance - and options to acquire and manage assets.

~ ISSUES PER YEAR

e =2 MAGAZINE SUBSCRIBERS*

The acrial lift industry
embraces change

WHO WE REACH:

O highway/heavy construction and general building construction professionals interested
in optimizing their ROl on construction equipment. more specifically, contractors in
commercial and residential projects; contractors in electrical, demolition, mechanical
and masonry/stonework; construction material producers and utility/power co-ops; and
distributors and dealers of construction equipment, materials, and supplies.

" THE NEW AUTOMATONS: T

"DOZER TECHNOLOGY
ABVA“cEs SPECIAL EDITIONS:

UPDATES IMPROVE MACHINE AND UPERATU 25 = 1 ‘/ *
EFFICIENCY, PRODUCTIVITY ot Ny Leaders o g > s’ —\ Delivered with the September issue

AC BUSINESS MEDIA
Construction Network

*Combined Print & Digital Audience


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2023/Editorial%20Calendars/Construction%20Network/Equipment%20Today%20Print%20Editorial%20Calendar.pdf

PAVEMENT.

MAINTENANCE & RECONSTRUCTION

THE OFFICIAL MAGAZINE OF NATIONAL PAVEMENT EXPO

pA\,EMENT THE OFFICIAL MAGAZINE OF

VIAINTENARNEE & RESSRSIINSA2S | PAVE/X: THE PAVEMENT EXPERIENCE

Targets contractors who make a living from paving and pavement maintenance. We provide
zss\yﬂgaﬁ?m!‘fgLOGY “how-to” information to help contractors run their businesses more profitably and stay up-to-
contractors of any size TIPS FOR date on industry trends, technological developments in materials and equipment, and on-the-

job techniques that can improve productivity and add to their bottom line.

Selecting SELECT|NG

THE RIGHT
ROLLER L s

for your projects

8 ISSUES PER YEAR

18,505 MAGAZINE SUBSCRIBERS*

WHO WE REACH:

contractors in the paving, sealcoating, pavement marking, sweeping, crack
repair and pavement repair industries, as well as equipment manufacturers,
material producers, government officials (federal, state, county, local);
dealers/distributors, and HMA producers

EDITORIAL CALENDER >>>

AC BUSINESS MEDIA
Construction Network *Combined Print & Digital Audience


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2023/Editorial%20Calendars/Construction%20Network/Pavement%202023%20Print%20Editorial%20Calendar.pdf

I
Rental

ol [ ARGETED REACH TO THE

TRAILER SAFETY

P.ag MOST DECISION MAKERS

. We provide equipment rental owners and managers the information they need to effectively
run a profitable enterprise. In addition to discussing how to effectively manage assets, rental
provides subscribers with important economic forecasts, customer-centric insight, and back-
office issues surrounding personnel and finance.

- 8 ISSUES PER YEAR

20,010 MAGAZINE SUBSCRIBERS*

A look at how telematics data helps rental
store owners with maintenance schedules,
theft prevention and more.

WHO WE REACH:

rental businesses that supply tools and equipment to the

m construction, industrial, and DIY markets.

|
0893| EDITORIAL CALENDER >>>

INFLATION
X P34

SPECIAL EDITIONS:

* IPAF ELEVATING SAFETY: delivered with the August/September issue
\] TOTAL CIRCULATION*: 97,021

AC BUSINESS MEDIA

Construction Network *Combined Print & Digital Audience


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2023/Editorial%20Calendars/Construction%20Network/RENTAL%202023%20Print%20Editorial%20Calendar.pdf
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IRO

An Interactive Buyer’s Platform for
New Construction Equipment,
Technology and Workwear

Censtructioen



I'| IRONPROS
THE COMPLEXITY OF EQUIPMENT ACQUISITION...

HEAVY EQUIPMENT PURCHASING

Technology
Brand & Quality

Power Needs

Buying processes have dramatically changed and IMPACT FACTORS AROUND
iIncreased In complexity.

Supply chain stresses have had significant impact on Project Needs

product availabllity, and brand loyalty. Lifecycle Cost

Potential buyers are in need of more data around Length Of Use

product, long term value, and efficiency as they work Transportation

through procurement processes. Availability &

L L sSourcing
Product and insight information is disparate,

segmented, hard-to-find, or non-existent...

Purchasing
Options

Maintenance &
Parts

y (%%

AC BUSINESS MEDIA
Construction Network

Productivity

Training &
Safety

Data
Management

Profitability




ENTER A NEW SOLUTION...

< IRONPROS Is a destination site for expert-
grade, buyer’s journey intelligence,
specifically offering:
= Insights
= Research
=  Comparison

< |IRONPROS focuses content, marketplace
directories, data, and intel around the three

largest and most impactful procurement
areas for construction firms:

=  Heavy equipment
=  Construction technology

= Consumable product & workwear

y (9%

AC BUSINESS MEDIA
Construction Network

I —
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IRONPROS

A few stats

IronPros is a "Contextual Commerce”
platform that blends: products, content,

V5K o rs 3
LI specifications, data and more data

Categories/taxonomy created to
align content and products.

Estimated hours of video transcribed
by Clipr's Al. Chapters, markers
created within as well

—--~-~-~
-—
-—
~—

New products, with images,
description, stats,
downloadable spec pdfs, etc

5,374

Company Profiles augmented with
social profile links, website, about,
company stats, etc (Entire database
from FCP + New Companies)

.......... 1’600'0004.

Product and equipment
specifications and data-points

-
—
--------
— —
-~
~~
~—
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I'| IRONPROS

THE BUYER’S EXPERIENCE

y (%%

AC BUSINESS MEDIA
Construction Network

We've curated the best and latest new equipment, technologies
and workwear into a single experience where users can browse
features, compare specs and reach out to manufacturers directly.

Original content and insight from the ForConstructionPros team is
seamlessly interwoven into the product marketplace, where buyers
can research and compare product & equipment while connecting
directly with manufacturers and sellers.

Registered contractors / buyers will have access to IronProsTV,
and the webinar/seminar library along with a regular hosting of live
programming. Users can attend educational sessions, take
quizzes, receive certifications, watch on-demand resources and
attend virtual events.

Connect with other contractors and industry experts to discuss
products, tips, and ask for recommendations

PRODUCTS | BRANDS | EVENTS | TECHNOLOGY | WORKWEAR | EQUIPMENT | IRONPROS TV

RESEARCH AND COMPARE.

Discover over 6,100 product options in heavy construction
equipment, technology, and workwear.

WHAT ARE YOU LOOKING FOR TODAY?

EXPLORE BY CATEGORY EXPLORE BY BRAND

~ir- T ale
-!2?2} .&I“g.‘ J E TENNA = CARLSON
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I'| IRONPROS

The Manufacturer’s Experience

IRONPROS is a “contextual commerce” platform that blends deep-dive

product information, buyer’s insight content, comparison tools, and data.

y (%%

TITANIUM partners have access to our premium, white-glove concierge support team to
maintain product walkthroughs, build full marketing profiles, nurture leads, update specifications,
produce premium video, and showcase editorial content for their profile.

Premium partners also receive preferential placement across the platform — including content

Integration in select areas, product features, preferential brand identification, and press-release
distribution monthly.

Premium partners gain access to contact details for buyers engaging with their products and can
connect one-to-one with bottom of the funnel buyers who show purchase intent.

Partners will have access to premium company dashboards and high-powered hubs for sellers to
visualize audience engagements, see product traffic stats, identify & connect with buyers,
purchase product promotion packages, and manage premium subscription plans.

AC BUSINESS MEDIA
Construction Network

00000<
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N
CUSTOM PRINT OFFERINGS

A useful tool for your customers while providing yearlong exposure for your brand

Large format space, printed on heavier paper stock making it quickly found within the issue and
easily removable to save for future reference.

By polybagging with print, your marketing material is being delivered to a qualified audience in a
high impact format. In addition to postage savings, your materials are the first readers see, even
before opening the magazine.

Stand out using the magazine’s best inventory — the front cover. With great retention rate, these
highly effective ad units are offered in several varieties including False Covers, Belly Bands, Wraps,
Bookmarks and more.

ACBM offers turnkey trade show sponsorships which are enjoyable to the attendee all while
enhancing your brand and driving traffic to your booth.

Work with editorial to develop a topic that is of high interest to our readers and is presented as an
insert with sponsorship recognition and branding. Take it to the next level and turn this insert into an
Interactive microsite with enhanced graphics, content and tools to enhance the user experience.

7
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DIRECT
ENT=NT

DIRECT ENTENT, a sophisticated email marketing
program that includes consultative services, detailed
analytics, and a white glove treatment approach, Is

designed to help clients interact with their target

audience by driving targeted marketing messages
directly to a client’s inbox.




o The fuel for all content syndication,
— lead generation, brand awareness,
S and thought leadership initiatives

PRODUCT OFFERINGS

DEDICATED EMAIL THE PROSPECT JOURNEY THE LEAD JOURNEY
2 z
2 ¥

5
5

Leverage our database, by

reaching your target audience Using our ENTENTION database, grow Ntuhr;tj\rlvee?/;:rrggaﬁb;}sgneié%ads
with a one-time dedicated emalil your lead funnel by selecting the lead N . h
that sends the right people, the perfect audience and nurturing those €a d_genera 10N Cffllmpa'gn’ y
right message at the right time. pre-qualified prospects. sending a 3x emall journey to

promote engagement.

Price: Brand Dependent Price: Custom Pricing Avalilable Price: Lead Gen Fee + $2,000



DIRECTENT=NT

RAFCO..

