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THE TOP MEDIA RESOURCES FOR SUPPLY CHAIN LEADERSHIP
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Food rNg
L°8‘5t‘C5 The supply chain network is a powerful combination of brands with a

To P SOFTWARE “ 40-year history of creating actionable content that educates and

2021 informs supply chain executives across the globe. We are the only

publishing partner who truly serves the supply chain industry end-to-

HOME | AWARDS | FL 100+

Flominatians:pen-ior.keed Logisties™ lopiSetinare & Technolegy. Froviders \ ool end, and the clear industry leader in regard to marketing capabilities.

Award

Food Logistics is seeking nominations for its Top Software & Technology Providers award (formerly the FL100+).

August 2, 2021 | By M Moralez

IBED ' ' Our subscribers work at Fortune 500 companies such as

Walmart, Amazon, Ford, and many others. Our strength is

Logist

Software & Technology Providers award (formerly the DTOPSOETWARE , ‘ supe cuamy ’= ! -‘ conne Ctl n g su p p Iy C h al n b uye rs an d se I I ers th rou g h targ ete d

EARNING CENTER
FL100+). The Top Software & Technology Providers 2021 ‘

| Food Logistics is seeking nominations for its Top

award honors those that ensure a safe, efficient and reliable global cold food and

beverage supply chains. The deadline for submissions is Sunday, September 26, 2021 at ‘ X ‘ Cam p al g n S th at Can be tal I O re d to aCCO m m O d ate a ran g e Of

)
6 p.m. CST. Incomplete submissions will not be considered and will be deleted. .

T &L’%‘i&’%ﬁk".ﬁwim.mcm‘ DY marketing objectives.

Current Company Subscribers for Food Logistics & Supply & Demand Chain Executive Brands:

EELE Wemans sarEwar©) (B) Tyson U,



ENT=NTION

» e Data Insights e »

ENTENTION Data Insights is an integrated first-party audience &
database with unparalleled segmentation capabillities. Clients '
benefit from comprehensive segmentation using single data

points or any combination of behavioral data, contextual data,
and conventional B2B demographics, firmographics, and contact

data to pinpoint engaged targeted audiences.




ENTENTION DATA INSIGHTS

Drive Demand and Market Growth Faster Than Ever Before....

ENTENTION Data Insights — Segments audiences in real-time based on media channel, behavior, /
topic interest, and conventional B2B demographic, firmographic, and contact information — making =
lead retrieval and retention effortless. ~
With ENTENTION, we can help you:

= Understand the size and scope of your potential target markets S o ¢

= Create new pathways to potential customers with customized products

b 4
= Direct your marketing messages to a highly targeted audience ﬁ
X T
= Drive gqualified website traffic e P @
= Conduct proprietary research for product development involving highly
engaged audiences
= Focus your sales efforts on high quality leads (\O .
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243,554 Social Fans with

338,188 Total Engagements

260,500

Magazine Subscribers
(8 Magazines)

10 Brands

Equipment Today
Rental
OEM Off-Highway
Concrete Contractor
Asphalt Contractor

Pavement Maintenance

& Reconstruction
ForConstructionPros
Green Industry Pros

Food Logistics

Supply & Demand
Chain Executive

* Total Audience: Known + Anonymous/Cookied Web Visitors

:

ENT=NTION

o

©

623,866

Engaged 3rd Party
Email Recipients

- « Data Insights « -

** Media Platforms: Magazines, Newsletters, Direct Email Campaigns,
Webinars, Websites, Videos, Podcasts, Events (DHI & Ignite), High Value
Assets (whitepapers, reports, infographics)

*** Profiled Audience: Includes any combination of contact, demographic,
digital behavior and/or contextual data

=
©

AC BUSINESS MEDIA AUDIENCE SNAPSHOT
5,635,670

Total Audience®

Multi-Media
Platforms**

848,222

550,436

Across All Brands

2,914,104

@ Profiled Contacts***

First Name
Last Name
Company
Title (open text field)
Address
Phone
Mobile Phone
Email Address
Business/Industry
Title/Function
Annual Sales Revenue
Employee Size
Fleet Size
Product and/or Services Offered
Email Engagement Behavior
Website Topic Data

Newsletter Subscribers

Monthly Website Visitors

Segment Audiences in Real
Time Based On:

= Media Channel

= Web Behavior

= Topic Interest

= Cohort/Affinity Groups

= B2B Demographic/Contact Information

= & More!



MARKETING RELIEF

Meet your customers where they are — in print, online, through e-newsletters, or webinars.

P,
& . . .
K N7\ Reach Take advantage of every opportunity to communicate by leveraging the channels
professionals are using to get their information.

® Not all touch points are created equal. Our print opportunity offers more face time with the
®/ E reader. Our social media channels offer high engagement. Online, you get the best opportunity
ngage to target your message. But, with a cross-platform package, you maximize every option.
Take advantage of every opportunity to integrate your marketing message seamlessly
L everage into the channels where professionals are getting everything they need.
I AC business media’s portfolio of products offers an integrated media environment for your
mpact message, built by the brands that industry experts trust and consult with most often.

R ’ Professionals seek out content from our renowned brands across multiple media platforms
( N xtend and devices. We can customize your message to extend your reach across all mediums.

tplale Research shows that in today’s crowded information world, individuals need to hear a message

ﬂ F several times to remember and act. When you add together the power of multiple channels and
requency touch points, you get to critical mass on messaging faster — while accelerating your sales.




ENGAGED SUPPLY CHAIN AUDIENCE SNAPSHOT

The ACBM supply chain network is unique in its digital first approach. Supply & Demand Chain Executive reaches

1,800+
Registrations from SCN
Summit*

more than 122,000 C-level executives involved in the end-to-end global supply chain in every vertical. Audience

S0
=S

reach include executives in corporate, procurement, purchasing, logistics and operations management roles in

27 different manufacturing and non - manufacturing industries.

