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The Top Media Resources for Supply Chain Leadership

The ACBM supply chain network is a powerful combination of brands

WHSE TRANSPORT TECH SAFETY & SECURITY SUSTAINABILITY COLD CHAIN 3PL/4PL RISK/COMPLIANCE MARITIME

with a 40-year history of creating content that educates and informs

Taco Bell Recalls 2.3
Million Pounds of

supply chain executives across the globe. We are the only publishing . JADLANY Comns
partner who truly serves the supply chain industry end-to-end, and the = , ) e
clear industry leader in regard to marketing capabilities. -4 HIMIFILU S o Ocabr B
\ | Big Named Brands Form
‘ tct;: ILitei:f: Greens Safety
Our subscribers work at Fortune 500 companies such as Walmart, e T Aic . 3
| . r Food Logistics is Now Accepting Nominations for Aricalinalgance May
Amazon, Ford, and many others. Our strength is connecting supply , EmE?OKOCZamPImS:RockstarsoftheSupplv
= ain Awar
chain buyers and sellers through targeted campaigns that can be e | ok andison nave shapc and atained milestones (e glabsl upply chan ) B

WAREHOUSING OCT.7,2019
AWARDS OCT. 18,2019

tailored to accommodate a range of marketing objectives.

SUBSCRIBE TODAY!

FEATURES MULTIMEDIA MORE CONTENT

3 o~ Providing Fresher Fruit H Fff_w‘ Kroger Standardizes Date
gﬁ._‘.’_ e IBM Shares Supply Chain Tech Ay [t

SUPPLY & DEMAND CHAIN

Food EXECUTIVE

Logistics

J
(Vg
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Supply Chain Audience Snapshot

The ACBM supply chain network is unique in it’s digital first approach. Supply & Demand Chain Executive reaches more
than 126,000 C-level executives involved in the end-to-end global supply chain in every vertical. Audience reach include
executives in corporate procurement, purchasing, logistics and operations management in manufacturing and non -

manufacturing industries.

Food Logistics reaches more than 26,000 supply chain executives in the global food and beverage industries. The
audience includes executives in both the food and the logistics sectors who share a mutual interest in the operations and

business aspects of the global food supply chain.

Our properties are known as the premier media resources for supply chain executive leadership.

Top Subscriber Job Titles

1) Chairman

2) CEO

3) President

4) Chief Procurement officer

5) VP/Director/Chief Manager of Logistics

Food >
Logistics

SUPPLY & DEMAND CHAIN

EXECUTIVE

Total Audience

% 26,000 Print
Subscribers

147,000 Newsletter
Subscribers

CI 94,000 Monthly
Website Users

Eb 35.000 Social
Followers
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Recommended Product Stacks

BRAND AWARENESS WEBSITE TRAFFIC PRODUCT LAUNCH THOUGHT LEADERSHIP LEAD GENERATION

Custom eNews Email Marketing eProduct Showcase Sponsored Content (Gated)

eMNews Display Ad Product Spotlight Sponsored Content (Non-Gated) Audience Journeys

Event Sponsorship Native Display Ad Email Marketing Custom eNews

inRead Ad Units Custom eNews Product Spotlight Podcast Whitepaper

Social Media Advertising Native Display Ad Event Sponsorship Lead Catalyst

Pre-Roll Video Standard Online Display Social Media Advertising

Print Advertisments

Takeover Units (Reskin) Takeover Units (Reskin) Whitepaper

Social Media Advertising Sponsored Content (Gated)

Standard Online Display inRead Ad Units Social Media Advertising
Takeover Units (Reskin) Pre-Roll Video Custom eNews

eMNews Display Ad Simulcast Product S5potlight
Print Advertisments eNews Display Ad Native Display Ad
Lead Catalyst Audience Journeys Social Media Advertising
Microsite
Audience Journeys Sponsored Content (Gated)

Email Marketing

eProduct Showcase

KEY mm GOOD
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PRINT OPPORTUNITIES

EXECUTIVE




2021 Editorial Calendar Food
Logistics

IANUARY/ | ‘ ‘ ‘ NOVEMBER/
FEBRUARY MARCH APRIL | MAY JUNE JuLy AUGUST SEPTEMBER |  OCTOBER DECEMBER
| | |
sl Visel - 212721 2 a2l o321 621 1621 81321 9nn2l /10721

Warehouse Mitigating Supply Update on Ports and  Sustainable Food  Foodservice 3PLs, 4PLs & Workforce . i The State of the
EIVER STReEY Automation Chain Threats Foad Safoly Dcean Carriers Chains Distribution aPLs Development Risk Reduction Supply Chain
I I : thh ............ T ﬁécal.ll;& ...... H E h . I R Am .......... i EﬂldsmrEgE e — e i Sﬂ | E ...................................... .
eet Managemen annabis Over - DROMOUS urcing
JPL/COLD CHAIN Best Practices Fresh vs. Frozen H&guliatury State Lings Last-Mile Trucking Trends Clean Label Procurement JPL Trends for 2022
Compliance
Bk
AWARDS ETOP = s
e e - 5|1c’||:E .................................................................. : ...... i . matm_g e S e S : etmﬁttm_g Leg an:y .........
. WhRgHOUSWE e vk Stores  PestMAnSEENEN  Warhousing  Warehausing Desen Bl Werhuse  Vericalfams - SiteSelectin Werehouses
SECTOR REPORT: Autanomous Update on Driver _ ] ) . . ) . .
TRANSPORTATION Vehicles Shortage Sanitary Transpart Rail & Intermodal Sustainable Fleets Offshoring Reefer Trends Air Cargo Fleet Maintenance Micro-Fulfillment
————— e e Img ....................................................................................................................................................................................
SECTOR REPORT: - . . . Smart E-Commerce . .
SOFTWARE & TECH Software Solutions Robotics Track & Trace Wearables WS & TMS [E:{:nl:: E;yns:;i Automation Manufacturing Solutions security Solutions
SECTOR REPORT: Foodservice Weighing L“'T"“E & Ef“” e P Tﬂ“‘?"'* Supplier %‘“‘ﬂﬂe n‘;’: N Packaging  Top 5 Packaging Trends of
PACKAGING Packagin Technologies ot saehace o ENE Sourcin fona OROHERIRREE pegulations Tomarrow
S i e e waieli B Systems Solutions S o Packaging 7 i S
Food Sat Best Practices
SECTOR REPORT: Regulations BYEB vs. B2C - How Bty . : Freezing & Chilling = to Mainintaining : ) Pest Update on Food Safety
FOOD SAFETY Post-Pandemic to Regulate Testing Systems Supplier Sourcing Equipment Temperature Tach ki Tace  ; Projertive Clothing Management Regulations
Contral
SCN SUMMIT e Visit FoodLogistics.com/scn-summit to learn more about topics, speakers, sponsorship opportunities and mare, **+**
R EI]HIIE ................. | F rnﬂ'lat ............................................................................................................................................................................................. E SE:MF' ...........................................................................................................................................
DISTRIBUTION Scope IFD

