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Introduction: What is a Blog Success Deep Insight Paper? 

Blog Success Deep Insight papers are written to help you, the serious blogger, achieve 

an in-depth understanding of a particular blog-related topic. The goal is for you to read 

each insight paper once or twice to get the complete low-down on the topic at hand.  

Whether you choose to perform the activities described here for yourself or delegate 

them to other individuals is a separate issue. Regardless of which path you choose, as 

the person steering your blog enterprise, you need to know what is involved in every 

aspect of your blog. Once you gain this understanding, you will be able to apply the 

appropriate time and resources to each task.  

The internet is full of articles and blog posts about creating and running blogs. Blogs 

and informational posts are very short, usually between 250 and 500 words and do NOT 

cover a topic completely. As a serious blogger, you would need to spend time and effort 

gathering information and putting the most important pieces together while filtering out 

what is irrelevant. 

With Deep Insight papers, we do it all for you.   

We gather the appropriate information and lay it out for you in an easily readable, 

sequential manner, add our insights and expertise to it, and focus on the business angle 

to add real value.  

After all, your blog is your business. 

Our mission is to help you make your blog a success! 

Check out the “Deep Insight Papers” product page on the Blog Success website for 

more details on these papers. 

Go to the next page to begin our Deep Insight Paper “Everything You Need to Know 

about SEO for Your Blog.” 

 

 

Everything You Need to Know about SEO for Your Blog 

This inaugural issue of the Blog Success Deep Insight Paper series gives you an in-

depth look at everything you need to know about Search Engine Optimization (SEO) 

to get your blog noticed by users and ranked highly in Google search results. 
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This paper is divided into the following sections: 

1. What does Google do for your blog?  

2. SEO and why you should care about it 

3. How Google search works 

4. Why does a rich user experience matter so much? 

5. How exactly can you build SEO on your site? 

Let’s get started: 

1. What does Google do for your blog? 

Here are four things that Google does to improve its algorithms and help your blog 
reach your target reader quickly, consistently and securely: 

1. Heavy investment and continuous improvement in search:   

In 2009, Google had fifteen server farms worldwide, each costing about $500 

million dollars. In comparison, Microsoft had only four.  

Google searches accounted for 67% of all internet search queries in 2013 

(source: ComScore). Google’s proprietary algorithms work in a very tight self-

propagating mechanism. These algorithms focus on user experience, website 

ranking, advertising, and indexing.  

 

Using more than 200 signals to determine the importance, authority, credibility 

and relevance of a site or post related to a specific keyword, Google continuously 

manages search result rankings in order to enhance each user’s experience. 

  

2. Google is making the internet safer and more secure: 

In 2014, Google set up Project Zero, an ethical hacking program designed to 

improve the security of the internet. Inspired by the security issues that resulted 

from the Heartbleed virus, Google has now stated their objective to “make the 

internet a safer place”: http://securityaffairs.co/wordpress/26658/hacking/project-

zero-hacking.html 

3. Google wants search results to be clean and credible: 

 

Google rewards “white-hat” SEO practices by giving the sites that employ these 

tried and true techniques a higher ranking in search results. Conversely, Google 

punishes “black-hat” practices.  

http://securityaffairs.co/wordpress/26658/hacking/project-zero-hacking.html
http://securityaffairs.co/wordpress/26658/hacking/project-zero-hacking.html
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Sites of any size can be punished for using these shady techniques. In 2014, 

eBay was hit with a Google penalty. You can read all about it here: 

http://searchengineland.com/google-hits-ebay-manual-penalty-search-results-

192454 

When this penalty kicked in, more than 120,000 pages on eBay dropped in the 

search results rankings overnight. 

If a site such as eBay could suffer serious Google penalty, a small site stands no 

chance. 

INSIGHT: For all practical purposes, Google owns the internet. 

4. Google is making the internet faster: 

Google is laying extremely fast internet cables in select cities throughout the 

United States. Read more about this initiative at https://fiber.google.com/about/ 

What’s more, this internet service -- “100 times faster than today’s average 

broadband speeds” -- is FREE (with a low one-time setup fee). 