Food Logistics reaches more than 26,000 supply chain executives in the global food and beverage industries.

26,000+
Magazine Subscribers**

The audience includes executives in both the food and the logistics sectors who share a mutual interest in the

(IE)

operations and business aspects of the global food supply chain.

Our properties are known as the premier media resources for supply chain executive leadership.

Food Loqgistics' Magazine Subscribers SDCE Newsletter Subscribers
J J 118,700+

Newsletter Subscribers**

@ Corporate 62.8% @ Corporate 74.8%

@® Operating 31.1% ® Operating 9.9%
¢ ;Layfgicéal_lngigﬂcﬁl @ Traffic, Logistics, 77 300+
Distribution, E?gtﬁrilgminn ’
Wareh ' ! .
3% Warehousing Ave. Monthly Website Users**
FPurchasing 2.3% Procurement,
@ Food Safety Furchasing,
Management Supply Chain
0.6% Management
12.4%

48,200+
Social Followers**

> 0| &

k“‘ =4 Y1 Food @] SUPPLY & DEMAND CHAIN.
AC BUSINESS MEDIA s 5" EXECUTIVE *Data from 2022 June SCN Summit

Supply Chain Network h1A) Logistics
upply thain Networ PUPPLY CHAINNETHORK **Publisher's Data from January — June 2022



HEADLINE NEWS AUDIENCE GROWTH & ENGAGEMENT

Supply & Demand Chain Executives newsletter, Headlines News, has immensely grown its audience list size and engagement over a
3-year period (June 2019 to June 2022). Headline News provides supply chain executives with leading industry tips and trends that are

pulled from website articles covering topics surrounding procurement, warehouse automation, risk mitigation, visibility and more.

LIST GROWTH Growth Rate from

125,000 December 2021 to June 2022: 25.2%

108,133

100,000

75,000

ENGAGEMENT
50,000

40%
25,000 34.8%

0 30%
June 2019 December 2019 June 2020 December 2020 June 2021 December 2021 June 2022

20%

10%

Engagement Rate from ﬂ

kw December 2021 to ‘]une 2022 63% o June 2019 December 2019 June 2020 December 2020 June 2021 December 2021 June 2022

AC BUSINESS MEDIA
Supply Chain Network




RECOMMENDED PRODUCT STACKS

BRAND AWARENESS WEBSITE TRAFFIC PRODUCT LAUNCH THOUGHT LEADERSHIP LEAD GENERATION

Custom eNews Email Marketing SCN Summit

eNews Display Ad Mative Display Ad Email Marketing ENTENT Premier

Event Sponsorship Native Extension Native Display Ad Sponsored Content (Non-Gated)

Content Marketing

Custom eNews Webinars & Seminars

Podcast

Native Extension

Social Media Extension

Custom eNews

Print Advertisments Social Media Extension Whitepaper

Takeover Units (Reskin)
YouTube Extension

Takeover Units (Reskin) Event Sponsorship

Webinars & Seminars

Content Marketing

Social Media Extension Sponsored Content (Gated)

Enhanced Online Display Whitepaper PPL Campaigns

Audience Extension YouTube Extension

Leaders Program

YouTube Extension SCEntent
Takeover Units (Reskin) eNews Display Ad Sponsored Content (Gated) Social Media Extension
eNews Display Ad MNative Display Ad Custom eNews
Microsite MNative Extension
SCEntent Social Media Extension

Sponsored Content (Gated)

SCEntent

Ao

AC BUSINESS MEDIA
Supply Chain Network



COLD STORAGE
REEFER TRENDS TRENDS
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t |
g Global Supply Chain Solutlons for g

the Cold Food & Beverage Industry y -

TRACK-AND-TRACE

g~ b » TOP 3PL &
#" 4 COLD STORAGE
PROVIDERS OF 2021

Issue No.227 August 2021 f in »  FoodLogistics.com

A

AC BUSINESS MEDIA
Supply Chain Network

THE ONLY INDUSTRY SOURCE

exclusively dedicated to covering the food and beverage supply chain, from the
largest food manufacturers to retailers, distributors and food service providers.

T,

0
+\!/7+ B ISSUES PER YEAR

26,000+ MAGAZINE SUBSCRIBERS*

*Combined Print & Digital Audience

O WHO WE REACH:

executives in the food sector (growers, producers, manufacturers,

wholesalers and grocers) and the logistics section (transportation,
warehousing, distribution, software and technology)

EDITORIAL CALENDERS
PRINT CALENDAR »»> DIGITAL CALENDAR >»>»»>

Food
Logistics


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2022/Editorial%20Calendars/Construction/FL%202022%20Digital%20Editorial%20Calendar.pdf
https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2022/Editorial%20Calendars/Construction/FL%202022%20Print%20Editorial%20Calendar.pdf
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EXECUT'VE Warehousing Transportation Software & Tech Safety Sustainability Procurement Prof Development SCN Summit &4 Newsletter Q_ Search

Magazine Awards Events Expert Columns Webinars Podcasts Premium Content Advertise Contact Us

Sourcing & Procurement

New Characteristics of Post-
Pandemic Procurement

Global supply chain solutions
Pros to Know [

sy 5, covering procuremen

Demand Chain Executive's 2022 ; ,

Pros to Know Award

software, education & more!

ATy bs 3
~

5 Ways Organizations Can o )
Embed Sustainability .
Throughout the Value Chain

—— WHO WE REACH:

B executives in corporate procurement, purchasing, logistics and
operations management in manufacturing and non-
manufacturing industries. These are the supply chain
technology leaders who select solutions and service providers.

