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Marketing can be part 
of your creative 

process.



design make photo share









Marketing should be 
customer focused, not 

maker focused.



How you think about your business:



“MEGAN AUMAN JEWELRY IS AS STRONG 
AND DURABLE AS I AM.  WHEN I PUT IT ON, I 
KNOW I’M REFLECTING THE BEAUTY AND 
CONFIDENCE I FEEL INSIDE.  SO I PUT IT ON 
EVERY DAY.” 
!
	 	 	 	 	 	 -TARA GENTILE

How your customer think about your business:



Get inside the mind of 
the customer: become 
your own biggest fan.





Who are your ideal 
customers?



Not everyone is your customer. 
!

(The myth of universal appeal.)



Knowing your ideal 
customers makes all your 

marketing decisions 
easier!



Create 3-5 distinct customer 
profiles.



My entire demographic: 
Women ages 20-70 who live in 

major urban or suburban areas on 
the East or West coasts (or 

Chicago)

Profile 1: Susan 
44 year old interior design 
lives in a Boston suburb

Profile 2: Bernice 
63 year old hip grandma 

lives in the Bay area

Profile 3: Annie 
32 year old professional  
lives in Washington DC

Profile 4: Tara 
37 year old entrepreneur 

lives in Chicago



!
Are they male or female? 
!
!
How old are they? 
!
!
Where do they live? 
!
!
What do they look like? 
!

!
Are they in a relationship? 
!
!
Do they have kids? Grandkids? 
!
!
What is their education level? 
!
!
What is their occupation? 
!
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!
How much money do they 
make? 
!
!
What are their interests and 
hobbies? 
!
!
Where do they go on 
vacation? 
!
!
What do they read/watch/
listen to? 
!

!
How would you define their 
style? 
!
!
Are they a trend follower? 
!
!
Do they have a lot of friends?  
How social are they? 
!
!
Do they prefer to stay home 
or go out? 
!
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Where does your 
customer shop?



E-commerce still 
accounts for only 6% off 

all US retail sales.



Where is your ideal customer likely to 
shop? 

!

• What types of stores? 
• What geographic areas? 

• Where does your customer shop at 
home? 

• Where does your customer shop when 
she travels?



What you’ll need to reach out to 
stores: 

!

• Line sheet (stored as a PDF online) 
• Wholesale policies 
• USP and product language 
• A method for receiving orders 









wholesale information

minimums – Minimum opening order is $450. 

terms – First time orders must be paid by credit card (Visa, Mas-

tercard, Discover, or American Express) at time of shipment.  

shipping – All orders are shipped UPS Ground unless other ship-

ping arrangements are made.  Shipping costs will be billed via 

invoice prior to shipment.

lead times – Typical lead times are 3-4 weeks.  Please inquire 

prior to placing your order for specific lead times.

returns/exchanges – Returns or exchanges must be made within 

30 days of receipt of order.  The reason for return or exchange 

must be stated in writing.

display and promotion – Items are shipped as is.  Please let us 

know if you require hang tags, earring cards, or boxes for items.  

Additional promotional or display materials are available upon 

request.

 

about steel jewelry – Steel is a lightweight, durable material that is 

excellent for jewelry.  All steel jewelry is sealed to prevent rust.  

However, certain care must be taken to maintain the jewelry.  

Care cards will be provided for each piece of jewelry in your order.

To place a wholesale order, email orders@meganauman.com

megan auman

17 greble road

jonestown, pa  17038

orders@meganauman.com

make a statement every day

about megan auman

Megan Auman is a designer, maker, educator, and entrepreneur who 

has built a multi-faceted business around her passion for great design 

and sustainable business. 

Megan received her BFA in Metalsmithing from Syrcause University, 

where she also studied entrepreneurship. She went on to receive an 

MFA in Metals and Jewelry from Kent State University.

After one year as a university professor, Megan launched her epony-

mous jewelry line at retail craft shows before transitioning to wholesale 

and e-commerce. Megan’s design work includes accessories, home 

decor, and jewelry, her current focus. She regularly exhibits at trade 

shows across the US including the New York International Gift Fair and 

the Buyer’s Market of American Craft.

Megan is known for jewelry made from steel and recycled sterling 

silver. Her pieces are bold and statement making, but easy enough to 

wear every day. Megan works predominantly in steel because it is a 

lightweight, durable material that yields a luscious dark surface that 

holds up well over time. All of Megan’s jewelry in made by hand in the 

US.

Megan is also the founder and editor of Designing an MBA, a website 

that helps designers and makers develop their business skills.

Megan lives and works in Jonestown, Pennsylvania, a small town 

about 90 miles west of Philadelphia.



NEVER drop by a store with your 
products. 

!

(Especially on a busy Saturday afternoon.)



NEVER add a store to your email 
list without permission. 

!

(Or include them in a mass email.)



What are the best ways to reach out to 
buyers? 

!
• Mass outreach: 

• Postcard mailing 
• Sending catalogs or line sheets 
• Trade shows 

• One on one contact: 
• Email 
• Personalized mail 
• Sales appointments



Want more info on reaching 
out to stores? 

!

http://cr8.lv/aumancl

https://www.google.com/url?q=http://cr8.lv/aumancl&sa=D&usg=ALhdy2_hZNucNCndClHUSrQJF0h8t7CTzw


Where does your 
customer hang out 

online?







Pick one social media 
platform to focus on. 

!

• What you are best at + where your customers are. 
• Add in more than one if time/interest permits.















Want more info on marketing with Pinterest? 
!

http://cr8.lv/aumanpinmarketing

http://cr8.lv/aumanpinmarketing


Cross post where it 
makes sense.







Drive traffic to an email 
list.



mailchimp.com















Use your email list to sell.









Have fun with your 
marketing!
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