Dates and topics ane subject to change.

AC BUSINESS MEDIA




Custom Print Offerings

Calendars

A useful tool for your customers while providing yearlong exposure for your brand

poges  codguornuey oI
v = -, sy S2019 4 % : el SPECIAL PULL-OUT INSIDE ,1" ', ><
N Inserts PR . “THE POWER &3

Large format space, printed on heavier paper stock making it quickly found within the issue ' T e =S ke OF PRO
and easily removable to save for future reference. a

o) HOE R . = B P - N B
Y Outserts =
nformaticr Y T '

' Global Supply Chain Solutions tor
I = f?,’é.';‘,?.%g the Food and Beverage Industry

By polybagging with print, your marketing material is being delivered to a qualified audience
in a high impact format. In addition to postage savings, your materials are the first readers
see, even before opening the magazine.

ﬁi Logistics

{ {

. C OMES FULL CIRC L

1

 LIGHTNING As sustainability initiatives evolve,
EQIMU‘BE*_H___! J circularity is taking shape

g b  SUSTAINABILIT™

O VIKING Ccn.o ;

POITION

i

[ Cover Positions

Stand out using the magazine’s best inventory — the front cover. With great retention rate,
these highly effective ad units are offered in several varieties including False Covers, Wraps,
Bookmarks, Belly Bands, and more.

in more supply chains

! —
. Jo —
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L€ " ey .
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-
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Tradeshow Promotions

ACBM offers turnkey trade show sponsorships which are enjoyable to the attendee all while
enhancing your brand and driving traffic to your booth.

O

—.
1|0
III”III

Sponsored Content Insert B o0 020, i i
Work with editorial to develop a topic that is of high interest to our readers and is presented - aTamble.
as an insert with sponsorship recognition and branding. Take it to the next level and turn this

insert into an interactive microsite with enhanced graphics, content and tools to enhance the
user experience.
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DIGITAL CAPABILITIES

EXECUTIVE




Food .
Logistics

January

Temiperature-Controlled

February

Emerging Technologies

2021 DIGITAL CALENDAR

All topics to be covered online and through the Fresh Take on Today's News Update newsletter

Ocean Ports & Carriers Salutions Mitigating Coastal Threats Tariffs & Trade Update in Porte Oean-to-Rail Technologies Land vs. Sea
. Reskilling & Upskilling . . . . Building MNew vs. . .
Warehousing Warehouse Employees Maintaining Infrastructure Woaorkforce Safety Site Selection Expanding Old Retrofitting B2B for B2C
; S — Autonomious Delivery Cross-Border Freight Best : _
Transportation Localization Keeping up with E-Commerce Solutions Practices Platooning Grocery Drone Delivery
3PL/Cold Chain Onboarding Third-Party Food Delivery g';ﬁf't!gr":gha'" sl i g;?jgjrag':;ﬁﬂ gFrEught Driver Retention Driver Simulation & Training
Software & Technology | Blockchain Security Solutions Agriculture Vision Inspection Systems Autonomous Guided Yehicles | Driver Simnulation & Training
Food & Pharma Safety Sustainability The Ins & Quts of Air, Land & Sea | Professional Development
SCN Summit

Visit FoodLogistics.comydscn-summit for more information

Ocean Ports & Carriers

Achieving a Carbon
Meutral Port

Paort Digitization

September

How to Safeguard Ports from
Matural Disasters

October

Ocean Container Technology

Movermber

Offshoring vs. Nearshoring

Decermnber

|Import/Export for 2022

Warehousing

Top 10 Warehousing Trends in
Food [market research]

Fuel Emission Solutions

Pest Managerment in Winter

Insourcing vs. Outsourcing

Top Design-Build Trends
for 2022

Warehousing Materials

Transportation Global Shipping Optimization | Rail & Intermadal Location Intelligence Contactless & Driverless Driver Shortage Update Last-Mile

3PL/Cold Chain Lease vs. Own hMobile Apps Cybersecurity Measures 3PL Software Developments Driver Shortage Update Cold Storage Trends for 2022
Saoftware & Technology | ERP & MRP Azset Tracking Cybersecurity Measures 3PL Software Developments | Al & RPA Top 10 Emerging Technologies
SCN Summit Visit FoodLogistics.comyscn-summit for more information

Dates and topics are subject to change.
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SLI PPLY & DEMAND CHAIN
vn

EXECUTIVE

Sourcing & Procurement

Warehousing

January

Inveantory Management

Design-Build

February

Reversa Logistics

Pest Management

March
supplier Management Solutions

Top 10 Warehousing Trends
[market research]