Women in Supply Chain: Opportunities Abound in the Hov;l Tech Buyers Help Drive a
Supply Chain Greenwash-Free Supply Chain

Alicemarie Geoffrion, VP, packaging operations, DHL Supply Chain, details how there's many different
areas in the supply chain that job-seekers can take advantage of, and still have fun. :
How an Integrated Supply Chain
Interface Saves Time, Effort and
Money

D

‘ SUPPLY CHAIN
LEARNING CENTER

EDITORIAL CALENDAR >»>»)>»

INTRODUCING THE
SUPPLY CHAIN LEARNING CENTER

YOUR HUB FOR SUPPLY CHAIN CONTINUING EDUCATION

View Courses >> I

SUPPLY & DEMAND CHAIN
(=]
W

EXECUTIVE

AC BUSINESS MEDIA
Supply Chain Network


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2022/Editorial%20Calendars/Construction/SDCE%202022%20Digital%20Editorial%20Calendar.pdf

DIRECT
ENT=NT

DIRECT ENTENT, a sophisticated email marketing program
that includes consultative services, detailed analytics, and a
white glove treatment approach, is designed to help clients
Interact with their target audience by driving targeted

marketing messages directly to a client’s inbox.




I The fuel for all content syndication,
D I R E‘ I E N I — N I lead generation, brand awareness,
= and thought leadership initiatives

PRODUCT OFFERINGS

DEDICATED EMAIL THE PROSPECT JOURNEY THE LEAD JOURNEY

s

Leverage our database, by reaching Nurture your established leads

your target audience with a one-time Using our ENTENTION database, grow

dedicated email that sends the right your lead funnel by selecting the perfect the?]te\’;’aetzgnag:;uI;iOfnarLACS:Enl\gilneag

people, the right message at the right audience and nurturing those 9 3y emal 'oufneg t’o yromote 9
time. pre-qualified prospects. J ytop

engagement.



DIRECTENT=NT o

ORACLE
NETSUITE

Report . - L..': ':::EE:"WE':'

The Rise of Multifaceted 383 |

Business Models & 10 |

EACH DEDICATED EMAIL WILL INCLUDE: | | )’?_-

1. Pre-designed, HTML email message with all

Manufacturers and wholesale distributors are going through a & PRICE OF PESTS

i N CI u d e d | m ag eS/CO py/l | N ks significant transition from primarily or exclusively selling physical

products, to more diverse business models in which they also
provide a variety of services.

e pests aren’t a problem at your facility?
hink again.

2 . S u bJ eCt L| ne Continuing with business-as-usual might be a much greater risk
than trying to expand your business model. Download this report upply chain has the potential to create a
to discover what's driving these sweeping industry changes and the peration. Prevention is one of the best
3 . P fre- H ead er best ways for your business to diversify and differentiate. ssets from costly damage down the line

d where the pain points are and how to
h vendors up and down the chain

Download Report Now

4. ACBM team will oversee testing, Q/A, send and full

(0AD GUIDE NOW

reporting for each mailing

NETSUITE

foodlogistics.orkin.com

AC BUSINESS MEDIA
Supply Chain Network




DIRECTENT=NT

TIPS FOR A SUCCESSFUL ENTENT PROGRAM

Multiple Entry Email Messaging. Include several distinct
types of “call to actions” in your messaging, you never
know what your audience’s current needs are, give them
options — drive web traffic and engagement.

Stay Away from One-and-Done Email Deployments.
Even for brand awareness, you should always use a 3x
frequency for the best results. Use different subject lines
and re-deploy to the non-opens. Use a different subject
line and switch up the creative for everyone who opened
but did not click the “call to action.”

Promote the Benefits of Your Product. Try and connect
your product to an industry problem, what solution/benefit
does your product bring to the table.

Keep the Email Interesting and to the Point. People
skim through emails, unless it is from family or friends.
They like to scan to let the email tell them a quick story
before they click further.

Refresh All Your Used (Overused) Emails, even if they
have worked for you in the past and you absolutely love
them. If you have been recycling an old email, chances are
there will be people within ENTENTION that have already
seen that message and design. Note: our team can help
you refresh your message and design!

A/B Champion Test Your Emails. It is not the old A/B split
test, this is different. You can gleam vital information from
using smaller panel testing — wait a couple of hours and
deploy the winning subject line or design to the full target
audience.
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HIGH-IMPACT ONLINE DISPLAY ADVERTISING

Latest Follow Us

- OYMNEOE

Best Practices for Improving Driver
Retention for the Long Haul

time, with easy, consistent access to loads and a community
of other drivers to connect with, retention can improve

Magazine Awards Events ExpertColumnists Adverise ContactUs Webinars Leaming Center Sponsored Research EE Magazine = Newsletter Q Search

Software & Technology Safety & Security Sustainability Risk & Compliance SCN Summit

DEMATIC

Homepage or Channel Takeovers

* Your branding will completely takeover either the homepage or
a website channel for a specified time frame, receiving 100%
SOV. All ad sizes and site skin are included in this package

Congrats to This
Year's Rock Stars! DHL to Deploy Autonomous Fleet
2024

We value your trust in
Ocean Freight Sees More Issues with Suez Dematic Technology.