PRESERVATION PRODUCTS

EQUIIRP T &M
Sl W et i

EQAUIFP T &M

REBUILD SUCCESS
With Equipment That Doesn't Quit

EACH DEDICATED EMAIL WILL INCLUDE:

Experience the Crafco Difference

1. Pf@'d@Slgned, HTML emall message Wlth a” InCIUded When you step into a Crafco Supply Center you'll find an extensive variety of products

from exclusive brands for preserving roads, highways, parking lots, bridges, airports, and

. / /I . k athletic surfaces. Crafco has everything you'll need for your project, from materials and
m 5 : e . :
I ag e S C O py I n S equipment to blowers and safety apparel. Partnering with manufacturers that share Want to continue building your business? Ensure contractors in your area have
i . p— 7 - pliable equipment to provide better customer service while lifting
similar quality an B i :
T i o : their loads.
2. Subject Line Wy S B RS % | func on equi
. J ' e (3 Consirqennts [ ) quipter's multifunctional construction equipment to your fleet
Our friendly and k Y v T Sise on B o,
. ~<is” \ helps your customers...

solution for y( B

- ,‘ When vou go to bed Access Tight Areas
3' Pre Header B . 1208 R Move & Dump Tons Of Debris

we go to work.

Lift Materials, Furniture, & Appliances

....

4 . AC B M te am WI I I Ove rS e e te Stl n g ) Q/A1 S e n d an d fu I I Cat Trial 13: Goodnight, Goodnight, Construction Site brings the story to life of I SiesR Bntees

five machines hard at work on a construction site and what happens when the
e | machines "go to bed" for the night. This latest Cat Trial video is a celebration

re p O rtl n g fo r e aC h m al | I n g of the great work you do every single day and the commitment Cat® dealers construction equipment by clicking the button below.

have to helping contractors maximize productivity and become more

Watch Cat Trial 13: Goodnight, Goodnight, Construction Site to see how
"when you go to bed, we go to work".

pk at Equipter’'s wide array of roofing, restoration, and general

Watch Us Make it Happen »

(~3 PAT

AC BUSINESS MEDIA
Construction Network




DIRECTENT=NT

TIPS FOR A SUCCESSFUL ENTENT PROGRAM

Multiple Entry Email Messaging. Include several
distinct types of “call to actions” in your messaging,
you never know what your audience’s current needs
are, give them options — drive web traffic and
engagement.

Stay Away from One-and-Done Emaill
Deployments. Even for brand awareness, you
should always use a 3x frequency for the best
results. Use different subject lines and re-deploy to
the non-opens. Use a different subject line and
switch up the creative for everyone who opened but
did not click the “call to action.”

Promote the Benefits of Your Product. Try and
connect your product to an industry problem, what

solution/benefit does your product bring to the table.

Keep the Email Interesting and to the Point.
People skim through emails, unless it is from family
or friends. They like to scan to let the email tell them
a quick story before they click further.

Refresh All Your Used (Overused) Emails, even if
they have worked for you in the past and you
absolutely love them. If you have been recycling an
old email, chances are there will be people within
ENTENTION that have already seen that message
and design. Note: our team can help you refresh
your message and design!

A/B Champion Test Your Emails. It is not the old
A/B split test, this Is different. You can gleam vital
Information from using smaller panel testing — wait
a couple of hours and deploy the winning subject line
or design to the full target audience.



CUSTOMER JOURNEYS

We have the ability to build you a custom audience segment with our ACBM

database that is most relevant to your marketing goals. This audience can be
determined by dimensions such as geography, job title, organization type and

personal interests identified by their behavior on our websites. Q

Using that unique audience segment we will execute a "Customer Journey"
campaign for your brand, that takes engaged users along a predetermined path of
marketing materials based on how they interact at each stage. As you can see in the
visuals to the right, the included promotion within each journey is served to the user
based upon if they open / click / view certain elements along the way - identifying
their interest in the offer or assets being promoted. Customer Journeys utilize our
most sophisticated marketing technology, leverage our proprietary 1st party data
and are crafted for your specific program

CUSTOMER JOURNEYS CAN UTILIZE A COMBINATION OF-:

1. Dedicated emails & triggered emails
2. Sponsored social posts across multiple platforms (Facebook, Instagram)
3. Off-Site retargeted native and display units

4. On-site display placements

5. Custom Onsite Pop-Outs with CTA

y (%%

AC BUSINESS MEDIA
Construction Network




ENHANCED ONLINE DISPLAY

RESPONSIVE
RESKIN BILLBOARD -

STANDARD AD PACKAGE’

(BF0xid, F2Exdd, J00x50, 3000800, I00x250)
Targeting options: Run of Site, Channel or Product Catagory

4 Display &
- Video 360

Google Ad Manager

y (%%

AC BUSINESS MEDIA
Construction Network

Our audiences behave like everyone else; they visit dozens of
websites every day and consume content that interests them. That Is
why it is important to reach them as often as possible to ensure your
brand's message sticks. Our new and improved online display
program targets our audiences onsite using Google Active View
Impressions and offsite with Google DV360 seamlessly. This
approach elevates your brand's recall and ad Click-Through-Rate.

970x250 Billboard

Leaderboard Package (970x90, 728x90, 300x50)
Rectangle Package (300x250, 300x600)

Native Ad (1600x1050, 300x250)

> w e

1. 1658x1058 / 300x250 Responsive Site Skin
2. Homepage or section takeovers - based on availability

3. High Impact campaigns are served onsite only



WEBSITE BANNER ADVERTISING

We offer a variety of display banner opportunities across our

core websites, with the ability to target specific sections and
Y S B e e e o e o s users depending on the goal of your campaign. These units are

best used for high volume awareness campaigns and to keep
your brand top-of-mind with our readers.

970X250 BILLBOARD

Search Companies Search Caleqories \
HOME | ASPHALT \

Three Threats to Profitability Due to Construction Equipment Breakdowns

970x250 Billboard

970x90 Super Leaderboard — viewable on computer

Equipment must be properly maintained and operated to ensure peak performance on the jobsite or construction
companies will pay the price

728x90 Super Leaderboard — viewable on tablet

December 20, 2021 | By Jess

300x50 Super Leaderboard — viewable on phone
300x600 Side Rail
300x250 Side Rall

4 -

e —,
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— Using 1st party and behavioral user data we also can re-target our
Latest in Asphalt

How IRONPROS Helps You Be a ;ﬂ

audience offsite and further extend your banner campaign.
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N
NATIVE CONTENT UNITS

Seamlessly place your message within our on-site editorial content using our native ad

Announcing the Winners of the
2022 Comtractors' Top New
Products Awards!

platform. These native ad placements are designed to match the look, feel and function of our

Echind the Engincerng of
Bosch's Construcnon Tools

site’s most valuable content, without looking like a traditional ad.

. el
& (ks GRS.IBS Saves the Day Fos
: -'{'-"-." Concrete Bridge Replacement

Native ad units rotate within our editorial content in two different ad sizes and locations.

« The larger native ad will always appear on the right-hand side as the page loads A O N O O O . T e s
 The smaller native ad will appear under the “related” column on an article’s landing page

A 4th Ceneration Mason's Top
10 Tool List for Your Next
Concrete Job

| ' | o & RESEARCH. COMPARE. COMMUNICATE.
- We target your ad based on channel category |  IRONPROS : T e R

- The ad will also appear anywhere that targeted channel content does across the website

- Addresses inherent limitations with traditional ads such as ad block and ad fraud
Recommended NATIVE DISPLAY AD

- Ad click-through links to your website or to designated Sponsored Content assets

- Research shows these types of advertisements receive on average, 8,000-10,000 impressions per month

- We supply a real-time reporting link to keep track of the success of your campaign

- New dashboard allows you to have full control over your creative throughout the entire campaign

A 4th Generation Mason's Top 10° Standing Water in Prepared Industry Leading Training for

Tool List for Your Next Concrete Footings: A Problem or a Construction Professionals
Job Precaution?
The YWinpen Amerca Comer for Tianing £
Tho wide varcty of concrete 100 avalahic for The Conciete Faundations Assocanon addresses | Technology feanses the cducancn and Faming
. e CONCICHE COOITAcIOr fan make oven e mast WO CONCRIT 0f Sy uctural FIoarity of comeret e conGirucson ndusry needs
ZC2Z00N0H MASOM'S Peda Zpin. Hom e S00C ¢ foctngs doe 1o walter in the cxcavason
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HIGH-IMPACT ONLINE DISPLAY ADVERTISING

YOU'VE GOT NO TIME FOR DOWNTIME

CHOOSE DELO

= Construction Equipment Remal Concrete Asphall Pavemen! Business shnology  Profit Matters ® Magazings FOP Nowskter < Search
o = Follow Us
Trucks Eartwmoving Fleet Malnsenance
, » = Bt Friend Podcast: What
: ,'-2‘-7-({;:;3-;' 'z-—"—_;' e s o ) — _— fonstruction Budget Is
IHAERE S NUIF s .. s
'IN THE BLUEPRIN T F — Ipment Maintained?
},ﬂq‘w UT DOW i E. I i we it
CHOOSE DELD. e .
:
“YOU'VE GOT NO TIME FOR DOWNTIME
CHOOSE DELO
. 81 Dashcam for Fleets Discover the Difference »
Equipment Fleet Maintenance
Rcing

ndusorial Vehicles

Harvard Grants License to Scale a Charges-in-Minutes
Lithium-metal Battery

A
' g CHOOSE DELO
B 2 BN

Top 10 Trends To Impact Announcing the Winners of the Takeuchi's New Tiit Rotator
Construction Industry in Next 2022 Contractors' Top New Attachment
Decade Products Awards!