Budgeting for Grawth

Insourcing vs. Qulsourcing

2021 DIGITAL CALENDAR

All topics to be covered online and through the Headline News Update newsletter

In-Store vs. E-Comimerce

Optimizing Your Distrbution
Center

Irvaicing for the Future

How ta Prepare for Remote

Ciperations

Transportation

Doaan Ports

Cald Chain Trends

Oriver Retention

Air Carga

Rail & Interrmadal

JFLs vs. 4PLs

Risk Compliance

Sustainability

Safety & Security in the
supply Chain

Sustainable Packaging Malanals

=aing Solar

Import/Expart

Sustainable Impact of Next-Day
Shipping

Lean Manufacturing

Enfarcing Injury Prevention

sustainable Part Trends

Energy Reduction Solutions

Professional
Development

Digital Soouting

Onbxoarding

Critical Supply Chain Strategies
for C-Suite Execs

Tap 10 Racruitment Challengeas

Fram Graduation 1o the Frantlins

Driver Simulation & Training

Software & Technology

SCHN Summit

Quality Cantral

Food E Pharma Safety

Machine Learning

sustainability

Blackehain

The Ins & Outs of Air, Land & Saa

Risk/Raward of Manual vs.
Autamation

Prafessional Develaprmeant

Fraight Technology

Mabile Apps

Sourcing & Procurement

Replacement Parts for
Autamotive Industry

Farecasting for the Future

Visit SDCExec comser-summit for more infarmation

September

How ta Create a Procurement
Tearm

Cptimizing Legacy Procurement
Plans

MNovember

Offsharing vs. Mearsharing

December

Cannabis Sourcing

Warehousing

Transportation

Warehouse Equipment Trends

Last-Mila

Pharma vs. Foad Supply Chain

Canlactless & Oriverless

Heow ta Scale Order Fulfilbrment

Crass-Boraer Freight Bast
Practices

site Salection in Winter

E-Fulfillment Saluticns

OptirmiZing 5l Metwork

Maintaining Same-Day Delivery

Reducing Vehicle Doawntimsa

Risk Compliance

Keeping Flest Managers in
Check

Cannabis

Ensuring Product Safety in
Outsourced Process

Sustainability

Professional
Development

Top 5 Sustainable Warehousa
Trends

Recruiting Gen Z for the
Supply Chain

Sustainable Efficiencias of
Additive Manufacturing

Further BEducatiaon in
supply Chain

Sustainabla Fleet Managameani

How Much Should a Supply
Chain Managar Make

Viahicle Emission Tremds

Top 5 Up & Caming Supply
Chain Roles

sustainable Packaging Trends

How 1a Murture Warehouse
Talent

How 1o Bacome Carbon Neulral

Tap 10 Supply Chain Callege
Programs

Software & Technology

Global Freight Solutions

Barcode Labeling & Other
Packaging-Helated Solutions

WS E TMS

FinTech for the Future

Haobotics & Wearables

Supply Chain 2027—Tremnds E
Technologies 1o Come

SCHN Summit

Visit SDCExec comyscr-summit for mora infamatian

Dates and topics are subject to change.
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eNewsletters

Q 50,000 Total eNewsletter Subscribers

Food Logistics Today’s News: 21,500 subscribers
SDCE Headline News: 69,000 subscribers

Our digital Newsletters are sent out 2-4 times per week and receive an average
open rate of 15%. These mailings curate the most relevant content from our core

websites and print publications, distributing them to active subscribers.

Available Ad Units in Each Issue

« 600x100 Display Units
 Native Display Units

« Can be used for video or product

Food . ‘ Fresh take on
Logistics | TODAY'S NEWS

Movember 09, 2020

Delivery Game.

Here are five things to consider to maximize the effectiveness of live online

delivery.

| Embracing Food Waste Prevention to Create a More Resilient Food System
Food is the single largest line item on a food business’ profit and loss

statement, yet its waste is largely unaddressed.

Better Pallet.
Never Ends Up ina Li

| Plant-Based Beef Market Driven by Surging Deman

The global meat sector at present is facing unp
and competition, due to mounting growth of plai
many categories.

| Hi-Cone Vows to Reduce Pollution

Hi-Cone is joining the United States Pollution P
of climate change.

5 Ways to Maximize Digital Training for Food Logis|
Lines
Here are five best practices to help business le{
get the most out of their technology investments

Americold Realty Trust Announces Acquisition ang
$575 Million
The acquisition of Hall's and the expansion proj
combination of proceeds from recent equity offe
placements.

Keep pel

Does yol
refrigera
reliable t
applicati
home co
also offe
emission

Click He

Driving Classes Moved Online. Time to Step Up the

SUF"PLY & DEMAND CHAIN November 06, 2020
=]
w

EXECUTIVE  HERDLINE NEWS

|How to Fail with Al in Your Supply Chain Planning

To prevent failure, leadership needs to consult with supply chain leaders and
planners to determine the root causes of the issues that can be solved with
technology’s help and choose the right approach for their organization.

Supply Chain Leaders Must Include Customer Experience Metrics to Measure
Supply Chain Success
While supply chain organizations have a variety of internal metrics in place,
supply chain leaders must also take into consideration the customer
experience.

Elemica Digitize your supply chain.

More Agility. Faster Transactions. Less Administration.
Connect at Elemica.com

| Logistics Plus Significantly Expands Warehousing Capacity in 2020

New or relocated facilities in southern California, Chicago, northwestern
Pennsylvania, and New Jersey have added over one million additional
square feet to the company’s primary warehousing footprint in the United
States.

| Default Odds for Consumer Industries Ease but Remain Elevated

The risk of default ratios for consumer industries have decreased from
higher peaks earlier this year but they are still trending above the levels they
enjoyed before the coronavirus pandemic.

| Rufus Labs Introduces Wearable Gloves, Cuff

Rufus Labs aims to increase efficiency and labor visibility with new
intelligent gloves and cuff.