! Canal Blockage
Eqypt, causing a major blockage in marine

""""'I _

Port Congestion Pushes San
_‘_;,,‘ aree. Pedro Bay Ports to Start
4 How the 2021 Rock Stars of the Su| pply
Chain Kept the Indu: lyA‘I at During
‘ COoVID-19
a‘ Sl
e 2021 Rock Star

Surcharge

Fal Ik

L.LLN.K. | Jack Daniel's Gives
Inside Look at Logistics
Operations

RS
1

2

« Showcase your company as the foremost expert around one or

Congrats to This Year's Rock Stars! How Drop-and-Hook Freight Helps Haul Temperature- ) . ) s f h . d . .
{ loewnc W value your trust in Dematic Technology. ’ Sensitive Food e R e 7% more ot these Industry topics:

When choices for drivers are plentiful, put your freight's best foot forward. Drop-and-hook freight not
only facilitates quicker delivery, but it also makes freight more attractive

Q0 Most Read ) -
Lighter, Safer Plastic Pallets: The Definitivi Hub Group Acquires Choptank

o o uide Ryder System Moves Forward with Transport
ustainable supply chain leaders at iGPS Logistics have
writen the definitive guide to safer, greener, lightweight plast

« Food Logistics Channels: Warehousing, Transportation,
Software & Tech, Safety, Sustainability and Professional
Development

XPO Logistics Introduces GXO, its New Spin-
istics Business

pmet | ‘\ﬁ off Log
.-Hll\ 120, XF

..........................

I DEMATIC

Congrats to This Year's Rock Stars! « SDCE Channels: W_areh_QUSing, Transportation, Softwgre &
We value your trust in Dematic Technology. Tech, Safety, Sustainability, Procurement and Professional
Development

Study Highlights Demand for Natural
Refrigerant-Based Condensing Units in
M Grocery Retail Space

I DEMATIC

Recommended

Sl Sp— « Options available to incorporate guaranteed lead generation to
- ; : create a multifaceted campaign

COVID-19 Proves the Importance of Quality
Leadership, Food Logistics Announces Rock

Star of the Supply Chain We value
your trust in
Dematic
Technology. Micro-Fullime Sponsoret
L.LLN.K. | Embark Reveals the The Dark Side of Dark Stores Lighter, Safer Plastic Pallets: The
Condition-Based Monitoring Technology in Reality of Autonomous Trucking Definitive Guide
Fleet Management It has become crystal clear to virtually all
In an interview with associate editor Brielle supermarket operators that they must be able to The sustainable supply chain leaders at iGPS
Jaekel, Embark head of business development compete successfully for online sales if they ar... | ogistics have written the definitive guide to safer,

explains where the world is currently at with... greener, lightweight plastic pallets.

Congrats to This Year's Rock Stars!
We value your trust in Dematic Technology.

I DEMATIC

™

AC BUSINESS MEDIA
Supply Chain Network




HIGH-IMPACT ONLINE DISPLAY ADVERTISING

on Software & Tech Safety Sustainability Professional Development SCN Summit EE Magazine

Supply Chains are Messy. And,
Will Only Get Worse Before They
Get Better.

Tips to Maximize Warehouse
Staff During Peak Season

3PLs Keep on Truckin': Drivers
are the Backbone of the
Company

3PLs Keep on Truckin’: Tackling Workforce Issue in

AC BUSINESS MEDIA
Supply Chain Network

52 Newsletter Q Search

High-impact display ads are an effective way to deliver your relevant
message on a large scale. Your advertising will be inescapable as
visitors browse the Food Logistics or Supply & Demand Chain
Executive website consuming content that interests them.

Responsive Site Skin (Example)

 The responsive site skin places your branded image as a
wallpaper in the background of our website. The 300x250
Image/message will appear at the top of the page, as well
as when there’s a break in the content


https://www.sdcexec.com/sourcing-procurement/article/21451655/corcentric-top-7-reasons-to-implement-procure-to-pay

WEBSITE BANNER ADVERTISING

Ao

AC BUSINESS MEDIA
Supply Chain Network

EXECUTIVE Warehousing Transportation Software & Tech Safety Sustainability Procurement Prof Development

970x250 Billboard

Home // Transportation // Disrupt to Sustain: Where We’re Headed with Autonomous Vehicles

Disrupt to Sustain: Where We're Headed
with Autonomous Vehicles

Autonomous vehicles are going to drive trucks far better than humans ever

could.

BY MARK MURRELL — OCTOBER 22, 2019

GETTY IMAGES

Everywhere | turn these days there’s another story about autonomous vehicles and their
potential impact on the trucking industry. Magazines are writing about it, regulatory agencies
are exploring it and there’s a session on the topic at pretty much every conference.

The majority of these stories and info sessions end up adopting a similar tone - after talking
about what’s happening, there is often skepticism about how the technology isn’t coming

300x250

RELATED

— TRANSPORTATION
= . TRIP Finds US Freight
Transportation System Needs
Reliable Funds

3 Key Steps to Keep Fleet
. Vehicles Running Smoothly
SEM TRANSPORTATION

We offer a variety of display banner opportunities across our core
websites, with the ability to target specific sections and users
depending on the goal of your campaign. These units are best
used for high volume awareness campaigns and to keep your
brand top-of-mind with our readers.