AC BUSINESS MEDIA
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Your branding will completely takeover either the homepage or a
website channel for a specified time frame, receiving 100%
SOV. All ad sizes and site skin are included in this package

Showcase your company as the foremost expert around one or
more of these industry topics:

Asphalt Contractor Channels: Additives, Plants, Recycling,
Pavers, MTV’s

Concrete Contractor Channels: Decorative, Equipment &
Products, Pumps, Trowels, Repair

Equipment Today Channels: Trucks, Earthmoving, Fleet
Maintenance, Attachments, Compaction, Crane

Pavement Maintenance Channels: Sweepers, Marking &
Striping, Preservation

Rental Channels: Constructions, General Tool, Lifting
Equipment, Power Rental, Rental Business

Business Channels: Services, Safety, Training & Education,
Labor

Technology Channels: Apps, Theft Prevention, Personnel
Management, Equipment Monitoring, Machine Grade Control
GPS, Laser & Other

Options available to incorporate guaranteed lead generation to
create a multifaceted campaign



HIGH-IMPACT ONLINE DISPLAY ADVERTISING

Censtruction Equipment Rental Concrete Asphalt Pavement Business Technology Profit Matters EEl Magazines [53 FCP Newsletter (Q Search

rucks Earthmoving Fleet Maintenance Attachments Compaction Crane

High-impact display ads are an effective way to deliver your relevant
message on a large scale. Your advertising will be inescapable as
visitors browse the ForConstructionPros.com website consuming
content that interests them.

Equipment Equipment

Komatsu Launches Vehicle
Processor for Forestry
Applications

« The responsive site skin places your branded image as a
| e wallpaper in the background of our website. The 300x250

I Image/message will appear at the top of the page, as well
as when there’s a break in the content

Dust Off Your Jobsites

Overcome the Unpredictability of [iese &
o v * "

Selecting and Operating the Right Forklift for Your Jobsite Fuel Prices

The starting point in selecting the right forklift for a jobsite is considering forklift capacity. dimension and
functional capabilities.

Volvo CE Showcases Online

AC BUSINESS MEDIA - 2
Construction Network


https://www.sdcexec.com/sourcing-procurement/article/21451655/corcentric-top-7-reasons-to-implement-procure-to-pay

-
VIDEO PROMOTION

Your customers are watching more videos than ever before! Whether it's a short video ad or a teaser for a longer segment, you

can amplify the value of your video assets by targeting segments of our audience.

Feature your promo video prior to our content

videos. Pre-roll assets are featured on our websites and targets our

audience on social media and the digital ad network.

Place your video within our content

pages. Target your video ad run-of-site or run-of-channel.

Host and promote your company video on our

Industry leading sites for increased exposure and SEO value.

Broadcast your commercial to those who are

. . . IN-CONTENT
accessing content through their SmartTV and streaming apps. VIDEO ADS

Connecting with our first-party data, we will serve your ad to those in o
your target audience. -

y (%%
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=OME | EQUIPFMENT

Overcome the Unpredictability of Fuel Prices
V I D O N I To hep excavator owners and operators lower ther fue usage, ma uiacturers are '.'I'??E‘I‘I‘IC_Z a vanety of Innovatve
I l l I ; features

We have two primary opportunities to amplify the value of your video
assets to targeted segments of the ACMB community. These placements
give you an opportunity to align your video with relevant content, whether it

IS a short video ad or a teaser for a longer segment.

Latest in Equipment

Takeuchs's New Tt Rotator ﬂ
Arttachment
- Runs before video content on our sites as well as to targeted audiences Without quesiion, ks i aree of Excavalon owners'and cperalons’ ot considecsible
across SOCIaI platforms and retarg eted OffSIte ImpreSSIOnS Iperaling Expenses  an expensos hal's become sven more sarficant o recent manths e e R A

Processor for Forestry ’\
=ar excanple, 2y recently as Apeil, he average el poce for a gaban ol ulirs-low-<sulios Applications - 2.

- Can run as pre-, mid- or post -roll

chitesee] waaey £5.12, a4 G250 incresses when compared 10 Apel 2021 s average. And oo Aug. L
an-heghweiay diese] foel cost as much as 556.26 per gabon in Califosres, on average. wincl

= M I nlmum 50K ImpreSSIOnS per Cam palgn < e hnghes! aguregate inthe LS. As pndencs of the steady riss in pooss, s averaps E

How 0 transform your business

< neardy $2 hauher per cabon e Sie 1ota) recorded & yeur ano, acoardimg o the U.S
! ' g ’ with the Constractibie Process

:06, :15 or :30 second video assets are accepted (skippable after 6 seconds) Enngy Inkeinalion Adirinsarasion

Allhough deesed fued pooss e beginming 1o dechine Sroogbout e countdry, Ui experess 13
Dust Off Your Jobsnes
<18 infliencing excavalor owreers batiam bnes substandally, feading thesn 10 consatier new

nethods for enbancarng then esxcavalars fusel elliciency. By nrplementing e foboveny
schawce, ravided by mdusiry sxperls from Calesprllar, Hitach Carstruchon Machenery

Amencas Inc, (HCMA] and Volvo Carsssuchon Ecuipmmenl, excavalor Qwness c

= I n'Content adS dlsplay Wlthln the COntent We” throughOUt the Slte avescoenes e chisllenges of Tuel cost mstatnbty and, i ben, recenve 3 lnghes ROT o S Comsirmetion | LEADERS

IN CONSTRUCTION

epupment sharl and king lem

- This is a standalone ad unit within content that displays your

message and your message only. EQUIPMENT o

CAT

- This placement supports video, live stream, flow, carousel, parallax
& cinemagraph ad units.

- See examples here

(W

AC BUSINESS MEDIA -
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https://www.teads.com/viewable-outstream-teads-formats/

YOUTUBE EXTENSION

YouTube is the #1 place to share video content and is the second-largest

search engine after Google. With almost 5 billion videos being viewed dalily,

running ads on YouTube is an exceptional way to reach your target audience.

Using our proprietary 15t party subscriber data and behavioral data from our
websites, we’'ll advertise to your targeted audience as they watch videos on

YouTube and across websites and apps running on Google video partners

- o ee

A4}
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Discovery ads appear when performing a YouTube search

- Will be visible on YouTube homepage, on the sidebar as related video, or on
the search results page

- Features a designated thumbnail from video, headline and descriptive copy

- Benefit of no limit to video length since user opts to click on video — best
option for a lengthier video

In-Stream ads are placed before, during or after video content

- Skippable ads must be at least 12 seconds and are recommended to be
under 3 minutes. After 5 seconds, viewer has option to skip ad

- Non-skippable ads are limited to 15 seconds — best for a wide lift in brand
awareness and with relevant creative that viewers wouldn’t want to skip

Bumper ads are placed before, during or after video content
- Shortest ad format, lasting only 6 seconds or less

- Ads are non-skippable

- Benefit of a broad reach with short, memorable message

- Viewers say they’re 2x more likely to purchase something they saw on YouTube

- Video has seen a quick rise in content marketing with 90% of customers saying
video helps them make buying decisions

- Viewers are 4x more likely to use YouTube versus other platforms to find
Information about a brand, product or service



CONNECT TV

Reach your audience where THEY view video. Fragmented video viewership across screens is
a major challenge that most advertisers face — on the flip side, it's also part of the beauty of
video, since the number of opportunities to reach target audiences is still on the rise. An

Increase in free content providers has opened a supply of ad placements.

CONNECTED TV DEVICE TYPES

- Connected TV is an additional device to reach your

_ Ad placements on Connected TV are bought and sold like
audience on

digital video, just on a TV screen.
- Allows 100% full-screen viewability with limited . In-Stream Video Ad Placements
skipping options
_ o * Interactive Pre-Roll
- Has the most premium and engaging inventory

avallable in-market * Home Screen Placements

- Reach 1st & 37 party data segments  Mid-Roll Placements

Gaming Consoles Streaming Players
APPS & NETWORKS PREMIUM DISTRIBUTORS CTV SSP
holt e : @ scrippsnetworks - .
DEMAND SIDE \‘:-"-'_:# AT&T d:Sh pp: B S I I ng E—-ﬂ" DIRECTV $ telo rlo

I“”" e DIRECTV A-'-F == . .
A SRR AN FFNOW wir E5TI L tUbl vevo | SPOTX




SOCIAL MEDIA — AUDIENCE EXTENSION

Equipment Today
Sponsored - 3

Do your job 10x faster with a cable plow! Selling September 22!

\"11ll111000000000000

R WE'VE GOT

T IRONPROS
L= | Sponsored - Q

Check out IRONPROS. a multi-level interactive showroom for new

construction equipment, technology. and workwear. Brought to you by CAB LE PLOWS

ForConstructionPros.com — the largest construction network in North
America — it continuously provides contractors the industry
knowledge to make successful business decisions.

T} IRONPROS

YOUR RESOURCE
FOR THE LATEST &
MOST INNOVATIVE

EMBER 22
NO RESERVE!

ng in a no-reserve

Learn more

Asphalt Contractor Magazine
Sponsored - 3

\ As construction workers rebuild America’s infrastructure,
& FREE RESOURCES can help keep them safe on the job.
~

Vi -

" BUILD IHFRASTRUOTURE SAFELY

IRONPROS.COM
Join the IronPros Community
The Best and Latest New Heavy Equipn

CPWR.COM
BUILD INFRASTRUCTURE SAFELY
Plan. Train, Find Solutions

y (%%

© 49

CPWR's

Learn more

AC BUSINESS MEDIA
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Extend your reach beyond advertising on our core websites with targeted advertising

across social platforms such as Facebook, Instagram and LinkedIn. Using our proprietary

1st party subscriber data and behavioral data from our websites, we can target those

same users with sponsored posts as they browse their feeds.