Preparing Supply Chain and Logistics Teams for an Unpredictable Holiday
Shopping Season

Here are some tips for preparing your supply chain for the holiday 3

season.

AC BUSINESS MEDIA




Custom Newsletters

We can produce a fully customized Newsletter for you, including content that is
either written by our editorial team, provided by your team or both. These custom
Newsletter mailings are intended to focus on key industry topics and subject
matter that are important to the audience and align well with your brand. You will

be the exclusive sponsor of each distribution.

The exact target segment for a Custom Newsletter is determined by our audience

development team, based on your direction, and will influence pricing.

Promotion Included in each Custom Newsletter

- Client provided content: 1-2 main photos, 375-575 words of copy depending on size
- 600x200 Top Leaderboard banner unit
- 300x250 Medium Rectangle

TOP STORY

SUBHEAD

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla paratur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

READ MORE »

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqgua. Ut enam ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo conseguat.
Duis aute irure dolor in reprehenderit in
volupiate velit esse cillum dolore eu fugiat nulla
parniatur.

READ MORE »

SPONSORED

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud

exercitation ullamco laboris nisi ut aliquip ex Lorem ipsum dolor sit amet, consecietur

ea commodo conseqguat. Duis aute irure dolor adipiscing elit, sed do eiusmod tempor incididunt
in reprehenderit in voluptate velit esse cillum ut labore et dolore magna aliqua. Ut enim ad
dolore eu fugiat nulla pariatur. Excepteur sint minim veniam, quis nostrud exerciation ullamco

Iaboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehendent in volupiate
velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim.
READ MORE »

occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollit anim id est laborum.

READ MORE »
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s Food Logistics Magazine
Sponsored &3

Socilal Media Promotion

Extend your reach beyond advertising on our core websites with targeted advertising -

More than $3 billion will be made avzailable to gualified farmers through the
disaster relief package

across social platforms such as Facebook, Instagram and LinkedIn. Using our proprietary
15t party subscriber data and behavioral data from our websites, we can target those

same users with sponsored posts as they browse their feeds.

Benefits Fast Facts

- Sponsored posts are data-targeted to the segment - We offer a variety of social ad unit 4 i
most relevant to your campaign sizes and types that reach users in- st

- One size fits all posts that can be repurposed on feed, side-bar and within stories. USDA Offors Resource -
multiple platforms - On average, social extension ad R @ S T e

campaigns receive higher click-through o) Like

- Ads display for users within main user feeds, right _
rates than on-site banner ads.

rail and within mobile apps

- About 75% of Facebook users and
60% of Instagram users visit those
social platforms at least once a day.

- Detailed performance metrics are available for all
social campaigns

Learn More

& QY A

There has been roughly $1.2 billion in damage across
ACBM 1st party data Used to promote your content or To the exact segment you 24 states based on preliminary assessments of .

for our subscribers other assets on social platforms wish to target

/(9%
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Social Media Management

FOOd Posts 2L Invite your friends to like this Page
L J ®
Log'ISt'ICS ifs 1,718 people like this

Food ~ Food Logistics Magazine

Logistics 22 hrs - @ =\ 2,130 people follow this
DO yOU Want tO engage Wlth yOUI’ CUStOmerS on FacebOOk but Amazon W[-i)" build itsbbrand new grocEry store in California next year, About See Al
aiming to become a bigger name in the grocery industry.
don't have the time or resources to manage a corporate page? Food Logistics o (oo ssaesas
Magazine ) g Send Messat_‘:|e-
We Can do thIS for youl @FoodLogistics .... See More w I www.fciodloglstlcs.com
Home p ]“ i i!' , ." I.I}_- /f/ ("3 Magazine
A ‘ I . " I ¢’ Suggest Edits
. . . Photos g | ﬂ Page Transparency See More
Our team are proven experts in social media management and i / L
laeos Facebook is showing information to help you better
LV S The by the people who manage and post content. |
also know how to speak directly to your target customers rosis " Ul W e peopie e meneas e
Events . | 1 {02 Page created - April 22, 2010
because they are the same people who read our publications. Community l B Related Pages
=1 :

FOODLOGISTICS.COM

Create a Page

We can h el p yO U | aunc h , Man ag € an d p romote a cor p orate Amazon Moves Forward with New Chain of Grocery Stores UI I;,:Vio;;t;:ztﬁzg?: LG
Amazon will build its brand new grocery store in California next yea... g

Facebook page for your brand.
O “quipment Today & Like

4 2019 \edia/News Company
18 - Nov 04,
Nov 04,20

[ﬂ) Like () Commanrs
« We know your brands and have the industry knowledge to engage with fans pply & Demand Ch... - .

dia/News Company

- TIME
Total Likes  © RERE
 We have the dedicated staff to manage your social platforms, monitor your .
.. . ; 10 This Page >
activity and engage with followers to grow your fanbase organically.
gk
« Under our social media management, clients have seen an average 71%
Increase in post engagement. 6k
AK
oct 01 Nov 01
2k julolr  Aud o Sep®
o Apror MO e gement olien!
ar a
Dec 01  Jan 01 Fep0l W fan growth forasoma\ man
NovOl B¢ le 1 year
Examp
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Native Content Units

WHSE TRANSPORT TECH SAFETY & SECURITY SUSTAINABILITY COLD CHAIN 3PL/4PL RISK/COMPLIANCE MARITIME

Seamlessly place your message within our on-site editorial content using our native ad

.
R Sk ~'“"u'.'-.

R m e ] -

"4 Key Types of Fall Protection Gordon Food Service Plans For

platform. These native ad placements are designed to match the look, feel and function of our

site’s most valuable content, without looking like a traditional ad.