\ Standard banner units include:

1. 970x250 Billboard
2. 970x90 Super Leaderboard — viewable on computer

3. 728x90 Super Leaderboard — viewable on tablet

& 4. 300x50 Super Leaderboard — viewable on phone
5. 300x600 Side Rail
6. 300x250 Side Raill

Audience Extension Retargeting

Using 1stparty and behavioral user data we also have
the ability to re-target our audience offsite and further extend

your banner campaign.
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NATIVE CONTENT UNITS

Warehousing Transportation Software & Tech Safety Sustainability Professional Development SCN Summit EEl Magazine Newsletter Q Sea
Cold Chain Last-Mile WMSITMS eet Management Automation Rall & Intermodal Trucking Air Cargo Ocean Ports & Carriers
—
Recommended

in Transportation Software & Tech Safety Sustainability Professional Development

SLe Changes | Building a logistics partnership
with a 3pl saves in the long run

Most Read

__ Building a logistics partnership with a 3pl lown with A partnership leads to greater value. It's the

saves in the long run L.LN.K. Live | Bipartisan Infrastructure Bill and teract difference between saving $100 on a shipment or
What This Means;for the Future of Supply tand how it... | saving 10% on total freight spend.
A partnership leads to greater value. It's the difference Chains

between saving $100 on a shipment or saving 10% on total
freight spend

3PLKp n Tru k ’: Tackling Workfor:
L @ issue in Transportation

Driver Appreciation Month Hits the NASCAR
Apps are Easy, Integrations are Hard, Track
Adoption is the Hardest

Extracting Efficiencies from Improved

There is an app, sometimes many apps, for every imaginable
area of the supply chain.

ehousiny ransportation Software & Tech Safety Sustainability Professional Development SCN Summit
Automation

3 Technology to Have Grea
s Building Design in Comin|

The survey reveals stron
forecast om expr
logistics and more

g growth f
ess and parcell

(\ INTRODUCING THE

. DAT Truckload Volume In 8 SUPPLY CHAIN LEARNING CENTER |}

= | June

| Truckload freight volumes reached

Latest in Micro-Fulfillment

sy
e
=

F Food Wareh Sp
Available in the Chicago Area
Associate editor Brielle Jaekel sits down with micro-fulfillment expert Rueben Scriven, \uguUSt 2. 2021

senior analyst at Interact Analysis, to discuss the concept in warehousing and how it has

disrupted the market and will continue to do so in the future. Lineage Logistics Acauir

LLNK.
> M crofulﬁllme t: The Bi ggest Di sruptef inW...

kw «wummwmmwﬂmmuwwwmmnmw e
AC BUSINESS MEDIA
Supply Chain Network

Seamlessly place your message within our on-site editorial content using our native
ad platform. These native ad placements are designed to match the look, feel and

function of our site’s most valuable content, without looking like a traditional ad.

Native ad units rotate within our editorial content in multiple ad
sizes and locations.

1. The larger native ads will appear within the “latest” column
along the left-hand side or withing the “recommended” row of
content

2. The smaller native ad will appear under the “latest” column on
an article’s landing page

Ben efits

We target your ad based on channel category

- The ad will also appear anywhere that targeted channel content does across the
website

- Addresses inherent limitations with traditional ads such as ad block and ad fraud
- Ad click-through links to your website or to designated Sponsored Content assets

- Research shows these types of advertisements receive on average, 8,000 -10,000
Impression per month

- We supply a real-time reporting link to keep track of the success of your campaign

- New dashboard allows you to have full control over your creative throughout the
entire campaign



SOCIAL MEDIA PROMOTION

Extend your reach beyond advertising on our core websites with targeted

advertising across social platforms such as Facebook, Instagram and LinkedIn. Using our

proprietary 1stparty subscriber data and behavioral data from our websites, we can target

those same users with sponsored posts as they browse their feeds.

Benefits

- Sponsored posts are data-targeted to the segment
most relevant to your campaign

- One size fits all posts that can be repurposed on
multiple platforms

- Ads display for users within main user feeds, right
rail and within mobile apps

- Detailed performance metrics are available for all
social campaigns

Ao

AC BUSINESS MEDIA
Supply Chain Network

ACBM 1stparty
data for our

subscribers

Fast Facts

- We offer a variety of social ad unit sizes
and types that reach users in- feed, side-
bar and within stories.

- On average, social extension ad campaigns
receive higher click-through rates than on-
site banner ads.

- About 75% of Facebook users and 60%
of Instagram users visit those social
platforms at least once a day.

eeeeeee

FREE
Newsletter

Used to promote your content
or other assets on social

platforms

To the exact segment

you wish to target

@ Food Logistics Magazine
WL Sponsored @

.

Maore than 83 billion will be made avzilable to gualified farmers through the
disaster relief package

FOODLOGISTICS.COM qnst g
USDA Offers Resource
Farmers that were affected | Supply & Demand Chain Exe...

Sponsored

0 Like

@/ﬂ
B

Learn More

& QG Y A

There has been roughly $1.2 billion in damage across
24 states based on preliminary assessments of




BEXECUTIVE October 05, 2024

HEADLINE NEWS

Food
Logntics

TODAY'S NEWS

NEWSLETTERS

Marina Mayer | Editor-in-Chief | Supply & Demand Chain Exscutive

Marina Mayer | Editor-in-Chief | Food Logiatics

P~ 118,700+ Total Newsletter Subscribers - 1=

Plan on sttending this event that provides
Flaxible Warsehouss Labor Solutlongaposond four-days of comprehensive content from
350 industry exscutives detailing what works,
& I8 alcathe, Sedble catkoond what doesn't and what's in store for the
SUPPLY CHAIN NETWORK future of supply chains. Register today for
educational sessions offering critical insight

Food Logistics Today’s News: 22,900+ subscribers B o el
SDCE Headline News: 109,100+ subscribers

¥
‘ J ASCM Connect
5 Delivers Cutting-
Industry Experts B _— Edge Virtual
— Discuss Future — Sy o Education and
: B of Supply Chains < > . Thought
|Supply Chain Industry Experts Discuss Future of Supply Chains 2 Leadershi

[ASCM Connect Delivers Cutting-Edge Virtual Education and Thought
Leadership

Both supply chain digital Newsletters are sent out 2 times per week. _ _

- . ( w‘m— Featuring 50+ education sessions
These mailings curate the most relevant content from our core websites | Biifience SRR ...
i 7 e~ TRENDING NEWS

and print pUincationS, distributing them to engaged Opt—in SUbscriberS_ [Whatisthe;(eytoMaf‘aging3PLProementToday? IL.I.N.K.IWomeninSlfpply.Chafn:DiflierentVoicfsettheTable

