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THE TOP MEDIA RESOURCES FOR SUPPLY CHAIN LEADERSHIP

WHSE TRANSPORT TECH SAFETY & SECURITY SUSTAINABILITY COLD CHAIN 3PL/4PL RISK/COMPLIANCE MARITIME Q MENU=

"

Food L \ -
Log'St‘CS The supply chain network is a powerful combination of brands with a

To P SOFTWARE " 40-year history of creating actionable content that educates and

2021 | Informs supply chain executives across the globe. We are the only

publishing partner who truly serves the supply chain industry end-to-

HOME | AWARDS | FL 100+

Nominations Open for Food Logistics' Top Software & Technology Providers , ! end, and the clear ind ustry leader in regard to marketing Capabi”ties_

Award

Food Logistics is seeking nominations for its Top Software & Technology Providers award (formerly the FL100+).

August 2, 2021 | By M

ﬁﬂmu - Our subscribers work at Fortune 500 companies such as Walmart,

Amazon, Ford, and many others. Our strength is connecting supply

Food Logistics is seeking nominations for its Top fa’;"
Software & Technology Providers award (formerly the | |'I'OPSOFTWARE SUPPLY CHAIN

i e paos § i chain buyers and sellers through targeted campaigns that can be

award honors those that ensure a safe, efficient and reliable global cold food and

beverage supply chains. The deadline for submissions is Sunday, September 26, 2021 at ‘\
) b
6 p.m. CST. Incomplete submissions will not be considered and will be deleted. - A

tailored to accommodate a range of marketing objectives.

h;\ INTRODUCING THE -
lick here, All nominatio 0 e Top vare & 1 SUPPLY CHAIN LEARNING CENTER

Current Company Subscribers for Food Logistics & Supply & Demand Chain Executive Brands:
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ENGAGED SUPPLY CHAIN AUDIENCE SNAPSHOT 2.900+ Unique

The ACBM supply chain network is unique in its digital first approach. Supply & Demand Chain Executive reaches (‘O’) Re | Stran tS/L ead S
more than 122,000 C-level executives involved in the end-to-end global supply chain in every vertical. Audience q,’qIPlP g

1%
reach include executives in corporate, procurement, purchasing, logistics and operations management roles in frO m SC N SU mim |t

27 different manufacturing and non - manufacturing industries.

Food Logistics reaches more than 26,000 supply chain executives in the global food and beverage industries. N\
The audience includes executives in both the food and the logistics sectors who share a mutual interest in the %

operations and business aspects of the global food supply chain.

26,000+ Magazine
Subscribers**

Our properties are known as the premier media resources for supply chain executive leadership.

Food Logistics' Magazine Subscribers SDCE Newsletter Subscribers @ 83,600+ Newsl|etter
Subscribers**

@ Corporate 57.3%
® Cperating 36.8%
@ Traffic, Logistics,

® Corporate 7T8.8%
® Operating 9.5%

@ Traffic, Logistics,

CI 84,100+ Ave. Monthly
Warshousin Warenousing Website Users**

Furchasing 2.5% Purchasing 5.7%

47 600+ Social
Followers**

h S I'SU%"! FOOd SUPPLY & DEMAND CHAIN

AC BUSINESS MEDIA O i U Logistics a EXECUTIVE *Data from December 2020 — August 2021

Supply Chain Network PUPPLY CHAINNETHORK **Publisher's Data from July — December 2021



HEADLINE NEWS AUDIENCE GROWTH & ENGAGEMENT

Supply & Demand Chain Executives newsletter, Headlines News growth in our audience list size and engagement

over a 2-year period (June 2019 to June 2021). Headline News provides our audience with top supply & demand

Industry content pulled from our website articles, print & digital publication stories and more.
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RECOMMENDED PRODUCT STACKS

BRAND AWARENESS WEBSITE TRAFFIC PRODUCT LAUNCH THOUGHT LEADERSHIP LEAD GENERATION

Email Marketing

eNews Display Ad Mative Display Ad Email Marketing ENTENT Premier

Event Sponsorship Native Extension Native Display Ad Sponsored Content (Non-Gated) Content Marketing

Custom eNews Webinars & Seminars

Podcast

MNative Extension

Print Advertisments Social Media Extension Social Media Extension Whitepaper

Takeover Units (Reskin)
YouTube Extension

Takeover Units (Reskin) Event Sponsorship

Webinars & Seminars

Content Marketing

Social Media Extension Sponsored Content (Gated)

Enhanced Online Display Whitepaper PPL Campaigns

Audience Extension YouTube Extension

Leaders Program

YouTube Extension SCEntent
Takeover Units (Reskin) eNews Display Ad Sponsored Content (Gated) Social Media Extension
eNews Display Ad Mative Display Ad Custom eNews
Microsite MNative Extension
SCEntent Social Media Extension

Sponsored Content (Gated)

SCEntent

h KEY m GOOD
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COLD STORAGE

REEFER TRENDS TRENDS

TRACK-AND-TRACE

THE ONLY INDUSTRY SOURCE

exclusively dedicated to covering the food and beverage supply chain, from the
largest food manufacturers to retailers, distributors and food service providers.