Starting with Kansas City (KS), Austin (TX), and Provo (UT), Google has plans to 

expand this project to another nine cities in the United States. 

FACT: With improved internet speeds, your blog will be able to reach more 

users, faster. 

Google’s investments total billions of dollars and help your blog at no cost to you. As 

long as you generate high-quality, appropriate content consistently and write with the 

search engines in mind, you can leverage Google’s projects to your advantage. 

  

http://searchengineland.com/google-hits-ebay-manual-penalty-search-results-192454
http://searchengineland.com/google-hits-ebay-manual-penalty-search-results-192454
https://fiber.google.com/about/
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2. What is SEO and why should you care about it? 

Definition of SEO: 

Search Engine Optimization, or SEO, is a set of activities that you perform on your 

website, blog pages and posts to make sure that your content appears at the top of 

Google search results for a specific keyword. 

Let’s break that definition down into four important points: 

a. SEO is a set of activities that you can control -- for the most part. 

b. You apply it to your blog pages and posts. 

c. You must write your content with Google in mind – but don’t forget the human 

user! 

d. SEO is all based around targeting a specific keyword. 

In this paper, the terms “focus keyword” and “keyword” are used to refer to a phrase 

or a set of words that pertain to a specific topic.   

So why should you care about SEO? 

Consider a salesman selling an herbal cure for dry cough. The product is of very 
high quality, costs very little to make, and can be sold at a premium, i.e. it has very 
high profit potential. All the salesman has to do is increase the sales. 

Let’s take a look at two possible scenarios: 

In the first scenario, the salesman goes from door to door, rings the bell, talks to the 

person at the door, and tries to make a sale.  

In the second scenario, there are people who are specifically looking for “herbal cure 

for dry cough”, “cure for dry cough”, or “herbal cure” or who have dry cough.” They 

learn about the product, then come and knock on the salesman’s door, ready to buy. 

INSIGHT: The second scenario is a search engine optimized scenario. This is 

what you want for your blog! 

In the first scenario, three major problems seriously restrict the growth of the 

business (and its revenue): 
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a. Scalability: restrictions on both geographical and personal limitations. There are 

only so many doors one can knock on a given day, so there are only so many 

people the salesman can reach. 

b. Hit-and-miss: The salesman has no prior information that indicates that the 

person answering the doorbell has any interest in cough medicine. 

These two problems make it a no-brainer for you to have an online presence for your 

business. 

FACT: Online customer visits are not constrained by geography, time or 

inventory.  

Any internet user from anywhere in the world can find your site at any time of day. If 

you sell herbal cures through your site, you will still need to handle the physical 

inventory, but nothing related to the actual event of the customer visiting the site 

requires stocking, shipping, etc. With information-based products, such as audio 

books, ebooks, webinars, videos, etc., you reap huge benefits from your online 

presence.  

As more users access your site by searching for the focus keyword, Google realizes 

that your site is valuable and consequently positions it higher in the search results 

for that keyword. 

This has great benefits for you: 

a. Google recognizes your site as an authority on the focus keyword and ranks it 

even higher in search results 

b. More people visit your site, translating into higher product sales  

c. There is higher potential for ad revenue – both for you and for Google (more on 

this in a later section) 

d. If someone is searching for this keyword from a location very close to your 

physical address, your site ranks even higher in their results! 

The unimaginable reach of the internet and the super-high value of ranking on 

Google’s Page 1 are the primary reasons why 60% of businesses today have their 

own blogs. 

TIP: SEO is the single most important way to publicize your site. 

SEO is all about user experience, related to a specific focus keyword. 
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Focus keywords allow users to find your site easily and ensure them that your blog 

or webpage is relevant to their search. To begin the SEO process, you must come 

up with a set of keywords for your site. The steps that must be taken in order to 

choose the right keywords are called keyword research, a topic we will discuss in the 

future. 

3. How Google Search Works 

When someone types a keyword in the Google search box, they are indicating to the 

outside world what it is that they are looking for. A focus keyword could be a single 

word or a multi-word phrase. The greater the number of words, the more specific the 

query and the more relevant the results that Google can produce. 