Systems for the Food and New Distribution Center In
Beverage Industry” Westfield, Indiana
A growing concern in the food and beverage The new facility will be semi-automated,
industry is how to provide adequate fall using mini-loaders, mini-shuttles and
protection for employees and contractors conveyors designed to assist staff in moving
working on rooftops. Learn about rooftop products quickly and safely through the
. . . . . . . . . . protection systems on the market today and warehouse.

Native ad units rotate within our editorial content in two different ad sizes and locations.

SPONSORED JUL 11,2019

q
& KEY TYPES OF FALL 1’
lllllllllllllllll
FOR THE FOOD AND
t RAGE INDUSTRY '

1. The larger native ad will always appear on the left-hand side as the page loads

2. The smaller native ad will appear under the “related” column on an article’s landing page WICER TRMRSPORT TEC 0 SPETE SR UL SR G ShUiR ISR MNG TR
f OSHA
Ifggigtics Read the Digital Edition )}

Home // Transportation // Class 8 Trucks Retail Sales Reach an All-time High in September

B en ef | tS Class 8 Trucks Retail Sales Reach an All-time
High in September

In September, Class 8 trucks' retail sales were 4% higher than the previous
record of December 2006.

- We target your ad based on channel category

- The ad will also appear anywhere that targeted channel content does across the website

PENSKE

OCTOBER 9,2019

- Addresses inherent limitations with traditional ads such as ad block and ad fraud m

- Ad click-through links to your website or to designated Sponsored Content assets

RELATED

SPONSORED
‘ “4 Key Types of Fall Protection
. Systems for the Food and
Beverage Industry”

- Research shows these types of advertisements receive on average, 8,000-10,000 impression per month

- We supply a real-time reporting link to keep track of the success of your campaign

- New dashboard allows you to have full control over your creative throughout the entire campaign

_ Pod Foods Announces Bi-Coastal

e Expansion
2
TRANSPORTATION

/(9%
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Podcasts

Home /| Sourcing/Procurement // Don't Underestimate the Growth of Big Data: Sponsored by Ariba, an SAP Company

Don't Underestimate the Growth of Big Data:
Sponsored by Ariba, an SAP Company

Make the move to doing business the data-driven way

Podcasts offer a uniqgue experience to provide valuable, in-depth information and create
a deeper relationship with our subscribers. With smartphones being the primary source
of engagement, it's easy for people to listen on morning commutes, during exercise and
even while on the jobsite! We offer a few ways you can connect with your target
audience via on-deman podcasts:

JULY 8, 2013

1. Sponsor an Editorial Podcast

« 30-second pre-roll commercial
« 30-second mid-roll commercial

« 30-second post-roll commercial

A RI B A°

2. Individual Sponsored Podcast

« Create an educational, thought leadership and non-commercial podcasted hosted in partnership with an ACBM editor

« Podcast will be recorded as a discussion with your SME providing talking points to our editor for reference A SAP C

« 30-second ad at the end of the podcast N Ompany

- Edited by our team and submitted for your approval prior to DUinShing Years of rapid technological innovation have enabled companies to amass vast volumes of

« Promoted via E-Newsletter, Native ad or Sponsored Social Media ad information on their business activities, everything from structured data on production,

marketing, sales, HR, finance, facilities and operations to transaction-level data on suppliers,

3_ Sponsored Podcast Series customers and partners. But the convergence of major technology shifts like cloud

A 6-part series of educational, thought leadership and non-commercial podcast hosted in
partnership with an ACBM editor

Published every other week for three months

Podcasts will be recorded as a discussion with your SME providing talking points to our editor for
reference

30-second ad at the end of the podcast

Edited by our team and submitted for your approval prior to publishing

Each podcast is promoted via E-Newsletter, Native ad or Sponsored Social Media ad and two E-
Blasts 30,000 subscribers of your choice

Edited podcasts are up to 30 minutes in length

computing, mobility, and social and business networks has sparked a new class of data—texts,
tweets, blog posts, web-based videos, and other social postings. Companies that effectively
harness this information stand poised to achieve unprecedented levels of productivity and
profits. Once they begin using a network, how do they manage all of the unstructured data
they obtain to create value?

21:43
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Video & High Impact Units

We h av e tW O p r I m ary O p p O rt u n I t I eS to am p I I fy t h e V al u e Of yo u r V I d eo lfggoigtics WHSE TRANSPORT TECH SAFETY & SECURITY SUSTAINABILITY COLD CHAIN 3PL/4PL RISK/COMPLIANCE MARITIME

assets to targeted segments of the ACMB community. These placements b o FoEE

give you an opportunity to align your video with relevant supply chain Newsletter
Read Next: Using Social Media to Gauge Growth & Prepare for Product

content, whether it is a short video ad or a teaser for a longer segment. B S B CCRIBE

TODAY!

Personalizing interaction with a physical object is a bigger ask than personalizing an email,
but consumers are looking for a personalized experience as they shop. There is a lot of room
for Al to fill when it comes to shaping the overall experience, either through gamification or

P r e -— R O | | personalizing engagement surrounding the experience, such as engagement with emails or RELATED

coupons.
WAREHOUSING

,. @S Kroger and Ocado to Open New
e ‘"‘_ Automated Facility in Wisconsin

r

The time for this change is not in the future, it is now. This slideshow from CSP Daily News

- Runs before video content on our sites as well as to targeted audiences across shows a world where data and Al come together to make a grocery shopper's experience
. . . . seamless, personalized, and relevant. It almost seems like a single-player video game: you slip
social platforms and retargeted offsite impressions

into a world of your choosing where you are focused on your grocery shopping goals and )
thi lse Consumers Want Transparency in
notning etse. g the Food Supply Chain

| SOFTWARE & TECHNOLOGY

- Can run as pre, mid or post roll

>

- Minimum 50K impressions per campaign & CME Group

- 6, 15 or 30 second video assets are accepted (Skippable after 6 seconds) See How
the world
advances

x

INRead

CICOME LPGA Champi

- In-content ads display within the content well throughout the site i

Retail — especially grocery — and CPG are perfect for Al use cases because there are so many
items for sale. In addition, there are so many touch points during the supply chain where
transparency is needed.