&
0’ S
0
0 S ]C RY ¥ '7+ @ ISSUES PER YEAR
Global Supply Chain Solutions for gl

the Cold Food & Beverage Industry » : _ 2 6 0 0 0 + MAGAZINE SUBSCRIBERS*

*Combined Print & Digital Audience

WHO WE REACH:

executives in the food sector (growers, producers, manufacturers,
wholesalers and grocers) and the logistics section (transportation,
warehousing, distribution, software and technology)

TOP 3PL & EDITORIAL CALENDERS
- O F COLD STORAGE ' |gooo| PRINT CALENDAR »»>  DIGITAL CALENDAR »»»

PROVIDERS OF 2021

Issue No0.227 Auwgust 2021 f in w  FoodLogistics.com

y, &% Food

£upply Chain Network Ongtl CS



https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2022/Editorial%20Calendars/Construction/FL%202022%20Digital%20Editorial%20Calendar.pdf
https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2022/Editorial%20Calendars/Construction/FL%202022%20Print%20Editorial%20Calendar.pdf

EXECUT'VE Warehousing Transportation Software & Tech Safety Sustainability Procurement Prof Development SCN Summit &4 Newsletter Q Search

Magazine Awards Events Expert Columns Webinars Podcasts Premium Content Advertise Contact Us

Sourcing & Procurement

New Characteristics of Post-
Pandemic Procurement

Nominations Open for Supply & PRrOs
Demand Chain Executive's 2022
Pros to Know Award

irbon Footprint TN
5 Ways Organizations Can o
Embed Sustainability N
Throughout the Value Chain

wrenousing

Manufacturing

Women in Supply Chain: Opportunities Abound in the
Supply Chain

How Tech Buyers Help Drive a
Greenwash-Free Supply Chain

Alicemarie Geoffrion, VP, packaging operations, DHL Supply Chain, details how there's many different

areas in the supply chain that job-seekers can take advantage of, and still have fun.
How an Integrated Supply Chain
Interface Saves Time, Effort and
Money

‘ SUPPLY CHAIN
LEARNING CENTER

INTRODUCING THE
SUPPLY CHAIN LEARNING CENTER

YOUR HUB FOR SUPPLY CHAIN CONTINUING EDUCATION

View Courses >> |

AC BUSINESS MEDIA
Supply Chain Network

Global supply chain solutions
covering procurement,
software, education & more

WHO WE REACH:

executives in corporate procurement, purchasing, logistics and
operations management in manufacturing and non-
manufacturing industries. These are the supply chain
technology leaders who select solutions and service providers.

EDITORIAL CALENDAR >»>»

SUPPLY & DEMAND CHAIN
o
W

EXECUTIVE


https://s3.amazonaws.com/digital.acbusinessmedia.com/Marketing/2022/Editorial%20Calendars/Construction/SDCE%202022%20Digital%20Editorial%20Calendar.pdf

SUPPLY CHAIN LEARNING CENTER

4A

This continuing education hub was designed with the busy I] |

LEARNING CENTER Courses Partners Premium Content Contact
supply chain professional in mind. The Supply Chain , - i

Learning Center provides a convenience resource for ' L

exploring educational offerings and certification options from

various leading industry organizations, all in one location.

By becoming a Supply Chain Learning Center partner
organization, we’ll promote the hub to beginners and
seasoned pros alike, driving traffic to the site to learn more

about your educational offerings, with the ultimate outcome _
FROM BEGINNERS TO SEASONED PROS

= COURSES FOR EVERY.SKIL

of enrolling in your course.

Exm \ Council of Supply Chain

CSCMP ma nagement Professionals
ASSOCIATION FOR
SUPPLY CHAIN MANAGEMENT Educating and Connecting the World's Supply Chain Professionals.™

N =
™

AC BUSINESS MEDIA
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A Food Logistics Magazine

:’:" SpOnso red \,
More than $3 billion will be made available to gualified farmers through the

disaster relief package

Extend your reach beyond advertising on our core websites with targeted

advertising across social platforms such as Facebook, Instagram and LinkedIn. Using our
proprietary 1stparty subscriber data and behavioral data from our websites, we can target

those same users with sponsored posts as they browse their feeds.

Benefits Fast Facts
- Sponsored posts are data-targeted to the segment - We offer a variety of social ad unit sizes
most relevant to your campaign and typesthatreach users in- feed, side-

S ’lnstagnam
FOODLOGISTICS . COM

bar and within stories.

- Onesize fits all posts that can be repurposed on USDA Offers Resource
_ _ ) . armers that were affecte: Supply & Demand Chain Exe...
multiple platforms - On average, social extension ad campaigns i i e o Sponsored
. . . . . I i i - _ 0 Like
- Ads display for users within main user feeds, right receive higher click-through rates than on

site banner ads.