Google has brought great sophistication to the focus keyword and continues to 

improve its search algorithms every day. This process is complex; a search engine 

needs to understand when “jaguar” means the car and not the animal, recognize a 

user’s intent when they use misspelled words or spell phonetically, and issue 

prompts (auto-completes) as the user is typing into the search box. 

Google maintains a list of keywords and an indexed list of sites that contain 

information related to each of these specific keywords. In parallel, Google uses a 

similar algorithm to index advertisements that are relevant to those same keywords. 

Take a look at the diagram on the next page for a graphical representation of how 

Google search works. 
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4. Why does a rich user experience matter so much? 

When a user gets search results that accurately match what they are looking for, at 

great speed, and accompanied by highly relevant advertisements, it translates into a 

rich user experience.  

When a user has a great search experience, they will click on your site and stay on 

it, clicking through to other pages of your blog or webpage. 

Conversely, if the user has a poor experience – indicated by quickly navigating off 

your site, or not clicking anywhere – Google algorithms will note this. Subsequent 

search results will then position your site lower for the same keyword. The same is 

true for the advertiser’s site. 

FACT: For Google, the most important entity is the internet user. 

Larry Page, co-founder and CEO of Google, once described the “perfect search 

engine” as something that “understands exactly what you mean and gives you back 

exactly what you want.”   

Google is very close to being the perfect search engine! 

TIP: Google’s search model is designed to provide the best possible user 

experience for a SPECIFIC keyword. 

What are the components of a rich user experience? 

a. Relevance: Think about what the user would be looking for, and provide useful 

information related to multiple facets of that keyword.  

b. Value: Ensure that you provide great value in your posts and throughout your 

site  

c. Speed: Ensure that your website is optimized to load quickly. Google Analytics 

can provide you with details about your site’s speed. 

d. Utility: The user should be able to apply what they learn on your site and get the 

feeling that your website/post will help them fulfill their needs.  

e. Overall feel and other design aspects: The colors, look, structure, and overall 

feel of your blog should create an impression positive enough that users will 

remember your site and recommend it to others. 

 



      Deep Insight Paper  
 

Page | 10 
DI-2014-01 

 

In the honeycomb user experience image shown above, Peter Morville has listed 

seven factors that collectively contribute to the user experience.  

The following table shows how Google collaborates with you, the blogger, to fulfil 

each of these seven factors: 

User 
Experience 

Factor 

What Google does for the 
user 

What you or your blog should 
contribute 

 
Accessibility 

Google produces your site, 
blog post or image in search 
results and makes it 
accessible, based on the 
keyword submitted by the 
user. 

 
You have to ensure that your 
domain is hosted and the 
account is active on the internet. 

 
Credibility 

By showing your site high in 
the search results, Google not 
only tells users that your site 
matches their keyword request 
but also implicitly certifies that 
your site is genuine, actively 
maintained, and free of black-
hat SEO practices. 

By building trust with your 
readers, establishing your 
subject-matter expertise in the 
relevant keyword topic, and 
ensuring that outbound and 
inbound links on the post are 
high-quality, you establish 
credibility with each user. 

 
Desirability 

At this time, search initiation is 
still one-way, performed by the 
user. Google does not 
contribute much in enhancing 
this factor. 
 

The branding on your site, the 
colors, design, look/feel, etc. 
make the site “sticky” in the mind 
of the user and encourage future 
visits and word-of-mouth 
publicity. 
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User 
Experience 

Factor 

What Google does for the 
user 

What you or your blog should 
contribute 

 
Find-ability 

 
This is at the heart of Google’s 
search algorithms. Google 
takes the user’s keyword and 
digs into its database to 
produce the most relevant 
sites and blog posts. Thus a 
user can quickly find 
thousands of sites related to 
their keyword. If they input 
very specific keywords, they 
will be able to find highly- 
appropriate and very well-
matching sites. 

The SEO on your site influences 
how quickly the target user can 
find your site. Setting up xml 
sitemaps allows Google’s web-
crawling programs to “find” your 
site and then index the pages on 
their website. This is the first step 
you should take to get started 
with SEO. 
 
The next step is on-page SEO, 
which indicates to Google your 
page or post’s focus keyword 
and encourages appropriate 
indexing. 