- Sponsored posts are data-targeted to the segment
most relevant to your campaign

- One size fits all posts that can be repurposed on
multiple platforms

- Ads display for users within main user feeds, right
rail and within mobile apps

- Detailed performance metrics are available for all
social campaigns

Fasick [

YOUR PARTNER TO GET
THE JOB DONE RIGHT

- We offer a variety of social ad unit
sizes and types that reach users in-
feed, side-bar and within stories.

- On average, social extension ad
campaigns receive higher click-through
rates than on-site banner ads.

- About 75% of Facebook users and
60% of Instagram users visit those
social platforms at least once a day.




SOCIAL SIMULCAST

LEVERAGE o o
(Live Stream) SOCIAL ’
SIMULCAST
: - - TECHNOLOGY
E ‘

~ACT: Your customers are watching more video. More than 92% of B2B
prospects consume online video and more than 4 billion videos are watched
on YouTube every day.

THE PERFECT SOLUTION FOR:

 Product Launches

« Events

« PR news or announcements

 Product Walk Arounds

« Or any video communication you want to promote

'!!I"."'l 'wdBVA
"’""f:" Reancain

TURNKEY PROMOTIONS: - praes “ Mla W ame
: ———

..1' R

« Paid and Organic Social Posts
« Native & Native Retargeting

« Online Display

* Dedicated emall

« Behavioral emalil

* Pre-event calendar, email and social notifications e e =
| ition i i | ) 0:08/7:55 o
« Sponsored Content position in corresponding newsletter < ) O B8 © [« O 3] L3

Rafael Nunez

DISCOVER THE NEW JLG® ROUGH TERRAIN SCISSOR LINE Totally New. Totally

,| | Stacked.

AC BUSINESS MEDIA

Construction Network



MICROSITE

Our team has the ability to build you a custom microsite in a variety of

different shapes and sizes, depending on your marketing objectives.

\ 20 R
A _
3 !

o 4

L i
R

.

\\\\

The goal of launching every microsite is to provide you an online

s

destination where custom content can be showcased around a
specific topic that is relevant to both your brand and your target

customers.

These sites can function as a simple content archive or a multi-media
experience that includes different items such as: video, infographics,

custom content, animations, database tools or other custom assets.

As your partner, we are uniguely positioned to not only create these
microsites but also produce content to populate them and execute

marketing programs to promote them!

y (%%
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CONSTRUCTION NEWSLETTERS (e

M TOTAL NEWSLETTER SUBSCRIBERS

We publish 18 tailored newsletters for the Construction community, that are
sent out at different frequencies — from daily to monthly. Each newsletter has a
targeted subscriber list based on the subject matter, curated from the most

relevant content on our core websites and within our print publications.

O A r b
1, \JIIm, C

LEADERBOARD

Gigi Wood | Managing Editor | "o

SPONSORED PLACEMENT

VIEWARTICLE

Contractor's Share Their Business Experience

CONTRACTOR'S | [
SITE REPORT L e
4 _ - ) The Contractor’'s Site Report brings you business
™

AC BUSINESS MEDIA
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TRENDING NEWS

Genie Showcases White Noise
Equipment

FOR a <
Censtructisn View Email Online

B-WORK WITH MORE CASE
- MORE UFT, MORE REACH AND MCAE VSIBILITY, .

| Unicontrol Offers 3D Machine

Gigi Wooed | Managing Editer | ForConstructionPros com

VIEWARTICLE

The Industry’s Broadest Lineup

From tracks to wheels, standard t0 compact
radius designs, 20 technology to 3D grads
control, no one can match the treadth of the Cat®
Excavator lineup—aor s fusksaving, croductivity-
boosting periormance.

VIEWARTICLE

FOR

Coenstruction
PROS.com:

FOR

Censtruction

PROS.com:s

Our Construction Network editors
scan the day's news Monday
through Friday for insights with the
greatest impact on the
construction industry for both
commercial and residential.

WHO WE REACH: Corporate, operation,
project, equipment maintenance, and
purchasing management titles from
highway/heavy, commercial, residential,
equipment dealers and rental businesses

DEPLOYMENT: Daily

VIEW EXAMPLE

Brought to you by the
experienced editors of
ForConstructionPros.com,
Infrastructure impact

provides readers with weekly
updates on infrastructure funding
and the biggest construction
projects affecting the industry.

WHO WE REACH:

Corporate, operation and
supervisory management titles,
and construction business
owners from various fields of
construction that touch the
Infrastructure industry.

DEPLOYMENT: Weekly

VIEW EXAMPLE

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/headline-news?date=1662958800000
https://newsletters.forconstructionpros.com/templates/infrastructure-impact?date=1663304400000

Giving small-medium sized
construction contractors in the early
stages of technology exploration and
adoption information on how such
tools may impact their project
productivity as well as new ideas
and opportunities to consider
Implementing in their own business.

WHO WE REACH: Corporate,
operation, project, equipment
maintenance, purchasing
management titles from
highway/heavy, commercial,
residential, equipment dealers
and rental businesses

DEPLOYMENT: Monthly

VIEW EXAMPLE

%R Coenstructien

Covers best practices, strategy,
and news to improve control
and cost efficiency of operating
construction equipment fleets.

WHO WE REACH: Operation

and equipment management
professionals that work in
corporate management,
operating with a sales volume of
$5 million or more

DEPLOYMENT: Monthly

VIEW EXAMPLE

Written by Brad Humphrey, a
veteran construction-industry
consultant, this newsletter
offers down-to-earth, how-to
advice to help contractors of
any size -- in any industry --
Improve the management and
operation of their businesses.

WHO WE REACH: corporate,

operation, project, equipment
maintenance, purchasing management
titles from highway/heavy; commercial
concrete; asphalt producers, contractors,
dealers and manufacturers, and
government public works; pavement
maintenance and reconstruction;
equipment dealers; and rental businesses

DEPLOYMENT: Monthly

VIEW EXAMPLE

Features the news, insights,
product evaluations, and
Innovations important to running
construction trucks effectively.

WHO WE REACH: Corporate,
operation, project, equipment
maintenance, purchasing
management titles from
highway/heavy, commercial,
residential, equipment dealers,
and rental businesses

DEPLOYMENT: Monthly

VIEW EXAMPLE

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/modern-fleet-management?date=1663650000000
https://newsletters.forconstructionpros.com/templates/the-contractors-best-friend?date=1662440400000
https://newsletters.forconstructionpros.com/templates/truck-report?date=1662526800000
https://newsletters.forconstructionpros.com/templates/construction-technology?date=1661230800000

%R Censtruction

Available as a 6- or 12-month sponsorship and includes 600x100, Sponsored Content Banner ad and Sponsorship Logo within the News letter
plus Standard Banners with banners at 10,000 monthly impressions linking to the Newsletter Content.

Crane-focused newsletter, centered  The Fleet Maintenance Provides construction contractors Showcases the newest
around "the inside scoop on the Report provides tips and with news, insights, products, products and equipment for
crane market", featuring news information to help fleet and how-to articles about the construction contractors.

best use of oils, lubricants, and

' ' managers an hnician . .
products, job stories and more. anagers and technicians grease for their equipment fleets.

operate more efficiently and
stay current with the latest
practices and technologies.

WHO WE REACH: WHO WE REACH: Fleet WHO WE REACH: WHO WE REACH:
Corporate, operation, project and equipment maintenance Corporate, operation, project, Corporate, operation, project,
managers in the construction personnel equipment maintenance, equipment maintenance,
Industry, as well as owners, purchasing management titles purchasing management titles
partners, presidents, and from highway/heavy, from highway/heavy,

general managers in the rental commercial, residential, equipment commercial, residential,
Industry. dealers and rental businesses equipment dealers and rental

businesses

VIEW EXAMPLE

VIEW EXAMPLE

VIEW EXAMPLE

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/fleet-maintenance-report?date=1662613200000
https://newsletters.forconstructionpros.com/templates/lube-report?date=1663131600000
https://newsletters.forconstructionpros.com/templates/new-machine-solutions?date=1655269200000

TRENDING NEWS

NAPA's Net-Zero Initiative Expands Again, AR ita Vi Enen Cntee

e e —— nspl.l nl_'l'
, CONTRACTOR.

ROAD BUILDING UPDATE NEWSLETTER

“« 9 & Provides the latest insight into news and events
The Training Our Industry | . ‘ for the asphalt highway construction community.

The Wrtgen America Center
Technology reprasents the ful
educstion for the construction
over 3,000 equipment oparat
come 10 expenancs hands-o

ps—— - e | WHO WE REACH: corporate, operations,
project and fleet management titles as
asphalt producers and contractors, dealers &
manufacturers of asphalt products/equipment

How Will The Build America, Buy America A
Construction Projects?

Brondon Noel | Editor | Asphalt Contractor

Why You Should Care About the Drought in ¢
b e _ Reduce the Cost of Unplanned Downtime

Join Catarpillar September 14th at 1om CT to get
3 walkthrough of the actions you can taks on your
job site daly to improve =ficency and boost
ugtime 3cross your entire fleet.

”mmm; CONSTRUCTION e — DEPLOYMENT: Monthly
70 THE NEXT LEVEL S

\jCompanias Sy SUBSCRIBERS*: 20,300+

Buyers of New
Construction
Equipment,
Technology
and Products

VIEW EXAMPLE

I IJ l RESEARCH. COMPARE. COMMUNICATE.

_ All within on
IRONPROS - Interactive Showroom »

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/road-building-update?date=1663736400000

CONCRETE
CONTRACTOR

IN THE MIX NEWSLETTER

; } _ B Brought to you by concrete contractor magazine, this newsletter
gy IR appeals to the broad interests of the cast-in-place concrete

Al I ‘ ’ business owner, covering concrete industry topics such as
news, new products, job site articles and business management.