- About 75% of Facebook users and 60%
of Instagram users visit those social
platforms at least once a day.

rail and within mobile apps

- Detailed performance metrics are available for all
social campaigns

= LD
= @)
[ —
B Learn More
k O QY R
: ACBM 1stparty Used to promote your content To the exact segment i A I i i it
AC BUSINESS MEDIA _ | 24 states based on preliminary assessments 0
Supply Chain Network data for our or other assets on social you wish to target

subscribers platforms



SOCIAL MEDIA MANAGEMENT
Foo.d 5 Posts $L Invite your friends to like this Page
Do you want to engage with your customers on Facebook but don't LOGISLICS ... coicemagamme v Tpememe e
‘ Logistics 22 hrs - @ S\ ; people follow this
have the t|me or resources to manage a Corporate page') We can do A.mellzon will build its t?rand new g.rocery store in.CaIifornia next year, About e
aiming to become a bigger name in the grocery industry.
. = R, (800) 538-5544
this for vou! Food Logistics
y Magazine : () Send Message
@FoodLogistics .... See More @ www.foodlogistics.com
— (3 Magazine
. . . ¢ Suggest Edits
Our team are proven experts in social media management and also About "
. Photos ﬂ Page Transparency See More
knOW hOW tO Speak dlreCtIy tO your target CUStomerS because they Videos Facebook is showing information to helpyo_u better
o Posts | | 3 PG UIE HUNES S QTGS
are the same people who read our publications. - > 1 N 1 Page created - Aprl 2, 2010
We can help you launch, manage and promote a Y M I 1 B Reieted Pages
cor p orate FaC eb 00 k p ag e fO r yO ur b ran d . Amazon Moves Forward with New Chain of Grocery Store News.& Madia .\V,,\,ebsm"" e Like
Amazon will build its brand new grocery stoe=— Nov 04_201B-N
Equjpfﬁent Today & Like
« We know your brands and have the industry knowledge to engage with fans B
Sup’ply & Demand Ch... & Like
« We have the dedicated staff to manage your social platforms, monitor your
activity and engage with followers to grow your fanbase organically.
ked by This Page >

« Under our social media management, clients have seen an average
71% increase in post engagement.

Ao

AC BUSINESS MEDIA
Supply Chain Network
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DEDICATED EMAILS

One of the most impactful ways to communicate the value of your products and

services directly to our audience is through a dedicated html email. This venue

gives you ample space to showcase important imagery, marketing copy and the

specific call-to-actions you wish to communicate to potential customers.

Leverage our database of over 108,000+ available recipients that can be

deployed to an entire group or segmented to reach target sub-groups based on

Industry, behavior, job title, location and more.

Each Dedicated Email will include:

1
2
3.
4

Pre-designed, HTML email message with all included images/copy/links
Subjectline
Pre-header

ACBM team will oversee testing, Q/A, deployment and full reporting for each
mailing

A

AC BUSINESS MEDIA
Supply Chain Network

ORACLE
NETSUITE

— | =

The Rise of Multifaceted 388 1

Business Models & 10 | : 1

Manufacturers and wholesale distributors are going through a & PRICE UF PESTS

significant transition from primarily or exclusively selling physical

products, to more diverse business models in which they also e pests aren’t a problem at your facility?

provide a variety of services.

hink again.
Continuing with business-as-usual might be a much greater risk
than trying to expand your business model. Download this report upply chain has the potential to create a
to discover what's driving these sweeping industry changes and the peration. Prevention is one of the best
best ways for your business to diversify and differentiate. ssets from costly damage down the line

d where the pain points are and how to
h vendors up and down the chain

Download Report Now

.OAD GUIDE NOW

NETSUITE

500 Oracle Parkway
Redwood CA 94065 foodlogistics.orkin.com
United States

650-627-1000

FOLLOW US

00006




CUSTOM NEWSLETTERS

Our team can produce a fully customized Newsletter for you, including content Al Gl R

YONN oeTimizing

that is either written by our editorial team, provided by your team or both. These 4 P P () e
custom Newsletter mailings are intended to focus on key industry topics and Are You Facing s Warshouse/Distibution OO < iy
N |

Flexible
e Warehouse

Merit Logistics has the Solution.

subject matters that are important to your targeted audience and align well with g e o et

efficiency and rellabifty of your kebor heam

your brand. You will be the exclusive sponsor of each distribution. RO —

ratriaide. We parner wiin mary of ine nafion's eadm e \Why Vendor Diversification for Third-Party Warehouse

comparess of all Smes Yol oan ool on US40 be ekl with < 2 = = 3 s
e TS, ragarass of the Gty o] Services is Essential to Boosting Your Profitability