Solves Problems

VIEW ARTICLE Read More.

i p— mz&ﬂ%@@@’ﬁcﬂw CHAIN m@ — 2 |10 Tlprs to Qvgrcorﬂe the Rfsmgr'rnde‘o‘fvPostr-PVandtVemlﬂc Demand
é = TRADEMARK® = O\

Available Ad Units in Each Issue enoncrens | [N

[Supply Chain Group Promotes From Within

2 Read More...
Read Mare B

hd 6 O O X 1 O O D I S p I ay U n I tS |u_s. Ports Join Forf:e% to Achieve Flirnate Crha‘ngerlnitiativres
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CUSTOM NEWSLETTERS

Our team can produce a fully customized Newsletter for you, including content o A 5 Sl U

YO0 oemmizing

that is either written by our editorial team, provided by your team or both. These | S | [
custom Newsletter mailings are intended to focus on key industry topics and Are You Facing s Warehouse/Distibution CHGO < i ‘
-

Merit Logistics has the Solution.

subject matters that are important to your targeted audience and align well with e e ot et

efficiancy and relabiity of your kabor beam

your brand. You will be the exclusive sponsor of each distribution. R ——
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PODCASTS

Podcasts offer a unique experience to provide valuable, in-depth information and create a deeper
relationship with our subscribers. With smartphones being the primary source of engagement, it's
easy for people to listen on morning commutes, during exercise or whenever is most convenient!

We offer a few ways you can connect with your target audience via on-demand podcasts:

1. Podcast Commercial Spot
« 30-second pre-, mid- or post-roll commercial during LINK or LINK Educate! podcast

2. Individual Sponsored Podcast

« Create an educational podcast in partnership with LINK or LINK Educate!, positioning your company as
a thought leader

* Podcast will be recorded as a discussion with your SME providing talking points to our editor for
reference

« 30-second ad at the end of the podcast

« Edited by our team and submitted for your approval prior to publishing

« Cross-promoted via Social Media, Newsletters and Websites

 Posted in LINK podcast library

3. Sponsored Podcast Series

* A 6-part educational podcast series hosted in partnership with Food Logistics/Supply & Demand Chain
Executive editor, positioning your company as a thought leader

 Published every other week for three months

 Podcasts will be recorded as a discussion with your SME providing talking points to our editor for
reference

 30-second ad at the end of the podcast

« Edited by our team and submitted for your approval prior to publishing

« Each podcast is promoted via Social Media, Newsletters, Websites and two Emails to 30,000
subscribers of your choice

« Edited podcasts are up to 30 minutes in length

AC BUSINESS MEDIA
Supply Chain Network



SPONSORED CONTENT

Drive thought leadership with your content (article, Q&A, infographic, Survey etc..) or leverage our
Editorial Experts and their industry knowledge to create a piece of content for you.

Multi-faceted program that includes several different promotion channels to maximize your exposure!

Suggested Topics:

Sustainability: Packaging, Waste Reduction, Clean Energy, Carbon Footprint

Warehousing: Material Handling Equipment, Micro-Fulfillment, Automation, Design-Build, Cold
Storage, Robotics, Al/AR, Retall, Packaging

* Transportation: 3PL/4PL, Cold Chain, Last-Mile, WMS/TMS, Fleet Mgmt., Automation, Rail &
Intermodal, Air Cargo, Trucking, Ocean Ports & Carriers

¢ Software & Tech: Software Solutions, Robotics, Automation, WMS/TMS, AI/AR, E-Commerce
Solutions, Emerging Technologies, Supply Chain Visibility

 Procurement: Visibility Software, Procurement Software, Project Mgmt. Software, Financial
Mgmt. Software, ERP, Manufacturing, Sourcing Solutions

« Safety: Regulations, Sanitizations, Pest Mgmt., Worker Safety, Plant, Safety, Risk/Compliance

* Prof Development: Hiring, Training/Onboarding, Retention, Mentorship Programs, Supply Chain
Education

6-month program investment: $3,995

° Dedicated email to

° 100% SOV for 6 months

on article page with ads \

Sustamablllty Sponsured Artlcle

E SUPPLY & DEMAND CHAIN

EXECUTIVE

Food
Loglstlcs

= EEXECUTIVE warenousing Transponasion Software & Tech ~ Safety | Sustainabil

Sustainability

® Article posted 12 months

Pmned post for 30 days
on Sustainabilty Channel

20,000 subscribers

A SUPPLY CHAIN LEARNING CENTER
Women in Supy \ o s d ———
Supply Chain ——

||||||||||||||

Investment: $3,995

*Demand Gen Add on Available**




SUPPLY CHAIN LEARNING CENTER

Y

This continuing education hub was designed with the busy IJ

LEARNING CENTER Courses Partners Premium Content Contact
supply chain professional in mind. The Supply Chain , - i

Learning Center provides a convenience resource for ' L

exploring educational offerings and certification options from

various leading industry organizations, all in one location.

By becoming a Supply Chain Learning Center partner
organization, we’ll promote the hub to beginners and
seasoned pros alike, driving traffic to the site to learn more

about your educational offerings, with the ultimate outcome
FROM BEGINNERS TO SEASONED PROS

~ COURSES FOR EVERY.SKIL

of enrolling in your course.