 
 
Usability 

As the user types the keyword 
in the search box, Google 
provides auto-complete 
phrases based on Google’s 
data. For example, some of 
these prompts could be 
keywords that other users in 
that location have been 
recently searching for. The 
user can select one of the 
suggested phrases or continue 
typing their own.  

 
Once the user is reading your 
blog post, you can provide them 
with other related posts on your 
site, additional readings for the 
keyword and suggestions for 
some of your products. 

 
Usefulness 

 
Google manages the indexing 
and delivery of sites and 
advertisements, all linked to 
specific keywords. Google is 
constantly working to correct 
spelling mistakes and 
understand keywords 
phonetically in order to 
improve results and match 
them to what the user wants. 

You must ensure that the 
keyword very closely matches 
the topic of your post. If the user 
clicks on your post in the search 
results and feels cheated, they 
will exit your site. This is 
recorded by Google as a 
“bounce” and your post will go 
down in rankings for that 
keyword. 
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User 
Experience 

Factor 

What Google does for the 
user 

What you or your blog should 
contribute 

 
Value 

 
Google recognizes value by 
tracking users’ behavior on 
your site. This includes factors 
such as time spent on the site, 
time spent on each post, links 
clicked, advertisements 
clicked, etc. All are recorded 
by Google. Google then 
promotes or downgrades your 
site for that keyword, based on 
the user response. 

Sometimes you can provide 
value to your user by sending her 
off to another authority site 
related to the keyword. Your 
related posts, most popular 
posts, and other internal links 
also help to keep the user on 
your site, clicking away.   
 
Frequent and consistent postings 
as well as well-maintained and 
fast-loading pages all enhance 
user experience on your site, 
increasing its value. 
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5. How exactly can you build SEO on your site? 

As soon as you build a critical mass of blog posts (say, more than 25), you will 

notice that your posts will start ranking in Google. However, to accomplish this 

you need to “prime” your posts for the Google bot (also known as a web crawler). 

The bot will then add your website and blog post to the Google index. 

In order to add your page to the Google index, the bot needs to understand your 

site, your blog posts, and the relevant topics. This is where SEO comes in. 

Search Engine Optimization falls into three separate components: 

a. On-site: done just once for your site, as part of blog setup activities 

b. On-page: done for each page/post and you are in total control 

c. Off-page: can be done for each page, but you will have to build this over time 

INSIGHT: SEO is designed specifically to achieve make your blog or 

webpage easier for the crawler to digest and index. 

           A. On-site SEO 

On-site SEO is nothing more than making your site available to the search 

engines. An xml sitemap is a list of the URLs on your site, along with some 

pertinent information that assists the search engine with indexing. Search 

engines take the information provided by the xml sitemaps on your site and 

replicate these on their servers.  

Once indexing is completed, the search engines are then able to extract and 

display the pages in the form of search results for that keyword.  

On-site SEO is a one-time activity and it is as simple as checking a box on your 

WordPress site. You will find the box by going to your WordPress Dashboard and 

looking under Settings>General in the left-hand menu. 

Visit http://sitemaps.org to gain additional information and protocol about these 

options. 

As part of creating a rich user experience, you want your site to be free of broken 

links that will annoy and frustrate the user and hurt your search engine ranking. 

Always keep a look-out for “404: Page not found errors” when checking links on 

your site. 

http://sitemaps.org/
http://sitemaps.org/
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You can also find these pages by using your Google Analytics tools or in your 

HostGator (hosting provider) statistics. 

If you find broken links, you must fix those pages. There are three ways of doing 

this: 

a. Individually go to each link and ensure that the right URL is available and it 

works. You can do this for links within your own site – for example, links to 

related posts.    

b. Manage the 404 page setting in your theme. As your site grows and you add 

more and more links, especially external ones, you will not be able to control 

all of your broken links. For example, you may have linked to a post on 

another site that the owner has now removed. In your theme settings you can 

specify a message and title that will be displayed if a user encounters one of 

these broken links, and/or a static page on your site (usually the home page) 

that the user will be redirected to in case they encounter one of these errors.   