- This is a standalone ad unit within content that displays your message
and your message only.

- This placement supports Video, Live Stream, Flow, Carousel, Parallax &
Cinemagraph ad units.

- See examples here

/(9%
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https://www.teads.com/viewable-outstream-teads-formats/

THE CONNECTED JOBSITE |NTODAY

Microsites

Our team has the ability to build you a custom microsite in a variety of | e W THE
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different shapes and sizes, depending on your marketing objectives.
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specific topic that is relevant to both your brand and your target it S M /s it

The goal of launching every microsite is to provide you an online

S
| SRR

5

destination where custom content can be showcased around a

customers.

These sites can function as a simple content archive or a multi-media
experience that includes different items such as: video, infographics,

custom content, animations, database tools or other custom assets.

As your partner, we are uniguely positioned to not only create these
microsites but also produce content to populate them and execute

marketing programs to promote them!

/(9%
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Exclusive Webinars

Our exclusive webinars help sponsors accomplish multiple
marketing goals and package the content in a “virtual” way.
Sponsors benefit from the brand awareness, thought leadership,

and lead-gen aspects of our webinar products, which come with a

If unable to view this email, please click here

& Gallagher

Insurance | Risk Management | Consulting

DID YOU KNOW? «

Food and beverage companies lose an

estimated $75 BILLION ANNUALLY due
ontamination costs.

n

™
oA ~
A\

AN

\iew this email online

EXECUTIVE i

PRODUCT RECALL WEBINAR SERIES

LIVE WEBINAR

Using Artificial Intelligence to

Irviving a Food Safety Crisis: The Gallagher Guide

lead guarantee. Construction
Overview

Title: New ANSI Standards: What You Need to Know and Do...Now!
Duration: 57 minutes

Available On Demand
Register Now

Already Registersd?

First Name*

All Webinars Include:

« 2-month pre-event promotions
« 2-month post-event promotions

Country™

United States

Primary Role/Function®

Equipment Manager

All Webinars Promotions May
Include:

other" please specify

Current level of familiarity with ANSI/CSA regulation changes and
what they mean to your role (scale of 1-5 with 1 being extremely
familiar and 5 very little familiarity)*

 Dedicated emails to target audiences w/nurturing e
 Behavioral email to users consuming content in related website “Denotes e
channels REGISTER

 Online & Native Display
 eNewsletter Placements
« Paid & Organic Social Media
 Video Ad Units (If available)

PROScom VWWEBCAST  éicaniemons DEAL 1

Digitally Transform the

Supply Chain
Tuesday, August 13 1 1p CT

mnovanion O NLINE surPoRT INFORMATION

S i | RAININ G EoaMunicanon

EDG E EXPERIENCE

Ict Recall team understands the need for comprehensive risk
itions to minimize costs to your business during and immediately
afety crisis.

Summary

New ANSI Standards:

What You Need to Know and Do...Now! .
lement made simple through

ligence

rood Marketing Institute WEBINAR: Financially Surviving

a Food Safety Crisis: The
Gallagher Guide

Undoubtedly by now you've heard that the standards that
govern the access equipment industry have changed. Well, it's
time to get serious about compliance. Who's affected?
Everyone. Rental companies, equipment owners, supervisors,
operators and technicians.

danufacturers Association,
lent resulting in product

task as order fulfillment and management are, you don't want ) .
nies $10 million dollars on

Join Rick Smith, Senior Director Training at JLG Industries, as

he reviews the changes to be made in the areas of training, job
site safety and machine selection. And, more importantly, what
you can and need to do now to meet the new standards.

sing outdated or manual order management practices. These

WHEN: October 30, 2019 at
10:30 am CST

inefficiencies, such as processing delays and order-entry osts.

ANSI/CSA compliance is critical. So, join us and step up to
make sure you're ready by the impending December 2019

T“Financially Surviving a
deadline. Sign up today!

LENGTH: 30 minutes

ies by transforming your supply chain with Al-driven 3 The Gallagher Guide”, a

the changing landscape of
ation risk and the

nsored by it 13, at 1PM CT, a team of experts will show you how in the COST FREE

idal Intelligence to Digitally Transform the Supply Chain.

yovides: sinesses like yours

Register

Jid significant financial

icient order pracessing .
L i - } g a food safety crisis.
Ality into real-time process and productivity metrics

o of order-entry errors

mer experience and increased satisfaction lustry best practices to prepare your business to navigate complex

om a product recall to protect your employees and customers.

Speakers

REGISTER NOW » igister and view more details.

Rick Smith
Senior Director, Product Training
JIG Industries

antz will receive via emsil 5 fink fo the recorded version

Sponsared By: Thoughi-leader panelist

E:S.'oKE R

Business Development Manager
Esker

© 2019 Arthur J. Gallagher & Co
2850 Golf Road, Rolling Meadows, IL 60008
www.ajg.com | 1.630.773.3800

Contact Us | Privacy Policy

/(5%
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Website Banner Advertising

We offer a variety of display banner opportunities across our core
websites, with the ability to target specific sections and users
depending on the goal of your campaign. These units are best
used for high volume awareness campaigns and to keep your
brand top-of-mind with our readers.

