‘Convert More Buyers Track

Follow the arrows to complete each step of your path. Print, save, or bookmark this page to access your path
whenever you're ready to move on to the next item. This path has been personally curated to provide a mix of
learning and implementing to ensure that you're growing your business each step of the way.

43 BOOSTS CONVERSIONS

43 Split Tests That (Almost) How to Write Sales-Boosting 20-Point Offer Optimization
Always Boost Conversions Bullets in 7 Steps Checklist
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OFFICE HOURS

How to Create Videos
that Repeatedly Convert
(No Matter Your Industry)

BILLY GENE SHAW
Founder & CEO,
Billy Gene Is Marketing oicmauarkerer [

How to Create Videos That The 12-Step Video Sales The 15-Point Landing Page
Repeatedly Convert (No Letter Script Builder Checklist
Matter Your Industry)
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THE 3-PART EMAIL TEMPLATE

THAT CONSISTENTLY

DOUBLES SALES

Building a Promotion 3-Part Email Template That
Gameplan Consistently Doubles Sales
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Supplemental Resources:

Workshop | Let's Build a Predictable Selling System

°

® Toolbox | 15-Point Landing Page Audit

® Execution Plan | The Tripwire Offer: The 18-Step Customer Acquisition Strategy
°

Execution Plan | Market Research Blueprint


https://lab3.digitalmarketer.com/lab_elite/pss/overview
https://s3.amazonaws.com/digital-marketer-files/Lab+Toolbox/15-Point-Landing-Page-Audit.pdf
https://lab3.digitalmarketer.com/execution_plans/the-tripwire-offer-the-18-step-customer-acquisition-strategy/overview
https://lab3.digitalmarketer.com/execution_plans/market-research-blueprint/overview
https://lab3.digitalmarketer.com/execution_plans/vsl-ep/overview
https://lab3.digitalmarketer.com/execution_plans/sales-boosting-bullets-in-7-steps/overview
https://s3.amazonaws.com/digital-marketer-files/Lab+Toolbox/Legacy/43-split-tests-update.pdf
https://lab3.digitalmarketer.com/execution_plans/the-15-point-landing-page-checklist/overview
https://s3.amazonaws.com/digital-marketer-files/Lab+Toolbox/Legacy/gain-logic-fear-update.pdf
https://lab3.digitalmarketer.com/execution_plans/20-point-offer-optimization-checklist/overview
https://lab3.digitalmarketer.com/office_hours/390/overview
https://lab3.digitalmarketer.com/execution_plans/building-a-promotion-gameplan/overview
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