Th t t t t f C t N I tt 1 d t I d b » Uniadng f Leading Vendor diversification is particulary valuable in the area of warehouse services. When
e exaC arge Seg m e n Or a u S Om eWS e er IS e er m I n e y Ou r » Soring ! Haulng / Put Away 3 business p'aces the responsibility for all of their warehouse locations in the hands of
3 single third-party service provider, they run the risk of lowering their overall operating

audience development team, based on your direction, and will influence pricing. ¢ oo s

s Morira Seouly

Merit Logistics Special i28.2021

READ MORE »

o and neoe

Contsat Mert today o dicouse your mmedlates and pobs - -
reschad at 238 311.260% or by vicEing our Mertl colstioed Warehouse Labor Services:
10 Critical Mistakes to Avoid

Promotion Included In Each Custom Newsletter

- Client Provided Content: 1-2 Main Photos, 375-575 Words Of Copy
Depending On Size

| The right practices, processes, and

| parinerships for warehouse labor
services are critical to maintaining
effective, successful operations at all
times. In this article, we take a look at

10 mistakes that are commonly made
in overseeing warehouse |abor
services. These should be avoided if

Warehouse Labor Services: Wiy e you wish to optimize your warehouse

- 600x200 Top Leaderboard Banner Unit O CrtcalMetakes Avod  ThiPa LMy ooy st proasi

disirbuiion cenlers nafionside. Ve anz a e N READ MORE »
bisiress parine for many of e ration's

- 210x140 Sponsored Placement, 3-5 Word Headline, and 300 amting gy s, s

oommpanies of all sipes Woa oan ool oo

Character Description e v - o 'MERITmLOGISICS
! F g a Labor Challenge? Contact 888.311.3909

Contact us by calling 3833
visiting our website,
or replying to this em:

Manage Newsiohior Subscrictions Fooward o & Friena | Cusl o S¢ a Conk Unsobos Privacy F
—
™
FoodLogiste

AC BUSINESS MEDIA
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BEXECUTIVE October 05, 2021

HEADLINE NEWS

Food e
£5%8es iew Email Onfine

TODAY'S NEWS

NEWSLETTERS

Marina Mayer | Editor-in-Chief | Supply & Demand Chain Exscutive

Marina Mayer | Editor-in-Chief |

< 83,600+ Total Newsletter Subscribers S— e —

Plan on attending this event that provides
four-days of comprehensive content from

industry exscutives detailing what works,
what doesn't and what's in store for the
IN NETWORK future of supply chains. Register today for

b ~ tsoure
2 " . groo . i UPPLY C
! SEn =ducational sessions offering critical insight
. - . Y v abioe requin . We THE FUTURE OF THE SUPPLY CHAIN e K
J . I affer professional warehouses senvices far DEC. 6-9, 2021 - REGISTER TODAY » for logistics professionals.
. ]

SDCE Headline News: 58,300+ subscribers

3 DEMAND

CLICK HERE TO LEARN MORE.

[ V4 g
! ASCM Connect
"& 7 Delivers Cutting-
Edge Virtual
s Education and
Thought
Leadership

ASCM Connect Delivers Cutting-Edge Virtual Education and Thought
Leadership

Both supply chain digital Newsletters are sent out 2 times per week.

VIEW ARTICLE

A . ( w‘m Featuring 50+ education sessions
These mailings curate the most relevant content from our core websites ‘ ‘, e e
' L G S ; ::c;_w TRENDING NEWS
and print publications, distributing them to engaged opt-in subscribers. Wimmemmn—'zm,? e o ok e s 8 Ttk

Solves Problems

VIEW ARTICLE Read More...

— mﬁ‘ﬁ@w&%ﬁcmn CHAIN m@ — |10 Tips to Overcome the Rising Tide of Post-Pandemic Demand
©. @ 'L A ~ .u o =y = 0 of . 2 . i ahe .
% v TRADEMARK® +«

Available Ad Units in Each Issue TR 1o

ISupply Chain Group Promotes From Within

= Read More...
Read Mare

« 600x100 Display Units

]U.SA Ports Join Forces to Achieve Climate Change Initiatives Your new resource for supply chain
education
Sponsored
By partnering with organizations that

- - . Read More - e provide educational offerings and
« Native Dis P | ay units ; . = Srofessonais. e Supply Ch
N professionals. the Supply Chain Learning
" INTROO! g
Hear Industry ex| Dl suPPLY PRl  Center is a convenient resource for

i thi t peovides four- o ST
Plan on attending this event that peovides four options from leading industry

« Can be used for video or product R | Sictepemcwess SR by

THE FUTURE OF THE SUPPLY CHAIN
STER T00UY

: oy sl

oo ° : e SUPPLY&DEMANDCHAIN
HAEXECUTIVE

: - i < @SDCExec | >

™

AC BUSINESS MEDIA
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PODCASTS

Podcasts offer a unigue experience to provide valuable, in-depth information and create a deeper
relationship with our subscribers. With smartphones being the primary source of engagement, it's
easy for people to listen on morning commutes, during exercise or whenever is most convenient!