éEXECUTIVE Magazine \ward \dverti Contact Webinat Supply Chain Learning Center Sponsored Research ¥ ¥  in

WAREHOUSING TRANSPORT PROCUREMENT RISK/COMPLIANCE TECHNOLOGY SUSTAINABILITY 3PL/4PL PROF DEVELOPMENT

970x250 Billboard

Standard banner units include:

\ 1. 970x90

2. 728x90
Home // Transportation // Disrupt to Sustain: Where We’re Headed with Autonomous Vehicles
Disrupt to Sustain: Where We're Headed 3. 300x50
with Autonomous Vehicles 4 300%x600
Autonomous vehicles are going to drive trucks far better than humans ever éx"" S—
could. 300x250 5. 300x250

BY MARK MURRELL — OCTOBER 22, 2019

Takeover display options:

RELATED

~ i N i 1. 1658x1058 / 300x250 Responsive Site Skin (Example)

Transportation System Needs
Reliable Funds

2. Homepage or section takeovers - based on availability

3 Key Steps to Keep Fleet

- Vehicles Running Smoothly
m TRANSPORTATION

Re-targeted impressions

GETTY IMAGES

Everywhere | turn these days there’s another story about autonomous vehicles and their

potential impact on the trucking industry. Magazines are writing about it, regulatory agencies USIﬂg 1st party and behavioral user data we also have the
are exploring it and there’s a session on the topic at pretty much every conference.
The majority of these stories and info sessions end up adopting a similar tone - after talking ab|||ty '[O I'e-'[arget our aUdience Off5|te and further eXtend yOUI’

about what’s happening, there is often skepticism about how the technology isn’t coming

banner campaign. I“

AC BUSINESS MEDIA



https://www.forconstructionpros.com/business/article/12162200/10-construction-trends-shaping-the-industry-in-2016-and-beyond

Dedicated Emails R

&

One of the most impactful ways to communicate the value of your products and ORACLE
NETSUITE

services directly to our audience is through a dedicated html email. This venue

Pl 3 of Satitaswied Boaliesaes

Re pﬂl"t :.,:m..u...g..

gives you ample space to showcase important imagery, marketing copy and the The Rise of Multifaceted | 33'8 |

- . . . : Business Models €
specific call-to-actions you wish to communicate to potential customers. -

Download Report Now

asS an entire grOUp or Segmented tO reaCh target SUb'grOUpS. Manufacturers and wholesale distributors are going through a UF PESTS

significant transition from primarily or exclusively selling physical
products, to more diverse business models in which they also
provide a variety of services.

Leverage our database of over 43,000 available recipients that can be mailed to

t a problem at your facility?

Continuing with business-as-usual might be a much greater risk las the potential to create a
than trying to expand your business model. Download this report wention is one of the best
to discover what's driving these sweeping industry changes and the

' iversi - : )istly damage down the line.
best ways for your business to diversify and differentiate.

)ain points are and how fo

EaCh D@dlcated Emall WIII InCIUde and down the chain.

Download Report Now

1. Pre-designed, HTML email message with all included images/copy/links

2. Subject line e

3. Pre-header m
4. ACBM team will oversee testing, Q/A, send and full reporting for each mailing -_,5_5,:,_,52?._.1,3,:,;

FOLLOWUS

/ /(%%
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E-Product Showcase
Video E-Product Showcase

Showcase your product or video in a shared e-blast deployed
monthly to the full opt-in subscriber list. Each advertiser receives

a product image, company logo and product description.

Each E-Product showcase will include:

Product / video name
Company name
Product / video image

Maximum of 500 characters of copy

o & W b F

Click thru URL’s for the product image, video, logo, and button

EDCO Cog)sktruction

MANUFACTURING SINCE 1959 PROS.com*

. OFF-HIGHWAY AN vcase is provided to our For Construction Pros email subscribers to highlight
. Global product development el c - onstruction equipment industry. To find out more about these imporiant products,

wthons for mabile OTMs

PRODUCT SHOWCASE =&

cts below.

g TITLEs below) Follow us on: ﬁ '.EI
Bogie axle for ag harvesting machines

NAF has established a modular system for a full

2 range of bogie axles. Huge variety of modules are . “:EXH‘::
proven e.g. in forestry and are available for ‘
i construction and agricultural applications, making
# : customer-specific adaptions easy and cost

efficient. The benefits of this drive system are high
tractive effort, reduction of ground pressure and
soil compaction over a large machine power and
payload range.

14" Upcut

—_ '\ Walk-Behind Saw
>

Find the best bogie axle

\NAF

) 14 Job Site Qualifying Questions
MPFX, MPTX Return line and MRSX 2

Return/Suction Filters

MP Filti's new MPFX, MPTX, MRSX series are

positioned as a key innovation of the market, which
1 completes the wide range of solutions created to

meet any need for filtration or contamination

control in hydraulic systems. Designed to ensure

ROI by guarantee of original filter elements over
the life of the machine. With patented technology,

(((O)) MP T private branding and OEM specific design

Before starting any surface preparation job, there are 14 questions
anyone needs to ask. This is EDCO's guide to getting a job done right
before it's even done at all

How to Use Industrial Vacuum Systems
f
capabllny This training video shows how to properly use and maintain EDCO
ernnl  Vacuum Systems (Vortex 200 & Vortex 290). Industrial Vacuum Systems
MP Filtri your Partner with Passion to EOPrEl are used when high volumes of dust need to be contained— as airborne
el dustis harmful. EDCO Vacuums Systems Meet and Exceed all OSHA
Perform respiratory regulations

GRAMMER

- hapfomlios mateniiogall |
\\”/'f A Seating Systems. Find Your Seat.

Ergonomically designed, GRAMMER seats deliver
innovative features and intuitive operation for
maximum driver comfort and safety. GRAMMER
construction seats are designed to help business
owners reduce their worker back strain and pain

Why Rent A Vacuum?

EDCO Vacuum Systems are an essential companion to our surface
l preparation machines, because they serve as an excellent dust
B prevention system. Here's why you should rent a vacuum with an EDCO
machine

ECCco

ik o

/(9%
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Product Spotlight

Showcase your product with multiple touch points. Product
Showcase + features your product offering to our online

subscribers in several ways.