LIGCHINE Makes Line Pumping Easy, Acquires E-Z

Placer CONCRETE View Email Online Septamber 15, 2022
. : CONTRACTOR

IN THE MIX

-

Read More

Smarter Infrastructure Design ang
Requires Collaboration

Read More

@ IRONPROS e

intersctive s

f‘ equipment, t
¥ showiroom &
ms = producs sged

COMparisons

Jonathan Kozlowski | Editor | Concrate Contractor

RECEIVE THE

WHO WE REACH: management, supervisory field & equipment
staff of contractors engaged in residential and commercial concrete
construction, and general concrete contractors

| Consistency Is Key for U.K. Conc

VIEWARTICLE

QUIKRETE® G-Max Pro

IUSKRETE, u' Mﬂ,#, QUIKRETE® Q-Max Pro is a fiter reinforced,

Read More THE ULTIMATE CONCRETE MIX! rapid hardening concrate formulated to provids 3
- 1-hour working time, 3 walk-on timz of 2 hours .
T . : m e and schizve 3 compressive strength of 8500 PSI D E P L OY M E N T We e kly
I.! » RESEARCH =< | w000 Pl Cagrei Sieongth in 28 days. It provides superior workability and -
=] : = 1Y 30 oyt finishing characteristics and resists drying
IRONPROS e X o Inte oo somm shrinkage cracks.
— —— - LEARN MORE

fRink 4

SUBSCRIBERS*: 31,200+

VIEW EXAMPLE

Connecting
Modular
Construction
to Housing
Shortages

CONSISTENT STARTS,
- MOST RELIABLE POURS

Loarm More

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/in-the-mix?date=1662613200000

Equipmmn View Email Online

| BREAKING GROUND

o,

Equipment

BT
/ " | ’
" T
" ‘.'
f
¥ ) &
\ K Information on the latest equipment, as well Important safety information for construction
Erica Floyd | Editor-in-Chief, Equipment Teday aS bUSIneSS and ﬂeet management tlps pl’OfESSIOﬂ&'S

that can help commercial construction

VIEWARTICLE . . . . .
contractors improve efficiency, productivity,
TN and profitability on their job site, as well as
| Zr oo Learn more || recent news and events impacting the
TOADER TR | LS "'*V:-;‘,(‘,*,{.-_‘(ﬁ:—.,,_ featuras an 37;; ress ve s f-c.ea:rx-i?.-;‘ u':eé: design .
P g;;jqie;f-it_g;.i-:i;s__s"lg:"‘-’hj:f;;j:iiﬁ;é:%ﬁ construction marketplace.
a-". ‘s:,:::a;:l-:;: c:a; nbg a;sxg?zht:s; p-r£r~3-:-:e; o
WHO WE REACH: corporate and WHO WE REACH: corporate, operation,
operations management for grading & project, equipment maintenance, and
excavating, commercial, residential & purchasing management titles

tract, and others allied to the field

DEPLOYMENT: Weekly DEPLOYMENT: Monthly

VIEWARTICLE

e VIEW EXAMPLE VIEW EXAMPLE
TAILORED TO THE PAVING & PAVEMENT

/\ IGNITE  maintenance iNbusTRY

DECEMBER 79,2022 CLEARWATER BEACH FL st nkn sl

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/breaking-ground?date=1661835600000
https://newsletters.forconstructionpros.com/templates/construction-zone-safety?date=1661403600000

When is it Time to Grow Your Business?

o T -
Read More

| 7 Tips of Successful Paving Jobhs

Read More

IRONPROS: Built with the

IRONFPRCS, a producs of A

I l - ~ ™
| I‘1 l IRONPROS brand: ForConstructionros
interactive showroom for n
f‘ equipment, technology. and
¥ showiroom exgerience incl
oy = product sgecifications, inter
compansons, expan edior

RECEIVE THE FULL EXFERIEI

| How Your Company Can Stay Active on Sod

Read More

TAKING CONSTRUCTION

10 THE WeAT LEVEL

PAVEMENT View Email Online

MAUNTENANCE & REDCONSTRUCTION

BLACKTOP UPDATE

s | :
, LIRSS

- (:-_'

Al

\-'.. -
3 v
. N SRS

Brandon Neel | Editor | Pavement

Expand Your Service Offerings Into Production

The STAR Technology Licensing Program has
empowsrad contractors acrossthe US
producs STAR's high-quality crack filers, sealers
and additves. Learn how your business can
benefit today

CLICK HERE TC LEARN MORE

How the Right
PAVEMENT | Partnership

NETWORK Can
e Accelerate

Your Growth

PAVEMENT.

MAINTENANCE & RECONSTRUCTION

BLACKTOP UPDATE NEWSLETTER

"How-to" tips, contractor profiles, job stories, new products,
management insights, and the latest news about paving,
sweeping, striping, and repairing pavements.

WHO WE REACH: corporate and supervisory management,
and operations personnel in the paving, sealcoating, pavement
marking, and sweeping industries

DEPLOYMENT: Monthly

SUBSCRIBERS™*: 16,500+

VIEW EXAMPLE

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/blacktop-update?date=1660021200000

POWER RENTAL
NEWSLETTER

Rental trends and usage for
power generation
equipment, providing
readers with information
about how to capitalize on
the need for these products
to grow their businesses.

WHO WE REACH:

Construction and rental
markets

DEPLOYMENT: Monthly

SUBSCRIBERS*: 49,500+

VIEW EXAMPLE

* Rental

RENTAL MARKET WATCH
NEWSLETTER

The latest regional outlook,
hot products, and rental
Industry news.

WHO WE REACH: Corporate,
sales and general management,
supervisor/foreman at general
rental centers primarily engaged in
the business of renting

DEPLOYMENT: Weekly

SUBSCRIBERS*: 19,900+

VIEW EXAMPLE

RENTALWATCH
NEWSLETTER

Provides the latest news on the
equipment rental industry, as well
as economic insight into the
construction and equipment
markets that affect it. Weekly
highlights include new products
and link to unique features, videos
and interactive elements rental
professionals are looking for.

WHO WE REACH: Corporate,

sales and general management,
supervisor/foreman at general
rental centers primarily engaged in
the business of renting

DEPLOYMENT: Weekly

SUBSCRIBERS*: 19,900+

VIEW EXAMPLE

IPAF ELEVATING SAFETY
NEWSLETTER

Elevating Safety provides general
guidelines for safety and best
practices in the use of powered
access equipment.

WHO WE REACH: Commercial

construction professionals and
equipment rental business owners

DEPLOYMENT: Sponsored

SUBSCRIBERS*: 50,100+

VIEW EXAMPLE

*PUBLISHERS DATA JULY — DECEMBER 2022


https://newsletters.forconstructionpros.com/templates/power-rental?date=1663563600000
https://newsletters.forconstructionpros.com/templates/rental-market-watch?date=1663218000000
https://newsletters.forconstructionpros.com/templates/rental-watch?date=1663131600000
https://newsletters.forconstructionpros.com/templates/elevating-safety?date=1659675600000

CUSTOM NEWSLETTERS

We can produce a fully customized Newsletter for you, including content that is
either written by our editorial team, provided by your team or both. These custom
Newsletter mailings are intended to focus on key industry topics and subject
matter that are important to the audience and align well with your brand. You will

be the exclusive sponsor of each distribution.

The exact target segment for a Custom Newsletter is determined by our audience

development team, based on your direction, and will influence pricing.

- Client provided content: 2-3 articles with one photo per article
- Header Image: 600x200 (static JPG, GIF, PNG)
- Optional ads to include: 600x100, 300x250 or Sponsored Placement (static JPG, GIF or PNG)

y (%%

AC BUSINESS MEDIA
Construction Network

TOP STORY

SUBHEAD

Lorem ipsum dolor sit amet, consectaetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla paratur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

READ MORE »

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enam ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo conseguat.
Duis aute irure dolor in reprehenderit in
volupiate velit esse cillum dolore eu fugiat nulla
pariatur.

READ MORE »

SPONSORED

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
anim ad minim veniam, quis nostrud

exercitation ullamco laboris nisi ut aliguip ex Lorem ipsum dolor sit amet, consectetur

ea commodo conseqguat. Duis aute irure dolor adipiscing elit, sed do eiusmod tempor incididunt
in reprehenderit in voluptate velit esse cillum ut labore et dolore magna aliqua. Ut enim ad
dolore eu fugiat nulla pariatur. Excepteur sint minim veniam, quis nosirud exercitation ullamco

laboris nisi ut aliquip ex ea commodo conseguat.
Duis aute irure dolor in reprehendert in voluptate
velit esse cillum dolore eu fugiat nulla pariatur.
Excepleur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim.
READ MORE »

occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollit anim id est laborum.

READ MORE »
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PRODUCT SHOWCASE

PRODUCT SHOWCASE A
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VIDEO PRODUCT SHOWCASE ( .
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) i PRODUCT SHOWCASE o A
Showcase your product or video in a shared deployment monthly

Tools to Extend the Season

to the full opt-in subscriber list. Each advertiser receives a S e oo, [ Lo i)

Learmn More

product image, company logo and product description.

LEARN MORE

>— e ' What's Ahead: Cement's Roadmap to
32 z Carbon Neutralit...