We offer a few ways you can connect with your target audience via on-demand podcasts:

1. Podcast Commercial Spot
« 30-second pre-, mid- or post-roll commercial during LINK or LINK Educate! podcast

2. Individual Sponsored Podcast

« Create an educational podcast in partnership with LINK or LINK Educate!, positioning your company as
a thought leader

 Podcast will be recorded as a discussion with your SME providing talking points to our editor for
reference

 30-second ad at the end of the podcast

« Edited by our team and submitted for your approval prior to publishing

 Cross-promoted via Social Media, Newsletters and Websites

 Posted in LINK podcast library

3. Sponsored Podcast Series

A 6-part educational podcast series hosted in partnership with Food Logistics/Supply & Demand Chain
Executive editor, positioning your company as a thought leader

 Published every other week for three months

 Podcasts will be recorded as a discussion with your SME providing talking points to our editor for
reference

 30-second ad at the end of the podcast

« Edited by our team and submitted for your approval prior to publishing

« Each podcast is promoted via Social Media, Newsletters, Websites and two Emails to 30,000
subscribers of your choice

« Edited podcasts are up to 30 minutes in length

AC BUSINESS MEDIA
Supply Chain Network



WEBSITE BANNER ADVERTISING

Ao

AC BUSINESS MEDIA
Supply Chain Network

EXECUTIVE Warehousing Transportation Software & Tech Safety Sustainability Procurement Prof Development

970x250 Billboard

Home // Transportation // Disrupt to Sustain: Where We’re Headed with Autonomous Vehicles

Disrupt to Sustain: Where We're Headed
with Autonomous Vehicles

Autonomous vehicles are going to drive trucks far better than humans ever

could.

BY MARK MURRELL — OCTOBER 22, 2019

GETTY IMAGES

Everywhere | turn these days there’s another story about autonomous vehicles and their
potential impact on the trucking industry. Magazines are writing about it, regulatory agencies
are exploring it and there’s a session on the topic at pretty much every conference.

The majority of these stories and info sessions end up adopting a similar tone - after talking
about what’s happening, there is often skepticism about how the technology isn’t coming

300x250

RELATED

— TRANSPORTATION
_ P TRIP Finds US Freight
Transportation System Needs
Reliable Funds

3 Key Steps to Keep Fleet
Vehicles Running Smoothly
L | TRANSPORTATION

We offer a variety of display banner opportunities across our core
websites, with the ability to target specific sections and users
depending on the goal of your campaign. These units are best
used for high volume awareness campaigns and to keep your
brand top-of-mind with our readers.

T~ Standard banner units include:

1. 970x250 Billboard

2. 970x90 Super Leaderboard — viewable on computer

3. 728x90 Super Leaderboard — viewable on tablet
& 4. 300x50 Super Leaderboard — viewable on phone

5. 300x600 Side Rail

6. 300x250 Side Ralil

Audience Extension Retargeting

Using 1st party and behavioral user data we also have
the ability to re-target our audience offsite and further extend

your banner campaign.



HIGH-IMPACT ONLINE DISPLAY ADVERTISING

Warehousing Transportation Software & Tech Safety Sustainability Professional Development SCN Summit EE Magazine G2 Newsletter Q Search

Mentorship Programs Supply Chain Education

High-impact display ads are an effective way to deliver your relevant

ot (O] Y RS s ‘ message on a large scale. Your advertising will be inescapable as
THE | | visitors browse the Food Logistics or Supply & Demand Chain
| | 4 === : :,:\ i 3 3 . 4 - . - .
(0 & ool Sl .1 |G P Executive website consuming content that interests them.

Supply Chains are Messy. And,

et ol M——— Responsive Site Skin (Example)

oo A =% § « The responsive site skin places your branded image as a

| Y = wallpaper in the background of our website. The 300x250
s ook overs il Image/message will appear at the top of the page, as well
me— : as when there’s a break in the content

3PLs Keep on Truckin’: Tackling Workforce Issue in

AC BUSINESS MEDIA
Supply Chain Network


https://www.sdcexec.com/sourcing-procurement/article/21451655/corcentric-top-7-reasons-to-implement-procure-to-pay

. B
HIGH-IMPACT ONLINE DISPLAY ADVERTISING

Latest Follow Us

LR dinlr ]G]

| Homepage or Channel Takeovers

DHL to Deploy Autonomous Fleet
2024

Ocean Freight Sees More Issues with Suez Dematic TeChnOIOQy'
Canal Blockage

« Your branding will completely takeover either the homepage or
a website channel for a specified time frame, receiving 100%
SOV. All ad sizes and site skin are included in this package

Port Congestion Pushes San
Pedro Bay Ports to Start
Surcharge

A [ How the 2021 Rock Stars of the Supply
. J Chain Kept the Industry Afloat During
COovID-19