Each Product Spotlight includes:

e 1x Placement in a Monthly Product Showcase Email

e 1x Placement in a select eNewsletter Sponsored Product

e 1x Native Placement on FoodLogistics.com or sdcexec.com
e 10,000 Native Extension Impressions featuring your product
e 10,000 Social Extension Impressions featuring your product

EXECUTIVE Magazine Awards Events ExpertColumnists Advertise ContactUs Webinars Sponsored Research

Warehousing

Procurement Risk/Compliance Technology Sustainability 3PL/4PL Prof Development SCN Summit

Recommended

Risk/Compliance

Mobile Failing Over 2/3 Of Frontline
Workers

As COVID-19 continues to impact countries
across the globe, the pressure on frontline
enterprise workers has never been more acute.

B2M Solutions November 10, 2020

Sourcing/Procurement
L.I.LN.K. Live | SDCE Editors Talk

Sourcing, Procurement &
Offshoring Amid a Pandemic

Report: Driving Transportation
Change

Transpoertation is changing, driven by e-
commerce, urbanization and big data analytics.
DHL Supply Chain surveyed 200+ decision-...

Marina, Brielle and Mackenna interview with John
Scannapieco, chair of Baker Donelson’s global
business team, to discuss how corporations ha...
Brielle Jaekel

Marina Mayer

Mackenna Moralez November 5, 2020 November 1, 2020

rod  FOOd Logistics Magazine with CalAmp.
Logistics _ o :
Sponsored (demo) - @

EE Magazine [ Newsletter Q Search

Boost driver safety with the iOn™ Vision, CalAmp’s new integrated video telematics solution.

= A

CLARITY.FOODLOGISTICS.COM

Integrated video solution for fleet operations

Learn more about iIOn™ Vision

Learn More

L.LLN.K. LERDERS' October 23, 2020
INSIGHTS

SUPF'LY & DEMAND CHAIN
(=]
v

EXECUTIVE

Managing Supply Chains in a Pandemic: The Value of
Automated Contract Lifecycle Management

Automated CLM reduces costs while increasing transparency, mitigating risk
and providing real-time alerts in case of delays or problems.

Post-COVID-19 Corporate Environment Will Have Lasting Impact on Operating
Conditions and Reshaping Workplace Practices

Two-thirds {(65%) of corporations feel the outcome of the US presidential
election in November could bring changes to their operating conditions.

Q) How to Create an

. B , Read The eBock »
Adaptable Supply Chain

| 4 Strategies for Developing Supply Chain Talent

To remain competitive in an ever-changing environment, chief supply chain
officers (CSCOS) must apply advanced strategies to develop and train
supply chain talent.

Global Supply Chain Activity Surges To Pre-Pandemic Levels In Q3, But Cash
Crunch Leaves Suppliers Vulnerable

The number of purchase orders and invoices exchanged across global
supply chains rose by 15% in Q3 after falling by a similar margin in Q2

Women in Supply Chain Show What They're Made Of. Lynn Caldwell of Banyan
Technology

Assistant editor Mackenna Moralez talks with Women in Supply Chain winner
Lynn Caldwell, chief sales officer of Banyan Technology about the longevity
of her career and her “Can do, | will succeed” mindset.

The chase is on!

See what happens next in The Cat® Trial
#9 PAC-MAN™ video.

Watch Now

AC BUSINESS MEDIA
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Bebcat R-Series Loader Walkaround with Marketiog Manager Sarahll Peckskamp  Recorded Live

Socilal Simulcast

(Live Stream)

FACT: Your customers are watching more video. In a crowded social media
space, how can manufacturers garner attention when new and innovative
products are being introduced? Social Live Stream to engaged and interested
users is the answer! More than 92% of B2B prospects consume online video
and more than 4 billion videos are watched on YouTube every day.

P o0:01/807

[ﬁ) Like D Comment &> Share OO@%O“ Minnick and 565 others - 59 Comments
LEVERAGE
SOCIAL
SIMU LCAST quipgevt{ T?ciéy v
@EquipmentToday

TECHNOLOGY

Bobcat R-Series Loader Walkaround with Marketing
Manager Sarah Peckskamp

The Perfect Solution for:

 Product Launches

 Events

« PR news or announcements

* Product Walk Arounds

« Or any video communication you want to promote

Turnkey Promotions:

« Paid and Organic Social Posts
* Native & Native Retargeting

* Online Display

* Dedicated emall

« Behavioral emalil

* Pre-event calendar, email and social notifications oo mo 4
« Sponsored Content position in corresponding newsletter - | I“

The Bobcat R-Series Loaders in February 2020 at World of Concrete in Last . Loader
Marketing Manager, Sarah Peckskamp, walked us through the features on the new R-Series T66
model. Bobcat is also launching three additional models of R-Series: S64, T64, and S66. Ac BUSI N ESS M EDIA

A

P & Equipment Today - 508 viewers 526/806 ) Q .7

== Equipment Today @Equipmentioday

Bobcat R-Series Loader Walkaround with Marketing Manager Sarah Peckskamp

8 Retweets and comments 18 Likes




Customer Journeys

We have the ability to build you a custom audience segment of the ACBM database
that is most relevant to your marketing goals. This audience can be determined by
dimensions such as geography, job title, organization type and personal interests identified
by their behavior on our websites.

Using that unique audience segment we will execute a "Customer Journey" campaign for
your brand, that takes engaged users along a predetermined path of marketing materials
based on how they interact at each stage. As you can see In the visuals to the right, the
Included promotion within each journey is served to the user based upon if they open /
click / view certain elements along the way - identifying their interest in the offer or assets
being promoted. Customer Journeys utilize our most sophisticated marketing technology,
leverage our proprietary 1st party data and are crafted for your specific program

Customer Journeys can utilize a combination of:

Dedicated emails & triggered emails
Sponsored social posts across multiple platforms (Facebook, Instagram)
Off-Site retargeted native and display units

On-site display placements

Custom Onsite Pop-Outs with CTA

ok WD
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