Join Portland Cement Association September 22nd

for a webinar where they highlight the successes

Product / Video Name

well 35 dIScuss the state ot SISj." on SDCXY I1Ss5Ues

that remain obstacies 1o even greater progress

Register Now

Company Name

Discover the Dslo Differance

Product / Video Image
Maximum Of 500 Characters Of Copy
Click Thru URL For The Product Image, Video, Logo & Button

Unrivaled look, unrivaled performance
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cm Year-round quality repair
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PRESENVATION PRODUCTS

Watch Us Maks It Happen
The Training Our Industry Needs

The Wirtgen Amenica Center for Training &

. 2 Raglater Now
See all educational opportunities g
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PRODUCT SPOTLIGHT

Showcase your product with multiple touch points.
Product Showcase features your product offering to our

online subscribers in several ways.

e 1x Placement in a Monthly Product Showcase Emaill

e 1x Placement in a select Newsletter Sponsored Product

e 1x Native Placement on ForConstructionPros.com

e 10,000 Native Extension Impressions featuring your product
e 15,000 Social Extension Impressions featuring your product

= Censtruction

onenere SONCrete Contractor
WmAT  Sponsored - @

Equipment you can rely on every day. Materials that perform in any
climate. Support that's ongoing whenever you need advice.

AaTHERMAL

4

ASPHAL View Email Online

CONTRALTOR

ROAD BUILDING UPDATE

CRAFCO.COM
Preserving the way Learn more
Preservation for the long haul

Equipment Rental Concrete Asphalt Pavement Business Technology Profit Matters [ Magazines (59 FCP Newsletter Q Search

Trucks Earthmoving Fleet Maintenance  Attachments Compaction Crane
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Top 10 Trends To Impact
Construction Industry in Next
Decade

Al and connectivity, along with renewable energy
and alternative fuels, will dramatically impact the
construction jobsite in the next 10 years,...

(W

AC BUSINESS MEDIA

&'he Connected

Brandon Noel | Editor | Asphalt Contracior
Construction Show ; -

>l Matt Sprague
(TR / : /)
‘Q § A A Now Streaming

NEW Fﬂllllllm WS ’ 9. _‘ the First Episode
1 tH R4 T,

e 40 o ek B Coms Tcton's
7oy en raducts

VIEWARTICLE

Announcing the Winners of the Talk construction with Matt Sprague

A shortened tail swing with plenty of balance and
power gives the Link-Belt 355 X4S excavator the
versatility to meet the growing needs of today’s
busy contractors. The 355 is the flagship model of
the upcoming X4S Series is ideal for road
construction and maintenance, residential or
commercial excavation, site prep. pipeline
construction, sewer, utiliies work, and demolition
projects.

LEARN MORE

Gain a competitive advantage, increase fleet
utilization, and turn customers into raving fans!
BASECAMP is a Smart, 3-in-1 Heater, Light Tower
& Generator. Delivering market-leading efficiency
as a Flameless Heater it also provides 360° LED
Lighting and 27KW of Available Power. With 2 500-
hour service intervals and 24/7 Remote Monitoring
& Control, make your customer’s job easier than
ever!

Watch the Video & Learn More!

at the forefront
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lerprise groups
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|, AC Business Media.

2022 Contractors' Top New

Products Awards! Construction has never been more fun...or

challenging. Let's talk about it!

e

In this newly revamped awards program,
manufacturers, owners, end users and Equipment
Today leadership determine the winners.

Construction Network

Story brought to life in Cat Trial 13

Cat Trial 13: Goodnight, Goodnight, Construction
Site brings the story to life of hard-working
construction equipment and what happens when
the machines "go to bed” for the night. See how
C3ai® dealers prevent downtime with the motto of
“when you go to bed, we go to work”.

WATCH US MAKE IT HAPPEN




PO DCA STS Podcasts offer a unique experience to provide valuable, in-depth information and create
a deeper relationship with our subscribers. With smartphones being the primary source

of engagement, it's easy for people to listen on morning commutes, during exercise and

even while on the jobsite! We offer a few ways you can connect with your target

HOME | PODCASTS | TENNATALK

Contractors Share Success with Multi-tier Approach to Construction Technology

Buy-in Across The Organization Contributes to Construction Technology Adoption Success au d | ence Vl aon 'd eman d p 0 d C aStS

September 28, 2021 | By Curt Bennink

 30-second pre-roll commercial
e 30-second mid-roll commercial

_Tenna' "L « 30-second post-roll commercial

g
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Tenna

Podcast for Contractors

A podcast for contractors
focused on business systems
and tech trends.

ListenNow »» « Create an educational, thought leadership and non-commercial podcasted hosted in partnership with an ACBM
5 Aspecual serues with ForConstructtonPros com _ editor
Latest in TennaTALK « Podcast will be recorded as a discussion with your SME providing talking points to our editor for reference

« 30-second ad at the end of the podcast
« Edited by our team and submitted for your approval prior to publishing
« Promoted via E-Newsletter, Native ad or Sponsored Social Media ad

Improve Every Facet of Your
Business with Equipment i
TennaTALK Management Integrated into yo... &

Episode 5: Contractors Share Success with ...
Buy-in Across The Organization Contributes to Construction

Ten n a o & Y Ted:mology Adoption Success

Podcast f_’o’r Contractors Successful Construction Tech

¢ g Sowed 00:00:00 5 _ : : 5
i J“ e e - 0 Adoption Requires Mindset Shift
pEe
HARE SUBSCRIBE COOKIE POLICY DESCRIPTION Me hone . . . . .
- B aaitaa A Taiasditioa « A 6-part series of educational, thought leadership and non-commercial podcast hosted in
Learn how buy-in across the organization can impact your team’s success with Installations ~))) . . .
construction technology. Mike Rascona, technology director, and Eli Greiner, fleet March 282021 partnerShlp Wlth an ACBM edltor
manager with E-J Electric and Mark Faccianci with Tenna reveal how companies can find e Published every other week for three months
th t ceed with technol b i board. : . . . . . g . . .
S S Copanfiedan rorumed « Podcasts will be recorded as a discussion with your SME providing talking points to our editor for
quipment Fleet Management
aamu reference

« 30-second ad at the end of the podcast
« Edited by our team and submitted for your approval prior to publishing

« Each podcast is promoted via E-Newsletter, Native ad or Sponsored Social Media ad and two E-
“w Blasts 30,000 subscribers of your choice

AC BUSINESS MEDIA - Edited podcasts are up to 30 minutes in length
Construction Network
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This podcast series highlights the innovative
equipment, technology, companies, and
Individuals that are breaking new ground in
the construction industry.

GROUNDBREAKERS

This podcast series highlights the innovative
equipment, technology, companies, and
Individuals that are breaking new ground in
the construction industry.

RENTAL'S THE BOTTOM LINE

This Rental-focused podcast series features
conversations and interviews with subjects
from around the industry that pertain to the
challenges, questions, goals, and business

tips that business owners want to know about

and have answered.

PODCASTS

Include your (up to) 30 second commercial Pre, During or After an FCP Podcast. Commercials can be supplied or recorded for you.

— THE

The Orfficiol Podcast FarConstrucCionPros

THE FORCAST

ForConstructionPros' Editor-in-Chief Wayne
Grayson sits down with the best editors in the
business to break down their coverage of
construction equipment, technology, infrastructure,
materials and the stories impacting the industry.

DIGGING DEEPER

This series delves deeper into larger issues
and trends influencing the construction
Industry, as well as best practices and tools
that can help improve job site efficiency,
productivity, profits and safety.



https://cms.megaphone.fm/channel/groundbreakers?selected=ACBMI9305314941
https://cms.megaphone.fm/channel/backboneofamerica
https://cms.megaphone.fm/channel/diggingdeeper?selected=ACBMI2442651202
https://cms.megaphone.fm/channel/forcast
https://cms.megaphone.fm/channel/rentalsbottomline?selected=ACBMI5433056577
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AC BUSINESS MEDIA
Construction Network

FOR .
Censtruction

orOS.com: SPONORED PODCASTS

Create an educational, thought leadership and non-commercial podcast hosted in partnership with an ACBM editor.
Podcast to be recorded as a discussion with your Subject Matter Expert (SME) providing talking points to use for reference.

TENNA TALK

Tenna talks with ForConstructionPros and
special industry and contractor guests in the
TennaTalk podcast mini-series to inform the
construction industry about business systems
and tech trends built for construction
companies owning and operation an
equipment fleet. Listen in to learn how
contractors can choose and use the right
tools for success.

DIRECT ACCESS
The Direct Access Podcast from JLG

Industries, and hosted by ForConstructionPros,

takes a deep dive into the company's cutting-
edge access equipment and explores
everything from the inspiration behind the
machines to how they are engineered to take
out some job site pain points.

THE CONTRACTOR'S BEST FRIEND

Caterpillar has a lot to say about various topics in
T@B the industry, so we have helped them record a
B d-tt-00lll DOCCast series that we edit, promote, and house
on our site. They bring their team of experts and
we take care of the rest! The series, now in their
fourth season, moderated by starring author and
coach, Brad Humphrey, reaching thousands of
listeners and covering topics from drones to
millennials.

th Brad Humphrey


https://cms.megaphone.fm/channel/ACBMI2011831181
https://cms.megaphone.fm/channel/contractorsbestfriend?selected=ACBMI4112238050
https://cms.megaphone.fm/channel/tennatalk

ASPHALTY
CONTRACTOR PODCASTS

$

BACKBONE OF AMERICA

This series introduces you to the hardworking
men and women who are out there building
the roads, bridges, and parking lots we rely
on every day in our country.

DIGGING DEEPER

This series delves deeper into larger issues
and trends influencing the construction
iIndustry, as well as best practices and tools
that can help improve job site efficiency,
productivity, profits and safety.

BACKBONE OF

AMERIGA

THE FORCAST

ForConstructionPros' Editor-in-Chief Wayne
Grayson sits down with the best editors in the
| business to break down their coverage of

GROUNDBREAKERS

This podcast series highlights the

iInnovative equipment, technology,
companies, and individuals that are breaking
new ground in the construction industry.