L.LN.K. | Jack Daniel's Gives
Inside Look at Logistics
Operations

YE

« Showcase your company as the foremost expert around one or

c ats to This Year's Rock Stars! How Drop-and-Hook Freight Helps Haul Temperature- . ] ]
Bl %t ol g AV SR more of these industry topics:
—— When choices for drivers are plentiful, put your freight's best foot forward. Drop-and-hook freight not
nly facilitates quicker delivery, also makes freight more attractive . . . .
Q o Lighter, Safer Plastic Pallets: The Definitive Most Road i i i Hub Group Acquires Choptank g F O O d L O g I S t I C S C h a n n e I S : W a r e h O u S I n g ] Tr a n S p O rt at I O n 3

Transport

Software & Tech, Safety, Sustainability and Professional
Development

I DEMATIC

Condirats to THis Yeakk Rockstars! « SDCE Channels: Warehousing, Transportation, Software &
We value your trust in Dematic Technology. Tech, Safety, Sustainability, Procurement and Professional
Development

Study Highlights Demand for Natural
Refrigerant-Based Condensing Units in

DEMATIC

Recommended

S - — « Options available to incorporate guaranteed lead generation to

Rock Stars! H .
i create a multifaceted campaign
your trust in
Dematic
Technology. lomati icro-Euilmes Sponsarec
L.LN.K. | Embark Reveals the The Dark Side of Dark Stores Lighter, Safer Plastic Pallets: The
Reality of Autonomous Trucking Definitive Guide
It has become crystal clear to virtually all

supermarket operators that they must be able to The sustainable supply chain leaders at iGPS

compete successfully for online sales if they ar.. ogistics have written the definitive guide to safer,
ight plastic pallets.

aekel, E of bu lopment
explains where the world is currently at with... greener, lightweight pla Eo v

w TAKED\IER
AC BUSINESS MEDIA \;\E‘j%/

Supply Chain Network

Congrats to This Year's Rock Stars!
We value your trust in Dematic Technology.

I DEMATIC




R
SPONSORED CONTENT Sustamahlllty Sponsored Artlcle

Drive thought leadership with your content (article, Q&A, infographic, Survey etc..) or leverage our
Editorial Experts and their industry knowledge to create a piece of content for you.

Multi-faceted program that includes several different promotion channels to maximize your exposure!

Suggested Topics:

Sustainability: Packaging, Waste Reduction, Clean Energy, Carbon Footprint Eﬁ’?"YE&CDEle\-’iPIC\?ﬁ FOOd

Warehousing: Material Handling Equipment, Micro-Fulfillment, Automation, Design-Build, Cold
Storage, Robotics, Al/AR, Retall, Packaging

EXECOTIVE s v St s iy (i

. e Article posted 12 months T —— | -
 Transportation: 3PL/4PL, Cold Chain, Last-Mile, WMS/TMS, Fleet Mgmt., Automation, Rail & ——

| Aj ki : ¢ Pinned post for 30 days e e

Intermodal, Air Cargo, Trucking, Ocean Ports & Carriers ® e Sustainabilty Channel L o

« Software & Tech: Software Solutions, Robotics, Automation, WMS/TMS, AlI/AR, E-Commerce o Dedicated email to T8 :
20,000 subscribers - ‘ RPN S covre

Solutions, Emerging Technologies, Supply Chain Visibility picyp A i\ = | =

° 100% SOV for 6 months

* Procurement: Visibility Software, Procurement Software, Project Mgmt. Software, Financial on article page with ads
Mgmt. Software, ERP, Manufacturing, Sourcing Solutions

_ L _ _ Investment: $3,995
« Safety: Regulations, Sanitizations, Pest Mgmt., Worker Safety, Plant, Safety, Risk/Compliance

* Prof Development: Hiring, Training/Onboarding, Retention, Mentorship Programs, Supply Chain
Education

6-month program investment: $3,995 —Demand GenAdd on Avaliable




N
NATIVE CONTENT UNITS

Warehousing Transportation Software & Tech Safety Sustainability Professional Development SCN Summit

Cold Chain Last-Mile Fleet Management Automation Rall & Interm
—
Recommended

Warehousing Transportation Software & Tech Safety Sustainability Professional Development SCN Summit

¥ Changes
v o o Most Read )
__ Building a logistics partnership with a 3pl lown with
saves in the long run L..N.K. Live | Bipartisan Infrastructure Bill and teract
What This Means for the Future of Supply t and how it
Z a
A partnership leads to greater value. It's the difference Chains

between saving $100 on a shipment or savir
freight spend

1g 10% on total Augusl 17, 2021

3PLs Keep on Truckin’: Tackling Workforce
“1 Wl Issue in Transportation

s Building Design in Comin|
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Associate editor Brielle Jaekel sits down with micro-fulfillment expert Rueben Scriven,
senior analyst at Interact Analysis, to discuss the concept in warehousing and how it has

disrupted the market and will continue to do so in the future.
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Building a logistics partnership
with a 3pl saves in the long run

A partnership leads to greater value. It's the
difference between saving $100 on a shipment or
saving 10% on total freight spend.
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Our Brands Protect Your Brands

Omnichannel Plans

4
Real Estate is Critical to Grocers’ ’ l‘ l‘

Seamlessly place your message within our on-site editorial content using our native
ad platform. These native ad placements are designed to match the look, feel and

function of our site’s most valuable content, without looking like a traditional ad.