Exm \ Council of Supply Chain

CSCMP  Ma nagement Professionals
ASSOCIATION FOR
SUPPLY CHAIN MANAGEMENT Educating and Connecting the World's Supply Chain Professionals.™

N =
™
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SOCIAL MEDIA MANAGEMENT
Foo.d 2 Posts $L Invite your friends to like this Page
Do you want to engage with your customers on Facebook but don't LOGIStICS .. .oeice wagamne | e
. LogBS Ho hrs Q S\ 2,130 people follow this
have the '“me or resources to manage a Corporate page? \We can do Amazon will build its brand new grocery store in California next year, Hsout o g
aiming to become a bigger name in the grocery industry.
. < R, (800) 538-5544
thIS for yOU| :AOa()gdalz_iCr)]gelsncs . (® send Message
@FoodLogistics .... See More @ www.foodlogistics.com
[ Magazine
. . . rome ¢’ Suggest Edits
Our team are proven experts in social media management and also About
. Photos ﬁ Page Transparency See More
know how to speak directly to your target customers because they Videos
understand the purpose of a Page. See actions taken
. . Posts by the people who manage and post content.
are the same people who read our publications. e | > Page created - April 22, 2010
!
We can help you launch, manage and promote a FeHOnY M l 1 B s M related Pages
Eoomoo;sﬂcs.cbm ” £ g8 L ConstructionPros
Corporate Facebook page for your brand. Amazon Moves Forward with New Chain of Grocery Store =l e & Modia Website L HHke
Amazon will build its brand new groce oee—
Equipment Today & Like
« We know your brands and have the industry knowledge to engage with fans oo S
Tor S{upplv)y/'&DeInand Ch... & Like
 We have the dedicated staff to manage your social platforms, monitor your i (e MIARISIGIPE
activity and engage with followers to grow your fanbase organically.
ked by This Page >

« Under our social media management, clients have seen an average
71% increase in post engagement.

Ao
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Offered Lead Generation Services

SC ENTENT Engage SCN Summit Content Syndication Webinars

Sponsor exclusive sessions
geared around topics our
audiences are engaged in and
generate MQLs for your sales
and marketing teams

Participate as a panelist in our
Partner Roundtable Series or
host an exclusive one-hour
webinar session, targeting
your ideal prospect

Subscription based demand-gen
that provides a mixture of BANT
and Early- to Mid-Stage MQLs
that fit your targeting parameters

Leverage high value content
assets to drive MQLs & SQLs
with defined lead goals on a pay-
per-lead basis

Ao
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ENGAGE

SC ENTENT Engage is a subscription-based
demand-gen product that drives a mixture of MQL
and BANT leads into your sales funnel —
providing a mixture of prospects to nurture and
prospects who are in market and actively
considering new products and services.



ENT=NT

ENGAGE

Subscription based lead generation that provides a mixture of BANT and Early- to Mid-Stage MQLs that fit

your targeting parameters...

AWARENESS

moL  (Early- N\ ™~y
Stage) INTEREST

CONSIDERATION

MoL  (Mid- T
Stage) INTENT

Early to Mid-Stage MQLs collected via content syndication of
your asset. Leads will fit the defined prospect audience
(Business & Industry, Title, etc). Account Based Marketing
(ABM) and Target Account List (TAL) targeting is available.

Ao
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Authority Need Timeline

BANT leads are collected from users that download our gated
organic content on topics relevant to your product(s). Users opting
Into content assets answer questions that establish budgets,
authority to purchase, specify product needs, and set timelines for
Intent to purchase — all in a permission-based environment.
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ENGAGE

EMENT=NT EEMENT=NT

REPORT DASHBOARD

REPORT DASHBOARD

Rich reporting includes o e e
information on what areas | [ErsEEE. = oo 19% |
of the supply chain | [N & (11
companies are considering TR T
purchases, within, jqp vour Leaps! EEED e —————
companies engaged in E— S
your content, and pacing | [ . =
details for your campaign. e p

= X0000000KX = X00000000X

= X0000000KX = X00000000X
= 000000000 = X000000000K
= 000000000 = X000000000K

Download HVA >>
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SUMMIT

Stand out as a thought leader and attract new prospects through
our 2x per year event. Sponsors receive leads that include the
registrant’'s company name, contact name and email, as well as all
firmographic data.

Sponsors can upgrade their package to acquire buyer's intention
data from registrants as well.



A year-round opportunity to generate leads partnered with the premier executive
Supply Chain Network event in the industry...

The Supply Chain Network Summit is a premier virtual event aimed at educating logistic professionals on critical issues
Impacting the industry. Session sponsorships are exclusively available, limited to one sponsor per session. As an industry

expert on the summit topic of your choosing, you'll be the sole presenter during the session being moderated by the Editor-
IN-Chief of Food Logistics and Supply & Demand Chain Executive.

Four-day Summits occur twice a year, with sessions being made

St-ll
i - - : : . . - i
available on-demand for continued lead generation following the mid- =

year, and end-of-year Summits.

VIRTUAL EVENT SERIES

Take advantage of becoming a sponsor of this leading industry pars v
. . . . . . .. FINDING GAPS
virtual event series with multiple opportunities to participate!

BETWEEN DEMAND

&SUPPLY PL.XG&...
SCN Summit 2022 Schedule:

State of the Supply Chain Future of the Supply Chain

June 6th - 9th December 5th - 8th
oOm«m B> fB

Audience View of a SCN Session
AC BUSINESS MEDIA
Supply Chain Network




Past Sponsors:

coupa
PL. X £ THOMSON REUTERS® %smwczﬂ

DEMANDCASTER el Design & Planning
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. QUICK
= ‘ ARMADA I TradeNetwork. Q ' BASE
Occurs Twice a Year There's a better way.

