
Editorial Guidelines for Contributed Articles: 

1. Send a rough draft for review, or an outline of the topic to be discussed first to 

rwhisner@acbusinessmedia.com. 

2. Editorial submissions must be exclusive to Green Industry Pros. The article cannot run anywhere else for a 

pre-established period of time, per an exclusivity contract as we ask all contributors to approve prior to 

content publication. This can be accomplished by an exchange of emails as long as there is some record of 

understanding. 

3. No marketing-heavy content. Articles are for the reader’s benefit, therefore must demonstrate a solution 

to an industry challenge. The contributing company can be mentioned, but should be infrequent, as the 

“expertise” of the company will shine through with providing the solution through the content. Marketing 

is meant for ads, not articles.  

4. Articles are generally requested for 1,200-1,500 words in length with trimming for page allotment 

expected.  

5. Send 2 to 3 or more high resolution images with captions. High resolution images must have the 

appropriate size dimensions when at 300 dpi for print purposes.   

 Please submit information that is less than 10MB via email.  For files larger than 10MB, follow these steps:  

• Go to www.hightail.com/u/acbm 

• Address to the appropriate editor 

• Drag and drop file(s) to upload.  

• In the subject field, please include magazine or brand, issue date, and other identifying information.  

• Click “send”  

6. Other media such as video, 3D CAD files and whitepapers are welcomed additions to articles, and should 

also be sent via email or loaded to www.hightail.com/u/acbm  
7. A brief author bio to include (name, title, and company) is required. A high res image of the contributing author is 

also welcomed. 
 

8. DEADLINE: Articles and images should be submitted no later than one week prior to the Ad close date 

noted on the Editorial Calendar in the Media Kit or as noted by the editor’s set deadline. 

9. There is no guarantee of when an article will run, or if it will be necessarily in print, as page restrictions can 

affect how much content is able to be run in a particular issue. Online exclusive articles as well as Digital 

Exclusive articles must still adhere to the guidelines listed above. 

Questions can be sent to our editorial staff directly at rwhisner@acbusinessmedia.com 
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