Native ad units rotate within our editorial contentin multiple ad
sizes and locations.

1. The larger native ads will appear within the “latest” column
along the left-hand side or withing the “recommended” row of
content

2. The smaller native ad will appear under the “latest” column on
an article’s landing page

Ben efits

We target your ad based on channel category

- The ad will also appear anywhere that targeted channel content does across the
website

- Addresses inherent limitations with traditional ads such as ad block and ad fraud
- Ad click-through links to your website or to designated Sponsored Content assets

- Research shows these types of advertisements receive on average, 8,000 -10,000
Impression per month

- We supply a real-time reporting link to keep track of the success of your campaign

- New dashboard allows you to have full control over your creative throughout the
entire campaign
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Offered Lead Generation Services

SC ENTENT Engage SCN Summit Content Syndication Webinars

Sponsor exclusive sessions
geared around topics our
audiences are engaged in and
generate MQLs for your sales
and marketing teams

Participate as a panelist in our
Partner Roundtable Series or
host an exclusive one-hour
webinar session, targeting
your ideal prospect

Subscription based demand-gen
that provides a mixture of BANT
and Early- to Mid-Stage MQLs
that fit your targeting parameters

Leverage high value content
assets to drive MQLs & SQLs
with defined lead goals on a pay-
per-lead basis
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SC ENTENT Engage is a subscription-based
demand-gen product that drives a mixture of MQL
and BANT leads into your sales funnel —
providing a mixture of prospects to nurture and
prospects who are in market and actively
considering new products and services.
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ENGAGE

Subscription based lead generation that provides a mixture of BANT and Early- to Mid-Stage MQLs that fit
your targeting parameters...

AWARENESS
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Authority Need Timeline

Early to Mid-Stage MQLs collected via content syndication of BANT leads are collected from users that download our gated
your asset. Leads will fit the defined prospect audience organic content on topics relevant to your product(s). Users opting
(Business & Industry, Title, etc). Account Based Marketing INto content assets answer questions that establish budgets,
(ABM) and Target Account List (TAL) targeting Is available. authority to purchase, specify product needs, and set timelines for
. Intent to purchase — all in a permission-based environment.
AC BUSINESS MEDIA

Supply Chain Network
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REPORT DASHBOARD
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REPORT DASHBOARD

BANT AND PPL LEADS (AUGUST - DECEMBER 2021)
NUMBER OF LEADS DELIVERED LEADS DELIVERED BY TYPE

AREAS WHERE COMPANIES ARE INVESTING

Rich reporting includes .
information on what areas
of the supply chain 1 §
companies are considering T T -
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or more in 18-24 months.

BEHAVIORAL DOWNLOADS SOURCE POTENTIAL

SCN SUMMIT EDUCATIONAL SERIES

your content, and pacing INTERESTED
details for your campaign.
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SUMMIT

Stand out as a thought leader and attract new prospects through
our 2x per year event. Sponsors receive leads that include the
registrant’s company name, contact name and email, as well as all
firmographic data.

Sponsors can upgrade their package to acquire buyer's intention
data from registrants as well.



A year-round opportunity to generate leads partnered with the premier executive
Supply Chain Network event in the industry...

The Supply Chain Network Summit is a premier virtual event aimed at educating logistic professionals on critical issues
Impacting the industry. Session sponsorships are exclusively available, limited to one sponsor per session. As an industry

expert on the summit topic of your choosing, you'll be the sole presenter during the session being moderated by the Editor-
IN-Chief of Food Logistics and Supply & Demand Chain Executive.

Four-day Summits occur twice a year, with sessions being made

available on-demand for continued lead generation following the mid-
year, and end-of-year Summits.
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VIRTUAL EVENT SERIES
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Take advantage of becoming a sponsor of this leading industr e 2. 9T I
y virtual event series with multiple opportunities to BETWEEN DEMAND

&SUPPLY L XE::;'-
participate! i &
SCN Summit 2022 Schedule:

State of the Supply Chain Future of the Supply Chain

June 6th - 9th December 5th - 8th
‘ oOm «mBK v f B

Audience View of a SCN Session
AC BUSINESS MEDIA
Supply Chain Network
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CONTENT SYNDICATION

CONTENT SYNDICATION improves brand engagement by attracting prospects
through high value, consumable media. Your brand benefits from positioning as an
Industry thought leader, and subject matter expert (SME) to your targeted buyers:

* Your high value content
 Your targeted prospects
* Prospects that give you permission to engage




CONTENT SYNDICATION

High quality content that opens the door to permission-based relationships...

CONTENT SYNDICATION - is an extremely effective tool to drive relationship and engagement,
while nurturing clients through all of the stages of the buyer’s journey around your product.