 

The following image shows the Silicon theme setting for the 404 error: 

 

c. Redirect the bad link to a relevant, existing page. When you know that a set 

of links are no longer going to be available (because of redesigns, integration 

with other sites, etc.), you can set up redirects.  
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For each page, you can specify which new URL (an existing page or a brand 

new one) that the page affected by the error should redirect to. There is a free 

WordPress plug-in called “Redirects” that makes this easy. You can either fix 

links one by one or upload an excel sheet with all the desired redirects. 

B. On-page SEO 

Every time a user searches for a keyword in Google, they get numerous 

results. Your goal is to get your post on the top of Page 1. When was the last 

time you searched for something on Google and very excitedly went directly 

to the fortieth entry on Page 3? 

The importance of ranking your blog post on Page 1 of Google is highlighted 

by the following graph: 

 

Source: http://chitika.com/google-positioning-value 
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It has been found that the results that appear on Page 1 get about 91.5% of the 

clicks.  Only 8.5% of users ever go beyond Page 1! 

TIP: It is imperative that you write your posts to rank on Page 1 of Google! 

This is achieved in part by on-page SEO. Think of on-page SEO as inside out, 

i.e. you perform the actions within your page in order to produce the results you 

want in Google. 

To accomplish effective on-page SEO, simply follow these steps: 

a. As you write the post, think of the most accurate and helpful keywords that 

describe the topic. Focus keywords can be multiple words, and the more 

elaborate and detailed they are, the better. Instead of “cough” or “cough 

cure”, think “herbal cure for dry cough.”  

 

When an online user searches for an elaborate keyword and clicks on 

your high-ranking site, they will spend more time on the page because 

they will see that the content is an excellent match to what they were 

searching for.   

INSIGHT: This rich user experience is noticed and recorded by 

Google and it adds to your page authority.  

As more and more users who have searched for that keyword spend time 

on the post, your post rankings will improve or remain in their high 

position.  

 

b. Create a catchy title for the post and ensure that the focus keyword 

appears in that title. Using the example above, “The best herbal cure for 

dry cough” or “Nothing works better than herbal cure for dry cough” could 

be effective titles.  

 

You can encourage curiosity by using titles that suggest special 

information, like “10 reasons why herbal cure for dry cough works best”, or 

titles that have challenging language such as “How herbal cure for dry 

cough beats everything else.”  

 

Numbered (i.e., 10 reasons, top 5, etc.) and how-to lists are very popular 

and more likely to get clicks than more generic titles. A great (and free!) 
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resource for writing fantastic headlines is the “Headline Hacks” download 

from Jon Morrow’s site, www.boostblogtraffic.com. 

 

c. The URL – or the web address for the blog post -- must contain the focus 

keyword. Separate these keywords by dashes instead of letting your text 

run together. Your URL for a post would look something like 

http://yoursite.com/herbal-cure-for-dry-cough/ 

 

d. Ensure that your content is all truly related to “herbal cure for dry cough.” 

Use the exact keyword at least once in your post or on your page, 

preferably in the opening paragraph. You can also have a sub-header with 

the focus keyword or similar keywords for added effect. 

 

e. Lastly, the meta-data (a fancy name for a short description) must contain 

the focus keyword. The meta-data should be about 100 words and provide 

a little more information about the post; for example, a summary of its key 

points. When your post or page shows up in Google search results, this 

description appears below the title. 

That’s all there is to on-page SEO. All of the above activities are within your 

control.  

TIP: If you religiously maintain these parameters for each and every post of 

yours, and slowly build a critical mass of posts, you will start seeing your 

posts on Page 1 of Google for those keywords. 

You can check your Google page ranking for specific keywords by inputting 

those keywords and your domain. A number of sites such as 

http://smallseotools.com/keyword-position/ provide this service to blog owners. 

To ensure that you take care of the on-page SEO for every post you write, you 

must install the free plug-in “WordPress SEO” by Yoast. 

