| Grow My E-List Track

Follow the arrows to complete each step of your path. Print, save, or bookmark this page to access your path
whenever you're ready to move on to the next item. This path has been personally curated to provide a mix of
learning and implementing to ensure that you're growing your business each step of the way.
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Supplemental Resources:

How to Create Your First Lead
Magnet
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How DigitalMarketer Won
Back 58,337 (and Counting)
Email Subscribers

MATT SHELAR

Promotions Manager,
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How To Build and Write Your
First Landing Page

]

THE
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EMAIL MARKETING

METRICS GUIDE
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The Ultimate Email Marketing
Metrics Guide
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® Office Hours | How To Create A Lead Magnet In Under 20 Minutes & With No Guess Work

® Course | Copywriting Mastery

® Course | Conversion Funnel Mastery


https://lab3.digitalmarketer.com/office_hours/402/overview
https://lab3.digitalmarketer.com/courses/copywriting-mastery/overview
https://lab3.digitalmarketer.com/courses/conversion-funnel-mastery/overview
https://lab3.digitalmarketer.com/office_hours/417/overview
https://lab3.digitalmarketer.com/execution_plans/how-to-create-your-first-lead-magnet/overview
https://lab3.digitalmarketer.com/execution_plans/how-to-get-your-first-1000-blog-subscribers-and-more/overview
https://s3.amazonaws.com/digital-marketer-files/Lab+Toolbox/ultimate-email-marketing-metrics-guide.pdf
https://lab3.digitalmarketer.com/execution_plans/how-to-build-and-write-your-first-landing-page/overview
https://lab3.digitalmarketer.com/execution_plans/9-part-email-subscriber-win-back-campaign/overview
https://lab3.digitalmarketer.com/office_hours/412/overview
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