Effective content marketing can...
= Provide direct value to clients and prospects I’
= Offer content, data, and insights in exchange for access / e
= Use to attract quick interest with variable media types: -
Blog Posts
Short Video
Articles
How-to
Simple Infographics O

= Use to convert prospects with High Value Assets:

Case Study Comparison Guide Spec Guide
Presentation Large Infographic Long Format Video
Webinar Checklist Online Courses
Newsletter W hitepaper Tutorials
h‘“ Industry Research e-Book
AC BUSINESS MEDIA

Supply Chain Network



WEBINARS

Webinars allow content creators the ability to host live and
on-demand online education to targeted audiences that drive response.

Position your brand as a recognized thought leader in a format that inspires
new prospects, and nurtures existing possibilities through your sales funnel.
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WEBINARS

Educate your ideal prospect with relationship-driven, expert leadership and instruction...

WEBINARS are consistently superlative engagement tools, providing deep-dive, Ifggigtics WEBINAR ‘@‘ I'Elﬁ I ® I
subject matter expert (SME) level relevance to audiences. Zas

Overview Summary
Additionally, the product offerings are some of the few content sources available e tanserming Tacesbiity: The Urgent Nesd for Food satey Transforming Traceability: The Urgent Need for Food
Solutions .
to marketers that reveal a partICIPant’S level of engagement Perfect for lead Duration: 56 minutes ::T:rz:jlr::::e:dfornext-leveltraceamn\- solutions when it comes
scoring and nurturing as prospects inform. alebie On Bemane sty & 15t a1 oy At prec e el and et managermen
- | Register Now Already Registered? f:n:‘jlf%
Specifically, your brand benefits as you: :
. _ First Narme iTradeNetwork
= Develop educational content the market desires : -
Last Name? B Qutlook/iCa Goegle Calendar
= |nvite key audiences to engage with your content

infermation to communicate with me about offerings by AC Business Media, its brands

Wi e . - . . - -,
Work Phone and affiliates consistent with AC Business Media's Privacy Policy. In addition, I

= Deliver content ina 1:1 or panelist format

understand that my personal information will be shared with any sponsor(s) of this

Company™* webinar, so they can contact me directly about their products or services
= Nurture audiences with education |

lob Title™® Speakers
= Conduct audience research before/during/after engagement *Denotes required, Sara Metzger

—— b, -] ar., Di_rector .
= Build brand equity with viewers et

As Sr. Director of Solutions Consulting, 5ara is always working to discover

Captlvate th rou g h lee Q&_A SeSSI OnS new ways to utilize technology to enhance lives and to solve complex

problems across all industries.

Sara received her BS in Biomedical Engineering from Drexel University and
spent only a few months crush-testing spinal devices before deciding she
might be more comfortable with a career in the 5335 world.

AC BUSINESS MEDIA
Supply Chain Network



WEBINARS OPTIONS

Choose from two webinar formats to share your expertise virtually...

EXCLUSIVE SPONSORED:

Our exclusive webinars help sponsors accomplish
multiple marketing goals and package the content in a
“virtual” way. Sponsors benefit from the brand
awareness, thought leadership, and lead-gen aspects of

our webinar products, which come with a lead guarantee.

You will be the sole presenter, along with moderator
Flexibility on timing of when webinar will take place
Full control over webinar topic

Premium rate due to exclusivity as a presenter and
promotional aspects

Lead minimum guarantees

Ao
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The Opportunity

PARTNER ROUNDTABLE:

Partner roundtable sponsors gain the same benefits of
brand awareness, thought leadership and lead
generation, but without the exclusivity aspect. Sponsors
participate as a panelist on one of our 4x per year events.
Topics are pre-marketed with presentations being created
by our team of content experts.

= Limited Space — Only three sponsors per event

= \Webinar dates are pre-set as part of a yearly
calendar schedule

= Topics are predetermined — sponsors can choose
which topics to align their message with

= No guaranteed lead minimum
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SC ENTENT Engage SCN Summit Content Syndication

Lead Type

Lead Quantity

Promotion

Content

Timing

Investment

MQLs & BANT leads

Varies by subscription

Tactics may include email
marketing, online display,
newsletter, social, video, custom
online content and syndication
partners

High Value Content Assets

Three | Six | Twelve-Month
subscriptions

Varies by subscription level

Summary of Offerings

MQLs

Varies by event

Tactics may include email
marketing, online display,
newsletter, social, video
and custom online content

Educational, trending or emerging
topical content

Two months/year
12-month on-demand

Exclusive: $12,000

Early to Mid-Stage MQLs

Pay-per-lead environment

Tactics may include email
marketing, online display,
newsletter, social, video, custom
online content, and syndication
partners

High Value Content Assets

30 — 90 cycles are typical but can
vary based on campaign

$5,000 minimum spend

—
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Early- to Mid-Stage MQLs

Exclusive Events: 100 Lead Guarantee
Roundtable: No Set Minimum

Tactics may include email marketing,
online display, newsletter, social, video,
and custom online content

Educational, trending or emerging
topical content

8 weeks surrounding event
12-month on-demand

W ebinars: $7,500-$15,000