. THE : : :
FORC_AST construction equipment, technology, infrastructure,

materials and the stories impacting the industry.

y (%%

AC BUSINESS MEDIA
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https://cms.megaphone.fm/channel/groundbreakers?selected=ACBMI9305314941
https://cms.megaphone.fm/channel/backboneofamerica
https://cms.megaphone.fm/channel/diggingdeeper?selected=ACBMI2442651202
https://cms.megaphone.fm/channel/forcast
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This podcast series highlights the

Innovative equipment, technology,
companies, and individuals that are breaking
new ground in the construction industry.

THE FORCAST

ForConstructionPros' Editor-in-Chief Wayne
Grayson sits down with the best editors in the
business to break down their coverage of
construction equipment, technology, infrastructure,
materials and the stories impacting the industry.

DIGGING DEEPER

This series delves deeper into larger issues
and trends influencing the construction
iIndustry, as well as best practices and tools
that can help improve job site efficiency,
productivity, profits and safety.


https://cms.megaphone.fm/channel/groundbreakers?selected=ACBMI9305314941
https://cms.megaphone.fm/channel/diggingdeeper?selected=ACBMI2442651202
https://cms.megaphone.fm/channel/forcast

§ Equipment

PODCASTS

GROUNDBREAKERS

AC BUSINESS MEDIA
Construction Network

This podcast series highlights the

Innovative equipment, technology,
companies, and individuals that are breaking
new ground in the construction industry.

THE FORCAST

ForConstructionPros' Editor-in-Chief Wayne
Grayson sits down with the best editors in the
business to break down their coverage of
construction equipment, technology, infrastructure,
materials and the stories impacting the industry.

DIGGING DEEPER

This series delves deeper into larger issues
and trends influencing the construction
iIndustry, as well as best practices and tools
that can help improve job site efficiency,
productivity, profits and safety.


https://cms.megaphone.fm/channel/groundbreakers?selected=ACBMI9305314941
https://cms.megaphone.fm/channel/diggingdeeper?selected=ACBMI2442651202
https://cms.megaphone.fm/channel/forcast

§ Equipment

Tennal ALK

ast forGontractors

trictionPros.com.

TENNA TALK

Tenna talks with ForConstructionPros and
special industry and contractor guests in the
TennaTalk podcast mini-series to inform the
construction industry about business systems
and tech trends built for construction
companies owning and operation an
equipment fleet. Listen in to learn how
contractors can choose and use the right
tools for success.

DIRECT ACCESS

FOR .
Censtructien
PROS.com

TCBF

The Contractor’'s Best Friend

with Brad Humphrey

SPONSORED PODCASTS

THE CONTRACTOR'S BEST FRIEND

Caterpillar has a lot to say about various
topics in the industry, so we have helped
them record a podcast series that we edit,
promote, and house on our site. They bring
their team of experts and we take care of the
rest! The series, now in their fourth season,
moderated by starring author and coach, Brad
Humphrey, reaching thousands of listeners
and covering topics from drones to
millennials.

The Direct Access Podcast from JLG Industries, and
hosted by ForConstructionPros, takes a deep dive
Into the company's cutting-edge access equipment
and explores everything from the inspiration behind
the machines to how they are engineered to take out
some job site pain points.

THE
#DIRECT
(@) ACCESS

PODCAST

AC BUSINESS MEDIA
Construction Network


https://cms.megaphone.fm/channel/ACBMI2011831181
https://cms.megaphone.fm/channel/contractorsbestfriend?selected=ACBMI4112238050
https://cms.megaphone.fm/channel/tennatalk

PAVEIVIEN'T.

MAINTENANCE & REconsTRucTion PODCASTS

BACKBONE OF AMERICA

This series introduces you to the hardworking
men and women who are out there building
the roads, bridges, and parking lots we rely
on every day in our country.

DIGGING DEEPER

This series delves deeper into larger issues
and trends influencing the construction
iIndustry, as well as best practices and tools
that can help improve job site efficiency,
productivity, profits and safety.

BACKBONE OF

AMERIGA

THE FORCAST

ForConstructionPros' Editor-in-Chief Wayne
Grayson sits down with the best editors in the
| business to break down their coverage of

GROUNDBREAKERS

This podcast series highlights the

iInnovative equipment, technology,
companies, and individuals that are breaking
new ground in the construction industry.

. THE : : :
FORCAST construction equipment, technology, infrastructure,

materials and the stories impacting the industry.
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https://cms.megaphone.fm/channel/groundbreakers?selected=ACBMI9305314941
https://cms.megaphone.fm/channel/backboneofamerica
https://cms.megaphone.fm/channel/diggingdeeper?selected=ACBMI2442651202
https://cms.megaphone.fm/channel/forcast

$ Renta[MPODCASTS

RENTAL'S THE BOTTOM LINE
|Rental’s This rental-focused podcast series features ForConstructionPros' Editor-in-Chief Wayne

¢ conversations and interviews with subjects Grayson sits down with the best editors in the

from around the industry that pertain to the RS | |, siness to break down their coverage of

challenges, questions, goals, and business — THE : : :
tips that business owners want to know about FORCAST Constr.ucuon equmer?t, t_eCh”("?gy, |nfr.astructure,
and have answered el materials and the stories impacting the industry.

THE FORCAST

THE BOTTOM

LINE

% SPONSORED PODCASTS

é DIRECT ACCESS
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TENNA TALK
#DIRECT The Direct Access Podcast from JLG Industries, Tenna talks with ForConstructionPros and
"00CAST 3nd hg_stec_l l::y fhorConstructllonPtrtqs, tal(;es a bl special industry and contractor guests in the
€ep dive Into the company's cutling-edge g s Bl TennaTALK podcast mini-series to inform the

access equipment and explores everything from construction industry about business systems
the inspiration behind the machines to how they

THE

Tenna ALK
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and tech trends built for construction

are engineered to take out some job site pain companies owning and operation an
points. equipment fleet. Listen in to learn how
I contractors can choose and use the right
“T"" tools for success.

AC BUSINESS MEDIA
Construction Network


https://cms.megaphone.fm/channel/rentalsbottomline?selected=ACBMI5433056577
https://cms.megaphone.fm/channel/ACBMI2011831181
https://cms.megaphone.fm/channel/tennatalk
https://cms.megaphone.fm/channel/forcast

Connected Content

CONTENT MARKETING SERVICES




CONTENT MARKETING

Position yourself as an industry expert while educating a target audience about an industry topic. Our team of writers, editors, and designers

have years of experience in your industry. Fill your blog with SEO-friendly content, produce memorable custom publications or arm your

sales team with the case studies they need to go to market.

Provide Direct Value to Clients and Prospects

Offer Content, Data and Insights in Exchange for Engagement

Attract Quick Interest with Variable Media Types

Case Study Comparison Guide Spec Guide
Presentation Large Infographic Long Format Video
Webinar Checklist Online Courses
Newsletter Whitepaper Tutorials
Industry Research E-book

y (%%

AC BUSINESS MEDIA
Construction Network




VIDEO PRODUCTION SERVICES

Wield the power of AC Business Media’'s Content Marketing Services team and produce a high-quality video that can be

distributed to your target audience.

VIDEO PRODUCTION: TRADESHOW VIDEO PRODUCTION:

No video, no problem! By partnering with our multi-
media experts, our videos can be used to grow your walkaround with your subject matter expert or
social media following, amp up your website, draw

crowds to your tradeshow booth and power cross- engage in an interview with a member of our
platform commercials. editorial team.

Bring our crew to your booth for a product

A N D Create a video to showcase what you are

Story Boarding O U
_ _ currently exhibiting
Script Production _
Produce a video that can be used for years to

Video Direction

come
On-Site Crew & MORE!
Post-Production

Video Editing

Note: Only applicable to tradeshows that ACBM

_ Is attending
Note: We can do it full service or a-la-carte to

meet your unique needs!

y (%%

AC BUSINESS MEDIA
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-
PODCASTS

With smartphones being the primary source of engagement, it's easy for people to listen on morning commutes,
during exercise or whenever is most convenient!

An educational, thought leadership and non-commercial podcast — hosted in partnership with an ACBM
editor

Recorded as a discussion with your subject matter expert (SME)

Placement of a 30-second ad at the end of the podcast

Edited by our team and submitted for your approval prior to publishing

Cross-promoted via Social Media, Newsletters and Websites

Posted in LINK podcast library

A 6-part educational podcast series hosted in partnership with an ACBM editor — positioning your
company as a thought leader

Published every other week for three months

Recorded as a discussion with your SME

Placement of a 30-second ad at the end of the podcast

Edited by our team and submitted for your approval prior to publishing

Each podcast is promoted via Social Media, Newsletters, Websites and two Emails to 30,000 subscribers

of your choice

AC BUSINESS MEDIA Edited podcasts are up to 30 minutes in length
Construction Network



SOCIAL MEDIA MANAGEMENT

Maximize your return of investment (ROI) with low cost, high impact

marketing, and create a community, build authority and project

authenticity for your brand

Our team of proven experts in social media management know how to

speak directly to your target customers because they are the same

MAR MAY JUL  SEP NOV

AVERAGE INTERACTIONS PER MONTH

JAN

people who read our publications.

- MONTHS MANAGED ELSEWHERE

Devise a Strategy Boost Posts
Create Impressive Content Engage
Publish Content Analyze
,“m 24/7 Monitoring Social Analytics Consultations

AC BUSINESS MEDIA
Construction Network
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ENT=NT

Turnkey, incentive-based MQL Leverage high value content assetsto  Promote corporate webinar content or Turn existing video and webinar
program designed around a giveaway  drive MQLs & SQLs with defined lead sponsor editorial driven seminars to content into high volume, MQL lead
or contest to drive lead engagement goals targeted audiences machines

y (9%
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CATALYST

Drive volume engagement through a turnkey, permission-based
contest environment.

