Contact:
Elizabeth Bacheson
412-642-7700
elizabeth.bacheson@elias-savion.com

Press Release
Mar. 12, 2015

Deceuninck North America Participates
in DWM Magazine’s Fenestration Day
Sponsors Keynote Speaker, Economist William Greiner and Chief Investment
Officer at Mariner Wealth Advisors
Deceuninck North America is pleased to serve as a sponsor for DWM Magazine’s fifth annual
Fenestration Day. The event, which takes place on March 19, 2015, in Irvine, Calif., brings
together door and window manufacturers and dealers for joint educational sessions as well as
individual sessions tailored to those groups.

"Fenestration Day is an opportunity to network with key industry stakeholders, and critical to
staying updated on trends and issues facing the industry,” said Filip Geeraert, president and
CEO of Deceuninck North America.

Deceuninck's sponsorship includes the keynote session presented by William Greiner, chief
investment officer at Mariner Wealth Advisors. He will present the latest market outlook both
globally and domestically, complete with economic data to assist budgets for the coming year.
Greiner was named BusinessWeek’s 2005 Stock Market Strategist of the Year and has
appeared on Bloomberg Television and CNBC. He has also been featured in financial
publications such as Barron’s, The Wall Street Journal and BusinessWeek discussing his views
on the U.S. economy.

Fenestration Day includes the Glass Expo West trade show, which showcases exhibitors that
specialize in all facets of the architectural glass and glazing industry, along with a welcome
reception that evening for attendees.

For information on Fenestration Day, visit www.dwmmag.com/feneday.
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About Deceuninck
Deceuninck North America, LLC is part of the Deceuninck Group, an integrated global organization specializing in
compounding, tool fabrication, design, development, extrusion, finishing of uPVC window systems and composite
applications for the building industry. The company is active in more than 75 countries, and is supported by 2,700
personnel worldwide. In 2013, Deceuninck Group achieved consolidated sales of €536.5 million Euros worldwide
(approximately $710 million USD). In 2014, Deceuninck strengthened its top 3 market position through the acquisitions
of ‘Pimapen,’ the most recognized brand for PVC windows in Turkey adding approximately $75 million of annual sales.
(Turkey is Europe’s 2nd largest PVC window market.) Deceuninck North America encompasses fully-integrated design,
compounding, tooling, extrusion and quality assurance disciplines for the production of vinyl window and door systems
and composite applications for the building industry at its corporate headquarters in Monroe, Ohio. For more
information, please visit www.DeceuninckNA.com.