@){3 A\ Avetta DEMATIC SAP4

Insight Drives Innovation

T Crisp. 9GEP
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CONTENT SYNDICATION

CONTENT SYNDICATION improves brand engagement by attracting prospects
through high value, consumable media. Your brand benefits from positioning as an
Industry thought leader, and subject matter expert (SME) to your targeted buyers:

* Your high value content
« Your targeted prospects
* Prospects that give you permission to engage




CONTENT SYNDICATION

High quality content that opens the door to permission-based relationships...

CONTENT SYNDICATION - is an extremely effective tool to drive relationship and engagement,
while nurturing clients through all of the stages of the buyer’s journey around your product.
Effective content marketing can...

= Provide direct value to clients and prospects f)
= Offer content, data, and insights in exchange for access / T
= Use to attract quick interest with variable media types: -~
Blog Posts
Short Video
Articles
How-to
Simple Infographics O

= Use to convert prospects with High Value Assets:

Case Study Comparison Guide Spec Guide
Presentation Large Infographic Long Format Video
Webinar Checklist Online Courses
Newsletter Whitepaper Tutorials
k’” Industry Research e-Book
AC BUSINESS MEDIA

Supply Chain Network



WEBINARS

Webinars allow content creators the ability to host live and
on-demand online education to targeted audiences that drive response.

Position your brand as a recognized thought leader in a format that inspires
new prospects, and nurtures existing possibilities through your sales funnel.

.
LY 11




WEBINARS

Educate your ideal prospect with relationship-driven, expert leadership and instruction...

WEBINARS are consistently superlative engagement tools, providing deep-dive,
subject matter expert (SME) level relevance to audiences.

Additionally, the product offerings are some of the few content sources available
to marketers that reveal a participant’s level of engagement. Perfect for lead
scoring and nurturing as prospects inform.

Food

Overview

Solutions

Register Now

Specifically, your brand benefits as you:

First Name™

Develop educational content the market desires

Last Mame™

Invite key audiences to engage with your content

Work Phone™

Deliver content in a 1:1 or panelist format

Company™*
Nurture audiences with education P—
Conduct audience research before/during/after engagement *Denotes required.

REGISTER

Build brand equity with viewers

Captivate through Live Q&A sessions

AC BUSINESS MEDIA
Supply Chain Network

Logistics WEBINAR

Title: Transforming Traceability: The Urgent Need for Food Safety

Duration: 56 minutes

Available On Demand

Already Registered?

B®

Summary

Transforming Traceability: The Urgent Need for Food
Safety Solutions

Explore the urgent need for next-level traceability solutions when it comes
to food safety and how iTradeNetwork has cracked the code to the
industry's first and only instant, precise recall and incident management
technology.

Sponsored by:

iTradeNetwork
m Outlook/iCa Google Calendar

By registering, I acknowledge and agree to AC Business Media's use of my contact
information to communicate with me about offerings by AC Business Media, its brands
and affiliates consistent with AC Business Media's Privacy Palicy. In addition, I
understand that my personal information will be shared with any sponsor(s) of this

webinar, so they can contact me directly about their products or services

Speakers

Sara Metzger
& = Sr, Director
y Selutions Consulting

As Sr. Director of Solutions Consulting, Sara is always working to discover
new ways to utilize technology to enhance lives and to solve complex
problems across all industries.

Sara received her BS in Biomedical Engineering from Drexel University and
spent only a few months crush-testing spinal devices before deciding she
might be more comfortable with a carger in the 5aa5 world.



The Opportunity

WEBINARS OPTIONS

Choose from two webinar formats to share your expertise virtually...

EXCLUSIVE SPONSORED: PARTNER ROUNDTABLE:
Our exclusive webinars help sponsors accomplish Partner roundtable sponsors gain the same benefits of
multiple marketing goals and package the content in a brand awareness, thought leadership and lead
“virtual” way. Sponsors benefit from the brand generation, but without the exclusivity aspect. Sponsors
awareness, thought leadership, and lead-gen aspects of participate as a panelist on one of our 4x per year events.
our webinar products, which come with a lead guarantee. K= N\ Topics are pre-marketed with presentations being created
= You will be the sole presenter, along with moderator by our team of content experts.
= Flexibility on timing of when webinar will take place OR = Limited Space — Only three sponsors per event
= Full control over webinar topic = Webinar dates are pre-set as part of a yearly

i vi A lendar schedul
= Premium rate due to exclusivity as a presenter and calendar schedule
promotional aspects = Topics are predetermined — sponsors can choose

= Lead minimum guarantees which topics to align their message with

= No guaranteed lead minimum

Ao
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Lead Type

Lead Quantity

Promotion

Content

Timing

Investment

Varies by subscription

Tactics may include email
marketing, online display,
newsletter, social, video, custom
online content and syndication
partners

High Value Content Assets

Three | Six | Twelve-Month
subscriptions

Varies by subscription level

Summary of Offerings

MQLs

Varies by event

Tactics may include email
marketing, online display,
newsletter, social, video
and custom online content

Educational, trending or emerging
topical content

Two months/year
12-month on-demand

Exclusive: $12,000

SC ENTENT Engage SCN Summit Content Syndication

MQLs & BANT leads

Early to Mid-Stage MQLs

Pay-per-lead environment

Tactics may include email
marketing, online display,
newsletter, social, video, custom
online content, and syndication
partners

High Value Content Assets

30 — 90 cycles are typical but can
vary based on campaign

$5,000 minimum spend

—
e Z]
l—-
_

Webinars

Early- to Mid-Stage MQLs

Exclusive Events: 100 Lead Guarantee
Roundtable: No Set Minimum

Tactics may include email marketing,
online display, newsletter, social, video,
and custom online content

Educational, trending or emerging
topical content

8 weeks surrounding event
12-month on-demand

Webinars: $7,500-$15,000