Once you install and activate this plug-in, the plug-in interface will appear below 

the post-builder whenever you create a post in WordPress. This interface asks 

for three pieces of information that Google and other search engines require in 

order to know what your site is about: the focus keyword, the title and a meta 

description. 

http://www.boostblogtraffic.com/
http://yoursite.com/herbal-cure-for-dry-cough/
http://smallseotools.com/keyword-position/
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As you fill in the focus keyword, the plug-in checks the following five areas for the 

focus keyword: 

a. Article heading 

b. Page title 

c. Page URL 

d. Content 

e. Meta description 

The plug-in also shows the number of occurrences of the keyword in each of 

these five areas. If your keyword is present in all five, you will see a dark-green 

sphere, indicating that your on-page SEO is strong. 

 

The green sphere is shown in the “publish” panel on the post: 



      Deep Insight Paper  
 

Page | 19 
DI-2014-01 

           

While this simple check is quite effective, the Yoast plug-in also offers excellent 

page analyses. Click the “Page Analysis” tab to explore these features. It also 

provides an alternate meta description for Facebook and Google+. 

In short, you cannot go wrong with the free WordPress SEO plug-in by Yoast! 

TIP: To have top-notch on-page SEO, ensure that all SEO parameters are 

filled in for every image that appears in a post! 

C. Off-page SEO 

For off-page SEO, it is all about outside-in: other people perform activities related 

to your blog post that tell Google that your post is an authority post for the focus 

keyword. 

Such activities are, but not limited to: 

a. comments being posted on your post 

b. other sites linking to your post, preferably for the focus keyword (also known 

as backlinks). It is especially good for your blog if the links come from .edu, 

.org or .gov sites – the best authority sites possible. 

c. your post URL showing up in various social media sites 

d. more people sharing your post on social media 

INSIGHT: For off-page SEO, you are depending on other “authority” sites 

to drive traffic to your site, preferably using the keyword for a particular 
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post as anchor text. 

Anchor text is text that contains a hyperlink. It is typically highlighted and when a 

user clicks on it, the anchor text leads them to the linked page. 

For off-site SEO to work, two things need to happen: 

a. the hyperlink has to be placed on the other (authority) site’s page, and  

b. the hyperlink must be placed on the keyword 

You want the authority site to connect to your site using the focus keyword. This 

means that you want a statement such as, “the herbal cure for dry cough was 

found to be highly effective” with a hyperlink to your site on the keyword 

(indicated here by bolding and an underline). This is more effective than a link 

such as “visit here for more information on herbal cure for dry cough” with the 

hyperlink placed on the word “here.” 

Authority sites have a high page rank in the Google indexes and have an 

excellent reputation. Sites ending in .edu, .gov, .org, etc. automatically have a 

higher ranking, because they are considered reliable and trustworthy. 

One of the best things you can do in order to build good off-page SEO is to get 

your site listed on school or college websites (.edu). This is accomplished by 

volunteering for summer programs, where you showcase your expertise and 

conduct some sessions on your topic.  

As you run these sessions and provide value, both your image and your site will 

grow in popularity. Check with the school administrators to see how they can 

help expand your program. Once you cover a few schools in the area, the next 

step would be to approach the school district and get a link to your blog on their 

website. 

This requires deliberate and patient effort at building your reputation while 

consistently delivering high-quality information to your audience. 

CAUTION: Do not fall into the trap of purchasing links! 

When you surf the internet, you may come across sites that promise an easier 

path, such as providing 500 links for $50 or 2,000 Facebook likes for $20. 

Google algorithms are highly sophisticated and see through tricks like this. As 

previously mentioned, Google has a very effective way to penalize sites that 
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indulge in “black hat” behavior like this, which try to artificially manipulate search 

engine rankings. 

FACT: Once penalized by Google, your site and your business will be hit 

very badly.   

You want your site to achieve a high ranking based on the quality of its content, 

the positive experience it gives to the user, and strong user engagement. 

 

In summary 

Next time you write a post, keep Google (and all other search engines) and SEO in 

mind. Write so that the user will be engaged and pleased – think of it as though you are 

addressing a single person and providing them with the information they need -- but 

after your post is completed, make sure you go back and include all the SEO 

techniques you can. This is the best way to drive traffic to your blog and get a high 

search ranking in Google. 

***************** 

If there is a topic that you would like to see addressed in a future Deep Insight Paper, 

please send it to deepinsight@blogsuccess.com. 

mailto:deepinsight@blogsuccess.com