CATALYST is a full-service, incentive-based lead program that
drives engagement through contest and sweepstakes offers that
direct audiences towards action.




CATALYST

Everyone enjoys a chance to win — and contest enabled marketing
campaigns still do an outstanding job of driving participation and contact
permission.

The challenge? Sweepstakes and contests can be hard to implement,
wrapped with legality, and inefficient if not targeting ideal prospects that
translate to sales.

CATALYST provides a solution for industry focused giveaways. Your
participation benefits from a turnkey environment — one where we
handle all contest, legal, and structural arrangements for a sweepstakes
or offering. An ideal solution to:

Launch new products

Drive fast-paced demand and product interest

Increase direct sales

Communicate differentiation

Build your internal marketing database

Conduct market research

Setup demonstrations by appointment

Remember - participants can easily share offers to industry colleagues, creating peer-to-peer viral marketing by
email & social channels

y (%%
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Target Audience
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CATALYST

Using your ideal
prospect’s
demographic
criteria we select
the perfect
audience from our
database to
optimize our
campaign and
targeting
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Promotions

We use a
combination of
tried-and-true
promotional
nroducts to attract
Drospects to your
iIndustry incentive.

Email, Online
Display, Social,
Native

D

@)

Pa

Prospects that
engage with our
campaign
promotions are
driven to a landing
page where
demographic and
poll data iIs

O collected

The Landin

Winner

Upon the close of
the campaign,
winner or winners
are randomly

— Selected on your
W), behalf.

winner iIs
contacted and
affidavit

provided/collected

Completion

Winner(s) and all
participating
prospect
demographic
Information Is
provided for
continued
marketing benefit



CATALYST

As a partner, you will benefit from the following promotional impact:

Contest Development:

_anding & Registration Pages

~ull Program Promotional Strategy H@
Program Analytics

All Captured Lead Data
National Rules And Regulations Documentation R W e]grd=

W el

CATALYST ENTRY Promotional Package: f_'l'ag‘ varnal L Cefp
Email Marketing To 20,000 Subscribers _q_ _ B ..o o e onteren o

20,000 Social Impressions e | [

50,000 Run Of Site Impressions o RapaRepisc Timmer e

CATALYST ENHANCED Promotional Package:
Email Marketing To 30,000 Subscribers
50,000 Social Impressions
100,000 Run Of Site Impressions
100,000 Audience Extension Impressions
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CONTENT MARKETING

CONTENT MARKETING improves brand engagement by attracting
prospects through high value, consumable media. Your brand benefits
from positioning as an industry thought leader, and subject matter expert
(SME) to your targeted demography of ideal buyers.

* Your content
* Your target audience
S N , »  Prospects that give you permission to engage
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CONTENT MARKETING

CONTENT MARKETING - Either through established assets or those we help you
create — is an extremely effective tool to drive relationship and engagement, while
nurturing clients through all of the stages of their buyer’s journey around your

product. Effective content marketing can...
Provide direct value to clients and prospects
Offer content, data, and insights in exchange for access
Attract quick interest with variable media types:

Blog Posts

Short Video
Articles

How-To's

Simple Infographics

Convert prospects with high value assets:

Case Study Comparison Guide
Presentation Large Infographic
Webinar Checklist
I‘ ' Newsletter Whitepaper
b Industry Research E-book

AC BUSINESS MEDIA
Construction Network

Spec Guide

Long Format Video
Online
Courses
Tutorials



WEBINARS & SEMINARS

Webinars & Seminars allow content creators the ability to host

live and on-demand online education to targeted audiences that
drive response.

Position your brand as a recognized thought leader in a format

that inspires new prospects and nurtures existing possibilities
through your sales funnel.




WEBINARS & SEMINARS

WEBINARS & SEMINARS are consistently superlative engagement FOR —

. . _ . . C@nstructign EDUCATE MPROVE
:ools,dprOV|d|ng deep-dive, subject matter expert (SME) level relevance SRt S AN EBCAST e
0 audiences.

Summary Overview

Additionally, the product offerings are some of the few content sources Intelligent Technology to Advance Compaction  TiesInteligent Technolooy to Advance Compactir

The importance of compaction cannot be understated to the success of Duration: 40 minutes

available to marketers that reveal a participant’s level of a project.New role technology avalable today is engineered o help | a_siable On Demand

operatars achieve more precise and consistent rolling patterns and

. . density results. Learn how Hamm's line of asphalt compaction
engagement- Perfe Ct for Iead Scorl ng and n u rtu rl ng aS prOS peCtS equipment can help improve overall performance, while reducing cost Register NDW Already Registered?
. and impact on the environment.

I nfo rm . Sponsared by First Name *
ificall f - v| HAMM
Specifically, your brand benefits as you:
Email ®
Develop educational content the market desires _
Company*©
Invite key audiences to engage with your content bt e ey o ot e ety b e e e .
Deliver content in a 1:1 formats Speakers Work Phone
Nurture audiences with education o W Tim Kowalsk “ostal Code”
= Applications Support Manager - Hamm
. . - Law Wirtgen America Inc. *Denotes required.
Conduct audience research before/during/after engagement
. . . . Tim has been in the construction industry for over 31 years, 16, working on
Build brand equity with viewers Quality Control of Asphalt, Aggregates, & Concrete and the last 15 with
Wirtgen America as an Applications Support Manager for Hamm rollers. here

I Captivate through Live Q&A sessions

AC BUSINESS MEDIA
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WEBINARS & SEMINARS

WEBINARS: SEMINARS:
topic and presentation—not a sales topic and presentation — work with
pitch, but a chance to highlight your subject us to customize from a list of hot topics in the industry
matter experts and we will provide the speakers
Delivered — your choice Delivered
Turnkey marketing, promotion, execution, Turnkey marketing, promotion, execution, analytics
analytics

create topic, description and presentation
_ create topic, description and 100 lead minimum
presentation

100 lead minimum

y (%%
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MQL VIDEO

Fuel your lead funnel FAST by converting existing video and webinar content into
marketing qualified lead (MQL) generators.

MQL Video Is an easy way to capture audience leads that consume video content
In the moment it happens, all powered by the ForConstructionPros.com digital
engine.




MQL VIDEO

MQL VIDEO creates a quick gate to your current 74_0/ o ; e '
video product and packages it for rapid fire i . \ R || g -
distribution across the ForConstructionPros.com 225  TotalPlays e B e | Wil e T T
digital ecosystem. AA%  Piay Rate |

G
a

- (=L
" == '-—- -_ |

Users access your video or webinar content after S Hoatmaps
completing a brief, “Click Play” lead input that
Includes name, email address & company. |

Charter Communicati...

Full video analytics, play engagement, and lead info SRS
are easily available throughout your campaign.

y (%%
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MQL VIDEO

High volume, gated engagement for early identification of future
sales prospects.

Using available video technology, we convert and repurpose your Slgn up to view
video content and webinar investments into active lead generators.
Best in class lead generators include: ——— B

Webinar Around EMAIL ADDRESS

How-to Interviews

Upgrade options available that will allow post-lead append of data
to any available firmographic information (including sales volume,
company size, annual revenue...and more!)

y (%%
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Lead Type

Lead Quantity

Promotion

Content

Timing

MQLs & SQLs

No Set Minimum

Specific package
guaranteed and scaled by
tier

Product Giveaway
Incentive

2 Weeks

NT=NT

MQLs Only « SQLs Only « Both

Lead Goal Specified

No specific package is guaranteed.
Promotions are executed in support of
campaign and aimed at achieving lead

goals

High Value Content Assets

30 — 90 cycles are typical but can vary
based on campaign

MQLs & SQLs

Webinar: 100 Lead Guarantee
Seminar: No Set Minimum

No specific package is guaranteed.
Promotions are executed in support of
campaign and aimed at achieving lead

goals

Educational, trending or emerging topical
content

6 Weeks Surrounding Event
12 Month On-Demand

MQLs Only

No Set Minimum

Specific package guaranteed
and scaled by tier

Video

1 Month
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Providing industry knowledge, education and key editorial
Insights that will help attendees grow their business along
with ample networking opportunities.

The curriculum is tailored to pavement maintenance and
asphalt paving contractors and will provide actionable
takeaways for advancement and growth within their industry!

Censtructioen



IGNI I E THE PREMIER EDUCATIONAL CONFERENCE AND NETWORKING PROGRAM
FOR CONSTRUCTION BUSINESS OWNERS AND HIGH-LEVEL MANAGERS

CONSTRUCTION SUMMIT

O

The construction industry’s immediate and long-term critical
Issues will be the focus during two days of expert presentations
that will spark new ideas and new approaches while spurring

action to help companies prosper more profitably. (’)|GN|TE arvioets  woteL  saRTERS
After the exclusive event, attendees will be equipped with the PREMIER
Insights to act and make or save money throughout their daily EDUCATIONAL

business best practices.

CONFERENCE

THOSE WHO ATTEND WILL: R e

management-focused education

and networking program,
specifically designed for business
owners and top-level managers
who are dedicated to “lighting a
fire” within their company.

—

The program, tailored to
p.‘:'v ement mamintenance and
: . .- . . . asphalt paving contractors, w }
Spark Business Growth llluminate Critical Fire Up Their Business By disciiss thie constriction nckrtry's
Through Networking & Issues In Their ldentifying the Best Ways to immediate and long-term critica

' i issues - providing actionable
Education Business Adapt & Advance BT & Emsatinbs

takeaways for advancement and
growth during two days of expert

I >> KEY FOCUS: “ACTIONABLE INSIGHTS”
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